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VOFFICE APPLIANCES is 
a news and technical trade 
journal, serving the entire 
industry of office equipment. 
It covers the manufacture 


and distribution of office 
machinery, office devices, of- 
fice furniture, office supplies 
and the complete range of 
commercial stationery. Its 


comprehensive news reports 
of the industry and its valu- 
able special articles upon 
subjects germane to its field 


have given it unusual pres- 
tige It serves a clientele 
composed of managers and 
agents for the various office 
machines, devices and sup 
plies, commercial furniture, 
commercial stationery deal- 
ers and many of the largest 
corporations in the Unites 
States, It also reaches some 
dealers in forty-eight other 
countries who deal in Amer- 
ican office equipment. 

{No person, firm or corpo- 
ration either directly or in- 


directly connected with the 
industry the journal repre- 


sents has any share in its 
ownership or voice in shap- 
ing its policy, which has in 


all times the best in- 
the field it serves. 
It aims to discuss all sub- 
jects fairly, and to furnish 


view alt 
terests ol 


its readers reliable informa- 
tion concerning the progress 
and development of the of- 
fice appliance industry. It 
will answer any questions 
germane to its field to the 
best of its ability, and it 
asks its readers in all parts 
of the world to aid it with 
inquiries and suggestions to 
which it will give prompt 
and earnest consideration. 


{COPYRIGHT. Contents 
covered by copyright, 1950, 
by the Office Appliance 
Company. 
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drafts on New York or Chi- 
cago, post office or express 
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mail. Single copies, thirty- 
five cents in the U. S. and 
its territories; 50c in all 
other countries, 
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Many of the requirements of the modern 
si? ii ire represented. Should subscribers be interested in any article of office equipment not listed here, they are invitea 
e with the service bureau, through which the information will be promptly and cheerfully furnished by lettes 
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Yawman and Erbe Mfg. ¢ R ‘ 

Filing Cabinets, Wood Rafe ¢ S I 
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Lyon Metal Pr Ir : ‘ y r 
Parker Steel Products, ] 5 ‘ Waste Baskets 

Shaw-Walker ( . 4 : Ss ( 

Yawman and Erbe Mie. « p ‘ o 2 , 

Loose Leaf Books & Systems - ; ‘ Mfg. « 

Amberg File & Index Co , : I ‘ ‘ 

Elbe File & Binder Co., I r? 

Ideal System Company, T! S « ‘ G ‘ 

Master-Craft Cort Rubb Bands i ‘ G \ ( 1 

Sheppard. C. E., Co “nn S I F. H., Cor 

Standard Loose Leaf & | ‘ ber Stam - . N Fit 

Wilson Jones Co Tag - , i r ‘ S 

: gs ‘ Wells O ; ‘ 
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WANTS AND LOR SALE 


The rate for classified advertisements is twelve cents a word, minimum charge $2.40 


EXECUTIVES AVAILABLE 


USA. Presently 


cate in the 


ANA 4, LES EXECUTIVE desires t« 

ona sales manager for leading office equipment 
Canadian city Ha beet 1 leader on personal sales 
eal ind records prove also exceptional ability in 
g ling sales staff Rox D-120, care Office Appli 
) pe ul t tion where aggressiveness and 
' Thr ea perien of retail store man 
é at nsidered. All inquiries invited 

Ay 1a ( g ( 

MECHANICS AND REPAIRMEN AVAILABLE 

MECHANIC Several years’ experience on all makes 


Bookkeeping machines and some calculators 


\ ible at Box D-122, care Office Apy 





ADDING 3 IN rYPEWRITER MECHANI 25 years’ experien 
4 ind service Can give references Ava ble 
ire Office Appliances, Chicago ¢ 


SALESMEN WANTED 





ALI DING MANUFACTUREI f Filing Supplies offers selling 
fut Extensive Mid-Western territory sé ng dea 
und permanent. Write fully giving plete 
f previous ce marital status, pl ’ 
recent snapsl t ret ible St t 
ir Office Ay Chicag t 
VANT ED SYSTEMS MAN 
Will QUIPMENT experience for dealer contact in Midwest 
t iT ind expe Don't hesitate to write our et! 
. Adare I l 1 Office Applia Cc} igo ¢ 
Al Db Cla I 1dding ichine ul h 
n. On 40,000 people, g industria 
I n to Xu ApI giving fu formation 
t I ent O. & W I'ypewriter Co., In« 617 S. Clinton 
I 
SMEN experience with following to rey ent fine 
ture for ffice and |} e in New Englan South 
‘ mi ms onty State qualifications Address R-12 


100 East 42nd St., New York 17, N. 


rER AND VICTOR ADDING MACHINE SALESMAN 





( A] \ l 
WANTED 
X PEI g typewriters 1dding machines Our territory 1s 
Wisconsir g 1 er with know how, can earn well 
$ r. Full details first tt (will be kept confidential). 
, Equipment 07 W. Wisconsin Ave., Appleton, Wis 
1 W LISHED FIRM w t hir 1 reliable, experienced 
riters and adding hines. Will alse nsider a m 
har Over ears it same locatior Al Make 
g 2 W. Madison St., Chicago 24, I VAn Buren 
COCRFI OPPORTUNITY for experienced ribbon and carb pape 
ever attractive penings in Ohio, Indiana, Michi 
’ representatives t , established reta cu 
‘ pl ent witl drawing account commis iT 
fid ta ng g ind pre nt r 
Ca n & Ribtl { I Logan, OF 
5 NTED hk as City irgest printir ind off pply 
\ t pI t ipable, ex ¢ 
ul G f det we xper i 
grap Re / that the ma \ k is 
informat vill be kept er 
\ Schooley Printing & Stationery ¢ th & Wal 
( ‘ M 
FACTUREI f ‘ } und Inked Ribt mte 
wv) y rt at teh ar } i uy 
N \ k a Managershir f New \y k 
t g | I ov Ar «) ig ‘ 
) arg W Must |! irl ul bbor 
g ndle al t 
r Office Ay Chicag f 
SALESMEN WANTED 
\ ( OFFICE EQUIPMENT & FURNITURE STORI 
ty ile en experienced with proven recent ilé 
full details required in first letter. Box R care 


E. 42nd St New York 17 
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LOW PRICED OFFICE SPECIALTY available on protected territory 
basis Ideal for men selling direct to offces Returns $2.50 profit per 
Write R-14, care Office Appliances, Chicago 6 


init sale 








DEVALUATION 
OPPORTUNITY FOR OFFICE EQUIPMENT SALESMEN 
WORLD FAMOUS CALCULATING and Adding Machines, made in Sweden, 
superior in design and performance, now offered at drastically reduced 
Available from stock. If interested in promoting these machines, 
write Room 501, 210 Fifth Avenue, New York 10, N. ¥ 


MANUFACTURER OF THE LOWEST PRICED 
ffice cushions, volume interested in securing salesmen For 
those who qualify we have an excellent proposition. Address R-15, care 
Office Appliances, 100 E. 42nd St., New York 17, N. ¥ 


quality sponge rubber 


sales, is 











MECHANICS AND REPAIRMEN WANTED 


COMBINATION MECHANIC and Salesman Wanted 
Muncie Typewriter Exchange, Muncie, Indiana 


Liberal proposition 








rYPEWRITER AND ADDING MACHINE MECHANIC wanted for shop 
work and service calls. Good pay and work conditions, with opportunity 
for advancement. We are exclusive Royel Typewriter and Victor Adding 
Machine distributors in this territory and offer excellent opportunity for 
1 good man. Fox River Office Equipment Co., Appleton, Wise. 








MACHINE mechanic wanted 
Give complete information 
Appliances, 


COMPETENT TYPEWRITER AND ADDING 
by dealer located in prosperous Michig cit 
including experience and references. Addres R-16, care OM ce 
Chicago ¢ 





WANTED SERVICE MAN, cross trained on Ut 
ing and Accounting 4 good deal for the 
Valley Typewriter Co., 41 14th Ave. East, Eugene 


erwood Typewriters, Add 
right man. Write 
Oregon 


machines 





ADDING MACHINE REPAIR SHOP—Wanted to handle local service con 
racts of well known electric adding machine Opportunity to also act 
iles agent. Write Room 802-A, 219 Fifth Avenue, New York 10, N. ¥ 











“SALES REPRESENTATIVES AVAILABLE 





North Dakota and Western Minnesota. Covering this territory for twenty 
calling on newspapers and drug stores who handle office supplies 
d equipment. Address D-124, care Office Appliances, Chicago 6 


ears 








MANUFACTURER'S REPRESENTATIVE AVAILABLE for Ohio, Michigan, 
Indiana and Kentucky. Over 20 years’ experience in selling Office Equip 
nent, Department, Stationery and Furniture trade Now representing 
eading manufacturer Seeking one additional line for all or part of 
ibove territory. Box D-125, care Office Appliances, Chicago 6. 











Accessible to all loca 


equipment and accessories 
D-126, care Office 


dealer contacts. Address 


anufacturers of office 
tions in Chicago. Existing 
Appliances, Chicago 6 








MANUFACTURERS REPRESENTATIVE calling on stationery and de- 


partment stores in Texas, Oklahoma, Arkansas and Louisiana desires 
additional line of leading manufacturer Over 20 years’ successful 
background gest of references available. Write D-127 care Office Appli- 


York 17, N.¥ 


inces, 100 East 42d St., New 














SALES REPRESENTATIVES AVAILABLE ABROAD 





REPRESENTATIVE OF AMERICAN office machines in Sweden with good 
marketing possibilities, now visiting in the United States, desires ex 
clusive representation for office appliance lines in the Scandinavian coun 
tries. Box D-128 care Office Appliances, 100 East 42d St., New York 
i = 











SALES REPRESENTATIVES WANTED 








REPRESENTATIVE wanted, commission basis, for Ohio, Michigan, Indi- 
ana, Illinois and Kentucky Quality line modern wood furniture. Address 
R-18, care Office Appliances, Chicago ¢ 








LINES WANTED FOR CHICAGO area by representative who sells one 
short line in territory extending from Milwaukee and Madison south to 
Peoria and over to South Bend. Might expand territory if required for 
litable line. Familiar with every type of merchandise sold in commercial 
stationery store test of references. Address R-19, care Office Appliances, 
Chicago 6 


SALES REPRESENTATIVES WANTED 
to handle complete line of 
WARDROBE AND COMBINATION CABINETS 
ilso the fastest selling 
NON-SUSPENSION FILES 
on the market 
To cover the following territories 
Maine Wisconsin North Dakota 
New Hampshire Illinois South Dakota 
Vermont Michigan Nebraska 


STORAGE, 


Massachusetts Ohio Kansas 
Rhode Island Indiana Minnesota 
Connecticut Kentucky lowa 
Missouri 
Reply to Box R-20 ire Office Appliances, 
100 East 42nd St., New York 17, N. Y. 
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WANTS AND FOR SALE, Continued from Page 7 FOR SALE AND WANTED TO BUY, USED EQUIPMENT 





i i | } g or ' i t 
SALES REPRESENTATIVES WANTED, Continued ; ~— a a a - 
————————— ( drt ADI { \ i 
REPRESENTATION WANTED 
manufacturer has several op: = eres . 7 
ing upon office equipment de ; alti ‘ . . = 
well established lin I t ; .— “ . * \A 
Box R-21, care Office Ay I ns : “ a . 
—— ILGHS 1 
SALES AG ) 
LOOSE LEAF A) 
NATIONALLY KNOWN EASTI 
opportunities for aggressive OUGHS ( HOPKINS, Ff I 
plete line of Visible Record } t lice S 
Form Printing to consume } I ghest 
office equipment essential I t New \ 
experience and territor 
Appliances, 100 East 42nd Stree I HEI t 
t W 
——$_____ “ \ \! \\ 
RETAIL BUSINESS FOR SALE 
. , , t lb Mi ( 
OFFICE EQUIPMENT BUSINI] oO Ap 
at same location nee ) \ N 
and all make portables. Agent 
typewriter rental busine i ROUGHS TI HOPKINS, ELLIOTT 
Area population 250,000 perfect { ' 
Service dept. pays all overhead. O ‘ : 
time, but will remain with | 
with customers. Write R re | ‘x » TO RI , | 
— I t I M 
W ( uv 
FOR SALE: Complete Office } | 
ness. Located in Detroit, M A —- 
vestigation. For information writ ( f | on 
cago 6 1 ‘ \ » % . \ 
OUGHS \ r ING M NES | 
OFFICE EQUIPMENT & SUPPLY . : ae ag ' 
Northern Ilinoi Major type t t 
Also cash register service Ur X : 
Office supplies can be great ‘ ‘ GH BOOT ING M AC HINE 8. \ B 
estate Full details to fie i 1 ( a | in equt 
ers, 1200 Godfrey S.W., Gr. Ray . nV we a 
— \ NI t Ca 
OFFICE SUPPLY AND STATION] Print J os a. pe: 
$70,000 gross in 1949 can be doul . 8 cw 1 
siveness. 2County seat, center of T I 
lation 22,000 immediate trade t rt Ol WS MOON KINS. ELLIOTT-FISH WwW, 
of partner, good franchise P Ay ( for deale \ B 
ances, Chicago 6 { k ( 
an — \ ‘ | 0 Rand Mods g ¥ 
OFFICE EQUIPMENT AND SUPI t I nt Feed t t 
Wisconsin city of 12,000-——tradir t t three I vert I M 
good volume and profitable Rest .. t t Se Tor 
to’ handle Box R-26, care Off \ I € fhe SICO ¢ M 
p | ] 
ON PIST | parag 
WANTED TO BUY RETAIL BUSINESS | 
“ ID W 
WANTED TO BUY An estal on HANSON N ) USED VARITYP! RY 
in Ohio, Michigan, Indiana or I RLD« CLEVELAND OHIO 
Chicago 6 
oil LDD SSOGRAI ‘TED—Cla wi H 
— ( B ime } S « 
‘I 
FOUNTAIN PEN REPAIRING 
) ( Reg 
WELTY’S REPAIR ALL MAKI ( 
ete. Repaired at standard pr , 
improving. We especially feat ( VATE] " 
WAHL, PARKER, WELTY Cit RI UNDSTRAND 
all other makes. We feature G { 4 w- 
makes to ONE place for better I PEN ( 
$1.50 to $10.00 LIST. Welty P 
St., Chicago 
VISIBLE FILI 
— ¥. ACME. POSTIND VD < 
— ON |] ‘ for 
MANUFACTURING RIGHTS I 
IMPORTANT ITEM, Natior t ’ r ‘ H 
numbering machine rubber st \ ff i Price 
Easy to make, large profit H " Nepeet VW 
Casco Realty, ¢ Cor rod St } 
OFFICE MACHINE REBUILDERS SERVICE Get 
-_ ’ " \ York \ 
rYPEWRITER AND ADDING MACHT \ I NIDUE? ‘ WW 
guaranteed. Typewriter base \ | OUI , 
ished like new. Ford at Ww 
———— — I \I 
ADDING MACHINE PARTS, TYPE, ETC 
— FILING EQl 
LARGE STOCKS of new ar ‘ ae 
available Quotatior fur! 
Dehn, Jr., 1643 10lst Ave., Oal ‘ , ‘ 
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| : 157.303 r 157 281 187,471 157.472 157.503 157 Se 
2,498,384 Fountain Pen. Peder L Wikheim. 2,499,946. Carrying Mechanism for Caleulating Ma- 
Seattle, Wa chines. John Carisen, Hellerup, by Copenhagen, Den- 
~ A T = N T S 2,498,404. Loose-Leaf Binder. James A. Erwin, Oak mark 
Park, Ill 2,500,066. Moistening Device for Labels, Stamps, 
Copies of patenta shown here can be 2,498,439 Ten-Key Calculating Machine. » Gustaf and the Like. Edward E. Gaunt, Chicago, Ill, as 
obteined from the C vt Site f Vilhelm Liljestrér Goteborg. Sweden signor to Market Services, Inc., Chicago, Ill 
“g . eee oe 2,498,584. Simplified Loose-Leaf Binder. Samuel 2,500,069. Printing Machine. Walter T. Gollwitzer, 
Patents, Washington, D. C., for 25 Sega New York, N. Y¥ assigner to Wilson Jone Puclid, Ohio, assignor to Addressograph-Multigraph 
cente each in cash, postoffice money ‘ Chicago. Tl Corp., Wilmington, Del 
orders rT certified check. Stamps Granted February 28, 1950 
one persor ul checks = — 2,008,791 , Ribbon Vitveting Mechanism for Type- DESIGN PATENTS 
opres of Gesign patents are ton writing Machines. Elmer L. Wise, Bridgeport, Conn., 157,239. Pencil Rack. Clarence E. Crawford, Fiint, 
cents each. gnor to Underwood Corp., New York, N. ¥ Mict assignor to Living Designs, Grand Blanc 
2,498,808. Visible Index Embodying a Plurality of ih = partnership Grated Feb 14, 1950 , 
~) a rehar *hicago _. ’ I ’ X » 
a P ioan visible , a . % hi _ ) Thi 157,242. Diectating Machine a Anthony C. 
ted February |4, 1950 = ham OES : ge «ie wa rts De Napoli, Jr., Windsor, Conn., and ymond Spil- 
497,24 Per ’ C. Weston, Desca f B ig pak New ld a a —_ man, Yonkers, N. Y., assignors to The SoundScriber 
2,49 Record Material Equipment for Cash font Tina ale Yok. NY. ae ee Corp., New Haven, Conn. Granted Feb. 14, 1950 
Registers K lostermar deceas ste of , , . . es . 157,267 Desk Inkwell Unit. Henry C. Klagges, 
fary Klosterman, execu x D \ ate Paper Lay Se = sel oe Collingswood, N. J., and Harold E. Steinberg, Phila 
0 National Cash Reg ( , ' ; ‘ sen a Le — lelphia, Pa., assignors to The Esterbook Pen Co 
497.27 Worktable Adapted for Office Work. Beng . ew ienaenall . Granted Feb. 14, 1950 
ckholm, Sweder eee, Lempiee See. Hed Se ee 157,303, Desk with Drawers. Howard A. Thede, 
497,4 Rolling Support for Writing Instruments , —— — wo ’ — Wayland, Mich. Granted Feb. 14, 1950 =e ene 
r t. Louis, Mo - ‘ 157,350. Dietating Machine Transer abinet. 
497.709. Pen Point Cleaner Adolt R Wikstror 2.498 wt Stents Apparatus. Henry Andrew Anthony C. DeNapoll, Jr., Windsor, Conn., and Ray- 
\ gnor of one f Meyer ‘ . . races mond Spilman, Yonkers, N. Y. Granted Feb. 21, 1950 
, Granted March 7, 1950 157,381. Desk. Irving Kramer, White Plains, N. Y. 
2,499,432 Stapling Machine. Louis von Cseh, New Granted Feb. 21, 1950 
anted February 21. 1950 York, N. ¥ ssignor to Speed Products Co., Inc 157,471 Casing for a Writing Instrument. Alfred 
498 f | Guide "homas 7 D ‘ I Island N. Y¥ W. Doux, New York, N. Y., assignor to Alfra Mfg 
2,499,472. Stenciling Machine. Gilford fF Dysal Corp., New York. N. Y. Granted Feb. 28, 1950 
419 f Chair tron To Ellema Port Wa San Antor Tex assignor of one-fourth to George 157,472. Calendar Case. Gerald Drazan, Spokane, 
r esne assig s » The k Hancock and one-fourth to Henry C. Mills, both of Wash Granted Feb. 28, 1950 
( San Antonio, Tex 157,503. Card Reader for a Computing Machine, 
$94 f tain Pen. Fred Yoshi! Kuriyama 2,499,713 Typewriter Desk. William J serger George H. Kress, Vestal, N. Y., and Carl W. Sund- 
Waukegan. I erg, Detroit, Mich., assignors to International Busi- 
2,498.24 Folding Typewriter Platform for Pedestal 2.499.714. Line-Forming Attachment for Typewriters. ness Machines Corp., New York, N. Y. Granted Feb. 
Desks and Frank Cor Norwoo Arthur F. Becan, Bayport, N. Y 28, 1950 
Oo I Globe-Wer ke ( Norwoo 2,499,771. Writing Instrument. Arthur F. O'Connor 157,506. Console for a Computing Machine. George 
( Ago l H. Kress, Vestal, N. Y., and Carl W. Sundberg, 
2,498, 27 Desk Pedestal Locking Structure. Thor 2,499,843 Stapling Machine. George Berger, New Detroit, Mich., assignors to International Business 
A. Hearn, | Ky., assignor to The Globe-Wer- York, N. Y., assignor to Arrow Fastener Co., Brook- Machines Corp., New York, N. YY. Granted Feb. 28, 
ke Co.. Nor Cincinnati, Ohio lyn, N. Y. 1950. 
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Ah Important 
Cypewriter Contest 


An Event That Raised the 
Standard of Typing Through- 
out the Country, Increased the 
Output in Most Offices, and 
Upped the Pay of Typists. 


tional Business Show in Madi- 
son Square Garden, New York, 
N.Y., was held the first “Interna- 
tional Typewriting Contest’’—for 
“Speed with Accuracy.” The new 
feature of the contest was its ob- 
jective—the production of type- 
written letters which required lit- 
tle or no typographic corrections 

Typewriting contests had been 
held for a number of years. There 
were several “national cham- 
pions,” each for some particular 
manifestation of “speed and en 
durance.” The contests were in 
teresting and revealed the endur 
ance quality of both operator and 
machine. (See “Incidental” on op- 
posite page.) These contests were 
an impressive feature of the first 
business show. 

With very definite plans for es- 
tablishing his idea for the new 
sort of contest, which would be 
of greater value to all concerned, 
the manufacturer of the machine, 
the school where its operation was 
taught, the student for whom it 
was to afford employment and the 
employer who would get more and 
better letters daily, Mr. Patterson 
(founder of OrricE APPLIANCES) 
conferred with the leading com- 
mercial school proprietors in New 
York and vicinity and the machine 
manufacturers, receiving hearty 
response. 

Funds were raised for an em- 
blem appropriate for achievement 
of the title, “World’s Champion 
Typist.” An attractive cup of con- 
siderable size, known as the Orrice 
APPLIANCES Silver Trophy, was 
purchased. On one side was de- 
Signed a place to engrave the 
name of each winner, the date 
of the event and the rate of words 
per minute. 

For one year after each contest 
the cup was to be in custody of 
the manufacturer of the machine 
on which the record was made 

Funds for the purchase were 
contributed by Columbia Type 
writer Manufacturing Company, 
A. B. Dick Company, Elliott- 
Fisher Company, Fox Typewriter 
Company, Hammond Typewriter 
Company, Kee Lox Manufacturing 


I. OCTOBER 1907 at the Na- 


10 


ately, 


lon 
y J the 


Being a review of some 

events at the start and 

in the progress of the 

OFFICE EQUIPMENT 
INDUSTRY 

and its trade journal 


OFFICE APPLIANCES 


Company, Mittag & Volger, Inc., 
Monarch Typewriter Company, 
Remington Typewriter Company, 
Royal Typewriter Company, Secor 
Typewriter Company, E. C. Stearns 
& Company, Smith-Premier Type- 
writer Company, and the Business 
Show Company, the last named 
contributing $500 of -the $1105 
raised for the purpose 

The success of the contest was 
impressive; everything planned 
fulfilled expectations. OFFICE AP- 
PLIANCES’ preparation for the event 
worked out satisfactorily and J. N 
Kimball (fragrant memory, “Pop” 
to the younger contestants for 
more than 25 years), commercial 
school proprietor, managed opera- 
tions to the satisfaction of all 





O. A. SILVER TROPHY 





Judges for the event were five 
chiefs of five outstanding com- 
mercial schools and one from the 
Washington Irving High School in 
New York. Checkers were instruc- 
tors from the schools. 

Besides the professional class 
event, an hour’s intensive drilling 
of a considerable number of con- 
testants for the title ‘“World’s 
Champion Typist” and an appro- 
priate gold medal in addition to 
the impressive silver trophy, there 
were two other events. The Ama- 
teur contest, a half hour grilling 
for an appropriate silver medal, 
and a Novice contest of 15 min- 
utes, with a bronze medal to the 
fortunate one. Besides the medals 
there were cash prizes of $250, 

75, and $50. 

The records each year were 
posted in many schools through- 
out the country where typewriting 
was taught. They were impressed 
upon the students by the instruc- 
tors as goals along the way to 
their objective, a job. And stu- 
dents having initiative and indus- 
try, with certain other qualifica- 
tions, who took up typing as a 
career, found the typewriter “Open 
Sesame” to secretarial appoint- 
ments, which to many were first 
step to a fine profession and to 
some, first step to high place 

The advertising of the event by 
the manufacturers of the machine 
on which the record was made, 
and a tour of the country by the 
“champion,” who gave demonstra- 
tions in many cities and received 
considerable publicity, dramatized 
the writing machine. 

For nine years OFFICE APPLI- 
ANCES continued its supervision of 
the contest, with J. N. Kimball 
as manager. For the nine follow- 
ing years the National Business 
Show Company took over super- 
vision. In these 18 years the con- 
tests had so expanded as to make 
it desirable they should be inde- 
pendent of other events and quar- 
tered in a building by themselves 
where ample provision could be 
made for the large audience and 
larger number of contestants. 

So in September, 1925, OFFICE 
APPLIANCES announced that the 
National Business Show Company 
and OFFICE APPLIANCES had with- 
drawn from supervision of the 
contest and the OFrricE APPLIANCES 
trophy was withdrawn from com- 
petition. The trophy was placed 
in custody of the Underwood 
Typewriter Company, since for 18 
successive years it had been won 
by Underwood operators 

But in regretfully closing refer- 
ence to this particularly enjoyed 
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experience “along the trail’ we 
must add that Mr. Kimball estab- 
lished a new annual contest for 
world championship which he con- 
ducted for several years. In his 
22 years in the cause of better 
typing, J. N. Kimball did more 
than any other individual for the 
development of speed with ac- 
curacy. 

But OFrFIcE APPLIANCES Cam - 
paigned for “speed with accu- 
racy,” inspiring many other con- 
tests with the same object. All of 


which contributed to the advance 
of typing. Many contests were 
staged by the Royal, L. C. Smith, 
Remington, Corona, and Wood- 


stock companies 

The first winner of the OFFICE 
APPLIANCES Silver Trophy was Miss 
Rose L. Fritz, who won the title 
“World’s Champion Typist” with 


84 words per minute. Miss Fritz 
toured the country with the tro- 
phy, giving demonstrations of her 
typing speed and later made a 
tour of Central Europe with the 
trophy 


Miss Fritz held the champion- 
ship two years and “withdrew 
from the ring undefeated.” The 
rate at which she won has been 
made to seem small. Those who 
took top honor during the follow- 
ing 20 years have been inspiration 
for thousands along the way. 


Incidental— 


Before OFFICE APPLIANCES at- 
tracted the interest of typewriter- 


dom and the attention of typists 
throughout the country with the 
movement to promote speed with 


accuracy in typing contests, many 
contests for typewriter speed had 
been held. They were referred to 
as tests of “speed and endurance.” 


They were interesting and con- 
tributed something to the popu- 
larity of the machines. “The 


world’s most rapid typist” was a 
distinction for which there were 
many contenders. There were sev- 
eral types of events. 

“Two hours writing: one hour 
from dictation, one hour from 
reading. One minute events—for 
the greatest number of strokes ac- 
curately struck, using one or more 
keys or words. Endurance contest. 
Team writing. Two operators writ- 
ing 12 consecutive hours, alternat- 
ing every three hours, copying 
from manuscript. Other events of 
similar purpose. Blindfolded writ- 
ing for half hour. (Forerunner 
perhaps of the touch system.) 

Also there were events in con- 
nection with telegraphy. The 
championship contrib- 


medal ior 
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uted by Andrew Carnegie. Con- 
test for “the best all-around tele- 
grapher. Receiving 25 messages 
and 500 words press matter on the 
typewriter. At the time of the 
first business show F. M. McClin- 
tic was champion telegrapher and 
C. H. McGurrin the “world’s great- 
est typewriter operator.” 

George Patterson was an expert 
typist and demonstrator of the 
machine. He was also something 
of an artist. With the various 
characters on the keys he made 
interesting geometrical designs, 
some in cartoon effect, “the square 
level headed man” being one of 
that group. 

His higher art was portraiture 
with the period key. His outstand- 
ing achievement in that being a 
capital portrait of William Mc- 
Kinley during the campaign for 
the presidency in 1896, which was 
printed by several newspapers 
and for which the artist drew con- 
siderable publicity. 


Aside— 


The trail of the typewriter is a 
“long, long trail” and “winding.” 
Also it teems with the romance of 
the development of the machine 
from the first attempt at a me- 
chanism for the purpose to the 
efficient, modern instrument now 
in service the world around. 

In the widest field of its usage 
the typewriter functions in com- 
bination with a silent companion 
that employs the very tools the 
typewriter is designed to replace 
in part—shorthand. 

Shorthand, a system antedating 
the writing machine by two thou- 
sand or so years, was composed of 
“some 5000 word signs by which 
orations of Cicero were preserved.” 
The “signs” having been worked 
out by “the learned slave Marcus 
Tullius Tiro, freed by Cicero and 
made his secretary.” 

These “notes of Tiro” were em- 
ployed by eminent men of Rome, 
and in the early period of the 
church shorthand in some form 
preserved the sermons of the 
fathers. 

Down through succeeding ages 
is a dim trail of shorthand, in no 
general use because so few per- 
sons could read or write. And that 
few chiefly in the church. One of 
the greatest effects of the estab- 
lishment of the art of printing 
with movable types was the im- 
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pulse given to the desire for 
knowledge. But stenography did 
not come into full usefulness until 
the invention of the typewriter. 


How long a machine for writing 
may have engaged men’s minds is 
unknown, but the first patent for 
“an artificial machine or method 
for the impressing or transcribing 
of letters singly or progressively 
one after another,” and so forth, 
was granted by “Anne, by the 
grace of God,” and so forth, to 
Henry Mill, an English engineer, 
in 1714. Of this machine no draw- 
ing or description is known to 
exist, nor any record of its having 
advanced beyond the description 
in the patent grant. 

The first patent granted in the 
United States for a machine for 
writing was issued to William A. 
Burt of Detroit in 1829 over the 
signatures of Andrew Jackson, 
President, and Martin Van Buren, 
Secretary of State. 


The only model of the Burt 
“Typographer” was destroyed by 
fire in the patent office in Wash- 
ington in 1836. 

Many years later the great 
grandson of William A. Burt con- 
structed a model (now in the 
Smithsonian Institution in Wash- 
ington) from description of the 
machine in the patent applica- 
tion and other papers possessed 
by the Burt family. This model 
was exhibited at the World’s Fair 
in Chicago in 1893. 


Horace E. Burt, grandson of the 
inventor, resided in Chicago and 
was a frequent visitor to the office 
of this journal. Soon after the 
Burt machine (which was never 
manufactured) took forward place 
in the list of writing machine in- 
ventions came a parade of models, 
some of European origin and a 
considerable number originating 
in the United States. A parade 
brought to end by the invention of 
a machine given the name of 
Typewriter, which “changed the 
course of events” in typewriter 
history. 

The advent of the “Typewriter” 
started a new parade of models 
some of which contributed fea- 
tures of value to the common 
cause and expired. 

Down through the years the sur- 
vivors became a small group, each 
having some features in common 
to all but having also some valu- 
able feature particularly its own. 

Two other “silent companions” 
of the writing machine add to the 
office equipment industry’s prog- 
ress through the years. They are 
—but that’s another story. 











More Inflation 
Before Deflation 


New Teeth Given 
FTC by Congress 


Favorable Outlook 
for This Industry 
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The State of the Industry 


Brief interpretations of significant facts and trends 


e Political expediency requires continued inflation, at least 
until after the November elections, according to many analyzers 
of the national scene. Despite vehement assertions in favor 
of economies in government, little if any effective action 
will be taken. In consequence, both government and industry 
will keep moving at present or accelerated speeds and will 
continue in need of the products of the office equipment in- 
lustry. Two things are indicated — good business for the of- 
fice equipment dealer for the next seven or eight months, and 
the necessity for consolidating gains made during the next few 
months in order to be ready to weather any recession that may 
some late this year. 


e Attached to the oleomargarine tax repeal bill recently passed 
by Congress was a provision for heavy fines, $5,000 for each 
day that a Federal Trade Commission cease and desist order is 
lisobeyed. The "sleeper" was included with the thought that 
it would prevent passage of the bill, but somehow it slipped 
through. Trade practice rules were promulgated for the office 
machine industry a few years ago. Existence of such rules, 
however, is not necessary in order for FTC to have power to act. 
The fines can be applied following an FTC order on any unfair 


‘ade practice. 


e The first half outlook for the industry appears favorable, 
ieclares the Standard & Poors industry survey and current an- 
s of office equipment. Noted is a continuing upswing in 


it si 

billings since the third quarter of 1949 and expanding poten- 
tial needs for specialized equipment. "Earnings of the office 
equipment industry promise to be at a higher annual rate in the 


first half of 1950 than the total for 1949," says this report. 
"Second half earning prospects largely hinge on general busi- 
ss conditions. While any general recession, such as iS an- 
ticipated after June, would adversely affect the industry's 
earning power, the decline could be less than for business gen- 
erally because of the cushioning effects of expanding require- 
ments for office labor-saving devices," it is explained. 
Standard & Poors touches on earnings for the past year, saying, 
"Despite a relatively poor showing by the typewriter group, 
sales last year probably came within five per cent of the $1 bil- 
lion estimated for 1948. Aggregate earnings probably fell 
nearer 15 per cent, because margins were under pressure aS a 
result of higher costs, limited price rises or indirect price 
-oncessions, and special charges arising from marketing new 
and improved models and from building up sales and distribu- 
tion staffs. Ending of backlogs brought more competitive 
marketing and apparent surpluses of some less specialized ma- 
chines, like typewriters, adders and calculators, demand for 
which is especially sensitive to general business and indus- 
trial conditions." What of the sales outlook? Says Standard 
& Poors: "Evidence, however, has recently not been wanting 
that the drop in demand was somewhat overdone. Since October, 
there has been a sharp pickup in typewriter sales. Royal re- 
ported its fourth quarter portable sales were the largest in 
25 years. Remington Rand, which let out 600 workers in its 
Elmira plant in November, recently recalled between 900 and 


ne 
Ad . 


OFFICE APPLIANCES, April, 1950 


1,000 employees to meet the rising demand for portable type- 
writers, adders and calculators." In conclusion the report 
says, "With business conditions generally regarded as good 
through June, the office equipment industry's sales for the 
current half year should run at an annual rate exceeding the 
nearly $1 billion volume estimated for last year. Sales po- 
tentials size up favorably because office wage scales will be 
no lower, clerical staffs have been little curtailed, while 
paper work has been increased by the institution by many busi- 
nesses of pension and insurance programs." 


Excise Tax Repeal e Repeal of the war excise taxes would so stimulate the busi- 
° ness of the firms now affected that the normal income tax pay- 
Would Lose Little ments of such concerns largely would offset the levies now 
Government Revenue made on their products, says Henry H. Heimann, executive man- 
ager of the National Association of Credit Men, in his Monthly 
Business Review. He further argues, “There can be no justifi- 
cation for war excise taxes to be continued in peactime, for 
when they were enacted there was an implied promise and a gen- 
eral understanding that after the war was behind us these taxes 

would be repealed." 





Industrial Accounts e What qualified economists have to say is significant, but 
ee Cand for an accurate appraisal of activities and potentials in the 
re buying distribution division of the commercial stationery industry, 


a survey among manufacturers’ representatives is much more 
helpful. Observations made in daily contacts lead those men 
to the opinion that current business volume is good for deal- 
ers, especially among industrial accounts. There is some fall- 
ing off of retail over-the-counter trade, which is more than 
compensated for in sales to business and industry. Prospects 
look good enough to dealers so that they are buying in fair 
quantities for stock. 
—WSL 





Good Reading This Month 


e PRESSING PROBLEMS related to current’ tells what may be done to increase the re- 

business operations often seem to obscure turn on your investment. See page 20. 

the necessity for planning in the present 

in order to make the future secure. On pages e COMPETITION IS keener in the new economic 

15 and 16 Victor N. Vetromile suggests what situation. Among others, office machine 

can be done, what must be done nowto "Safe- dealers are beginning to feel the pinch 

guard the Future of Your Business." from house-to-house typewriter mechanics 
in the battle for maintenance and repair 

e EVERY SINGLE SALE is important, but the business. Alton Boyd of the Boyd Printing 

most successful dealer is the one who & Stationery Company, Panama City, Fla., 


builds accounts, creates repeat buyers. Says the difficulties can be overcome 
There are a number of ways to make a one- through promotional emphasis on efficiency 
time purchaser into a regular customer. and dependability. Mr. Boyd's techniques 
Some of these ways are discussed help- are outlined on page 25. 
fully in the article on page 18. 

e COLOR ENSEMBLE SERVICE. It sounds a 
e A GOOD PROFIT on sales is not always a bit effeminate, but it sells office fur- 
good profit on invested capital. Perhaps niture. How the Pembroke Company of Salt 
your invested dollars are not working hard Lake City, Utah, has made the service pay 
enough today. Fred Merishrefers tomethods is told on pages 28 and 29. 
of determining your exact status today and 
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Safeguard the Future of Your 


Business 


OTECT YOUR FUTURE in the present.” 

That adage applies to all the planning and en- 
deavor of life, but the counsel that it epitomizes has 
a peculiar pertinence in the changing and convulsive 
business world of today, to the ultimate economic se- 
curity of the investment of Mr. Average Stationer. 

Mercantile history is replete with illustrations of the 
fact that, among a certain type of retail business in- 
vestors, a protracted cycle of prosperity, such as that 
which has prevailed in this country since 1941, breeds 
over-assurance and perhaps actual carelessness in 
matters concerning their business accounting and 
financing 

There are hundreds of businessmen, including sta- 
tioners, who seem never to make much use of the 
clear indications of the commercial and industrial 
trends and conditions that are shaping before their 
eyes. In direct contrast, there are an equal number 
of other stationers who are always strengthening 
the groundwork for the prosperity of their businesses 
by aligning themselves and their practices in har- 
monious adjustment with the actualities of current 
conditions and the potentialities of prospective con- 
ditions 


The line of ascent from the lower to the higher 
brackets of financial success in every type of business 
is that course of action by which a man or a firm, 


whatever may be the competitors that surround him, 
the busing he is engaged in or the external environ- 
ment and influences which bear upon them, subjects 
them all to his will, taking advantage of them and 
turning them to his purpose. These men thrive even 


in situations that seem to cause weaker men to fall 
like dead leaves wafting to the surface of a stream. 
Financial and Stock Market a Guide 
The current money and stock market, even more de- 
pendably than any formal commercial reports, re- 
flects the condition of business with accuracy and 
the strongest possible significance. The vigilant ob- 


server of economic trends and the student of financial 
affairs will detect significant symptoms long before 
the general public is aware of what is happening to 
the arteries of trade and commerce. 

Regardless of better or worse, plus or minus, so to 
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A Critical Check on Policies and Methods 


Will Prove Fruitful 


By Victor N. Vetromile 


Feature Writer 


speak, it may be some time before the individual 
stationer feels definitely the benefits or the setbacks of 
such fluctuations as may develop, but ultimately he 
will be affected directly or indirectly. The result, 
as it affects the future security of his investment, de- 
pends in large measure upon where he is doing busi- 
ness, the industrial and financial conditions in his 
locality and his own reserve stock of cash. 

Any businessman who is caught out on a limb when 
money is “tight” is naturally more vulnerable to ad- 
verse fluctuations, should they come. The stationer 
whose business investment is unencumbered and who 
has a substantial amount of available cash in the 
capital account of his business will sleep more soundly 
than the other fellow. He will be able to buy to better 
advantage (also to save to better advantage by way 
of trade and cash discounts and the lower operating 
costs of a debt-free investment) than his neighboring 
competitor who may be rather “up against it”. 

Many a Stationer has struck a small fortune by 
possessing a considerable amount of inactive or “mar- 
ginal” capital which was ready to use at the psycho- 
logical moment when a real opportunity for expansion 
or improvement presented itself. In instances actually 
known to this writer, but which I will identify only by 
pseudonyms, such providence in the.way of cash capi- 
tal assets enabled Stationer Smith to buy the build- 
ing that he now occupies in a city of 100,000 popula- 
tion, and then, only a few years later, to open another 
store in another section of his home city. The result 
is that he now dominates the retail stationery business 
of his city in a manner that he never dreamed of 
ten years ago. 


Reserve Cash May Be “Ace in Hole” 

In similar manner, having a considerable sum of 
reserve cash to use when he wanted it enabled Sta- 
tioner Brown to negotiate a timely consolidation with 
a competitive stationery firm with the result that the 
new organization became, within less than two years, 








the leading and most influential commercial stationery 
establishment for miles around. The merger ac- 
complished a 40 per cent reduction in operating ex- 
pense concurrently with greatly increased volume and 
profit on the one overhead for the combination. In 
both these instances, I have reason to know, the 
strategic use of this reserve capital discouraged and 
frustrated the plans for rumored new competition in 
the immediate vicinity of these stationers’ long-estab- 
lished stores. 

The commercial stationer in most localities expects 
to have to open book accounts, and lucky indeed is 
that one who can report no from bad debts, 
nothwithstanding my personal knowledge of the fact 
that many stationers who are continually transacting 
a large volume of credit business have been able to 
hold their bad debt losses down to one-half of one 
per cent all through their business careers 

The man who is in business to serve, and with the 
rightful expectation of being paid fairly for his goods 
and services, has need to protect himself, even in the 


losses 


best of times, or some day he may awaken to the 
realization that the money he ought to have and 
him in the 


hasn’t got would be a valuable asset to 
developments of some unpredictable and unexpected 
“tomorrow”, because it would enable him to make cer- 
tain moves or certain improvements that would be 
like a transfusion of new blood for his business 


Credit and Collection Policy 

It has been said with truth that the difference be- 
tween success and failure is often measured by the 
strictness of a dealer’s collections, because he cannot 
carry on efficiently, nor serve his customers well (to 
say nothing of extending his facilities) if the well of 
working capital is continually running dry for lack of 
incoming cash. 

It is not only a matter of strict 
more imperatively, a matter of a 
standard for selection of credit risks in 
A well-organized credit department is necessary even 
in a comparatively small business, and certainly it 
is imperative in all the larger stationery establish- 
ments. When there is a standardized system for de- 
termination of the credit-eligibility of new buyers no 
individual or business house can properly take offense 
The buyer who is financially sound has nothing to 
hide and nothing to fear, while that person or firm 
whose credit is shaky will be ruled out entirely, granted 
very small credit, or put upon weekly-pay terms 

As I see it, it is better to have the furniture, supplies, 
or appliances in the showroom or in the back room, 
held in anticipation of the orders of persons 
or firms who will surely pay for them, than to have 
a corresponding number of book accounts representing 
the store’s cash, but which can only be converted into 
cash with difficulty, if at all 

In his eagerness to get new business (and the am- 
bition itself, as such, is laudable) the stationer must 
always be cautious lest he permit himself to be swayed 
by grandiose and nervy individuals of the type who 


collections but, even 
strict and inflexible 
the first place 


those 


are always ready to take from an unsuspecting and 
over-friendly merchant goods which they know full 
well they have small chance of paying for according 
to terms, and in extreme instances have no honest 


intention of paying for on any terms 

There is always some danger in neglecting to in- 
vestigate thoroughly the new prospect of ostentatious, 
even though at times, pleasing personality—exceed- 
ingly self-assured and confident in his own manner 
and who actually tries to “sell’”’ himself as genuine and 
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reliable, financially and commercially speaking. Yet 
he offers no proof of his reliability as a “new customer,” 
though he is unknown to the stationer and solicits a 
considerable amount of credt indulgence. In the mat- 
ter of credit accounts, of all things in business, it is 
better to start right than to attempt to get right after 
two to three hundred dollars worth of questionable 
credit has been posted in the ledgers 


Watch That Overhead 

Regardless of how much time payment or credit sell- 
ing a stationer does, however, the matter of over- 
head is one that calls for careful handling, lest it be 
allowed to increase stealthily, thereby bleeding the net 
profit margin. Any business which becomes top-heavy 
in its overhead budget is liable to roll over into the 
ditch some day. For this reason, careful balance must 
always be maintained, not only between total income 
and total outgo, but also between the different de- 
partments of necessary expenditure. Should there be 
only a comparatively small working capital in the 
business, when too much is expended for overhead, 
the economic capacity for buying merchandise for re- 
sale, and buying it in ample quantities to assure cus- 
tomers a complete assortment for selection, may be 
weakened. . 

And the buying itself must be handled with care 
and experienced judgment. Too much of one line 
of stock at the expense of another department is as 
much to be avoided as is overbuying for the general 
inventory. It is all right to consider a generous pur- 
chase upon which a liberal trade and cash discount 
can be earned, provided the stationer knows that he 
has an assured outlet for the goods within 60 days 
at the longest. If he hasn’t, the tie-up of working 
capital involved may, and often does, overbalance 
the discounts. In the meantime (this doesn’t usually 
occur, but it can happen) the price of the article might 
drop. During the war years, it might also be said 
with equal probability that the price might rise, but 
the probability now is on the minus—the losing—side, 
I think. 

Turnover should be watched in relation to working 
capital. In certain rather uncommon situations it is 
necessary to “plough back” into the business nearly 
every dollar of profit but, as soon as feasible, a reserve 
or surplus fund should be built up as a safety measure. 

It is this gradually increasing reserve fund of 
“liquid” cash and sound business credit in the com- 
mercial world which makes it possible for the fore- 
sighted stationer to open the door to that larger op- 
portunity which sooner or later is sure to knock for 
him. The maintenance of such a reserve requires in- 
telligent financing in every department and preven- 
tion of every possible item of loss and waste. Per- 
sistent tactful effort must also be maintained to en- 
courage business to “settle” on a strictly 30-day basis, 
with perhaps a prompt-pay inducement of two per 
cent in ten days. 


Avoid “General Expense Account” 

In looking to the future security of his business, 
there is one old critter that every open-eyed stationer 
will surely reckon with—old General Expenses. Re- 
membering the maxim that “One man fattens on what 
another man wastes”, the shrewd stationer will ferret 
out every possible source of waste 

Of all mistakes to be avoided, one of the most im- 
the somewhat natural tendency to lump 
numerous small expenses into a single “General Ex- 

(Turn to page 144, please) 
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Put a Camera to Work in Your 


Business 


The “Picture Story” Can Result in 
Profitable Publicity for a Firm 


By Robert A. Steffes 


Special Writer 


| power 4 MERCHANDISING tip in the fact that 
peopl e using cameras as a hobby more than 
ever bef [t’s the simple fact that people like pic- 


All arou you, it’s the picture people look for—the 
ure n zines, the picture display at the fair, the 
pa of pictures in your newspaper, the picture “story,”’ 
ind the pictures that dress up a window display. 
There ill a reasonably big gap between amateur 
napshor ind the production of pictures that can 
pep up a business, give that business valuable publicity 
through the press, or spark a window display with 
ictual photographs of the product in action. But get- 
ing pictures that achieve something is still a rela- 
tively ea ‘ess if you know some of the shortcuts 
Conside! rst what you'll logically photograph in 
your establishment to gain the greatest eye-appeal, 
the best publicity, and the greatest human interest. 
You'll want people in the pictures, of course, and tak- 
ing a tip 1 the professional photographer—you 
hadn’t better overlook .the “pretty girl” angle tied in 
th youl lipment. 


It’s the Use That Counts 


Considi econdly what you’ll do with the prints 
You ma instance, plan to get generous enlarge- 
ments f lusion in a window display. You may 
plan t e the local newspapers a print or two show- 
ing some of your new personnel, a new piece of equip- 
nent ir new building. Or you may be aware of 
the value ictures as a morale builder for your em- 
ployee lich case you'll have smaller prints made 
for the lbums at home 

Thi! will take the pictures? If you’ve an 
umateu tographer on your staff, perhaps he’s the 
best bet. If his work seems a bit on the second-rate 
ide, the f course, the professional photographer. 
If that like too much money for pictures, go to 

ir i .era club and find a serious amateur 
who mai harging less these days just for the 

In ca re an amateur photographer yourself 
productio1 ts on your spectacular displays will be 
elativel Next to your camera (we suggest that 

be it 1 x 5 size if possible), you’ll need an en- 
lal ted dryer, and a mounting iron and 
mountil s to give support to your better display 

The an ir soon will learn that some of the sun- 


rket such as toners, or special effect 
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PICTURED PRODUCTS—ONE OF THE CAMERA’S BIG JOBS 
IN RETAILING.—Picture-packed sales display kits are among 
top-flight applications of photography in business. 


paper surfaces, can do a great deal toward making 
ordinary photographs spectacular or professional- 
looking. 

Your principal uses for pictures may include: 

1. Glossy prints with a news angle which the local 
press may use. Examples of this category include a 
photo of students being conducted on a tour through 
your store, a photo of a company party, special event, 
store opening award to employees, or an “oldest em- 
ployee” feature. 

2. Pictures for salesmen to carry in their kits in- 
clude shots of new machines, or well-planned offices 
or instructional rooms, or educational pictures show- 
ing exploded views of hidden mechanisms, and so 
forth. 

3. Planned publicity shots, such as a posed picture 
of the mayor seated at one of your desks, a local author 
who will endorse one of your products and pose with 
it, a new office in your city which has been entirely 
outfitted with your equipment. Or pose a secretary at 
one of your typewriters in a posture chair demon- 
strating the correct position at the machine. (Every 
local high school typing teacher will welcome a print 
for her bulletin board.) 

4. Pictures of local persons and events as attention- 
getters in window displays. If your show window starts 
carrying such pictures, passers-by will soon get the 
habit of pausing each time they go by. And if your 
own stock of pictures isn’t complete enough to change 
the display frequently, make an arrangement with a 
local press photographer to turn over his glossy prints 

(Turn to page 148, please) 
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Make Sure They Come Back! 


USINESS IS GETTING rougher. There’s more 

scrambling on the part of every businessman for 
the consumer’s dollar. The result is more attention 
being focused today by office supply dealers on the 
problem of how to get new customers than the trade 
has seen in many years. 

Plenty of emphasis on ways and means of getting 
new customers is good business. And it costs money to 
do that ... in fact, the cost is such that we seldom 
make a profit on the first sale to a new customer 

That’s the chief reason why it is just as important to 
make sure these new customers come back again and 
again as it is to get them in the first place. All of the 
money spent in advertising and promotion to obtain a 
new customer has been wasted unless we also work 
hard at the job of making certain that customer comes 
back repeatedly. 

There’s a lot of things any office supply dealer can do 
to bring people back into his store. Few of these things 
are expensive and, in fact, most cost nothing at all. 


How Leading Stores Retain Customers 


used by 
country 


Here’s some of the ways and means being 
outstanding office supply dealers over the 
today to make sure they come back: 

(a) Have the right atmosphere in the store. Con- 
fidence on the part of the customer in a store’s effi- 
ciency, in having all of the latest and best mer- 
chandise and in the genuine desire of its people to be 
of service is the sort of thing that makes them want 
to come back every time. 

(b) Make only the promises that can be kept. In our 
zeal to get new business we are sometimes tempted 
to “lay it on” in advertising and promotional effort. 
That means a disappointed customer. And disap- 
pointed customers seldom come back for more business. 

(c) Work hard at being friendly. All of us like to go 
where we feel most welcome and we also shun the 
places where no one seems to care about us. When 
every person in an office supply store works hard at 
making it a friendly place, people can’t help but come 
back. 

(d) Know your merchandise 
businessman who can answer their questions about 
his merchandise; they consider him an authority. 
Every salesperson in the store should know everything 
possible about our merchandise; that means customers 
will never hesitate to ask for suggestions 

(e) Make it easy to shop. Wide aisles which avoid 
crowding even on busiest days make it easy for folks 
to circulate through your store. Narrow aisles jammed 
with merchandise make one feel uncomfortable. Doing 
everything possible toward making it easy for cus- 
tomers to shop helps make certain they will want to 
return tomorrow. 

(f) Avoid misunderstandings. All of us know that 
the customer most certainly IS NOT always right but 
customers think that they are, and where misunder- 
standings occur it’s always best to give the customer 
the advantage of the doubt. The way in the 
world to make a customer decide never to come back 
is to convince him that he is very much wrong in 
cases of such misunderstandings 

(g) Keep mistakes at a minimum. A short-change 
transaction discovered when a customer reaches home 
generally leads to a suspicion that the “accident” was 


Folks always trust the 


easlest 
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Here are Tips on How Some Leading 


Stores Retain Their Best Customers 


By Ennest W. Jair 


Staff Writer 


deliberate. So also do substitutions, short measures, 
delivering damaged merchandise, and similar mis- 


takes. Even a most loyal customer’s business can be 
lost through such mistakes. Checking and double- 
checking helps keep out such mistakes. 


Learn Customers’ Names 


(h) Learn people’s names. Nothing builds friend- 
ships quicker than getting acquainted with one’s cus- 
tomers and remembering names. It’s sometimes diffi- 
cult to do, but nothing makes a customer happier upon 
entering a store than to be greeted by name and it’s 
always a good investment in time and effort to see that 
they are remembered. 

(i) Look for chances to give extra services. We may 
not carry an item requested, for example, but if we will 
go out of our way to obtain that item for a customer 
we have made a lasting friendship. The same thing 
holds true for many little extra services that present 
themselves from time to time. 

(j) Maintain uniform prices for all. Letting one par- 
ticular customer have merchandise at a discount is 
never kept a secret, for that person invariably talks, 
and when he or she does all of our other customers 
feel cheated because we did not extend them the 
same privilege. 

(kK) Keep account of our customers. When a good 
customer fails to come into the store for a considerable 
period of time it’s generally wise procedure to call and 
find out if anything is wrong. Even if the person had 
not needed the services of our store, a very good im- 
pression has been made when we thus show them that 
they are important enough to us to be missed 


Put Emphasis on Display 


(1) Modern display methods pay off. Putting things 
out in the open and displaying them cleverly makes it 
easier for customers to shop in our store, makes the 
store more attractive and inviting, and leaves the cus- 
tomer with a pleased feeling about visiting our store 
again 

(m) Recognize every customer immediately, no mat- 
ter how busy we may be. Nothing makes a person feel 
as though they are not wanted more than coming into 
a store and receiving no attention or recognition from 
any one. No matter how busy we may be, we can always 
find time to look up and inform that customer, “I'll be 
with you in just a moment.” It’s one of the little things 
that always pays off. 

(n) Treat everyone with the utmost respect. The 
“beggar” may know full well that he is not a “king,” 
but he immensely enjoys someone giving him the same 
amount of attention royalty would receive. The same 
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holds true in our stores. When we convince the 25-cent 
purchase customer that he or she is just as important 
to the store as the five-dollar purchaser, then we will 
have plenty of our customers coming back again and 
again 

All of these points are being used in successful stores 
today to cash in on the investment made in bringing 
new customers into these stores. The essential thing 
is that if a person once attracted to our business is to 


be brought back again, his or her first visit must be an 
entirely satisfactory matter. 

All of us go where we receive the best reception, 
where our wants are satisfactorily filled and where we 
feel that we are most welcome. Whatever the office 
supply dealer does to create that impression with his 
customers upon the occasion of their first visit to the 
store is a definite step toward making certain that this 
particular customer will come back again and again’ 





When It's 13 O'Clock—It's Not 


Always Too Late 


HE SALES CLERK in your office appliance store 

seems to be getting along very well with the cus- 
tomer. But you hear the clerk say, “I’m sorry that we 
do not have that information,” and a slight frown re- 
places the buyer’s smile. 

Step in and save that sale! It’s not too late, although 
13 o’clock has already arrived. So you say pleasantly, 
“The manufacturer sent us some material earlier this 
week but I haven’t given our sales force a bulletin on 
it yet. Joe, if you'll take care of the customer who just 
came in, I will get the information that Mr. Brown 
has requested.” 

You have saved Joe’s feelings by accepting the blame 
for not putting the latest facts in his hands imme- 
diately. You have proved to the customer that your 
talk about service means what it says. It is no longer 
13 o’clock. 

Yesterday’s wisecrack is today’s “corn”. As a boy, 
you may have asked your friends, “What time is it 
when the clock strikes 13?” And you no doubt recall 
your smug answer, “Time to have the clock fixed!” 
Well, there is a 13 o’clock in almost every lost sale in 
your office appliance and supply store. A bit of fixing 
at that point will at least hold the customer’s good 
will and secure a large part of the potential orders. 


These Situations Arise 


Perhaps you can see the 13 o’clock situations most 
clearly when you watch your salesmen and clerks in 
action. However, no one entirely avoids these tough 
spots. You may recall at day’s end that you allowed a 
customer’s question to go unanswered because you 
were rushed at the moment, and he asked about some- 
thing else before you could give him all the facts. 
Or you may have failed to render some small service, 
or passed up the opportunity to tell him everything 
he should know in order to receive the best results 
from the office appliance he bought from you. 

In each of these instances, it is already 13 o’clock. 
Only prompt action will adjust matters now. Tele- 
phone him, write him a note, go see him, do any- 


These Tough Situations Need Watching, 
For They Can Mean Loss of Customers 


By George M. Dodson 


Special Writer 


thing possible to convince him that you recognize your 
error. If you don’t know where to reach him, watch 
for him to come into the store again. Keep on the 
lookout for him on the street. Impractical? No, no, 
no. You simply cannot permit customers to believe 
it’s 13 o’clock in your business. 

Next time you lack a suitable topic for a sales meet- 
ing, ask workers to describe lost sales. Then try to 
find the point where the service clock struck 13. In 
one form or another it will be present. After examin- 
ing several examples, salesmen will begin to analyze 
their own methods for this weak spot that allows 
money to leave the store with the customer instead of 
going into your cash register. 


It Isn’t a Personal Matter 


Frequently clerks and salesmen are “touchy” about 
criticism. But once you admit that everyone occasion- 
ally lets a sale slip past 13 o’clock, it becomes a prob- 
lem for the entire office appliance and supply store 
to solve. No longer is there anything personal in sug- 
gestions about avoiding this trouble in the first place, 
or correcting it as soon as possible after the error 
comes to light. 

Some employees may be losing volume day after 
day because of a single fault. For them, everything 
moves smoothly until suddenly it is 13 o’clock, and 
they don’t know what to do about it. Can the office 
supply dealer think of any more important matter 
than tactfully calling their attention to the difficulty 
which prevents their doing their best for themselves 
and the business? Personal achievement appeals to 
every worker. It is withheld from many only because 
they have not been taught what steps to take when 
they reach 13 o’clock. 





It is necessary to take vigorously in hand the task of weeding your busi- 
ness when the unessentials are very conspicuous, and not to stop until you 
have made a complete extermination. An even more admirable way is to hold 
watch in the beginning, and so prevent the weeds from choking your income 


lifeline. 
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Is Your Profit on Sales a Good 
Profit on Your Investment? 


I make on sales?” Nine 
this ques- 
tabulated at the 
capable busi- 


OW MUCH PROFIT did 
out of ten office appliance deal 
tion when their operating figures are 
end of the year—and many 
nessmen are numbered in this nine out of ten 
They overlook the fact that the ultimate profit 
yardstick is the return on their invested capital, which 
is the difference between th the liabilities 
for a proprietorship and the capital stock plus the 
surplus for a corporation. The net on sales is 
a secondary yardstick when considering the 
of a business over a period of years 
If one must invest a million dollars to make $100,000 
sales and nets a high percentage of profit on sales, say 
20 per cent, that’s only $20,000 on a 1 dollar in- 
vestment, or two per cent a year. A dealer can get 


ot herw 1Sé€ 


e assets and 


profit 


progress 


more than twice this return on safe outside invest- 
ments today with no managerial worrie He can go 
fishing—live the life of a country gentleman with no 
labor troubles and overhead-aches. Whether one has 


much less 
alway 5 


a million dollars invested in a business or a 
amount, the same thing holds true. One should 
keep an eye on the return on capital investment 


Return on Invested Capital Important 
The profit on sales, however, has been stressed so 
often in the past that most de: 
return and ignore completely the return on their 
invested capital, always a good measurement of man- 
agerial “know-how.” Since the war, however, its 
omission from business analysis by office appliance 
dealers is likely to do more harm than it did before 
the war because profits have been higher and the 
dealer should have increased his net worth propor 
tionately. For example, suppose that Office Dealer 
Smith showed the following profit and lo statement 
in 1939. The figures are merely illustrative 
not intended to represent the operating ratios of 
office appliance dealer or group of deale1 


only of this 


ilers think 


and are 


any 


$50.000 
30.000 


Sales 

Cost of goods sold 
Margin on sales $20,000 
Overhead expense 16.000 


Net profit on sales $ 4000—S8* 


Suppose this was Smith’s balance sheet in condensed 
form for the same year—1939 

Current assets . $10,000 Current liabilities .$ 5,000 
Fixed assets 20,000 Net worth 25,000 


Total $30,000 Total $30,000 
Smith earned 8 per cent on sales, or $4,000, which is 
16 per cent on $25,000 net worth. That was in 1939. 

Since the war, Smith’s business has increased in 
volume, he averaged $80,000 yearly sales and eight per 
cent net profit, or $6,400 yearly average. For the ten 


intervening years, these profits have increased his net 
worth $65,000. He had no losses to charge to net 


worth, and so it jumped from $25,000 to $90,000 
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Several Yardsticks are Available 
For Correct Measurement of Return 


By Fred Merish 


Business Analyst and Financial Counselor 


did $80,000 in 
sales, or 


In 1949 he had an average year. He 
] 


dollars on 


sales, earned eight per cent in 

$6,400 net profit, which is 60 per cent more net in 
dollars than he earned in 1939, when the net was 
$4,000. Inasmuch as he focuses all attention on the 


net profit on sales, he is satisfied 


Considering only the sales volume and the net profit 
on sales, this isn’t such a bad showing in view of the 
fact that costs and taxes have increased heavily. But 
if Smith prepares a balance sheet for 1949 and com- 
putes the 1949 net profit on the net worth, he now 
earns less than 7.2 per cent return on this capital in- 
vestment, whereas he earned 16 per cent in pre-war 
days, to wit: 

Current assets $24,000 Current liabilities...$ 4,000 
Fixed assets 70,000 Net worth 90,000 
Total $94,000 Total $94,000 
During the intervening years, he has more than 


doubled his cash in bank because he has been earning 
more money. Because prices have increased, the in- 
vestments in inventory and accounts receivable have 


increased. He bought the building housing the store 
at an inflated price, installed a new store front and 
other merchandising equipment, and bought a new 


truck, investments that increased his fixed assets from 
$20,000 to $70,000. He has a lot more fixed capital to 
carry, a bigger capital investment, but he has cut the 
on investment to less than half of that in 


days 


return 


pre-war 
Two Yardsticks of Efficiency 


which we outline 
business 


Of course, this is an extreme cas 
emphasize an important phase of 
analysis that should be watched from year to year. 
The current ratio—the difference between current 
assets and current liabilities—which gives the working 


USI Lo 


capital and the ratio of net profit to net worth are 
the two most important yardsticks operating effi- 
ciency. Both are pretty much ignored by dealers. When 
times are good and sales come easy, it doesn’t take 
much business wit to earn a profit. Since the war any 
established business could show a profit In this 
buyers’ market, dealers must pay marked attention to 


business analysis if they expect to earn satisfactory 
pronts 


Because of what has happened during the past ten 
(Turn to page 132, please 
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FROM CORNER STORE AT RIGHT, GENERAL OFFICE EQUIPMENT CO., PATERSON, 





N. J.. HAS EXPANDED TO INCLUDE ENTIRE BUILDING WITH A COMMON FRONT 


Business Built by Telephone Calls 


Central Office Equipment Company 
Finds Over-the-Phone Results Good 


By Phil Lance 


Special Writer 


VER 75 PER CENT of our business is done over 
O the telephone,” says Melvin Weil, vice-president 
of General Office Equipment Company, Paterson, N. J., 
‘and we have found this method of doing business to 
be extremely profitable. 

“First of all, we do not have to have salesmen on 


our payroll; secondly, every telephone order means 
that this particular party is going to be a repeat-call 
customer and finally, we are able to make several 
deliveries in one trip daily. All this adds up to profit- 
able business and repeat business which we are most 
interested in having.” 

Telephone business is particularly profitable for 


General Office Equipment because the area that it 
serves is widely distributed over the southern New 


Jersey counties. 


In this section of the country, the communities are 
small but numerous, and making the rounds of inde- 
pendent organizations is a rather costly project, in- 
asmuch as orders are small. But when the buik of 
business can be had over the telephone, each order is 
a profit bearer, no matter how small. 

We even have customers who call us on the phone 
and ask us to describe an office desk, chair or other 
equipment, quote the price and send it over,” explains 


Mr. Weil, “which we are very reluctant to do. For 
although we have built a splendid reputation for serv- 
ice over-the-phone, we still feel that customers have 
to make their own personal selections. We do, how- 
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ever, send out duplicating machines, stationery items 
and standard equipment such as typewriters or cal- 
culators, for customers calling in for them are always 
familiar with the entire line and have made their 
decisions before calling us.” 


Building "Phone Business 


General Office Equipment has built its large tele- 
phone volume because it has been promoting this type 
of business for years. It has mostly been done through 
newspaper advertising and has been backed up with 
desk souvenirs, direct mail and telephone book ad- 
vertising. 

Every week this concern runs a special on a certain 
piece of equipment. It is run for a full week so that 
those readers who missed it once can see it again. 
Furthermore, it helps to create more of an impression 
on individuals that may be interested in it. 

A typical ad was that of a heavy all-steel storage 
cabinet. All its specifications were outlined in the 
newspaper along with a large cut, so that readers ac- 
tually saw it as it was. The copy followed like this: 

This week’s special! Heavy all-steel storage cabinet. 
It’s 36 inches wide, 18 inches deep, 78 inches high. Has 
four adjustable shelves. Bolted construction — no 
welded seams to break. Heavier by far than ordinary 
cabinets. It weighs 190 lbs.! Regularly $65—now $55. 
Olive green baked enamel finish. Can be used as a 
wardrobe too! Call SHerwood 2-6953. 

As a result of this newspaper ad, several were sold 
the first few days and more the following week. Ordi- 
narily such cabinet sales are slow. 

“During the year,” adds Mr. Weil, “we run these 
various specials so that any businessman can buy al- 
most every possible piece of equipment that he needs 
to run a business at a reduced price. All he has to do 
is follow our weekly specials.” 

Quarter-page advertisements in all the telephone 
books that cover the areas in which they serve are 
continuously inserted. This is an important point, for 
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many dealers only advertise in their local phone books 
even though serving outside areas. 

This is backed by the calendars, direct mail letters 
and blotters that act as reminders for the General 
Office Equipment Company’s phone business, By keep- 
ing its name and number in front of potential cus- 
tomers long enough, telephone business has steadily 
increased. 


Telephone Courtesy Necessary 


“In order to build a telephone business,” points out 
Mr. Weil, “it is necessary that you make it so simple, 
pleasing and cheerful that the party on the other line 
will appreciate this type of ordering and continue to 
do so. And I am glad to say that we have never yet 
had any complaints about our telephone service.” 

All calls coming in are immediately directed to Mr. 
Weil. If he has a call on another wire, the operator 
asks the caller if she may call back or if they will 
hold the line. 

When Mr. Weil answers the phone, he mentions his 
name, company and politely asks if he may help them. 
Prices are given without delay, descriptions and stocks 
carried. He does not “hold back” because he thinks he 
is speaking to a competitor or giving out information 
to “just shoppers.” 

“Since we do not cut prices and handle only national- 
ly branded merchandise, there is no reason why we 
should be cautious over the phone and request perti- 
nent information from the caller as to reason for 
calling us, and a host of other questions that show the 
caller that we are rather dubious about giving out in- 
formation,” Mr. Weil explains. “After all, we do want 
to build a telephone business, so we have to be frank, 
truthful and to the point.” 

In cases where customers compare one item against 
another, Mr. Weil requests that they drop into the 
store to make comparisons. In any event, Mr. Weil 
makes sure that merchandise ordered over the phone 
is in the best condition for he feels that he can only 
injure himself and not the customer if delivered mer- 
chandise does not meet the customer’s approval. 


Original Store Enlarged 


The original General Office Equipment store was 50 
by 25 feet. The increase in business made enlargement 
necessary and the two adjoining properties were added 





to the first, making it one of the largest retail estab- 
lishments in Paterson. 

The three stores were made into one, with interior 
walls being taken down and a new front put up. The 
front was constructed of a yellow tile upper section 
and red tile beneath the window display areas. And 
red letters on the yellow tile make this location stand 
out. 

The business has recently acquired a stationery de- 
partment that is being managed by the owner of the 
former business they took over. With this business 
came a stationery truck, which covered different areas 
every day as the driver met household customers 
through individual door canvassing. 

“This truck,” relates Mr. Weil, “has built up a con- 
siderable following among housewives in the southern 
New Jersey area. The driver would stop the truck in 
the center of a resident block, then knock on the doors 
of all the homes telling them that the truck was open 
for their inspection. 

“Such items as cards, pens, pencils and small sta- 
tionery items used in homes daily were displayed. 
And it usually sold out almost its complete stock be- 
fore closing up.” 


Truck a Sales Producer 


The truck covered the same areas once every month 
and the business that it took in would make a fair- 
sized store enviable. Cards were an important traffic- 
drawing item and once customers walked into the truck 
multiple purchases such as ink, pens and typewriter 
ribbons were always made. 

“Now this truck is going to bear our name on its sides 
and travel the same routes. Our phone number will 
naturally be highlighted and we are going to cover 
commercial houses as well as private homes,” adds 
Mr. Weil. 

If a telephone customer from a large company is 
going to phone for an item that is stocked in the truck, 
the truck will be driven to the location and the caller 
asked to select from the truck himself. It is felt that 
once the caller walks into the truck, other purchases 
not mentioned on the phone will be made. 

“Primarily the truck is being acquired to help get 
our phone business across,” concluded Mr. Weil, “and if 
it does nothing but that we will be more than repaid 
for our efforts in the project.” 





ROYAL PORTABLES ON BROADWAY 





Six Royal portables have starring roles in the Broadway hit. 
“Touch and Go.” In this scene the men in uniform are poking 
fun at military officials who write books. 
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Emphasize Efficiency in Overcoming 


Competition 
of House- 
to-House 
Typewriter 
Mechanics 


Dealer Must Explain 
His “Natural Assets” 
To General Public 


by Bert Menrill 


Staff Writer 





BOYD PTG. & STATY. CO. IN PANAMA CITY, FLA.—Above: the attractive store 

front provides ample display facilities and a sweeping view of store's interior. 

Below: the Boyd typewriter repair shop, manned by two mechanics, is one of the 
most modern in the northwestern Florida Gulf Coast area. 


HE MOST EFFECTIVE means by which the business 
etailer can offset house-to-house compe- 
tition is by thoroughly explaining his “natural assets” 
that the general public can understand 
ng to Alton Boyd, head of Boyd Printing 
é& Stationery Company in Panama City, Fla. 
Itinerant typewriter repairmen are once again be- 
ming ; enace to established repair volume, accord- 


to the Florida retailer, with increasing numbers 


+ 


if such mechanics operating from trailers or tool- 
equipped appearing in the northwest Florida 
Gulf C t area. With many customers experiencing 
bad results from such typewriter repairs, it is neces- 


reputable established typewriter repair 
issert itself” to prevent general over-all 
bad feeling, according to Mr. Boyd. 

Boyd Printing & Stationery Company operates an 
amazingly iccessful typewriter repair shop at the 
rear of its large stationery, office machine and office 
furniture store. Despite the fact the store is located 


ary for th 


agency 


it the time the typewriter shop was established, Mr. 
Boyd went ahead with installation of a completely 
modern p, feeling that later expansion of the area 

Juld make this worth while. His assumptions proved 
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correct, inasmuch as Panama City has grown from 
6,000 people in 1941 to more than 28,000 in 1949. Type- 
writer repair volume, paralleling the city’s growth, 
has burgeoned up from two or three per week to an 
average of 20 per week. 


Good Work Best Advertising 

While there has been little or no advertising utilized 
in building up this volume, Boyd Printing & Stationery 
Company has seen it grow steadily. “The most impor- 
tant volume developer, we have found, is simply a 
good shop, good service and letting the public know 
that we back up every repair job unconditionally,” 
Mr. Boyd said. “The same factors work out in offset- 
ting competition nowadays.” 

The shop has a staff of two mechanics and is one 
of the best arranged in the northwest Florida-south- 
ern Alabama area. Included are Magnasol cleaning 
machines, air compressor drying methods, a battery 
of 40 bins in which typewriters are “inventoried” for 
service repairs and return, and a modern, clean atmos- 
phere which makes an excellent impression on custom- 
ers “taken on tour” of the shop. 

Such “shop tours” are Step No. 1 in offsetting itin- 

(Turn to page 135, please) 
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OFFICE EQUIPMENT DEALER 





Balanced Program 
Makes Display 
Windows Better 


Selling Tools 


By Robert Latimer 


Special Writer 


gram, which takes into consideration such fac- 
tors as balancing displayed items between commercial 
and “general interest merchandise,” employment of a 
full-time display manager and maintenance of exact 
records on every type of display used for each season 
of the year has greatly increased the selling efficiency 
of window displays at Out West Printing & Stationery 
Company, Colorado Springs, Colo 
William Mason, Jr., president of the 70-year-old firm, 
feels that many stationers are inclined to “let their 
windows slide,” with the result that a large percentage 
of the potential sales volume represented by window 
attraction is lost. This may be primarily due, he be- 
lieves, to the highly specialized type of merchandise 
carried and the fact that many stationery stores are 
located “off the beat” from a sidewalk traffic stand- 
point. Nevertheless, he contends, any stationer can 
well increase his sales volume and do a far better job 
of acquainting the community with its lines, through 
recognizing in window displays one of the most valu- 
able sales-building assets the store can depend upon 


ce shia “pre-planned” window display pro: 


A Good Display Opportunity 


Out West Printing & Stationery Company, across the 
street from the famous Antlers Hotel in the Colorado 
summer resort, has an unusually worth-while op- 
portunity to capitalize upon its windows, inasmuch as 
the store is located at the base of the shopping district 
With a total of 150 feet of space, Out West 
Printing & Stationery Company has three separate sets 
of windows, involving from four to six windows. which 
are classified loosely into furniture and miscellaneous. 
One set of windows is devoted the around to 
office furniture to attract attention to the store’s large 
upstairs office furniture department. Under “miscel- 
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The “OA” Display Section Is Conducted 


by George D. Taylor 


Long Beach, Callif., 

Display Specialist Now Actively 
Connected with the Office 
Equipment Industry 





laneous,” Out West Printing & Stationery Company 
has grouped all of the essential lines carried in stock, 
amounting to some 3500 separate items, each of which, 
in the course of one year, gets at least a small amount 
of “window attention.” 

Mr. Mason, an active traveler 
Minneapolis, St. Paul, Omaha, and many other 
cities, in constant search of better ideas for win- 
dow display and store design. He cheerfully admits 
that many of the ideas which keep his windows selling 
efficiently were adapted from other stationers in other 
sections of the country. In addition, however, he has 
developed many “dependable” window policies which 
have come from constant experimentation in the store. 


has visited stores in 


Believes in Using Specialist 
One of the most important primary considerations 
in laying out windows for sales appeal, Mr. Mason be- 
lieves, is the employment of a full-time window display 
Because of the large number of windows in 
that all 
Printing 


specialist. 
the Colorado stationery store, and the fact 
are changed at least once a week, Out West 
& Stationery Company has on its staff a full-time 
woman “display director,’ Miss Mary Dussex. She de- 
votes all of her time entirely to window promotion 
“Our theory is that window display work must be 
organized and integrated, rather than being a loosely- 
organized system whereby salespeople on the floor are 
diverted to window work, whenever the need arises,” 
Mr. Mason said. “Because Miss Dussex’s sole respon- 
sibility is window display, she is not required to leave 

display half built in order to wait upon a prospect 
or to devote time to stock work, which would interfere 
with display work.” 

As pointed out above, the Out West Printing & Sta- 
tionery Company changes every window at least once 
a week. This is a continuous process, which is based 
on a “window record book” created a year and 
kept in constant use ever since. In the window record 
book, week by week, are diagrams of each window 
used in the store, with the placement, nomenclature, 
and prices of all merchandise shown. Kept in an 
11x8' ring binder, the record book also has pasted 
on a separate sheet tear sheets of all advertising run 
by the stationery firm in co-operation with the win- 
dow display. Therefore, if at a certain date, a window 
is run promoting twin-set fountain pens and pencils, 

(Turn to page 128, please) 
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New Display Aid Sells Portables 


HE ACCOMPANYING photograph shows the splen- 
Tas window display installed recently at the Long 
Beach Royal agency, The Business Machines Company, 
220 E. Third St., Long Beach, Calif. ‘This up-and-com- 
ing concern has employed every modern method in 


point of sales presentation and is proud of one of the 
most up-to-date establishments on the Pacific Coast. 
The store arrangement combines with the attractive 
display space to do a very efficient job of merchandis- 
ing Royal typewriters. Lloyd Linabury, manager of the 
Long Beach agency, is a man of much experience in 
the typewriter field and a man of forward-looking at- 
titude. He is quick to grasp at all possible sales help 


and when Ellis G. Bishop, advertising manager of the 
Royal Typewriter Company, Inc., made the sales aid, 


Release your child’s other hand,” available to the 
dealers, Linabury was among the first to put it to work. 

Royal has long been a firm believer in the potency 
of modern display, backing up this belief by designing, 
manufacturing and releasing many outstanding win- 
dow displays to dealers. “Release your child’s other 
hand,” is about the most outstanding of these re- 
leases. We have many times discussed the importance 
of motion in display. This new Royal typewriter dis- 
play is a perfect example of display in motion and is 
guaranteed to stop the would-be passer-by and make 
him concentrate his thoughts on Royal portable type- 
writers. I was standing at the display window in Long 
Beach as Mr. Linabury was putting the finishing 
touches to the arrangement. A mother, father and 
two children passed by. The parents were stopped cold 
by the youngsters, who spotted the moving display 
right away and there was considerable merriment and 
discussion as they stood in front of the window. This 
is the type of publicity which builds sales for the fu- 
ture, besides attracting attention to many items for 
which immediate sales result 

One of the most amazing things to me, as a display 
expert, is the lack of thought or reasoning displayed 
by many merchants regarding these displays. In all 
too man tores throughout the country these exven- 
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Material and Program Featured by the 
Royal Typewriter Company Gets Results 


By George D. Taylor 


Display Specialist 


sive display aids never reach the display windows of 
the merchant to whom they are sent. We have dis- 
cussed this before in these columns but more thought 
should be given to the matter. They arrive at the 
store and are lost or forgotten simply because no per- 
son has been appointed to follow through on the mag- 
nificent display effort made by the manufacturer. 

I have heard many of them use this kind of rea- 
soning, “The manufacturer is just trying to sell his 




















ABOVE.—A Royal “Graduation” window 
built around the slogan, “Give Your 
Graduate A Gray Magic Royal Port- 
able.” Chief props include drapes and 
improvised stands, milliners’ display 
heads, pennants and graduation caps. 


AT LEFT.—An unusual window presen- 
tation at the Long Beach Royal agency, 
The Business Machines Co., 220 E. Third 
St.. Long Beach, Calif. Note display 
shelves as background, and use of Roy- 
al’s new portable promotional slogan, 
“Release Your Child's Other Hand.” 
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own product; I’ve got more important things to show 
in my window.” They don’t stop to consider that the 
manufacturer has employed expert counsel who have 
given much thought to human nature and how to 
reach it through eye-appeal in the window. The manu- 
facturer has spent much time and money in producing 
and sending to them a professional display practically 
ready for installation. There are many distinct ad- 
vantages afforded by the manufacturers’ displays. 
They help the merchant, without much effort on his 
part, to get away from stifling monotony in his display 
presentation. If he had to start from scratch and de- 
sign, build and execute his own display he would real- 
ize how many man hours these aids have saved him. 

In the case of the merchant who handles supplies 
of all kinds, the displays can be used as a centerpiece 
for display of related merchandise. For instance, this 
Royal display is a distinctly eminent centerpiece for 
a bang-up display of related items such as typing 
paper, brushes, carbon ribbons, erasers, key covers, 
typewriter covers, copy holders, lamps and kindred 
items. Not only will it help to sell Royal typewriters, 
one of the most important items in your stock, but it 
will encourage extra sales of all these other items 
which you are anxious to sell. When you take these 
displays out of the window a little careful considera- 
tion will show you spots in the interior of your store 
where they can be used to distinct advantage and 
DON’T YOU THINK FOR ONE MINUTE THAT THEY 
WILL NOT CREATE SALES for you. They are work- 
ing night and day and are certainly SILENT SALES- 
MEN who will be responsible for added business 
throughout the year. 


Motion in display is one of the most potent sales 
producers known to the display profession. You Royal 
dealers should make sure that you take advantage of 
“Release your child’s other hand” and that it appears 
from time to time in full motion in your display win- 
dow. The Royal Typewriter Company will be glad to 
send you full information on this valuable display 
piece. The unit will sell portable typewriters and im- 
mediate action is advisable because of the approach- 
ing graduation season, when many typewriters are 
purchased and given as gifts. 

The sketch on Royal portables for graduation is 
presented by Ellis G. Bishop, advertising manager of 
the Royal Typewriter Company, Inc., as his contribu- 
tion to this display section. Here is an idea you can 
develop for your graduation window. The graduation 
idea can be carried out as illustrated, or you can bor- 
row several milliner’s display heads and rent the caps 
or borrow them from local schools. The pennants are 
usually easy to obtain or can be purchased. The drapes 
for the improvised stands can be ordered from your 
drapery house, or made by anyone who is clever with 
the needle. The diplomas need no description, they are 
familiar to all of us. Drawing paper is the thing to use 
and the drapes of white rayon so that you get a dis- 
tinct contrast with the black machines. These props 
can be set up in many attractive ways. Of course 
every window is different, and so the arrangements 
will differ with the size and shape of the window. Mr. 
Bishop has made an eminent contribution to this 
display section, which is very much appreciated by the 
editors and will prove to be of great help to many 
progressive dealers. 





A Two-Bit’ Window Does a Job 


HIS IS NOT the story of a cheap window. It is, how- 

ever, the story of a display of greeting cards which 
will cost very little money but will attract much atten- 
tion. Together with the manufacturers’ free material 
a very profitable display can be arranged on this plan. 
The beauty of this particular suggestion is that the 
only cost to you is $.25. A ball of string costing two 
bits is all the expense you need to go to. Just buy 
a ball of B. B. twine, polished jute. 

One of the handiest assets to this type of display 
in fact to any type of display—is the egg crate ceiling. 
The egg crate ceiling is built of lumber and is some- 
times made deep enough to conceal the lights. How- 
ever, in simple trimming, a framework of one by two, 
fastened securely to the ceiling, would suffice. This 
provides geometrical points to which can be fastened 
the window props, making the job of decoration 
very much easier. The framework should be fastened 
very securely so that glass shelves can be hung when 
needed. 

If you dont have this type of ceiling available, then 
a strip of one by two fastened in position on the ceiling 
will be satisfactory. Our artist has depicted the sim- 
plest of arrangements. The string is drawn from one 
point on the floor and fastened at the front of the 
window ceiling. A screw eye should be placed at the 
strategic position on the floor of the window and the 
strings fastened to it. They can then be stretched and 
fastened at equi-distant points. The cards are fastened 
by means of paper clips. The manufacturer’s prop 
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TWENTY-FIVE CENTS FOR A BALL OF POLISHED 
JUTE TWINE IS ONLY OUTLAY FOR THIS WINDOW 
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reader card is used as the center of attraction with 
suitable embellishments leading out from the center 
croup. A window of this type would be professional 
in appearance, attractive to the eye and profitable to 
the store 

If so desired, a display of this nature can include 
gifts of all kinds on a colorful flooring or platform 
The strings could stretch from the ceiling to various 
spots on the platform in pleasing geometric arrange- 
ments. All that is really needed to attach the string 


is a staple gun. This reduces the work involved and 
helps you to do a neat job. The cards just clip on to 
the string and should be arranged in color groups or 
in seasonable groups such as birthday, anniversary, 
convalescent, and so forth. Religious cards should be 
shown in a group by themselves entirely away from 
the secular. 

Yes, for two bits you can plan and arrange a very 
profitable card display. Just a little thought, a little 
expense, and a little work will do the trick. 





This Month's Idea for the Dealer's 


Ad Window 


HE O A AD DISPLAY for April 
is suggested by the advertise- 
ment of the Warshaw Manufac- 
turing Company, Inc., i Main St., 
Brooklyn, N. Y. The advertise- 
ment shows very graphically how 


the window display should appear. 
It is a blueprint for the display of filing supplies. 
artist 

A piece wallboard stiffened 
with a 1x2-inch frame is covered of four-drawer 
with briar cloth or other suitable 


material. The merchandise is ar- 
ranged on it very much as shown 
in the advertisement. These items 
are fastened to the panel with 
pins. Descriptive copy and prices 
can be shown near the items on 
small white cards about the size of 
calling cards. Black Higgins ink 
should be used for the lettering. 
The name Superdex should appear 
at the top of the panel. Use mit- 
ten letters or a lettered strip of 
cardboard for this purpose. 

The size of the panel depends 
on just how you intend to use it. 
It is usable as a window in its 
entirety and can be measured to 
fit from the top of the window 
background to the front of the 
flooring. Be sure, however, that 
the size of the door to the display 
window is large enough for the 

This is proper pro- 

1 have window space 

spare for a unit trim of 


panel to ga 
cedure li 


enough t 


this nature. If you want to use the 
panel as ckground for a mass 
display, measure the height of 
the panel t a little short of the 
height of the show window, and 
build it to stand in the center of 
the background. This can then be 


Another suggestion which might 
be usable is to line up a battery 





Suggested by April OA Advertisement of 
the Warshaw Manufacturing Company 


stands and a low floor trim placed 
in front of the panel. The effect 
will be most pleasing and will re- 
sult in an increase in your sales 


flanked with your regular display R 


George D. TF. 


Display Specialist , 


filing cabinets 


across the rear of the window and 


use the panel in “landscape” posi- 
tion in front of it. A splendid unit 
trim can be achieved in this man- 
ner. 

There is nothing new about this 
type of window display. Leading 
department stores have used this 
method of display for years and 
the very fact that they use it time 
and time again for various items 
from their stocks proves its worth. 
These people are not just throwing 
money away in their display ef- 
forts. They come pretty near 
knowing just what brings them 
results. 

A panel display is one of the 
simplest presentations you can 
employ. It is a very potent sales- 
producer. Filing supplies are not 
the easiest line of merchandise to 
display. The panel method, how- 
ever, makes the effort simple and 
effective. This sort of endeavor 
is highly desirable in creating 
more sales volume for your store. 
The Warshaw Manufacturing 
Company, Inc., is to be congratu- 
lated on their simple but clever 
advertising layout which is so 
suggestive of an equally clever 
window display. 


SUGGESTED ARRANGEMENTS OF 
FILING SUPPLIES ON BOARD 
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1 Office Furniture... Wood and Meta/ 





Color Ensemble Service for Offices 


Sells Furniture 


HAT SOMETHING is happening to the psychology 

of men is manifest by the new display offices of the 
Pembroke Company, Salt Lake City, Utah. Heretofore, 
the masculine sex has felt that color and virility 
could not exist side by side. And so, as he chose the 
conservative suit and white shirt, he also selected the 
conservative brown or gray office, usually centered 
with a massive dark mahogany desk, and furnished 
with spine-wrecking, straight oak chairs 

Now all this is changing in staid Salt Lake City; 
color is the thing. It swung into high when Pembroke 
Company was invited to be the state display unit by 
the Executive Furniture Guild of America. The offi- 
cials accepted the invitation and found themselves 
deluged with business! 
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Pembroke Company, Salt Lake City, Utah, 
Offers a Special System of Shopping for 
Complete Office Furnishings in 


Correct Color Harmonies 


hy 8. Walker 


Correspondent 


Pembroke’s planned well for this new phase in sell- 
ing office furniture. They have handled office equip- 
ment and furniture for a long time, but have used 
the usual open-space method of mass display. Now 
they have seven offices around the west end of the 
display room on the second floor of Pembroke Com- 
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ELIMINATING GUESSWORK FROM COLOR SELECTION.—Clyde Jones, who heads the drape and 


floor covering department at Pembroke Co., Salt Lake City, Utah, demonstrates the “prover,” in 
which furniture coverings, drapes and carpets are assembled in miniature to get finished effect. 
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RIGHT—In the doctor's office, patients wait in 
privacy in the reception room. Note placement 
of shades, eliminating the glare higher lamps 
would create. Soothing blue and restful green 


were the chosen shades for this display office. 














re, each one representing a different type 


” panys st 
on of business executive’s office. The color schemes of 
each are different, not just for the color display 
value, but for the psychological value as well. 

It is now well Known that color plays an emotional 
role in life red, yellow and orange are definitely 
lors, while blue, indigo and violet tend 
sedative effects. Each color has 
person viewing it, so now color is 
further business! 


~ 


to create thing, 


its Value Li tne 


Ain Interesting Arrangement 

rhe display reception room for doctors is interesting 
scheme and arrangement. The walls are 
deep, greenish shade, with chairs uphol- 
stered in billiard green, just a shade lighter than the 
green; this small difference mutes the 
ld stand-by shade. All chairs are covered 
leather or rough-textured fabric. These 
hed mahogany frames, and the desk was 
White ceilings in all offices give 
The furniture arrangement is unique 
Instead of the customary davenports and loveseats 
intered in doctor’s reception rooms, indi- 
deep and comfortable, are placed for 
privacy. Between each two chairs is a table with a 
arge lan n greenish-blue, shaped like the head of a 
and with a huge, oblong shade 
The lownse f the table and the massiveness of the 
imps, make a complete wall between the patients 
mn eithe e. This privacy, for a person who is ill, i 


wood 


orse in tnil case, 


As Mr. C ¢ 


ent Té out 


Jones, who has charge of this depart- 
Wome! ve taken harmony and color into the 

home, a1 ised it to create an atmosphere of warmth 

Why shouldn’t men, who spend one-third 
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LEFT—Green—chartreuse and bottle—is the 
color scheme of this executive's office, carpeted 
in a rich gray. The greens, relaxing and rest- 
ful to taut nerves, are well chosen for the man 
who must make the final decision on all busi- 
ness matters, and for the people he must meet. 


of their lives in their offices, have their ‘home away 
from home’ as pleasant?” 

Asked whether or not this was interior decorating, 
he assured me that it was not. Heretofore, the man- 
ager or caretaker, and sometimes the janitor, have 
gone into the office just before the new firm moved in, 
and painted it in the customary drab shades to 
“freshen” it, with absolutely no regard for the tem- 
perament of the prospective occupant or his business 
need. The businessman then must shop for furnish- 
ings. 

No complete office ensemble could be purchased in 
one store until now; this meant endless shopping for 
drapes, floor coverings, desks and chairs. It also meant 
accounts in half a dozen places. Trying to match 
shades from memory, or pick complementary colors 
this way, is impossible. Swatches of the draperies must 
be taken over to the furniture store, so that the rugs 
would not be antagonistic in shade. So dull, neutral 
shades were the accepted thing. 

The plan of the Executive Furniture Guild, em- 
braced by the Pembroke Company, changed all that; 
this is a ‘one stop’ office furnishing concern now. 

“But what if the businessman doesn’t like the color 
scheme of the office arranged for his business needs?”, 
was the next question. Obviously all doctors would not 
like blue and green! 

“That often happens,’ Mr. Jones explained. “We 
want him to choose his own color scheme; after all, a 
person should express his own preference in color. 
However, all people do not have a good ‘color sense,’ 
and can choose glaring inharmonies unless helped 
and guided in their selection. We make sure their 
choice is happy by using the ‘prover.’” 

This “prover” is a picture-frame arrangement, di- 
vided into two parts. On one side a square of leather 

(Turn to page 122, please) 
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OFFICE FURNITURE DESIGNED FOR FEDERAL GOVERN- 
MENT USE.—Upper left: desk with a “conference” top, one of 
five sizes that can be fitted to same base. Lower left: confer- 
ence or work table. Upper right: executive desk with over- 
hang top and fixed platform for a dictating machine. Note 
that platform is positional, so that drawers in left pedestal 
may be used without interference. Lower left: stenographic 
desk with protective rounded corner on typewriter platform. 





Modern Furniture for the Government 


EW PERSONS think that the government, vast as it 
is, keeps up with the trend in office furniture. For 
many years, the U. S. Federal Supply agency bought 
desks, chairs, wardrobes, typewriter tables and other 
office supplies as they were needed from distributors. 


The furniture bought for government offices was 
standard in style. 
However, one night, Gilbert Stanley Underwood, 


Director of Design and Construction Division for Gen- 
eral Services of the U. S. Government, got the bright 
idea that the furniture used by government workers 
was time-consuming. Even the cleaning women had to 
sweep around 40 legs of furniture in some offices. 

“Why not simplify things?,” he thought. One night 
with paper and pencil in hand, he worked hard to 
design more functional and simpler furniture for use 
in government offices. Even the color of the furniture 
he designed was to be lighter than furniture gener- 
ally used in government offices 

White paper on dark furniture apparently tires the 
eyes, according to opticians, and Mr. Underwood’s fur- 
niture is to be much lighter in tone than usual. The 
desk can be used as a conference table comfortably, 
since there are no legs on this furniture. The secre- 
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tary can sit right at the desk while taking notes in- 
stead of practically twisting her spine out of joint as 
she does with the usual desk. 

The base of the desk is the same size—only the tops 
need be different. There are five different sizes which 
can be placed on the same base. Take your choice as 
to size. 

All the newly-designed government furniture as 
planned by Mr. Underwood has now been approved. 
Specifications are all ready. It is expected that the 
new court house in the District of Columbia, to be 
completed within two years, will be entirely furnished 
with this newly-designed furniture 

For those furniture dealers who come to Washing- 
ton, D. C., on business, it is suggested that they visit 
the “Office of Tomorrow” in the General Services 
Building. Not only is the newly-designed furniture 
on display, but the color scheme of the office itself is 
interesting. The entire office been designed for 
the comfort, health and efficiency of the government 
worker. 

It won’t be long before all government offices will 
be equipped with Mr. Underwood’s modern, simplified, 
functional office furniture. 


has 
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Business Builders 


Broadcast over Station S-A-L-E-S 
Operating on a wave length of:— 
CONFIDENCE... COUR- 


AGE .. . CO-OPERATION 
TEPPING smartly into the lead- 
off position on your OFFICE AP- 
PLIANCES television screen this 
spring day of 1950 is this merry 


little brother of the 
; other four at the mast- 
h head of Business Build- 
ers’ page. He will be a 
regular actor on our 
monthly broadcast, 
bringing you a good humor slant 
to start things off right. This was 
brought about by a Virginia of- 
fice outfitter, who suggested that 
a bit of story might be a good 
idea to head each broadcast ... 
and what’s more he sent this as 
a pattern-starter ...and we know 
you'll get a bang out it. Look and 
listen closely as we televise it in 
all of its sprightly comment:— 

“Termite on arriving 

at Venetian blind, 

‘Isn’t this delicious! 


Now it comes sliced’.” 

Therefore is born a new con- 
testette, so send in each month to 
the “line” spot your idea of a 
good-fun starter for our page.... 
There’s a prize for each one pub- 
lished and we will publish more 
than one; in fact, as many as pos- 
sible and why do we call this 
the “line’’ spot? We will let you 
in on a state secret. 

We've just named the four little 
brothers at the masthead the fol- 
lowing respective names to wit:— 
“SIGN” ON” — “THE” — “DOT- 
TED’—and oh yes! NOW you've 
guessed the fifth of quintuplets’ 
name: ‘LINE.” 

Now use the same Box Number 
2153, the same address, Care of: 


Shaw & Borden Company, Spo- 
kane 2, Wash., in care of your co- 


ordinator of this page 
to send in your contri- 
butions to this new de- 4 
partment and also & 


‘THE IDEA EX- 
CHANGE,” as well as 
any other BUSINESS BUILDER 


spot that occurs to you as being a 
worthy contribution. In sending in 
to “The Idea Exchange” be sure to 
send in your request for the idea 
number you want in payment for 
your contribution ... and don’t 
think for one moment we have 
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overlooked Mr. I. 
Will Pepper - Upper 
& for we have a corker 
of good one to re- 
port as a winner 
this time . . . SO 
KEEP HIS STATE- 
MENTS STREAM- 
ING IN LIKEWISE. 


RENEWED RELATIONS — The 
former customer who “simply for- 
got about you” should not be dif- 
ficult to woo; just bring yourself 
to his attention again. A tele- 
phone call or a letter, or both, 
should explain that you have 
missed this customer’s valued 
business. Don’t elaborate on the 

past—just say that you 

are now in good shape 

to handle his require- 

ments. Let them know 

you are truly interested 

in them and their pa- 
tronage, that you now can give 
them top quality, complete assort- 
ments, better service. The final 
conclusion is this sales counter- 
part for making “two blades of 
grass grow where only one grew 
before:” 

(1) Go after the big business of 
old customers who have drifted 
away ... and bring them back; 
(2) Go after hidden treasures in 
all present customers and sell 





them a great deal more. (Note: 


Pardon our month’s 
interval in bringing 
you this the second and 
concluding part of 
“HOW TO MAKE CUS- 
TOMERS GROW.” In 
explanation, last month’s mail-bag 
was quite heavy and for this we 
are grateful, too!) 


- * * * * > . 


BUSINESS BUILDER “IDEA” 
E-X-C-H-A-N-G-E 

Presented each month gives 
your dollars more S-E-N-S-E!”... 
remember the price is ONE IDEA 
FROM YOU! ... for each IDEA 
for YOU! (Mention Number) (For 
box number and address see fore- 
part of this page.) 


. » * > > * - 


B. B. “Idea” No. 1950-8: “Rainy- 
Day Collection Letter Series of 
Louisiana Stationer’— Here is a 
real value—from this southern of- 
fice outfitter a proved chronolog- 
ical group of practical pattern 
letters that will, as he puts it, help 
you against a “rainy- 
day” problem of old 
hard - to - collect ac- \ 
counts. So, what Busi- 
ness Builder “idea” 
have you to airmail us 
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in exchange? That’s your only 
cost, but please send your “idea” 
in with your request—t-h-a-n-k-s! 

B. B. “Idea” No. 1950-9: “ARE 
YOU GETTING THE MOST OUT 
OF YOUR ADVERTISING PLAN 
FOR YOUR STATIONERY 
STORE? ... WE WERE NOT!... 
BUT HERE’S HOW WE STEPPED 
UP OUR EFFICIENCY IN THIS 
PROGRAM! Oh boy, oh boy... 
here is the finest piece of good-will 
BUSINESS BUILDERS all pack- 
aged and ready for you—at a 
price, of course. Remember to send 
in your idea in payment. Really 
this is worth two “ideas,” but 
we stick to our bargain—just one 
“idea” from you, and we know 
you'll be exercising good sports- 
manship by sending in a thought 
of matching quality. (This from a 
Minnesota contributor) 

B. B. “Idea” No. 1950-10: Num- 
ber 10 on our 1950 Hit Parade 
really rates No. 1, it is so timely. 
Because your proper use of it 
for your own sales or- 
ganization will alle- 
viate, we are sure, a 
good share of the sea- 
sonal summer laxness 
so prone to creep into 
the best of office-outfitting busi- 
ness families ... and this New 
Jersey Stationer has captioned 
this treatise: “A DEFINITE PLAN 
TO STIMULATE SUMMERTIME 
SALES - PERSONNEL AGGRES- 
SIVENESS! It will work for your 
organization, too!” . . . all this for 
one “idea” from you; and we 
know you'll make yours a good 
one as well! 

And now we know you'll want 
us to announce the name of our 
other Business Builders’ contin- 
gent who grace the signature spot 
on our television screen each 
broadcast. The fifth member of 
this genial companion quintupiet 
group is “YOU.” The names of all 
five, the four regularly seen and 
the fifth now to be a consistent 
feature, are:— 

“TERSE” — “TRAILERS” — 
“PRODUCE” — “FOR” — “YOU” 
(So that puts the important part 
of our broadcast into each tele- 
vised program ... “YOU” and we 
do mean “YOU”... Send in your 
terse-trailers; there’s a prize for 
each one used.) 
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Office-efficiently yours! 
RALPH B. ORTEL 


... here is the T—T. “Never pick 
a quarrel, even when it is ripe!” 








Editorial 





OA 
A Sales Service 


@@ A LITTLE, but often-neglected, feature of 
letterheads and sales literature is the telephone 
number of the firm listed. It has been suggested 
to OrricE APPLIANCES that we editorially urge 
manufacturers, distributors and dealers alike to 
include the telephone data. In this fast-moving 
age it is a time-saving feature to have such in- 
formation readily available for all levels of dis- 
tribution from the manufacturer down to the 
dealer. Telephone books are not always avail- 
able and it is a minor but often irritating an- 
noyance to spend precious minutes waiting for 
an operator to look up a number 

So, let’s get in step and emblazen those tele- 
phone numbers on all source material in this 
selling age. 


_—_e-- 


Non-democracies are likely to un- 
derestimate the strength of democracy. 
They seldom that the 
seeming disorder of democracy is not 
chaos but only a type of order that 


differs from a chain of command 
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The Typewriter 


@& THE TYPEWRITER, “little brother of the 
printing press,” once tendered to an unrespon- 
sive public, now ubiquitous! ! 

“Hardly a man is now alive who remembers 
that famous day and year,’’—(hence the salute 
to Paul Revere) when the first typewriter sales- 
man turned away from the lawyer who “would 
not offend my clients by sending printed letters 
to them,” likewise the merchant with similar 
consideration for the feelings of his customers. 

But gradually the prejudice was overcome and 
“Oliver Optic’ would inform a friend by 
“printed” letter that although he could not do 
his writing as rapidly as with a pen he expected 
to overcome that handicap by practice. 

And Mark Twain would “print” a letter to a 
friend by way of sample of his skill as an op- 
erator. But in time, not long, both voluminous 
writers would be turning out their manuscripts 
with the machine or dictating the material to 
rapid typists. 

The printing press changed the course of 
events throughout the world. (‘‘Printing—the 
art preservative of all arts.’’) 

The typewriter, “little brother of the printing 
press” (so named by the late Herbert Blake when 
a member of the editorial staff of this journal), 
competing with quill, nib of steel or gold and 
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pencil for ease, speed and legibility in producing 
records, for current use or for future reference or 
for making ready communications for delivery 
to recipients, made great contribution to gen- 
eral progress with its own values but was also 
forerunner of a long line of mechanisms which 
contribute convenience, economy and facility to 
business throughout the world 

But the typewriter’s greatest contribution was 
to social progress by affording appropriate and 
pleasant employment to women. That result 
being a subject too great for comment here. 

(See “Aside” in “Along the Trail,” page 11, for 
something additional about the typewriter.) 
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The requirements of security and 
the fear and hysteria generated by the 
threats to our national security re- 
quire constant vigilance to preserve 
our individual liberties. 
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Hold That Line 


&@ INCREASING evidence is at hand that 
legislation affecting fair trade laws, permitting 
manufacturers to establish minimum resale 
prices for their trade-marked products, is being 
sought in a number of states. Repealers are be- 
ing considered in Mississippi and Rhode Island, 
for example. 

Such a step appears to be of a backward na- 
ture, especially at a time when fair trading is 
a legal practice in all states except Missouri, 
Texas and Vermont. 

OFFICE APPLIANCES has consistently advocated 
the necessity for fair trade practices. It is one 
way to bring consistency in pricing for this in- 
dustry, a guarantee that manufacturers and 
dealers alike can realize an adequate profit on 
their investment without being subjected to 
sniping from fly-by-night sellers. 

Fortunately, there are able men in this indus- 
try and in some legislatures who realize the need 
for fair trade. For example, a proposed amend- 
ment passed by the Kentucky Senate and sent 
to the House would provide that, “Anyone ad- 
vertising for sale, offering for sale, or selling any 
commodity below cost is automatically guilty of 
the intent to injure a competitor.” 

Every sport of national prominence today has 
reached such status, and preserved its growth, 
by a set of rules to which competitors adhere 
under the direction of umpires. To eliminate 
rules of conduct for this industry appears to be 
a backward step. 
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Here and There 


HONOR IVAN ALLEN, JR. 
FOR SUCCESS OF CHEST 


DRIVE IN ATLANTA 

“ van Allen-Ma 
ynta, Ga., and 
Rock G. e men who led 
Atlanta 1 1949 Commu- 
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ROBOTS WON'T REPLACE 
SCIENTISTS, DECLARES IBM 
PRESIDENT WATSON 
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however, that ‘they display an al- 
most emotional attitude toward it, 
patting it when it functions 
smoothly, chiding it when it falters. 
"We think of it as having tempera- 
ment,"’ one of the scientists con- 
fesses, ''a woman's temperament.” 

Mentioned are other gigantic 
computing machines with bizarre 
names—Eniac, Edvac, Binac, Mark 
|, |!l and I11, Rudy the Rooter—to 
ist a few. 

The statement is made, ''What- 
ever the essential physiology of the 
robots, it is certain that their com 
puting capacities surpass those of 
any human being.” 





MAGNETIC FILE FEATURE 
OF ERNEST DAHL, SKOKIE, 
ATTRACTS ATTENTION 


Phil S. business news 
writer + the we Chicago Dail ly News, a 
1 a recent article describes the 


mething new in 


Hanna 


Magne-Dex a 


ard index files. It is activated by 
magnets. Writer Hanna says that 
the inventor, Earnest Dahl, 7916 
Lincoln Ave., Skokie, Ill., calls it ‘the 
ard that walks. 

This description is given: 

There is a concealed strip of 
metal on each side of the filing 
case along the top edges. The top 


of each bar is magnetized positive 
and the bottom negative. A small 
piece of steel is embedded in each 
card, placed so as to be opposite 
the magnetized bar. Magnetic action 
causes the cards to fan out. Touch 
3 finger to any alphabetical group 
1nd you immediately see the names 
n 18 or 20 cards without fingering 
them.” 

Advantages are quoted: ‘This 
file saves time and takes the tedi- 
usness out of card-finding and 
card-filing. The saving in finding 
and filing. time is about 35 per cent 
and cards last longer because they 
are not handled as much as in con- 
ventional lines,’’ Mr. Dahl said. 

Concerning the origin of this 
ystem, the newspaper writer says, 
One day he (Dahl) ran across some 
Norwegians who had invented a 
magnetic repulsion card index file. 
He bought the Western Hemi- 
phere rights two years ago and 
obtained the patents. Then he set 
to work to ‘Americanize’ the prod- 
st, made it trim and good-looking. 
ng to about 125 
office equipment dealers. One pa- 
>er supplier i producing about 
300,000 metalized cards a day for 
Dahl.” 


Shipments are 
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SS WHO STREET 
OAK TREE 
HOLLOW 


Dear Editor: 


Years ago the crows had a 
good reputation with the farmers. 
They ate the insects that infested 
the corn crop; the farmers liked 
to have them around. Then one 
year Aleck the Crow sold them 
the idea that they ought to adopt 
a food control program, and so 
they organized a “Crop to Gul- 
let Planning Board” with Smart 
Aleck as chairman. 

The board assembled in the 
old pine tree and, after ponder- 
ing long over the economic and 
social problems of the crows, 
the members decided that the 
old system of waiting for the 
corn to grow and then living off 
the insects was uneconomic and 
offered no security to the flock. 

“From now on,” said Smart 
Aleck, “we won't wait until the 
corn grows tall and then have to 
battle other birds to get enough 
insects to feed our families. Or 
take a chance that a flood will 
wash out the plantings. Or the 
sun will scorch the earth. As 
soon as the farmers finish plant- 
ing, we'll swoop down, dig up 
the seeds and fly them to our 
public granary. Then we can 
live off the harvest for the rest 
of the year and be sure of a 
more abundant life.” 

This listened fine to the crows. 
Came planting time and when 
the farmers had finished sowing, 
they flew down, dug up the 
seeds and took them to the 
granary. “This beats the old 
system of being on your own,” 
said one crow. “This way we 
all work together and the Plan- 
ning Board will see that we all 
share alike.” 

The next day the farmers 
planted again and when the 
crows plundered the furrows 
once more, the guns began to 
boom and the fields were lit- 
tered with dead. 

You can’t build prosperity out 
of planning boards; you need 
free enterprise to nail it down. 


Very wisely yours, 
OLLIE THE OWL 


33 











INCOMING OFFICERS OF THE WHOLESALE STATIONERS ASSOCIATION 


Left to right: Harry Litzenberger, H. H. Tammen Co., 
Denver, Colo., 4th vice-president; Louis M. Brown. 
Eberhard Faber Pencil Co., 3rd vice-president; Herb 
Held, Blackwell-Wielandy Co., St. Louis, Mo., retiring 


president; L. M. Jensen, Brinn & Jensen Co., Omaha, 
Nebr., president; John G. Kolb, C. Howard Hunt Pen 
Co., national chairman Sales Representatives Na- 
tional Society: H. C. Whittemore, secretary-treasurer. 


Wholesale Stationers Hold 34th 


Annual Convention 


The thirty-fourth annual convention and exhibition 
of the Wholesale Stationers Association of the U. S. A. 
and Canada was held on February 27-28, March 1-2, in 
the Hotel New Yorker, New York, N. Y 

Advance registration was heavy and early registra- 
tion, starting at noon Monday morning, February 27, 
steadily increased, reaching a total of 285 by the time 
the books were closed. The program was divided into 
three morning sessions preceded by registration which 
started at 12:00 o’clock Monday with the board of con- 
trol luncheon meeting following at 12:30 p.m. in the 
East Room. The trade show was open from 3:00 to 
9:30 p.m. Monday, from 2:30 to 6:00 p.m. Tuesday, from 
2:30 to 9:30 p.m. Wednesday and from noon until 5:00 
P.M. Thursday. 

The ladies’ program consisted of a reception and tea, 
including cards and games on Tuesday afternoon, an 
outing to LaGuardia Airport on Wednesday and a tour 
of the Metropolitan Museum of Art on Thursday after- 
noon. 

On Tuesday night the Country Fair Social was pre- 
sented and on Thursday night the annual banquet 
was held, and much activity was to be seen on the part 
of 92 manufacturers who were putting finishing 
touches to their exhibits for the trade show which 
occupied the entire fifth and sixth floors consisting 
of 100 rooms. Promptly at 3 p.m. the annual conven- 
tion trade show was officially opened, permitting con- 
ventionites to inspect a wide variety of product dis- 
plays until closing time at 9:30 P.m 


TUESDAY, FEBRUARY 28 


A large attendance marked the first general con- 
vention session which was called to order in the north 
ballroom at 9:30 am. on Tuesday, February 28, by 
Harold C. Whittemore with President Herbert Held 
presiding. After extending greetings and a cordial 
welcome, he called upon David Koeller, Blackwell- 
Wielandy Company, St. Louis, Mo., who gave the 
invocation. 

He then introduced President Herbert Held, Black- 
well-Wielandy Company, St. Louis, Mo., who reviewed 
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92 Manufacturers Exhibit Lines— 
More Than 285 Attend Successful 
Meeting—Elect Lothardt Jensen 
President for 1950-'51 


the founding and growth of the Wholesale Stationers 
Association, outlining contributions wholesalers make 
to the nation’s economy and stressed the need for 
co-operation by all association members. In his report 
of the association’s activities for the past year, he said 
that the “School Carnival’ promotion for 1949 at- 
tained greater success than the 1948 promotion and 
many dealers reported their sale of school supplies the 
greatest they had ever experienced. He prophesied 
that the new promotion, the “Four Golden Oppor- 
tunities” program, would prove even more successful. 
In speaking of the immediate future of the industry, 
he visioned an era of good business ahead, with the 
flow of business in 1949 on a satisfactory level, money 
reasonably plentiful, increased government spending, 
increased population and the improbability of any 
noticeable lowering of prices as contributing factors. 
In view of those facts, he urged co-operation with 
manufacturers on grounds that no profits can be made 
if merchandise is not available for sale and delivery. 
Although not advocating speculative buying, he felt 
that many businesses are jeopardizing their survival 
by keeping their stocks at unreasonably low levels. He, 
therefore, urged wholesalers to co-operate with manu- 
facturers by placing their orders early, have stock on 
hand for prompt delivery and save themselves a lot 
of headaches. In closing, he expressed his firm belief 
in the bright future of our country and of the industry 
and thanked the exhibiting manufacturers for their 
co-operation with the association 


Hear Committee Reports 


The reports of the various committees were then 
heard, George F. Griffiths, Noesting Pin Ticket Com- 
pany, chairman of the auditing committee, and Charles 
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H. Parker, Speed Products Company, Inc., chairman 


of the necrology committee. The latter reported on the 
ieath of the following members 
i 1eimer Chairman f the board of the 
ny, New York, March 15, 1949 
ffe—Retired president of the McAuliffe 
Burlington, Vt March 17, 1949 
President of the Carter's Ink Company, 
I : President of tl C. E. Bradley Cor 
444 
Chairman of the board of W. J. Gag 
inada, July lf 1949 
resident of Spencerian Pen Company 
Yor gust 9, 1949 


President of the American Lead le! 
x. = August 12, 1949 
Secretary of the Eberhard Faber ler 


N. Y., October &, 1949 
\\ Secretary-treasure! of the Eberhard 
é ny, Brooklyn, N. ¥Y November 1, 1949 
> i esident of The Rubin Corporation, New 
N er 2 1949 
At the conclusion of Mr. Parker’s report, the entire 
assemblage stood with bowed heads in respect to the 


memory of the departed members. 


News Commentator Speaks 
The first speaker, George Hamilton Combs, Jr., cor- 


espondent, radio commentator and news analyst, 
spoke of the “Interpretation of Problems on Which 


Our Whole Life Depends.” Declaring we are going into 
the most trying era of the entire world, he remarked 


that it would be easy to say we are embarking on an 
era of prosperity and we have every right to look 
forward 1 ood times, but, he declared, he was 
hocked to find most Americans unaware of the affairs 
f a troubled world because they are too busy tending 
s-—— » their I ffairs 
Next t e heard was the report of Vice-president 
ful John H. Chipman, Brown Brothers, Ltd., Toronto, 
Canada ving “News of Interest from the Canadian 
n Division Afte1 extending sincere and warmest greet- 
‘ ings fro! the Canadian Division, Mr. Chipman 


painted a bright picture of Canadian business pros- 
pects. He attributed the good prospects to a number 








if facto ich as the discovery of oil and high grade 
iron ore, (two recent developments) new railroad con- 
struction overnment expenditures for light and 
power, increased population plus the relaxing of gov- 
vo ernment controls of prohibited articles. Declaring that 
salen the stationery business in Canada is in a healthy state, 
eo vith the figures for 1949 exceeding those of 1948, he 
port reported that the industry continues in a slightly up- 
said vard condition. With inventories adjusted to more 
ps normal levels and buying on a conservative replace- 
and ment ba ecoming more apparent, he could see 
the nothing but a bright future looming for the Canadian 
sled tationery industry. In conclusion, he thanked whole- 
ay alers for their co-operation and lauded the associa- 
ful tion for providing the opportunity to gain useful in- 
try formation by getting together at their annual con- 
the vention a1 trade show. 
1e 
ney , ; i eB ae . ‘ 
ing Details Sales Consulting Service 
any The next eaker was Walter Horvath, sales and 
ors narketi nsultant, who informed the group of a 
vith iles col ting service designed to help wholesalers, 
ade etaile1 manufacturers solve their selling prob- 
ery 
felt 
ival AT RIGHT 
He, 
nu- P. G. Pow A. D. Farrell and Joe Strauss, all Automatic Pencil 
on y } “R. Westcott. Westcott Rule Co., Inc.; Leo J. Cohen, manufac 
lot turers’ representative; P. R. Westcott, Jr.. Westcott Rule Co., Inc. 
: Samu I Norma Pencil Co.; Lester Milton, Bainbridge. 
lief Kimpton & Haupt, Inc., New York, N. Y.; Martin Greene, Norma 
strvy Pencil 
try Willian und Seymour Geller, Artistic Desk Pad & Novelty 
1el! °° —. - rbett. manufacturers’ representative. 
Steve Moria E. Morrison Paper Co., Washington, D. C.; John 
G. Kolk Howard Hunt Pen Co.; Max Geldstein, Rochester 
Staty. C Rochester. N. Y. 
6. L. W. Snyder and A. E. Johnson, The E. H. Hotchkiss Co.; J. W. 
Carey. Hert A. Post. Inc., New York. N. Y. 
hen 7 jalker G. Hall, George C. Holt, Tommy Tompkins, Ed Haddon 
ind J« L. Musgrave, all George C. Holt, Inc. 

m- 8 Austin and Lew Whitcraft, C. Howard Hunt Pen Co., Will 
rles nes, Will Winnes Co., Inc., Cincinnati, Ohio; John G. Kolb 
Joseph W. Nace, C. Howard Hunt Pen Co. 
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lems. This service takes the form of a one-day con- 
ference to which the entire day is devoted to the dis- 
cussion of known sales problems and an attempt to 
arrive at a possible solution through his knowledge of 
sales techniques, giving the benefit of expert guidance 
to the best solutions. The entire session is tailor-made 
to meet the individual company’s requirements. 

The last feature of the morning session was the 
presentation of a new promotional program, called the 
“Four Golden Opportunities”, by Harold C. Whitte- 
more who, with the aid of a heavy duty cardboard 
platform with its four, nine-color “Golden Oppor- 
tunity” backgrounds, outlined the purpose of the four 
year-round displays, each of which stressed a different 
selling season. They were entitled: School Round-up, 
Christmas Suggestions, Time Savers for the Home, and 
Vacation Needs. They are to be distributed by whole- 
salers to their dealers in ample time to be used for 
display purposes together with appropriate merchan- 
dise for each of the four seasons of the year. 

A special panel composed of R. B. Putnam, Practical 
Drawing Company, Dallas, Tex.; Harry Tehan, Higgins 
Ink Company, Inc.; John W. Henn, Joseph Dixon 
Crucible Company; Henry S. Heffley, Schwartz Paper 
Company, Lincoln, Nebr.; R. A. Maish, Dennison Man- 
ufacturing Company; Ed Clayton, Sheridan-Clayton 
Paper Company, St. Joseph, Mo., discussed the pro- 
posed plan and offered suggestions on manufacturers’ 
participation, distribution and handling of the pro- 
motion. An open forum followed after which President 
Held appointed the nominating committee as follows: 
Chairman J. P. (Steve) Moriarty, E. Morrison Paper 
Company, Washington, D. C., Mervin Pierpont, Lowry 
Drug Company, Baltimore, Md., and John G. Kolb, 
C. Howard Hunt Pen Company, and the session was 
adjourned. 


Hear Miss Ismet Sanli 


Following a short recess, luncheon was served in the 
main ballroom at 12:30 o’clock with Miss Ismet Sanli, 
member of the Turkish delegation to the United Na- 
tions assembly, as guest speaker. Her topic was 
“World Peace, Not Whether But How,” in which she 
gave as her conviction of what is needed most through- 
out the world—‘a better understanding between peo- 
ples of all races.” By way of illustration she cited a 
number of interesting and humorous experiences 
which befell her in her travels and contacts with peo- 
ple. She went on to give an interesting account of the 
history of Turkey, stressing the progress it has made 
in the past 25 years in building up a compact, unified 
nation with many reforms, new customs, new freedoms 
for women and men and a foreign policy, 
friendly but firm with a determination to co-operate 
with other nations. All these changes, she declared, 
were made through unity, understanding and hard 
work. Other nations can do the same, and if they 
unite with each other in mutual understanding, war 
can be averted and world peace prevail. In conclu- 
sion, she said, “Let us get together and strive to 
understand each other, give thought to world prob- 
lems, be patient and develop straight thinking towards 
that. end.” 

In the evening the County Fair Social was heid in 
the main ballroom and a colorful affair it was. On 
entering the room each guest was presented with $500 
in play money with which they could try their luck 
at the numerous games of chance or guessing con- 
tests or purchase refreshments. Committee members, 
both ladies and men, in attendance at the various at- 
tractions were dressed in appropriate costumes and a 


= 
strong 


festive spirit prevailed for the entire evening 
WEDNESDAY, MARCH 1 
The first speaker of the second session was Harry 
G. Horder, Associated Stationers Supply Company, 


whose topic was: “Some Fallacies of Modern Distribu- 
tion Methods.” He declared the problem common to 


‘ ‘ y 


retailer, wholesaler and manufacturer today is how to 
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make money, and in order to do that, he pointed out, 
a number of problems must be considered. The first 
of which is to reduce operating expenses to order to 
increase their gross margin of profit. With wholesal- 
ers operating expenses increased all along the line and 
the cost of handling and shipping many small orders 
about double what it was a few years ago, he recom- 
mended that some method be found to simplify lines 
and methods of operation. He offered the suggestion 
that wholesalers examine into the situation of each 
order and its cost, also analyze the accounts on their 
books to find out the cost of doing business with each 
one. Other points covered were manufacturers’ dis- 
count policies, also the huge catalogs issued by whole- 
salers and the danger of their contribution to the 
small order situation. In conclusion, he declared that 
everything possible must be done by both the manu- 
facturer and wholesaler to help the retailer 

The next speaker was William H. Rodgers, Paper 
Stationery and Tablet Manufacturers’ Association, who 
spoke on the subject of “Writing Paper—Always the 
Perfect Gift,” in which he told of a comprehensive 
promotion program to reinstate boxed correspondence 
paper in full favor as the nation’s most acceptable 
all-occasion gift merchandise. Focusing the attention 
of his audience on two posters of Letter Writing Week 
promotion, one of which is to be displayed by dealers 
and the other by U. S. Post Offices, he reminded his 
listeners that through the increased demand for writ- 
ing paper, dealers will also sell more of other items such 
as pens and ink. In conclusion, he remarked that no 
other product touches our daily lives as much as writ- 
ing paper and urged consideration of its appeal and 
drawing power as a gift item and called attention to 
the possibilities of increasing over-all business volume 
for dealers through the promotion and sale of writing 
paper. After a period of open discussion the session 
was adjourned 


Dr. Mitchell Is Speaker 


At 12:30 p.m. luncheon was served in the main ball- 
room with Dr. Nicholas P. Mitchell, radio commentator 
and news analyst, as guest speaker whose topic was, 
“What Can a Man Believe?” In an interesting and in- 
formative talk, Dr. Mitchell gave a colorful account 
of how facts in the news become distorted through 
repeated telling to a point where they have a different 
meaning than was originally intended. To illustrate 
his point he read a number of accounts of the same 
event published in different countries, each of which 
placed a different interpretation on the event 


THURSDAY, MARCH 2 


At 8:30 am. Thursday morning the Sales Repre- 
sentatives National Society held their annual breakfast 
in the East Room. The following officers were re- 
elected: 

President 
pany 

First vice-chairman—Howard Shoemaker, Jr., Eber- 
hard Faber Pencil Company 

Regional vice-chairman, eastern 
Hooks, Moore Push-Pin Company 

Regional vice-chairman, New 
John B. Dwyer, manufacturers’ 


John G. Kolb, C. Howard Hunt Pen Com- 


district—H. C. 


England district— 
representative 


Regional vice-chairman, mid-west district—Fred C. 
Schaefer, Sanford Ink Company 
Regional vice-chairman, western district—Joseph D 


Hale, manufacturers’ representative 
Regional vice-chairman, southwest 
Hendrick, American Crayon Company 
Regional vice-chairman, southeast 
Cooper, C. Howard Hunt Pen Company 
Secretary—H. C. Whittemore, Wholesale 
Association 
Separate meeti 


district—John 
district—Jim 
Stationers 
the manufacturers’ 
and wholesalers’ divisions the first half of Thursday 


morning. At the manufacturers’ meeting, Chairman 
L. M. Brown, Eberhard Faber Pencil Company, intro- 


igs were held by 
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ut, duced Moe Turman, Metwood Office Equipment Corpo- show that the business of America was less than one- 


irst ration, New York, N. Y., president of the National eighth of what it is today. Comparing figures of 
' to Office Furniture Association, as the guest speaker. American business of 1938 before the war with those 
;al- Mr. Turman gave an inspiring talk entitled, “There Is of 1949, he found a steady progress from 67 billion to 
und Some Go od in Today and Better Tomorrow,” in which 225 billion dollars and today, he declared, we are only 
ers he painted lowing picture of the progress of Ameri- one-half billion dollars away from the biggest all time 
ym - n busine Going back to 1910 he found statistics (Turn to page 167, please) 
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WHOLESALE STATIONERS ASSN. CONVENTION, HOTEL NEW YORKER, N. Y., FEB. 27-MARCH 2 
Herb Held. Blackwell-Wielandy Co., St. Louis. Mo.; Arthur Law- 9. L. M. Jensen, Brinn & Jensen Co., Omaha, Neb.; Herb Held. 
( ess, Metal Specialties Mig. Co. Blackwell-Wielandy Co., St. Louis. Mo. 
H. H. Pitcher, Pitcher Sales, Montreal, Canada; Sam Jason. manu- 10. Leo Gassenheimer, Mercantile ro r Co., Montgomery. Ala, G. W. 
facturers representative, Montreal, Canada; Steve Luckett. Heitz, Western pas © Staty. ; David Koeller, ]r., Blackwell- 
D Luckett Loose Leaf, Ltd., Toronto, Canada; Fred R. Smart. Sta- Wielandy Co., Louis, Mo. 
tioners Guild of Canada, Inc., Toronto, Canada; Murray Sumner, ll. H. B. Van hy a. Dixon Crucible Co.; L. C. Oclang. Scran- 
Stain . Evis, Ltd., Toronto, Cancda; Glen Wheatley. Wheatley tom's, Rochester, N. Y.; Harry Tehan, Higgins Ink Co. 
& Wilson. Ltd. Montreal, Canada. 12. Mortimer H. Chute, Jr., Bainbridge, =e & Haupt. Inc., New 
R. N. Wood. Esterbrook Pen Co.; Harry G. Horder. Associated York. N. Y.: Har Litzenberger. . Tammen Co., Denver. 
Stationers Supply Co., Chicago. Ill. Colo.; Howard Sanders, Stationers & Publishers Board of Trade. 
Miss Jenn > Za hs. C-Thru Ruler Co.; L. B. Herr. L. B. Herr & 13. E. T. Kemp and Teresa Carney. Ever Ready Calendar Mig. Co. 
Son, Lar er, Pa.; H. M. Finkelstein. C-Thru Ruler Co. 14. Al Drate and Morton Eisen, David Kahn. Inc.; Alfred Li 
Presid en at the “mike; Harold C. Whittemore. secre- E. T. Howard Co.; L. T. Goldberg and Harry Yager. David Kahn. 
S tary-tr W. S. A.. in right foreground. Inc.; Ed Clayton, Sheriden & Clayton Paper Co., St. Joseph. Mo. 
6. William tirbank and Mrs. Carl W. Ellingsworth. Ellingsworth 1S. Moe Turman, Metwood Office Equipment Co., New York, N. Y.; 
Mi Harry L. Chandler, Adams, Cushing 6 Foster. Inc. Lou M. Brown, Eberhard Faber Pencil Co. 
S Boston, Mas 16. Harry L. Chandler, Adams, Cushing 6 Foster. Inc., Boston, Mass., 
: 7. L. G. Morr and Frank Schaefer, Eaton Paper Co.; Ben Simon R. A. Maish. Dennison Mig. Co. 
‘y SNA Stat New York. N. Y 17. Seated: Irving M. Levy. Art Steel Sales Corp. Standing: Sam Katz 
I 8. O. L. Sea George A. Grosch and P. H. Currier, Amberg File and William i. Lampel, Art Steel Sales Corp. } : 
& Index yd E. Wolf. Harrisburg. Pa.; Bud Amberg, Am- 18. Will Winnes. Will Winnes Paper Co.. Inc., Cincinnati, Ohio, writes 
berg File & Index Co an order for Charlie Parker, Speed Products Co., Inc. 
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The Electri-conomy, Remington Rand’s 1950 electric 
typewriter, is a streamlined combination of chip-re- 
sistant gray wrinkle finish, black plastic keys with in- 
jection molded characters claimed never to wear off, 
and black plastic operating levers and platen knob 
that resist marking and staining. Ten engineering 
improvements are announced, including one-space 
tabulations, faster space-bar operation and key re- 
sistance reduced almost 50 percent to 2% ounces. In 
addition, newly-designed, fully-insulated “cushion- 
grip” rubber feet are said to reduce machine sound 
and slippage. Businessmen are offered a free survey, 
the Electri-conomy test, based upon the use of one 
of the new models. Requests for this free test can be 
made to Remington Rand, Inc., 315 Fourth Ave., New 
York 10, N.Y., mentioning this magazine 


STEMPEL DESK LETTER TRAY 





New Stempel desk letter trays are designed with a 


thought for beauty as well as easy access. The front 
cutouts are rounded and carefully sanded. The bot- 
tom is covered with securely fastened heavy brown 


felt. Available in walnut and mahogany finish, oak 
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and blond oak, green and gray, these trays can be sold 
with the finest of furniture, declares the manufac- 
turer. All trays are individually boxed by the Stempel 
Manufacturing Company, 2830 Roberta St., Dallas 9, 
Tex. 


NEVA-CLOG GATORS 





Two new Neva-Clog deep-throated plier-type 
staplers have been introduced, featuring exceptionally 
long reach, large staple load and wide jaw opening. 
These Gators, of aluminum and steel construction, 
weigh 14 ounces. Reach is 4% inches, jaw opening 
9/16th inch. The magazine load for Gator Model 
DT-32 is 334 light-gauge N-C staples and for Model 
DT130 is 140 heavy-gauge N-C staples. An automatic 
load indicator warns when reloading is necessary. The 
deep throat and wide jaw design are declared to enable 
the Gators to fasten up to 414 inches from the edge of 
the material and handle thicknesses up to 7/16th inch 
with staples from '4- to %-inch leg length. Compre- 
hensive literature is available from Neva-Clog Prod- 
ucts, Inc., 506 Logan St., Bridgeport 1, Conn 


MYRTLE PACEMAKER CONFERENCE DESK 





New beauty and symmetry, plus increased comfort, 
are claimed for the redesigned Myrtle Pacemaker exec- 
utive conference desk. Curves replace the top rear cor- 
ners to emphasize the rounded Pacemaker design and 
make the desk more attractive. All other features are 
retained, including the cigarette burn-proof top, ad- 
1950 
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island base, card index drawer and 





ball-be drawer, as well as fingertip drawer 

control, tamper-proof locks and adjustable footrest. 

This des quantity production in walnut, frosted 

alnut and Softone oak, announces Myrtle Desk Com- 
High Point, N. C 


G-F SHELVING 











old 
AaC- ' 
pel 
Q 
i 
Now available in handy, compact cartons are G-F’s 
12 nd *-h depth adjustable steel shelving units. 
We than 200 pounds, the carton contains 
pe essary nuts and bolts and other parts 
Vs lat ¢ lired to erect the unit in shop, office, home 
oe rr store. The manufacturer says it is simple to take 
a the cart he desired point of use, where it can be 
erecte with only a wrench and a screw driver. 
el Shelve istable on one-inch centers and can be 
e] movea 1e. Two or more units can be bolted to- 
ic ether i rack, or moved without dismantling to 
.e nother n. Both 12- and 18-inch depth units are 
le 36 incl de and seven feet, three inches high when 
if erected. | hed in olive green baked enamel they are 
-h vailabl m the General Fireproofing Company 
Youl 1, Ohio 


WEBSTER TELETALK 





The reletalk master unit and speaker is espe- 

\ both small businesses and specialized 

large businesses. Declared to be ultra 

sensitive easily installed, the master unit and five 

eakel tations sell for $99.50 plus installation. 

rn n be secured from the Webster Electric 
S. Clark St., Racine, Wis 
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PENDAFLEX FILING 


ITEMS 





New Pendaflex desk top files and A-Z filing system 
have been introduced to the trade. The desk top file 
utilizes a hinged, locking cover that slides back out of 
the way and has 12 inches of letter-size filing ca- 
pacity. It is finished in gray or green. 

In the A-Z filing system, a made-up package of 
letter-size Pendaflex is offered in one frame. It in- 
cludes 25 A-Z folders with tabs attached and 25 name 
folders, also with tabs attached. These are ready to be 
inserted in the customer's desk drawer and are packed 
complete in one carton with directions. Improved 
Pendaflex Style G frames are now being shipped 
on all letter and legal size orders. Front and back are 
interchangeable, side rails are straight. There are no 
separate parts to attach. Complete information can 
be secured from Oxford Filing Supply Company, Inc., 
Garden City, N.Y., or St. Louis 2, Mo. 


BURROUGHS SENSIMATIC 





of Burrough mechanical accounting 
automatic control 
The Sensi- 
matic control unit is attached to the carriage. As 
its carriage moves, the control unit transmits a series 
of rapid-fire instructions to the 7,000-part working 
mechanism. It tells the machine to add or subtract, 
to select certain columns for printing the answers it 
has computed, to retain two totals simultaneously, to 
print in red or black. The unit also controls all of 
the operations of the new type of carriage. 

Brain cells of the control unit are the hundreds of 
projecting fingers which can be seen when the unit is 


A new 


type 
machine, the Sensimatic, features 
of its operations through a “sensing unit.” 
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removed from the machine and turned upside down. 
Four complete “brains” are assembled into each con- 
trol unit to handle four different accounting jobs 
according to the user’s specifications. The operator 
may switch from one to another by flicking a knob, 
or she may remove the entire unit and snap another 
into position with an entirely new set of “brains”, 
ready for four totally different accounting jobs. The 
movement of the carriage in both directions is con- 
trolled by the motor, and the new carriage assembly 
permits the carriage to change directions quickly upon 
a signa] from either the control unit or the operator. 
This new principle enables the machine to print while 
tabulating in either direction. Complete information 
can be secured from Burroughs Adding Machine Com- 
pany, 6071 Second Ave., Detroit 32, Mich. 


UNDERWOOD ACCOUNTING MACHINE 





A new high-speed portable accounting machine espe- 
cially developed for smaller automobile dealers has 
been developed. In addition to posting the daily jour- 
nals, accounts receivable, accounts payable, general 
ledger, payroll and other records, this Underwood 
Sundstrand machine is declared to be adapted for the 
problems of addition, subtraction, multiplication and 
division. A complete record and proof of all work is 
automatically printed to permit accurate checking of 
all figures. All work is accomplished with the ten-key 
natural sequence keyboard built for touch figuring 
All dates and descriptive symbols are automatically 
printed and its portable features make it adaptable 
for use on a desk, stand or table. Complete informa- 
tion can be secured from Underwood Corporation, One 
Park Ave., New York 16, N. Y 


DIXON LUMBER CRAYON HOLDER 





Stationers, hardware stores and mill suppliers are 
interested in the new Dixon improved lumber crayon 
holder of polished walnut hardwood. Advantages are 
claimed to include the elimination of bending or flat- 
tening, even when accidentally stepped on, a rust- 
proof duralumin-treated clamp which prevents slip- 
ping of crayon in the holder, and easier handling. 
Complete information is available from the Joseph 
Dixon Crucible Company, Jersey City 3, N. J. 
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ORNA METAL SKYLINER 






_ 
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The new Orna Metal Skyliner is an all-steel desk 
declared to be ideal for schools, students, juveniles, 
nurseries, salesmen, filing stations, garages, homes, of- 
fices, department stores, photographic studios and 
other uses. In gray, green and brown, the desk is 34 
inches wide, 194% inches deep, 28 inches high and has 
three drawers 9x3 x 144 inches to fit legal- or letter- 
size papers. Knee space is 18 inches. The drawer body 
is welded to form rigid construction and the top is 
covered with linoleum protected by stainless steel cor- 
ners, edged with aluminum trim. Shipped completely 
set up in a carton, the desk is adjustable in height 
from 28 inches to 30% inches. The manufacturer of 
this model, D-3420, is Orna Metal Products Company, 
2412 S. Seventh St., St. Louis 4, Mo. 


PARK PRODUCTS SMOKERS 





The new Park Products Company smokers have 
chromium-plated tops and bases of quality steel, fin- 
ished in bronze, gray or black, equipped with a bail 
handle. The weighted base resists tipping and a lever 
on both sides of the ash-receptacle trap door is de- 
clared to be foolproof, has direct drive action and 
1950 
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vents the escape of objectionable odors. Height is 

liameter of top 534 inches and diameter 
inches. Weight is 5% pounds. Shown are 
the No. 70 model and the Cadet No. 170 model, the 
d with a cocktail tray 13 inches in diam- 
t mokers are sold individually packed by 
Park Products Company, 111 N. Marion St., Oak Park, 


IDEAL FELT TIP MARKER AND KIT 


- 





tip marker and an industrial marker kit 
ntroduced by Ideal as the latest additon 
line The new marker is the fountain type for 
narking in shipping departments. Made 
entirely aluminum and brass, the marker is 7% 
inches and weighs only 234 ounces. Ink is fed 
through a pressure-sensitive tip which controls the 
flow of ink from the fountain. The industrial marker 
i if the new felt-tip marker packaged with 
1 one-half pint can of Ideal felt tip marker ink. Those 
interested in these products may write to the Ideal 
Stencil Machine Company, 128 Iowa, Belleville, Ill. 


freehand 





The Spuriscope is a mechanical counterfeit detector 
esigned to spot counterfeit bills in a matter of seconds 
for banks, businessmen and the public. It is claimed 
telephone-like numeral dial, the device 
as two seconds to verify some bills, never 


more than ten seconds on any bill. The dial system 
was devised in exact accordance with the coded num- 
bering and checking method employed by the Bureau 
of Engraving and Printing. Made of black plastic, 
the Spuri pe is 4% inches in diameter. Stanat Sales, 


254 W. 54th St 


proauct VDC] 


New York 19, N. Y.., 
1 sells for $5 


is distributing the 
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NIEMANN LINE OF GUEST CHAIRS 





A new Niemann guest line of occasional chairs is 
designed to welcome every business guest. There are 
four numbers in this new line, of which two are mod- 
ern and the other two traditonal in style. One of each 
is illustrated. The guest line was especially created 
for use in reception rooms, executive offices, hotels, 
clubs, restaurants, stores and institutional lounges. 
All frames are in genuine walnut. Webbed bottoms 
have individual eight-way tied springs and are hair- 
and cotton-filled. The chairs are furnished in gen- 
uine top grain leather and Du Pont Fabrille. They 
are shipped in cartons, one to a carton. Information 
is available from Niemann, Inc., 330 E. Ohio St., 
Chicago. 


LYON OFFICE STORAGE CABINET 





The new Lyon small office storage locker cabinet 
stands 54 inches from the floor and is declared to be 
especially adaptable to offices where there is not 
enough room for full-size storage cabinets, or where 
the storage of office supplies is kept at a minimum. 
This steel locker is 58 inches high, plus six inches for 
legs, 24 inches wide and 12 inches deep. Doors can be 
opened only 90 degrees, thus preventing the banging 
into other office furniture. All lockers are equipped 
with Lyon’s recessed handle—claimed to eliminate 
complicated opening and closing mechanism—with 
padlock hasp or flat key locks. Finished in Lyon green 
or non-glare gray baked-on enamel, this locker is de- 
signed to retail for approximately $18.25 with padlock 
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attachment. Information is available from Lyon Metal 
Products, Aurora, IIl. 


ROYAL METAL FOLDING TABLE 














A new Royal Metal folding table is declared by the 
manufacturer to be ideal for schools, churches, ban- 
quets, institutions, factories and offices. It is available 
in a variety of sizes from 24x42 to 36x96 inches, as 
well as in round contour. With its telescopic leg fold- 
ing principle and metal apron with rubber bumper, 
the new table can be stacked safely without danger of 
marring. It is self-locking, either open or closed, and 
has universal joint floor guides. Five kinds of top are 
available and bases are Royalchrome plated or Plas- 
telle finished. Metal aprons are welded and rein- 
forced. The manufacturer is Royal Metal Manufactur- 
ing Company, 175 N. Michigan Ave., Chicago 1, IIl. 


UNDERWOOD DELUXE ELECTRIC TYPEWRITER 





electric 
just introduced features keyboard controlled electric 
margins and adjustable internal cushioning for quieter 


A new 1950 Underwood deluxe typewriter 


operation. Simplified electric margins enable the 
operator to set left and right margins without raising 
the hands from the keyboard. The internal cushioning 
consists of rubber insulation placed between the type- 
writer operating mechanism and the machine base. 
This floating, powered typing, adjustable to each 
operator’s desires, is declared to help isolate and 
reduce noise transmission and vibration. Information 
concerning the new machines can be secured from 
Underwood Corporation, One Park Ave., New York 
16, N.Y. 
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excellent 
surface design. Traffic-Tred is three-eighths of an inch 


UNDERWOOD HEBREW KEYBOARD 


A new Underwood standard typewriter is equipped 
with a Hebrew keyboard and reverse carriage, on 
Model 11 and 14 machines. These machines are avail- 
able with 42 typebar keyboard Underwood Hebrew 
Orient, 46 typebar keyboard Underwood Hebrew Orient 
and Underwood Elite Hebrew (Yiddish), announces 
Underwood Corporation, One Park Ave., New York 16, 
U. Y 


BANDA SPIRIT DUPLICATOR 





This streamlined spirit duplicator will be on display 
in the office machines section of the 1950 British 
Industries Fair to be held at Earle Court and Olympia, 
London, and Castle Bromwich, Birmingham, from May 
8 to May 19. The duplicator is manufactured by 
Messrs. Banda, Victoria House, Southampton, London. 


TRAFFIC-TRED 





A new development in low-priced counter-tred mat- 
ting, known as Traffic-Tred, has been designed espe- 
cially for use as a runner mat. It is declared to be 
unusual in that it permits perfect recess work due to 
ease in cutting to accurate fit. It is claimed to have 
dirt scrapage qualities and an attractive 
available—closed, 


thick. Three slot constructions are 
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IN one minute you can have more than 
100 clear, sharp, black on white copies of written, typed 

and drawn material. The new table-top model 435 A. B. Dick 
mimeograph with built-in motor is engineered for fast 
production. It is shown here with the model 27 A. B. Dick 
stand which provides foot control and allows the operator 

to remain comfortably seated during the entire mimeographing 
cycle. This machine, for use with all makes of suitable 
stencil duplicating products, has full Flexamatic Control to 
handle a variety of paper and card stock in sizes from 3 x 5 
inches to 9 x 16 inches. Look in the phone book or write 
for the name of your nearby A. B. Dick representative 

and ask for a demonstration. A. B. Dick Company, 


5700 Touhy Ave.. Chicago 31, Illinois. 
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HERE ARE MORE FEATURES 
Easy, fast-loading feed table with 125-sheet 
Exclusive Roto-Grip Feed quickly set to 
feed automatically a great variety of paper and 
card stocks. Closed cylinder houses semi-automatic 
ink distribution and recovery system. Three-way copy 
adjustment. Universal stencil clamp. 
UNIVERSAL FEED TABLE 
Available at extra cost. Simplifies hand feeding 
ollated sets of irregular sizes of paper 
and card stocks. 
e 
{) 
e 
1 
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THE FIRST NAME IN MIMEOGRAPHING 
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open or open on end of slots only. Information is 
available from American Mat Corporation, 1722 Adams 
St., Toledo 2, Ohio. 


UNDERWOOD STROKE CONTROL 


Underwood standard typewriters are now available 
with a special automatic stroke control feature de- 
signed for clean-cut uniformity of writing on master 
copies for offset printing and on stencils for mimeo- 
graph duplicating. This uniformity of writing is made 
possible through the adjustability of the individual key 
lever depression to prevent uneven follow-through of 
the type-bar key strokes. It eliminates repeating or 
shadowing of letters caused by fingers lingering on 
keys. The operator merely strikes the keys until each 


key lever contacts its individual adjustable stop. Mo- 
mentum then causes the type bars to flow freely to 
the cylinder and snap away with accelerated speed, 
whether fingers remain on keys or not. 
Corporation, 


Information 
is available from Underwood One Park 


Ave., New York 16, N. Y. 


KISCO WINDOW FAN 





Kisco has added a new line of portable window fans, 
a 12-, 16-, and 20-inch model to fit standard window 
openings. Featuring adjustable panels for quick, 
simple installation, these window fans are finished in 
soft Kisco gray with a chromed spiral safety guard 
and are adaptable for use as floor fans by attach- 
ing a front guard, which is available. The motor is 
mounted in resilient rubber and the steel panels are 
insulated for silent, vibrationless operation. The 20- 
inch window fan utilizes a 1/12 horsepower two-speed 
motor, a three-blade 20-inch varified air impeller and 
is adjustable for window openings 29 to 34 inches. The 
16-inch window fan, fitting window openings of 28 to 
38 inches, uses a 1/15 horsepower motor and a four- 
blade 16-inch varified air impeller. The 12-inch model 
with 1/40 horsepower motor is equipped with a three- 
blade 12-inch varified air impeller. All models are 
available for immediate delivery from Kisco Company, 
Inc., 2400-40 DeKalb St., St. Louis 4, Mo 


AIRLINE METAL BOXES 





Hammerkraft or olive 


Finished in gray or green 
green smooth finish, these security boxes come in an 
assortment of sizes. The choice of locks includes the 
padlock type latch lock, the cabinet or Sesamee com- 
bination. Made of heavy-gauge steel, the boxes have 


interlocking corners and a reinforced bottom. Cata- 


4a 





log and prices are available on request from the Air- 
line Manufacturing Company of Connecticut, Ware- 
house Point, Conn. 


COLE TREASURER’S FILE 








The Treasurer’s file has been introduced by Cole for 
the keeping of records at home or in the office at the 
user’s fingertips. Two letter files with spring compres- 
sors glide on ball-bearing rollers. Two drawers have 
3,200 (4x6 inches) card capacity and a larger drawer 
holds cancelled checks or other records. A storage com- 
partment with two adjustable shelves under lock and 
key will help prevent petty pilferage. Made of heavy- 
gauge steel, the file is in olive green or Cole gray baked 
enamel finish. Width is 30% inches, height is 37% 
inches and depth 1714 inches. The manufacturer is the 
Cole Steel Equipment Company, 285 Madison Ave., 
New York 17, N. Y. 


DEHLER DESK DRAWER TRAY 





The Dehler No. 200 steel desk drawer tray has an 
expansion feature which makes it readily expandable 
up to 29% inches. The tray is equipped with four 
scoop “change” style compartments 334 inches wide 
by 34% inches long. The expanding compartment 334 
inches wide goes up to 15 inches long. Finished in 
office green baked-on enamel, the desk tray can be 
anchored firmly in any wood drawer by merely using 
thumb tacks in the already-punched holes in the end 
walls of the tray. Manufacturer of this item in the 
Chicago line of 29 steel office specialties is the Dehler 
Manufacturing Company, 216 N. Clinton St., Chica- 
go, Ill. 


GUARDSMAN SAFETY DEPOSIT BOXES 

Guardsman now makes safety deposit boxes, avail- 
able for distribution through dealer channels. The 
company is prepared to build these boxes to any size 
to fit whatever space may be available, and to match 
other existing boxes in size and finish. Standard con- 
struction is as follows: Doors one-half inch thick, 
polished or satin steel finish; hinges, polished brass: 
locks, Yale and Towne S-3300 flat key or equivalent; 
numbers stamped in face of doors, and bond boxes 
japanned black. Full information can be obtained 
from Guardsman Safe Company, 1702 Michigan Ave., 
La Porte, Ind 

(Turn to page 114, please) 
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OW ERING PRICES is one thing . . . but hammering 
them down at QUALITY ’s expense is something else 
again. PANAMA-BEAVER products are superb, 
because we tailor them UP to rare quality standards, 
not DOWN to higgle-penny prices. That’s why they 
are CHEAPER for YOU in the long, hard run... 





PANAMA-BEAVER 


MANIFOLD SUPPLIES CO., 188 3rd Ave., Brooklyn 17, N. Y. 


CARBON PAPERS HECTOGRAPH UNI-MASTERS NKED RIBBONS 
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Irving Ritchie, of Typewriter Distributors, Inc., New 
York, N.Y., dropped in at our offices for a friendly 
chat February 15. With Mrs. Ritchie, he was on his 
way to Fort Worth, Tex., to attend a meeting of the 
executive committee of the National Office Machine 
Dealers Association, of which he was president two 
years ago. Always interested in association work, he 
has been a faithful attendant at NOMDA meetings 
wherever held and has contributed much to the success 
of its programs and organization. A native of Pennsyl- 
vania, he stopped in Uniontown and called upon deal- 
ers in Pittsburgh on his way west. A story of the class 
in business machine repair conducted by the Man- 
hattan Trades Center—the outgrowth of an idea sup- 
plied by Mr. Ritchie—appeared in the February num- 
ber of this journal. 


Ben P. Field of Murray Furniture Company, Grand 
Rapids, Mich., signed our Guest Book February 15. 
He has just completed a sales trip which included 
Pittsburgh, most of the principal cities of Ohio and 
Indiana, and Chicago. Mr. Field is a furniture man 
of considerable experience. Formerly he traveled the 
Middle West and east to New York and Boston. Now 
the area worked extends from Pittsburgh and Cin- 
cinnati to St. Paul, Minneapolis and Omaha. He 
started with the old Gunn Furniture Company, work- 
ing directly under Mr. Gunn. He spent 18 years with 
that company and later traveled for Michigan Desk 
Company. He is most enthusiastic about executive fur- 
niture made by Murray, which he reports has been 
received freely by dealers throughout his territory 


Carlos Schmied, his wife, Charlotte, and their son 
Karl, of Carlos Schmied & Cia, Ltda., Sao Paulo, 
Brazil, favored OFFICE APPLIANCES with a brief visit 
February 15. Mr. Schmied had called on us in August 
of last year, his son several years ago. The Schmied 
family arrived in New York by plane February 5. There 
they rented an automobile and drove to Chicago, mak- 
ing stops at Jersey City, Philadelphia, Pittsburgh, 
Cleveland, and South Bend. On the return trip they 
planned to go to Grand Rapids and then, if condi- 
tions permitted, cross into Canada from Port Huron, 
continuing on to Niagara Falls, Toronto, and Boston. 
The firm of Carlos Schmied & Cia., Ltda., acts as 
exclusive distributor in Brazil for G. J. Aigner Com- 
pany, Sanford Ink Company, Joseph Dixon Crucible 
Company, Masterpiece Studios, and Moore Pen Com- 
pany. The company sells only to dealers for resale, 
conducting no retail business of its own. Following 
their American visit the Schmied family planned to 
cross the Atlantic and extend their travels to England, 
Belgium, France, and Switzerland. Covering an area 
as large as the United States in their selling, the 
Schmieds also travel extensively when calling upon 
the manufacturers they represent. 


Hart Holmberg of Hart Manufacturing Company 
visited with OrriceE APPLIANCES by telephone on Febru- 
ary 21. With John Hokanson, his sales manager, he 
made a circle trip, calling upon dealers in Kansas City, 
Mo., St. Louis and Chicago, from where he planned 
to return to Minneapolis. A reference to Mr. Hokan- 
son’s appointment appears elsewhere in this issue. 
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Henry A. Greene of R. C. Allen Business Machines, 
Inc., accompanied by John R. von Art, Chicago man- 
ager, favored OFFICE APPLIANCES with a visit on Febru- 
ary 22. Mr. Greene is vice-president in charge of deal- 
er sales in the United States and Canada, his re- 
sponsibilities including both computing machines and 
typewriters. Both Mr. Greene and Mr. von Art reported 
excellent sales volume. They anticipate enthusiastic 
dealer acceptance of the R. C. Allen typewriter, the 
newest member of the R. C. Allen family of office ma- 
chines. 


Arthur C. Grofcsik, an industrial engineer with con- 
nections in Minneapolis, St. Paul and New Brighton, 
Minn., called upon OFFICE APPLIANCES on February 23 
He has conducted sales activities for several office 
equipment manufacturers, including Setchell Carlson, 
Inc., maker of combination radio and intercommunica- 
tion systems. He was in Chicago about a week on 
business, after which he intended to drive back to the 
Twin Cities 


Guy Boyd of Shaw-Walker Company visited with 
OFFICE APPLIANCES by telephone February 27. He had 
several days’ business to complete which required his 
attention in Chicago, after which he planned to spend 
a few days at his home in Indianapolis and then head 
west to spend as much time as he could spare with 
a newly-appointed representative for the West Coast. 
Guy is a busy man. He has called on Shaw-Walker 
dealers in most of the United States. He was ap- 
pointed a member of the travelers committee pro- 
moting the Fifth District meeting at White Sulphur 
Springs. He has made it a practice to attend meetings, 
regional and national, whenever they can be worked 
into his schedule. 


Rudolph Lang, managing director of the National 
Business Show in New York, knocked at OFFIcE APpPLI- 
ANCES’ door February 28. He was in Chicago to spend 
two or three days at the business appliance exhibit 
put on at the Stevens Hotel by the Chicago chapter 
of NOMA. Mr. Lang told something of the plans for 
the show to be held in October at.the Grand Cen- 
tral Palace in New York, including interesting inno- 
vations which will be reported later. As stated in Feb- 
ruary OFFICE APPLIANCES, the National Business Show 
has been taken over by Office Executives Association, 
which is the New York chapter of the National Office 
Management Association. Mr. Lang is confident that 
he will have a show of interest to manufacturers and 
visitors alike, with a wide assortment of products on 
display and demonstration. 


Ralph G. McNeil, a transplanted Chicagoan who is 
sales manager of Airline Manufacturing Company, 
Warehouse Point; Conn., afforded OFFICE APPLIANCES 
a pleasant visit February 28. He was accompanied by 
Ernest J. Renaud, newly-appointed representative for 
Chicago and a radius of about 35 miles. Mr. Renaud 
is located at 5430 W. Quincy St., Chicago. The two 
were calling upon as many customers and prospects 
as they could see during the period Mr. McNeil was to 
be in the city. Mr. McNeil planned next to go to Mil- 
waukee, St. Paul and Minneapolis before returning to 
Connecticut. The company’s product is a line of metal 
boxes made in several colors. 

—-« 
NEW YORK FIRM FILES INCORPORATION 

Herbert L. Slote, New York City attorney, recently 
filed articles of incorporation for All Languages Type- 
writer Company, Inc., business and offiice machines 
firm. Jacob Sachs, Kate Sachs and Ludwig Mayer, all 
of 119 W. 23rd St., New York City, were listed as direc- 
tors, and capital stock as $20,000.—EEG 

—-_< 
ERIE FIRM TAKES NEW LOCATION 
Cool’s Typewriter Service announced it has moved 


to a new location at 27th and Cascade, Erie, Pa. The 
new showrooms featured typewriters, cash registers 
and other office equipment.—GET 
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TYPEWRITER KEYBOARD! 

mal 
nae Yes, it’s SKYRITER, Mr. Dealer .. . the 
‘ibit newest thing—the hottest thing —in por- 
pot tables! Stands only 3 inches high on its 

or -— 2 ’ . 
lon. Skidproof Feet—weighs only 9 lbs. with 
no- cover...yet has a full-size office machine 
"eb- : : 
ce keyboard, and takes full-size business 
ion, stationery! 

Tice stain . 

iad And it’s a beauty—in looks and perform- 
and ance! Has a free, easy “touch” that’s 
- featherlight—a lively, high-speed action 

that’s faster than human hands! And 

) 1S . Y 
ony features? SKYRITER has Error Control, 
ICES Colorspeed Keys, Touch Selector, Cen- 
bad REALLY PORTABLE! trally-Actuated Ribbon Vibrator, Retrac- 
ud table Paper Supports—even a Line 
two So light and compact, you can Retainer! 
-CtS Cé t easil ls »S 2 1 trai . 
; to Se ee But, demand for SKYRITER is already 
{i)- Perfect for students, professional etal all ly. If h " td 

: ey ' a ahead of supply. If you haven’t yet done 
r to people, writers, ad men, newspaper 

tal men, salesmen, merchants, commuters! SO, order at once—and order enough! 





mitn-Lorona 
red PORTABLE TYPEWRITERS 


ers LC SMITH & CORONA TYPEWRITERS INC SYRACUSE 1 N Y Canadian factory and offices, Toronto, Ontario. 
Makers also of famous Smith-Corona Office Typewriters, Adding Machines, Vivid Duplicators, Ribbons and Carbons. 
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SMITH NAMED ROYAL MANAGER AT SOUTH BEND 
Paul W. Jones, central sales manager for the Royal 
Typewriter Company, has announced the appointment 
of Robert H. Smith to the position of district manager 
at South Bend. 
Smith began his career with Royal as a typewriter 
salesman at Minneapolis. After compiling an out- 























ROBERT H. SMITH 


standing selling record in that city, he was trans- 
ferred as salesman to the South Bend office. His pro- 
motion to the district managership became effective 
March 1. 

Mr. Smith’s headquarters for supervising Royal sales 
activity throughout the territory will be 281 S. St. 
Joseph St. The new district manager resides with his 
wife and two children at 1352 E. South St., South Bend. 

© 
ELECTRI-CONOMY TEST MADE AVAILABLE 

How much do manually-operated typewriters add to 
office costs? How can the businessman answer his own 
question, “Should the most-used machine in my office 
—the typewriter—be manually operated, when I know 
electrification of less-used machines is profitable?” 
Remington Rand, makers of the 1950 Electri-conomy 
typewriter, believes its free Electri-conomy test will 
provide the answers to these and other office type- 
writer problems and, in many offices, show how type- 
writer production may be increased from ten to 40 per 
cent. 

The test, which employs work simplification tech- 
niques for typing station analysis, is conducted with- 
out disturbing normal routines. The Electri-conomy 
typewriter needed for the test is provided by Reming- 
ton Rand for any typist selected by the businessman. 
Specialists schoo] the typist in electri-typing, provide 
a booklet featuring a 15-minute practice drill, and 
assures management that the test is applied in an 
informed, impartial and scientific manner. 

When the Electri-conomy has been used on the nor- 
mal work of the typing station the operator sum- 
marizes her experience on a questionnaire. This re- 
port, when considered with an executive manual, 
“Electric Typing vs. Manual Typing,” is the basis of 
the complete Electri-conomy Test. 

Finally, every typing station (operator, equipment, 
supplies, cost) is analyzed. Considerations are number 
of copies produced, type of work handled, typist pref- 
erences, achievement of typing production goals and 
appearance of typed work 

Requests for this free Electri-conomy Test should be 
forwarded to local Remington Rand offices or to Rem- 
ington Rand, Inc., 17th floor, 315 Fourth Avenue, New 
York 10, N. Y. Those writing for this service are asked 
to mention this magazine 

-— + —_—— 
ULBRICH OPENS FOURTH BUFFALO STORE 

Otto Ulbrich Company, Inc., 79-year-old Buffalo sta- 
tionery firm, has opened its fourth Buffalo area branch 
store in the new Sheridan Plaza shopping center. 
Donald B. Clark, branch store supervisor, is in charge 
of the new store-——GET 
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0.A.M.I. ISSUES NEW BROCHURE 

C. LeRoy (Rocky) Jones, superintendent of the Office 
Appliance Mechanical Institute at Springfield, Mo., 
has issued an attractive new brochure replete with 
information concerning this technical school offering 
a thorough mechanical training in the servicing of 
office machines. The booklet carries many testimoni- 
als concerning the work done in training these service- 
men. 

In his foreword, Mr. Jones says in part, “When one 
considers that there are approximately 1800 parts in 
the average standard typewriter and that in operating 
a typewriter at an average speed of 60 words per min- 
ute an average of 5400 parts are moving each minute 
of operation, it is not difficult for a person to under- 
stand that all of these parts must be adjusted prop- 
erly, must be clean and free and that the sequence of 
mechanical action must take place accurately to pre- 
vent machine errors which contribute to waste of time 
and material.” 

The booklet details the training courses, carries 
photos of instructors and the school in operation, and 
includes many comments from graduates. 

a aii os 

HASKELL APPOINTS DEARBORN ASSOCIATES 

Haskell Manufacturing Company, Pittsburgh, Pa., 
makers of steel desks and tables and the patented 
Work Flow drafting desks, has just announced ap- 
pointment of Dearborn Associates as sales representa- 
tives for Wisconsin, Minnesota, North Dakota and 
South Dakota. This growing sales organization, head- 
ed by Martin J. Parker and Jack Silverman, has set 
up a display room with Haskell samples being shown 
to dealers at 210 East Mason St., Milwaukee 2, Wis. 

— —-e 
JOHN W. GILLIAM NAMED VICE-PRESIDENT 

John W. Gilliam, Jr., formerly sales manager for the 
Dillard Scale Company, Dallas, Tex., has been pro- 
moted to the position of vice-president in charge of 
sales —JHR 
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ROBERT RANDAZZO— ai 
A recognized leader in the 
National Office Machine 
Dealers Association is Robert 
Randazzo of General Type- 
writer Company, Kansas 
City, Mo. This interest in 
his industry has led to his 
election to association of- 
fices in the local, state and 
national field. After gradu- 
ation from high school, his 
first job was working for 
Midwest Typewriter Com- 
pany in Kansas City as a 
cleaning boy. Promotion to an office position soon 
followed and he remained with the firm from 1925 
until 1929, at which time his brother Vito became asso- 
ciated with him in organization of the General Type- 
writer Company. Mr. Randazzo belongs to the Chamber 
of Commerce and the Kansas City Breakfast Club. He 
is an enthusiast in sports, particularly enjoying base- 
ball, basketball, bowling and golf as a fan or a partici- 
pant. His energy has been evidenced in his personal 
salesmanship and his devotion to NOMDA activities. 
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First and Foremost! The new Gray Magic 
Royal. A streamlined beauty with built-in 
sturdiness. Preferred by typists every- 
where 2% to |. Truly, the world’s No. 1 
office typewriter. 


New Gray Magic Carbon Ribbon Type- 
writer. Introduces the ease, simplicity, and 
economy of the office typewriter into the 
reproduction field. Also produces the fin- 
est original letters an executive could sign. 














The standard typewriter in truly portable 
size. In keyboard size, slope, distance be- 
tween rows, and placement of controls, 
identical with office typewriters. Preferred 
more than 2 to | by students. 





Roytype Supplies. A complete line of 
carbon papers, typewriter ribbons and 
supplies to meet every office machine 
requirement. Made and guaranteed by 
Royal. 


WORLD'S LARGEST MANUFACTURER OF TYPEWRITERS 
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Representatives of office equipment concerns abroad, visiting the United States, are cordially invited to make the 

Offices of this journal their headquarters. The staff at the main office, 600 W. Jackson Blvd., Chicago, and the staff 

at the branch in charge of G. C. Wheeler at 1023 Pershing Square Bldg., Pershing Square, 42nd St. and Park 

Ave., New York, will be happy to be of any possible service. While the facilities at New York are not so many 
as at Chicago, there will be found the same desire to serve. 





NOTES AND NEWS FROM THE BRITISH ISLES 
By S. E. Rhodes 


Lancashire Press Agency, 277 Corn Exchange Buildings 
Fennel Street, Manchester 4, England 





Manchester, March 1, 1950 

The British Industries Fair is being held at Earls 
Court and Olympia, London, May 8-19, inclusive 
Office machinery and equipment will be featured at 
Olympia and there is a wide and representative selec- 
tion from the point of view of exhibitors and also their 
equipment. 

Chief model on view from the Bar-Lock Typewriter 
Company of Nottingham, will be the Bar-Lock Model 
22 standard British typewriter. Features are a new 
light-alloy carriage and entirely new design of paper 
feed ensuring perfect registration. 

Other companies exhibiting in this field are British 
Typewriters, West Bromwich; Imperial Typewriter Co., 
Ltd., Leicester; Oliver Typewriter Manufacturing Co., 
Ltd., Croydon, and Remington Rand, Ltd., London. 

John Dickinson and Co., Ltd., Hemel Hempstead, will 
feature personal stationery, card products, labels and 
office equipment such as vertical filing and card index 
supplies. 


The Columbia Ribbon and Carbon Manufacturing 
Co., Ltd., London, will exhibit as will Halsby and 
Company Ltd., London, showing the British-made 


Protectograph cheque writer 

Owing to import difficulties, it will not be possible 
to exhibit the Todd signature machines and other 
Protectograph models manufactured in the U. S. A 

Messrs. Sandle Brothers, Ltd., of West Kensington, 
London, are showing the Super pencil sharpening ma- 
chine in conjunction with other equipment. This is a 
heavy-duty office machine for use in drawing offices, 
educational establishments and other similar places. 
In addition to the usual features such as automatic 
stop and interchangeable cutters, it is possible to ad- 
just this machine in such a way as to give the finest 
needle point, which is sometimes required in drawing 
offices. 
Products 


Show Two New 


Sankey Sheldon, Ltd., London, 
products: 

1. The Sankey-Sheldon machine accounting equip- 
ment. This unit, specifically designed and developed 
over a period of nearly two years in conjunction with 
the leading banking houses in the United Kingdom, 
consists of a unit comprising all necessary filing facil- 
ities, writing surface and special ledger tray table as 
well as complete wiring and lamp standard. 

2. A new sectional steel partitioning, featuring a 


is featuring two new 
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completely flush finish avoiding all unnecessary mould- 
ings and dust-collecting ledges 

Standard lines, headed by the “Masterform” series 
of desks and tables, will also be featured. 

Messrs. Owen and Randall (Stor Cabinets) Ltd., will 
show a representative range of multi-drawer cabinets, 
the demand for which is considerable for many pur- 
poses, other than the obvious one of filing papers. The 
various units are offered fitted with an automatic lock- 
ing device or non-locking as required, and contain 2-, 
344-, 54-, or 10%4-inch-high foolscap drawers. 
Removable divisions or spring-loaded paper clips for 
fitting to drawers are also supplied. 

These cabinets are proving very popular in Canada 
and suitable agencies in the U. S. A. are now being 
sought. It is suggested that any concerns interested 
should communicate with the company at their ad- 
Cordwallis Works, Maidenhead, Berks., Eng- 


91,- 
2/27, 


dress: 
land. 

Fisco, Ltd., of London is exhibiting stationers’ sun- 
dries and metal products, including stapling machines. 


Many Other Exhibitors 


Other exhibitors include:— 


Addressall Machine Co., London, manufacturer of 


the well-known “Addressall” addressing-listing ma- 
chines, using typewritable stencils. 
Amsel, Ltd., Bristol, manufacturer of ‘“Amselock’”’ 


card index record equipment and card index cabinets 

George Anson and Co., Ltd., London, showing pay- 
roll machines and ledger systems 

Bell Punch Co., Ltd., London, manufacturer of tickets 
and ticket control systems. 

Bowler Products, Ltd., London, fountain pen acces- 
sories. 

Brecomin 
ducer of office 
equipment. 

British Pens, Ltd., Birmingham, pens and stationers’ 
sundries. 

British Tabulating Machine Co., Ltd., London, manu- 
facturer of “Hollerith” electrically-operated punched 
card tabulating and accounting equipment. 

F’. C. Brown, Bisley, Surrey, steel office equipment. 

Burroughs Adding Machine, Ltd., London, portable 
adding and bookkeeping machines 

Carter-Davis, Ltd., London, manufacturer of “Primus” 
continuous stationery for billing, accounting, address- 


Ltd., Gillingham, Kent., pro- 
installation and electronic 


(England), 
dictating 
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When you Sell — point out the AMAZING 
ill simple action of Miracle Tab —it sets and 
ts, clears tab stops from keyboard level with 
r- a flick of the finger. 

ne 

k 





- Remington Personal Typewriter 


Practically 7 out of every 10 portable typewriters sold are tabulator models— 
and the Remington Personal gives your customers the finest, most Convenient 
8 tab control on any portable today! —the AMAZING MIRACLE TAB—it sells on 
these features: 

Convenience and Speed—no more groping at back of machine—just a flick of 
"a the finger sets and clears tabs quickly, easily. 


Complete Coverage—tabs can be set at any position on typing line. 


y * PLUS! THESE EXCLUSIVE SELLING FEATURES 
ts e Simplified Ribbon Changer e Finger Fitted Keys 
” e Larger Size Platen e Super-Strength Frame 





Gentlemen: 
Please rush information on FREE selling 
aids that will get more sales and profits for me. 


FIRM — 
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ing, tabulating and Teleprinter machines and “Primus” 
billing attachments for all typewriters. 

Carter-Parratt, Ltd., London, card index systems. 

Chatwood Safe and Engineering Co., Ltd., London, 
manufacturer of fireproof filing equipment, fireproof 
safes, burglarproof safes, strongroom doors and safe 
deposit vaults. 

Chubb and Son’s Lock and Safe Co., Ltd., London, all 
types of safes, fire-resisting office equipment, cash and 
deed boxes. 

Definac, Ltd., London, ‘“Definac” multiple hand-post- 
ing equipment for sales, purchase and private ledgers, 
payrolls and cost accounts. 

Evertaut, Ltd., (Proprietors, J. B. Brooks & Co., Ltd.), 
Perry Bar, Birmingham, manufacturer of adjustable 
steel shelving and storage equipment and work tray 
racks. 

Lamson Paragon Supply Co., Ltd., London, are well- 
known in the field of office equipment for their pre- 
cision printed continuous accounting forms and will 
exhibit a wide range of these. 


Safe Company to Exhibit 


Milners Safe Co., Ltd., London, will exhibit strong 
room doors, fire-, fall-, and thief-resisting safes, steel 
rolling shutters, filing cabinets, desks, tables and cup- 
boards, as well as shelving and card index cabinets. 

Moore’s Modern Methods, Ltd., London, will show 
loose leaf book systems, and stationery, office furni- 
ture and filing equipment 


Pen Manufacturers Join 


Pen manufacturers (fountain and stylographic) who 
are exhibiting include: 

Bowler Products, Ltd., London; British Pens, Ltd., 
Birmingham; H. Burnham and Sons, Ltd., London; 
Colorall, Ltd., London; John Dickinson and Co., Ltd., 
London; Esterbrook Hazell Pens, Ltd., London; Ever- 
sharp, Ltd., London; Gillott and Sons, Ltd., Birming- 
ham (Fitments); A. S. Hamilton Trading Co., Ltd., 
London; Kagan Engineering Co., Ltd., Edgeware; Lang 
(Distributors), Ltd., Liverpool; Lang Pen Co., Ltd., 
Liverpool; Mabie, Todd and Co., Ltd., London; Mac- 
Niven and Cameron, Ltd., Edinburgh; Major Pen Co., 
Ltd., London; Mark Pen Co., Ltd., Ferrybridge; Ment- 
more Manufacturing Co., Ltd., London; Miles-Martin 
Pen Co., Ltd., London; John Mitchell, London; E. Os- 
mond, Ltd., Ponders End; Penplas Industries, Ltd., 
London; Perry and Co., Ltd., Birmingham; Recreations 
and Auto Novelties, Ltd., London; Scrib, Ltd., London: 
Selsdon Fountain Pen Co., Ltd., London; Henry C. 
Stephens, Ltd., London; Summit Pens, Ltd., Liverpool; 
Tallon, Ltd., London; Unique Pen Co., Ltd., London; 
Waterman Pen Co., Ltd., London; S. Wolffing, Ltd., 
London, and Wyvern Fountain Pen Co., Ltd., Leicester. 

Office Machinery, Ltd., London, to which reference 
was made in the last issue of OFFICE APPLIANCES is 
exhibiting as sole agents for office furniture in metal 
and wood, tubular steel chairs and tables and a wide 
range, too, of office machinery and equipment. 

Rexel, Ltd., London, will show stapling machines, 
hand pliers, staples, paper punches, paper drills, ro- 
tary pencil sharpeners, “Speedfix” self-adhesive tape, 
edge binders, pencils and erasers. 

Remington Rand, Ltd., London, will exhibit the usual] 
range of office equipment but will not have any new 
products on display this year. The principal items on 
the firm’s stand will be Kardex visible record systems, 
visible indexing systems, filing systems, fire-protective 
safe cabinets and office furniture. 


Trade Associations Included 


In addition, there are two trade associations which 
will have stands and visitors will be welcome. They 
are Association of British Business Equipment Manu- 
facturers, of London, and the Office Appliance Trades 
Association of Great Britain and Ireland, of London 
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It should be emphasized that the space booked for 
the B. I. F. at the time of writing on the part of office 
equipment manufacturers is building up to a record. 

All aspects of office equipment will be covered by the 
exhibitors and record attendance is anticipated. 

Overseas buyers presenting a business or invitation 
card at the entrance of the Fair will receive, without 
charge, an official badge and a copy of the catalogue. 

Representatives of the Commercial Relations and 
Exports Department, Board of Trade, will be available 
on Stand O. 18 at Warwick Road Entrance, Earls 
Court, and on Stand A. 13 (adjoining Addison Road 
entrance, Olympia,) to provide overseas buyers with 
information affecting export trade, including details 
of import duties, exchange and import restrictions 
overseas. 

Should any U. S. A. buyers contemplate visiting the 
Fair and have made no arrangements regarding hotels, 
an air mail communication to the U. K. representatives 
of OFFICE APPLIANCES Stating requirements and time 
of stay will have immediate attention.—Lancaster Press 
Agency, Manchester, Eng. 

oe a 
NEWS NOTES FROM AUSTRALIA 


W. Beecham, Correspondent 

W. E. Smith, Ltd., manufacturer of office stationery, 
Sydney, reports a decrease of £2,800 to £20,088 in net 
profit for the year after allowing £6,300 less for tax- 
ation (£6,700) and £2,030 more for depreciation (£7,730). 
The result for the first half of the year, directors 
report, was affected by the removal of plant to the 
new factory. However, a good deal of the leeway was 
made up in the second six months. The ordinary divi- 
dend remains unchanged at eight per cent, including 
a bonus of one per cent. Preference dividend is five 
per cent. . a 2 

New firms recently registered were Eaton, Adams & 
Company Pty., Ltd., manufacturers of office equip- 
ment, Park Road, Rydalmere, New South Wales, and 
Multiglo Inks Pty., Ltd., ink manufacturers, factory, 
Huntley Street, Alexandria, N.S.W 


* » * 


Lamson Paragon, Ltd., manufacturer of office equip- 
ment and stationery, Melbourne (nominal capital £500,- 
000; paid-up capital £281,250), reports a net profit of 
£46,235 for the year compared with the £38,255 of the 
previous 12 months. The sum of £25,000 was provided 
for taxation (previous year, £20,700) and £17,585 for 
depreciation (£14,114). Ordinary dividend remains un- 
changed at ten per cent, including a bonus of two 
per cent. The sum of £10,119 has been placed to the 
employees’ superannuation fund 

> . = 

Max Baker, representing the Gibson Art 
of America, is at present paying a business 
Australia “a ee 


Company 
visit to 


The Western Australian government statistician re- 
ports that during the 12 months ended June 30, 1949, 
imports into that state inciuded: (figures in hundred- 
weights of 112 pounds)—writing and typewrting pa- 
per, 10,419 (£77,838) of which 9,391 (£68,878) came 
from overseas; paper stationery valued at £183,244 
(£8,569 from overseas), and other stationery valued at 
£118,905 (£55,528 from overseas) 


> > > 
The Commonwealth government has sent the Com- 
monwealth statistician, Dr. Roland Wilson, to the 


United States to investigate all possible dollar sources 
and to try to expand the market for Australian dollar 
goods in North America. Importers of office appli- 
ances hope that this will mean that they will, before 
long, have more freedom of operations 


. = * 


Price control has now been lifted from the following 
(Turn to page 179, please) 
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a profitable 
investment 
for the user 


=“ 


Take Advantage of 
LEOPOLD'S 
Big 1950 


Promotion Program 


Designed help you sell and profit. 
Includes: 
. nt advertising in 


Business magazine 


® Saies promotion 
leaiers 
® I te line of effective 
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(Yeager, Ford & Warren, Louisville, Ky. Installation by O'Conner & Raque Co.) 


€000/d Office Furniture 


Throughout the country, successful business men 
know that there are sound, dollar-and-cents 
reasons for investing in Leopold office furniture 


Increased office productivity, improved morale, 
reduced employee turnover . . . are but some of the Leopold 
benefits which add up to more profit for your customers 


More profit for your prospects means more sales 
more profit for you. Yes, for user and dealer 
alike, Leopold is truly a profitable investment 


nt 6900/4 COMPANY 





BURLINGTON, IOWA 


MEMBER OF THE WOOD OFFICE FURNITURE INSTITUTE 
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It’s made of the “Wonder 
Nylon has proved its worth in almost every industry in which 


4 
yy fabric,” the result of 
years of experiments— \ 

textiles are used. But while particularly suitable as a typewriter 

' ribbon fabric, Nylon has characteristics which required exten- 

¥ ’ sive research by Carter’s to develop entirely new inks which 

arr. the Nylon fibers would hold yet not absorb 
‘Sa Tops all others 

Se for long life—  Carter’s new Nylon typewriter ribbon has unusual strength, 

wearing quality, and flexibility as shown by repeated, ex- 

tensive tests. It has, too, remarkable ability to “bounce back” 

., between type blows, thus assuring much longer service. 
‘ Gives super-fine 

type impressions— Wherever introduced, Carter's Nylon has been acclaimed 

‘ as the ribbon of the future. It brings a brand-new concept 
of precision-cut type impressions. Demonstrate it... 

see how { arter’s Nylon virtually st IIs itself. 
Exclusively for 

dealer sales— __In line with Carter’s policy of protecting dealers from 
direct sales competition, Carter's Nylon Ribbons are 
and Office Outfitters. 


Stationers 


sold only through 
sush Carter’s entire line. 


Smart dealers find it pays 1 


THE CARTER’S INK _ COMPANY 


Cambridge 42 « Boston, Massachusetts 
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Carter's new Nylon Ribbon, like 


the entire Carter line, is handsomely pack- 


aged “in the modern manner” to express the 
quality of the product and to help create sales, 
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NATIONAL STATIONERS ASSOCIATION 
ANNOUNCES TROUPE FOR REGIONALS 

A group of prominent men in the industry who will 
form a traveling troupe of speakers to attend the 
various regional meetings now under way has been 
announced by the National Stationers Association. 
These leaders in their respective fields will accompany 
President Earl R. Kochheiser, president of NSA and 
sales manager of the Charles Ritter Company, Mans- 
field, Ohio. 

With few exceptions, these speakers are to appear 
at each of the 14 meetings. 

Mr. Kochheiser’s subject is “Raising 
Our Industry—or, Are You a Fatalist?” 

The other traveling troupe members and their sub- 
jects are: 

PAUL B. BUCKWALTER, vice-president National 
Stationers Association and vice-president of National 
Blank Book Company, Holyoke, Mass. Subject—‘Dis- 
tribution in a Welfare State.” 

L. R. ADDINGTON, of the Art Metal, Postindex and 
Wabash organization, president and general manager 
of Wabash Filing Supplies, Inc., Wabash, Ind. Subject 
—‘Training Salesmen to Sell.” 

IRVING A. KATHMAN, vice-president of sales, Ever- 
sharp, Inc., New York, N. Y. Subject—‘‘Complacency 
Costs Stationers a Quarter of a Billion Dollars a Year.” 

FRANK R. SHAW, eastern sales manager, Rust Craft 
Publishers, Boston, Mass. Subject—‘‘Are You Secur- 
ing Your Potential in Greeting Cards?” Mr. Shaw will 
be at regionals 1, 2, 3, 4, 5, 9 and 13 

WYMAN S. RANDALL, western sales manager, Rust 
Craft Publishers, Boston, Mass. Speaking on the same 
subject listed for Mr. Shaw, he will be at regionals 6, 7, 
8, 10, 11, 12 and 14. 

H. H. SUENDER, manager of advertising and sales 
education, General Fireproofing Company, Youngs- 
town, Ohio. Subject—‘“Selling Metal Furniture Is Not 
Difficult.” Mr. Suender will be at regionals 2, 3 and 5. 

PAUL E. BURBANK, general manager of the Na- 
tional Stationers Association. Subject—‘‘The Station- 
ers’ World.” 


the Level of 


*—-¢ 


SET DATES FOR STATIONERY SHOW 

The Fourth Annual New York Stationery Show will 
be held May 21 to 26 at the Hotel New Yorker. 

This year, for the first time, there is every indica- 
tion that all the exhibit rooms on the fourth through 
the eighth floors will be assigned, as there is much 
more interest in the show on the part of manufactur- 
ers in the industry. Many prominent firms will be ex- 
hibiting for the first time 

At a recent meeting of the advisory board it was 
decided to hold a dinner dance: for exhibitors and 
buyers on Thursday, May 25, in the Grand Ballroom of 
the Hotel New Yorker. 

For the convenience of shop owners, the show will 
open at one o’clock on Sunday, May 21, and will also 
be open on Wednesday evening until 10 p.m. On the 
other days of the market week, the hours will be 9 
AM. to 6 PM. The show will close at 1 P.M. on 
Friday. 
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Meetings, Dinners, Conventions 





CONNECTICUT STATIONERS ELECT SCHEPPACH 

At their annual meeting on February 15 at the Hotel 
Bond in Hartford, Conn., the Connecticut Valley Sta- 
tioners Association elected the following officers for 
the ensuring year: 

President—Raymond C. Scheppach, Scheppach and 
Goekler, New Haven, Conn. 

Vice-president—Charles B. Burt, Burt & Dell, Hart- 
ford, Conn. 


Vice-president—Charles W. Hennion, Jr., Mattatuck 


Stationery & Furniture Company, Inc., Waterbury, 
Conn. 
Vice-president—William G. Pape, Adkins Printing 


Company, New Britain, Conn. 

Vice-president—Arthur A. Gendron, National Blank 
Book Company. 

Secretary—Burton H. Knust, Burt & Dell, Hartford, 
Conn. 

Treasurer—Gilbert 
New Haven, Conn. 

Auditor—Garry E. Dell, Burt & Dell, Hartford, Conn. 

Directors—Nils E. Anderson, Anderson’s, Bridgeport, 
Conn.; Stanley McGar, John F. Molloy Company, 
Meriden, Conn.; William S. Blech, The Gustave Fischer 
Company, Hartford, Conn.; Sidney Challenger, Frank 
H. Fargo Company, Bridgeport, Conn.; Thure Beng- 
ston, Adkins Printing Company, New Britain, Conn.; 
Edward Granfield, Edward Granfield, Inc., New 
Haven, Conn.; Frances R. Clark, Davis & Nye, Inc., 
Waterbury, Conn.; David L. Abrahamson, Plimpton’s, 
Inc., Hartford, Conn. 


F. Mulford, Kilborn Brothers, 


Hear Paul E. Burbank 


In the afternoon session, with Vice-president Schep- 
pach in the chair, the election of the above officers 
was made by unanimous voice. In open forum the new 
Wage and Hour Law was explained by Paul E. Bur- 
bank of the National Stationers Association. Ways and 
means of increasing the membership and attendance 
at the meetings were discussed at considerable length. 
After a recess, dinner was served to 55 members and 
guests. Governor Horton R. Frisbie, Roberts Office 
Supply Company, Portland, Me., introduced the newly- 
elected president, Mr. Scheppach, who expressed both 
his appreciation and delight in the honor conferred 
on him. He read a telegram from President Anderson 
whose illness confined him to his home. 

Governor Frisbie emphasized the value of attend- 
ance of all dealers at the regional meeting, June 5 and 
6, at Wentworth-By-The-Sea, Portsmouth, N. H. He 
outlined briefly the program and extended a cordial 
invitation to all. 


Tells of Training Program 


Homer Smith, National Stationers Association, spoke 
on the Association’s training program. He explained 
that one of the big leaks in profits emanated from 
the lack of proper training of sales people. There are 
two ways of attaining a properly trained sales force— 
replace your present force with one fully trained and 
experienced, or train your present force. Obviously, 
the only practical method is to train your present 
force. Mr. Smith pointed out that dealers will have 
to pay for the training, regardless of whether they 
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H. C.Allen Business| 


offer dealers 











a on portable, desk model 


dig ADDING MACHINES 


NEW R. C. ALLEN 
Standard TYPEWRITERS 


- . eka. 
“ges 


R. C. ALLEN STANDARD TYPEWRITER 
Carriage width 11” 
Price $145 
Wider Carriages Available 


MODEL 60 
Price $105 





DON’T MISS THIS OPPORTUNITY! THE ENTIRE COUNTRY 
1S YOUR TERRITORY! PROSPECTS ARE EVERYWHERE! 
BE AN R. C. ALLEN DEALER. 




















ss Machines, Inc. 


sPEAK PROFITS 


rdel These most modern, low priced R. C. Allen port 
able adding machines are now available to all MODEL 70 
FS dealers at top discounts . . . and, with them, the Price $125 
ne R. C. Allen typewriter. R. C. Allen portable, 
desk model adding machines have more features 
at lower prices than any others on the market. All 
models add ibtract, multiply and divide. The 
FN new R. ( \ n type writer, too, is packed with 
sales feat perfect type alignment, produces 
FRS ater imp ions, fast action, personalized touch 
yntrol and t new “WONDER WINDOW?” that 
i col t check on margins. 


R.C.Allen Business Machines, Inc. 
680 Front Avenue, N.W., Grand Rapids, Mich. 


The only company offering the independent dealer a full line of 
ADDING MACHINES * CALCULATORS * BOOKKEEPING MACHINES 
ASH REGISTERS * TYPEWRITERS 






MODEL 75 
With Direct Subtraction 
Price $150 







MODEL 65 
With Direct Subtraction 
Price $125 









R. C. Allen Business Machines, Inc. 
“Salesmaker"’ Division 
680 Front Ave., N.W., Grand Rapids, Michigan 


| want to know more about the Peck Profits that you 


offer dealers in R. C. Allen portable, desk model add- 
ing machines ond the new R. C. Allen typewriter. 


NAME 


oe ~~ 


CITY 














STATE 








actually institute a training program, and to obtain 
the training by experience is very expensive teaching. 
The dealer pays the bill for the errors and lack of 
training of his sales force 

“What are the fundamentals salesmen 
know?” Mr. Smith asked. He enumerated 
follows: 

1. A salesman must have a complete knowledge of 
the merchandise he sells and be very thoroughly con- 
versant with house policies. 

2. A salesman must make a concise presentation 

3. He must have a pleasing appearance 

4. He must have personality 

5. He must have an understanding of his custom- 
er’s needs. Because the merchandise sold by stationers 
is of such wide variety and because the application of 
these products requires such an extensive knowledge 
of business procedure, it is extremely difficult to 
impart adequate product knowledge on all lines. It 
was to provide dealers with the essentials that NSA 
embarked upon the present product educational pro- 
gram. Mr. Smith concluded his talk with a plea to all 
dealers that they use the facilities thus offered them. 

Howard Gorton, Dennison Manufacturing Company, 
was the next speaker. He pointed out how variety 
stores recognized and capitalized upon impulse pur- 
chase, putting their merchandise out where the public 
can see it and help itself 

Stationers, too, can profit on making such impulse 
buying easier, he asserted. Starting from the sidewalk 
in front of the store and going through to the back 
door, he suggested stationers give thought to their 
windows, store fixtures, lighting, layout or arrange- 
ment of fixtures, the merchandise itself, display of the 
merchandise, promotion and advertising, service to 
customers, training of salespeople, business stationery 
and the correspondence that goes out on it, price lists 
and catalogs, handling of bids and estimates, presen- 
tation of office layouts to customers, handling of 
adjustments and complaint, and the rendering of 
statements. 

An Individual Responsibility 


Mr. Burbank then delivered an inspiring talk de- 
signed to impress on his listeners their own individual 
responsibility for keeping the American economy work- 
ing and for maintaining the American way of life. He 
cited the tremendous volume of 259 billion dollars of 
gross products in the United States in 1949 and at- 
tempted to give his listeners an idea of what this 
Staggering sum actually represented. “It’s a tremen- 
dous America,” he asserted. But in this present situa- 
tion, he found some causes for concern. Two things 
are required of every American to maintain our present 
position, he said: 

1. “If you want America to continue on its mag- 
nificent plan, it is your personal responsibility, for 
each one has a contribution to make—to our industry, 
to our country, to the world. If one person misses his 
opportunity or fails to rise to an occasion, everybody 
suffers.” 

2. Everybody owes something of himself to his asso- 
ciates and his business. “To accomplish our utmost 
we need to be a part of the life to which we belong. 
That’s where association comes in. We need to belont® 
to a group so that the entire value of the group may 
be enhanced as well as the value of the individual.” 


*—- 


GUILD CLUB HOLDS “LADIES NIGHT” 

More than 75 members of the Toronto Stationers 
Guild Club gathered for their February meeting at the 
Oak Room, Toronto Union Station, and were treated 
to a very fine evening, directed entirely by the ladies 
of the club. 

Miss Barbara MacNabb of “Quill and Quire” edi- 
torial staff, gave an interesting talk on “The Personal 
Touch in Selling”. The “Sophisticates,” a song and 
dance team, featured the entertainment and both 
girls, Marjorie and Edith, proved fine entertainers 


need to 
them as 
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275 ATTEND WASHINGTON STATIONERS BANQUET 

The Washington Stationers Association enjoyed a 
gala evening on Friday, February 17, banqueting at 
the Hotel 2400 with 275 attending this capital city 
affair. In the group were members of the association, 
the Penn-Mar-Va Travelers club members and a few 
visitors from the Baltimore Stationery firms. This 
was an event for the ladies, too, and the turnout of 
members’ wives was excellent. 

The Penn-Mar-Va Travelers Club served cocktails 
preceding the dinner, opened by the singing of Ma- 
lotte’s “Lord’s Prayer” by Miss Janet Mallorey, secre- 





FIRST ANNUAL BANQUET, WASHINGTON STATIONERS 
ASSN., HOTEL 2400, WASHINGTON, D. C., FEB. 17 
Top: Mr. and Mrs. Felix Moriarty, E. Morrison Paper Co., 
Washington, D. C., secretary-treasurer; Mr. and Mrs. Walter 
Mallorey, Mallorey Office Supply Co., Washington, D. C., 
chairman of the dinner committee. Center: left to right, Mrs. 
Harry Summers, wife of president of Baltimore Stationers 


Assn.; Norman Stockett, Stockett-Fiske Co., Inc. (at micro- 
phone), president Washington Stationers; Mrs. Norman Stock- 
ett; Paul Burbank, NSA; George Leonard, L. E. Waterman Co., 
president Pen-Mar-Va Travelers; Miss Rose Cushman, NSA; 
Felix Moriarty, secretary-treasurer Washington Stationers; 
Mrs. Felix Moriarty. Bottom: Bobby Valentine, hula-hula 
dancer, attempts to teach stationers the technical details. 

(Photos courtesy Homer Smith 


tary of the Mallorey Office Supply Company. The five- 
course dinner of capon or fish and the program was 
arranged by a committee consisting of Walter B. Mal- 
lorey, president of Mallorey Office Supply Company, 
Inc., chairman, and Mark Kenna, representative of 
American Lead Pencil Company and vice-president of 
the Penn-Mar-Va Club. 

Paul Burbank, general manager of the National Sta- 
tioners Association, made a brief talk stressing the 
benefits enjoyed by those in the industry. Entertain- 
ment consisted of three professional acts and music 
by “Tiny” Meeker’s orchestra. Dancing was enjoyed 
1950 
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4 make these demonstrations Wau satay 
You don't have to be afraid to use 
ew 


your Browne-Morse desk. Water or bev- 
_ i na ree a ke hd xl | rf Sa les erages left on its surface overnight can 
be wiped off without damaging top in 
any way or leaving ugly spots. 


INK PROOF 


Spilled ink is easily wiped off; will not 
stain the top of a Browne-Morse desk. 
Plastite surface retains all its original 
beauty ofter accidents that make con- 
ventional tops unsightly. 


with 


CIGARETTE PROOF 


A burning gorette will not mar the 

fire-resistant rface of a Plastite top. 

Nicotine stair burned ash wash right a 

off leaving no evidence, There ore no Plastite top 
soft spots or weak spots as you would 

have witt ventional composition tops. desks 


You can demonstrate the advantages of Browne-Morse 
desks quickly and easily. You can show your 
prospects why these desks retain their beauty longer. 
Just make the demonstration above and they will see 
why the new Plastite top makes conventional desks old- 


fashioned. Yes, the Browne-Morse desk is easy 
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. to sell. Get full information today. 
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ve- The new Browne-Morse Catalog 
vas contains full information on a 
al- complete new line of Desks, 
nv Chairs, Files and Office Supplies. 
of Send for your copy today. 
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ta- Architects of Efficiency for America’s Offices 
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— MUSKEGON Browne-Morse MICHIGAN 
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—Miky. Dealers call 
Carter’s New Duplicator 
Carbons Fast-Selling 

ltems that Repeat! 





Spirit Carbon Duplicating Dealers everywhere who keep their finger on the pulse of 
is sweeping the country— the office-supply field report that “Spirit Carbon” is 


rapidly moving far out front in the duplicating world, 
They're profiting from this trend and getting steady repeat 
sales by offering customers the best duplicator carbons 


on the market... CARTER’S. 


Carter's gives you a Why? Because Carter's offers you a line of superior 
selling edge over all products. And you'll find it a complete line, 00-80 that, 
3 no matter what your customer needs in a duplicator car- 
your competition— , - 
bon, you can meet his requirements with one of the 5 
Carter grades: Silvercoat, Cleancoat, Super Quality, Long 


Run and Commercial. 


You're protected by In accordance with the Carter policy ol protecting its 


Carter's exclusive dealer dealers from direct sales competition, Carter's Duplicator 
Carbons are sold only through Stationers and Office Out- 

sales plan— ppheing, png : 
fitters like yourself. This protection, in itself, is good 
reason why smart dealers have found it profitable to push 
the entire Carter line of products. If you're not already 
a member of the Carter “family”... why not see about a 


7 


franchise now: 


THE CARTER’S INK COMPANY 


Cambridge 42 ¢ Boston, Massachusetts 
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by some until midnight, while others retired to the 
cocktail lounges. 
Seated at the head table were Norman Stockett, 


Stockett-Fiske Company, president of Washington Sta- 
tioners Associaton, and Mrs. Stockett; Felix Moriarty, 
E. Morrison Paper Company, secretary-treasurer of 
Washington Stationers Association, and Mrs. Moriarty; 
Paul Burbank, general manager of National Station- 
ers Association, and Mrs. Burbank; Miss Rose Cush- 
man, assistant secretary of National Stationers Asso- 
ciation; Governor Charles Lukens of Regional No. 3, 
NSA, and Mrs. Lukens, from Philadelphia; Harry Sum- 
mers, president of Baltimore Stationers Association, 
and Mrs. Summers, and George Leonard, president of 


Penn-Mar-Va Travelers Club. Recovering from a 
recent operation, Charles Sinisgalli, R. P. Andrews 
Paper Company, vice-president of the Washington 


Stationers Association, was unable to attend. 
oc te + 


EASTERN OMDA HOLDS BUSINESS MEETING 

The Office Machine Dealers Association of Pennsy]l- 
vania, New Jersey and Delaware held its first business 
meeting on Monday evening, February 13, at Hotel 
Essex, Philadelphia. The following newly-elected offi- 
cers for 1950 were in charge of the meeting: 

President—Alvin Spaide, Al Spaide Office Specialties. 


Vice-president—George Headley, The Typewriter 
Man. 

Secretary—J. S. Gladney, Dictating Machine Service 
Company. 


Treasurer—Anthony Esposito, Ever-Ready Type- 
writer Company. 

The co-operative advertising blotters were discussed 
and enough orders were received for the organization 
to go ahead and print the blotters 

The Spring Frolic will again be held in June with 
Ed Toussaint in charge of arrangements. This year 
the group will try something new by having the ad- 
vertising program handled by the advertising agency. 

Fred Washbourn of Remington Rand, Inc., gave a 
forceful demonstration of how to sell adding machines 
and also showed the new Remington portable. 

A feature of the evening was a demonstration by 
Albert Dobert of the Office Equipment Repair School, 
showing the fundamentals of repairing and overhaul- 
ing IBM electric typewriters 

Ralph Francolini of Ames Supply Company agency 
distributed copies of the new catalog to those members 
who were present. 


- — 2 


N.E.T. CLUB HEARS PAUL BURBANK 

The New England Travelers Club was honored by 
the presence of Paul E. Burbank, general manager of 
the National Stationers Association, and Governor Hor- 
ton R. Frisbie, Roberts Office Supply Company, Port- 
land, Me., at the regular quarterly meeting in Boston 
on February 13. In deference to their guests, the busi- 
ness of the club was quickly disposed of with President 
Fred T. Bowes, Eagle Pencil Company, wielding an ef- 
fective gavel. 

Governor Frisbie asked for the assistance of the 
travelers to make the regional meeting at Wenworth- 
By-The-Sea on June 5 and 6 even better than last 
committee chair- 


year. He announced the following 
men: 

John B. Dyer, manufacturers’ representative, pub- 
licity. 


John Murray, Murray’s Stationery, Inc., Medford, 
Mass., registraton. 

Harley J. Lewis, Wards’, Boston, Mass., finance. 

James P. Inman, Carter’s Ink Company, reception. 

Ben Willander, Thomas Groom & Company, Boston, 
Mass., entertainment. 

Mr. Burbank explained in some detail to the trav- 
elers the National Stationers Association’s educational 
program and informed the group on the latest devel- 
opments in the interpretation of the new Wage and 
Hour Law. 
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PLAN SOUTHERN CALIFORNIA BUSINESS SHOW 

Plans are being rushed to completion for the South- 
ern California Business Show to be held at the Bilt- 
more Hotel, Los Angeles, April 25-28. The largest at- 
tendance in the history of the show is expected dur- 
ing the four days,’according to Howard Machin, who 
is in charge of publicity. 

Invitations have been sent out to business executives, 
members of office forces, purchasing agents, machine 








OTIS L. JOHNSON 


operators, students at business colleges and business 
departments of regular colleges and universities, teach- 
ers in schools and colleges where there are business 
departments, and employees of government—includ- 
ing city, county, state and federal, Army and Navy. 
All types and kinds of modern office equipment will 
be on display and, in most instances, in operation. 
The show is held annually under the auspices of the 
Los Angeles Chapter of the National Association of 
Cost Accountants. H. Leslie Rogers is president of 
this chapter while George Fletchtmann is secretary. 
Frank Emerson is past president, H. J. Mackin, J. W. 
Doedlie, Gay Sumner and John Marder are directors. 








SOUTHERN CALIFORNIA BUSINESS SHOW COMMITTEE.— 

Left to right: H. Leslie Rogers, president; George Flechtmann, 

secretary; William Byrnes, associate director; Frank Emerson, 

past president; H. J. Mackin and J. W. Doedlie, directors; Otis 

Johnson, chairman of the show; Gay Sumner and John Marder, 
directors; Betty Louviere, asst. secretary. 


William Byrnes is associate director. Betty Louviere 
is assistant secretary. Otis Johnson, sales representa- 
tive for the National Cash Register Company in Pasa- 
dena, is chairman of the show, while Jack W. Doedlie 
is manager. 

The total value of cost accounting machines and 
other office machines on display will run into seven 
figures, and they will represent the last word in speedy, 
automatic operation in modern offices. 

Men and women will be on hand in charge of dis- 
plays ready to answer all questions asked or to ex- 
plain in reasonable detail the operation of each ma- 
chine shown, according to Mr. Mackin. 

The regular social features usually 


held in con- 
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Harrelson Motors Specified: 
“modern desks 
to match the 

—_ 1950 Buicks... 















Perfectly ‘at home” in the new 
building of the Harrelson Motor 
Co., Moline, Iil., is the WILTSHIRE 
MODERN line. The A. M. Blood 
Co., Rock Island, Iil., made the 
installation. 


wiltshire modern, of course’ 


The Harrelson Motor Company wanted their office furniture to harmonize 
with the sleek luxurious lines of the new Buicks they display in their show rooms. 
The answer was WILTSHIRE MODERN, of course .. . the wood office furniture 
that combines style and beauty with functional design and utility. 

WILTSHIRE MODERN is your profit line. Get volume sales from the desk that 


sells itself—with its beauty, its utility, its reputation as America's truly fine desk. 





Large display ads in AMER- d e fn, AR co ty a r | ee Y 


ICAN BUSINESS every month 
help “pre-sel!” | ial desk 
ne pave the vey tor veleme «€6COC DE VANS VULEE 7, (NR DIANA 
sales by Imperial dealers. MANUFACTURERS OF WOOD OFFICE FURNITURE 











OFFICE APPLIANCES, April, 1950 65 











nection with such shows have been slated, the talent 
having been carefully selected.—_JET 


*—-_ 
220 ATTEND TEXAS OMDA CONVENTION 

The Texas Office Machine Dealers Third Annual 
Convention and Trade Exhibit at the Texas Hotel in 
Fort Worth, Tex., attracted an attendance of 220 on 
February 19 and 20. 

A highlight of the business sessions was the election 
of the following officers 

President—Ed Feigle, 
Houston, Tex. 

Vice-president—T. H 
Company, Waco, Tex. 

Secretary-treasurer—C. F. Walzel, 
Equipment Company, E] Campo, Tex 

Directors—-Floyd Kavanaugh, Floyd J. Kavanaugh 
Company, Galveston, Tex.; Ralph Nelson, A-1 Type- 
writer Service, Dallas, Tex.; M. R. Allen, Central Type- 
writer Company, San Antonio, Tex.; Liston Jackson, 
Typewriter Supply Company, Ft. Worth, Tex.; M. W. 
Woodliff, Woodliff Office Machines Company, Waco, 


Edwin T. Feigle Company, 


Swafford, Waco Typewriter 


Walzel Office 


ae 


NEW OFFICERS AND DIRECTORS OF TEXAS OFFICE MA- 
CHINE DEALERS ASSN.—Left to right, seated: T. H. Swafford, 
Waco Typewriter Co., Waco, vice-president; Ed Feigle, Edwin 
T. Feigle Co., Houston, president; O. F. Walzel, Walzel Office 
Equipment Co., El Campo, secretary-treasurer. Directors, left 


to right, standing: Floyd Kavanaugh, Floyd J. Kavanaugh 
Co., Galveston: Ralph Nelson, A-1 Typewriter Service, Dallas; 
M. R. Allen, Central Typewriter Co., San Antonio; Liston Jack- 
son, Typewriter Supply Co., Fort Worth: M. W. Woodliff, 
Woodliff Office Machines Co., Waco. Another director, J. W. 
Kirven, Kirven Office Machines Co., Fort Worth, not in photo. 


Tex.; J. W. Kirven, Kirven Office Machines Company, 
Fort Worth, Tex. 
Ranch Party Is Feature 


An enjoyable feature of the entertainment program 
was a ranch party held on Saturday night at the Ernest 


Allen ranch near Fort Worth. This party was given by 
the Texas dealers in honor of the officers and directors 
of the National Office Machine Dealers Association, the 





NOMDA OFFICERS AT 
TEXAS BARBEQUE PARTY. 
—Enjoying the festivities at 
barbecue party given by 
the Texas OMDA were Gor- 
don Miller, president; Ed 
Toussaint, vice - president; 
Liston Jackson, secretary, 
and Jack Weiner, treasurer. 
Below: making a Texan out 
of a Californian — Liston 
Jackson, (right) president 
Texas OMDA, presents a 
ten-gallon hat to NOMDA 
President Gordon Miller. 


manufacturers and their representatives and wives. 
One hundred and twenty-five were present. 

Not only Texas dealers were in attendance at the 
convention, but several from Oklahoma, Arkansas and 
Louisiana as well. 

Houston, Tex., was selected as the meeting place for 
1951. 

Registration, opening of the exhibit, meetings of 
committees and directors and a friendship hour com- 
prised the Sunday convention program 


Have Varied Program 


Harold W. Mann, executive secretary of the National 
Office Machine Dealers Association, addressed the 
Monday session on the subject, “Association—An Im- 
portant Part of the American Way of Business Life.” 
Hazen R. Ames, president of Ames Supply Company, 
was another speaker, his subject being “Organized 
Confusion.” W. H. Beckwith, sales manager, portable 
division, Royal Typewriter Company, and Irving 
Ritchie, Typewriter Distributors, Inc., were next 
heard on topics of interest to the industry. In the 


BUSINESS SESSION, TEXAS OFFICE MACHINE DEALERS, HOTEL TEXAS, FT. WORTH, FEB. 20 
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Seen The New 
Super Wizard 
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Your first thought when you see the 
new Super Wizard will be: 
“This is what we have been waiting 
for—here is the Pull-out-drawer 
case our customers have always 
wanted.” 


Without a doubt, 
ance this handsome case cannot be 
matched, but more important, it is 
built tor endurance. 


tor general appear- 


The shell of the Super Wizard is made 
ot 275-lb, test corrugated board double 
lined with heavy fibre and supported 
with steel. The all important drawer 
is really sturdy with its front com- 


pletely enclosed in steel. Also, it is 


steel reintorced along top edges to 
strengthen and keep drawer sides in 


alignment. 


The corrugated board, made especially 
tor Super Wizards, has a stipled gray 
surface which lends itself pertectly to 
the steel tront’s gray enamel finish. 


The case goes together in a hurry when 
ready to put into use. No tools are 
needed—even the steel front and drop 
handle are already attached You 
merely fold it up into shape and lock. 
Stack them as high and as wide as you 
wish—metal locking pins join them 
snugly together. 





/ 
/ 
/ 
/ 


/ 
Scientific Laboratory Tests 
/ 


Show Unbelievable Strength 
/ 


/ 
/ 
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Betore work was started on the new Super 
Wizard, the instructions at Weis were to de- 
sign, above all, a case that was tough and 
would really take punishment. After months 
of experimenting, changing, testing, we offer 
the sturdiest case we've ever built. This is 
no idle guesswork, but cold, hard facts backed 
by scientific tests. 


On the left you see our engineer making an 
actual laboratory experiment with a Com- 
pression Tester. Here are the findings: 


With 770-lbs. of sustained pressure ap- 
plied, the case sti!l held firm and good . . 
the drawer glided easily in and out. Not 
until the load reached 2000-lbs. did the 
tront become completely inactive and the 
back was just beginning to show damage. 
The drawer front itself took 1800-lbs. 
before binding. 


Here we have a case which will take two to 
three times the load that would ever con- 
ceiveably be put to it in actual office use. 











Transfers For Every Purpose 














The WIZARD The VICTORY 


Fibre Storage Case 





Fibre Storage Case 








\ quality pull-out drawer type An economy ease in many sizes 





of transfer made of heavy cor- that’s really popular. Made 
from heavy corrugated board. 
rugated board. Drawers are : 
Cover is part of the case and 
metal stitched Steel supports ; 
extends clear across. No gum- 





make them ready for duty and med tapes to fuss with.  Vic- 


easy to stack torys are metal stitched 











SHELL REFERENCE DOCUMENT 
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No shelves necessary to store 
wre Doard transfer for close “iwoTre yu out styiec or docu- 
; \ fibre | 1 fer for cl Fil pull le f i 1 
cards in this transfer drawers 
at-hand use. 4 ompact and dust ments, vouchers, envelope Ss, Ct f 
may be removed for referenc: ' 
proof. Letter or Cap sizes Size 109"x43"x11}" long. Back of 
without disturbing others 
Furnished with or without A-Z tray tapers for easier reference. 
Made of heavy binders board 
folders 
J 
; 
{ 
[THE WEIS MANUFACTURING COMPANY 
om 
Sf Cl” 
MONROE, MICHIGAN 
NEW YORK 13: The Weis Mfg. Co., 54-56 Franklin Street 
CHICAGO 6: Associated Stationers Supply C 
OSTON 10: Adar ( t g & Foster, Incorporated 
L\HOMA CITY 1, FORT WORTH HOUSTON Carpenter Paper Company 
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Peak Protection 


IN MEILINK FOUR-HOUR ‘A”’ MODELS 


UNDERWRITERS CLASS A, T-20 BURGLARY LABELS 


IMMEDIATE 
DELIVERY 


~e 


es, 
, Wha Lee 
, ct 4a) a 0c nt? @ 

rend what's behind the labels? os 
All the “know-how” of a half-century of safe engi- 
neering and construction. Exclusive Meilink features wm ho | 
of design and manufacturing—proven through the are MANUTA e 
years—are refined in these newest models again an- 
rolling off the line. You can sell them with the 
utmost confidence . . . at a profit you'll find most 
welcome these days. 


TURERS NATIONAL ac 
' 


WRITE FOR BULLETIN 39-A 


MEILINK STEEL SAFE COMPANY 
TOLEDO 6, OHIO 
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afternoon, the speakers included Gordon Miller, pres- 
ident of NOMDA; J. M. Hackney, sales manager, 
portable division, Remington Rand, Inc., and Frank C. 
Allin, director of dealer sales for Victor Adding Ma- 
chine Company. The convention banquet was held in 
the evening, at which time the new officers were 
introduced. 

Exhibtors at the Texas roundup included Ames 
Supply Co., R. C. Allen Business Machines, Clary Multi- 
plier Corp., Continental Ribbon & Carbon Co., Dixie 
Chrome Products Co., Federal Cash Register Co., In- 
diana Cash Drawer Co., Maso Steel Products, Master 
Addresser Co., Precisa Distributors, Inc., Print-O- 
Matic Co., Inc., Remington Rand, Inc., Royal Type- 
writer Co., Stanley Manufacturing Co., Swift Business 
Machine Corp., Sturgis Posture Chair Co., Tiffany 
Stand Co., Underwood Corp., and Victor Adding Ma- 
chine Co. 

<= © 


TRANSCRIPTION SUPERVISORS IN SESSION 

The Transcription Supervisors Association of New 
York held their regular monthly dinner meeting Feb- 
ruary 20 at Whyte’s Restaurant, New York City. This 
meeting featured the fourth in a series of lectures 
given in conjunction with Cornell University. The 
speaker was Jules Mitchell Graubard, a member of the 
personnel staff of the Chase National Bank. He han- 
dles personne] administration and employee relations 
and is also called upon for special projects in person- 
nel research. At present he is doing research and plan- 
ning for a program of human relations and super- 
visory training. 

From 1942 to 1946 Mr. Graubard served with the 
War Department special staff handling the selection, 
interview and recruitment of civilian instructors for 
occupation areas and also was education officer at 
General MacArthur’s headquarters, serving as com- 
mandant of the Armed Forces Institute which pro- 
vided educational facilities for all troops in Japan and 
Korea. He was in charge of the orientation and edu- 
cation of all incoming and outgoing troops in the Pa- 
cific Theatre. 

Mr. Graubard discussed the relationship to person- 
nel department in recruiting new office people, old and 
new ways of interviewing, testing and selecting appli- 
cants and appraising one’s own judgment in the se- 
lection of people. 


© 

BOSTON STATIONERS HOLD DINNER DANCE 

The Hotel Somerset in Boston was invaded by more 
than 200 members and friends of the Boston Sta- 
tioners Association for the sixty-fifth annual dinner 
and dance on February 13. Despite the weather man’s 
promise of a real dose of New England blizzard, which 
was just beginning to get under way, the attendance 
was very satisfactory. The fellowship hour before the 
dinner was popular in an oasis immediately joining 
the ballroom. 

A sumptuous dinner was served Between 
courses, the orchestra entertained for dancing 

President Harry A. Azoff, Federal Stationery Com- 
pany, Boston, Mass., gave the group the traditional 
greeting of the president. Saying this was a time 
for fun and not speeches, he introduced John B. Dwyer, 
manufacturers’ representative, whose pleasure it was 
to introduce the guests at the head table, namely: 

Mr. and Mrs. Harry A. Azoff, president Boston Sta- 
tioners Association. 

Paul E. Burbank, National 
and his daughter, Betty Blue. 

Mr. and Mrs. Horton R. Frisbie, Roberts Office Supply 
Company, Portland, Me., governor District No. 1, Na- 
tional Stationers Association. 

Mr. and Mrs. Fred T. Bowes, Eagle Pencil Company, 
president New England Travelers’ Club 

Mr. and Mrs. John B. Dwyer 

Governor Frisbie responded with a brief preview of 
the plans for the First Regional at Wentworth-By- 
The-Sea, Portsmouth, N. H., June 5 and 6 

Paul E. Burbank presented greetings from the offi- 


the 


Stationers Association, 
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cers of the National Stationers Association, continuing 
with the expression of his delight at being a guest. 
He said it was always delightful when people get to- 
gether. He quoted Abraham Lincoln—“There is some- 
body that is greater than anybody, and that is every- 
body.” “That,” he stated, “describes association activ- 
ity.” He urged everybody to continue their devotion to 
their businesses, their association and their industry 
that they all together may continue to be proud of this 
industry and their own part in it 

The remainder of the evening was well spent in 
dancing and fellowship. In a waltz contest Mr. and 
Mrs. William M. Fletcher, Carter’s Ink Company, 
proved their artistry by carrying off top honors. 

—<—- 

MILLIGAN HONORED FOR 50 YEARS’ SERVICE 

WITH W. H. KISTLER STATIONERY COMPANY 

Edward W. Milligan, vice-president of the W. H. 
Kistler Stationery Company, Denver, Colo., was re- 
cently awarded a diamond pin for his 50 years of 
service and was the honored guest at the first ban- 
quet of the new Kwill Service Club of veteran Kistler 
employees. 

Erle O. Kistler, president of the 
presentation. 

Mr. Milligan came to Colorado February 14, 1900, 
and began work with Kistler’s as a salesman the next 
day. He was born at Du Quoin, Ill., and there ac- 
quired the rudiments of the printing business at the 
Du Quoin weekly newspaper office. In his youth he 
served as secretary to the general secretary of the 


firm, made the 





HALF-CENTURY OF SERVICE.—Mr. and Mrs. E. W. Milligan 
at party celebrating his 50 years of service with the W. H. 
Kistler Staty. Co. of Denver, Colo. The photo was taken fol- 
lowing the formation of an old-timer’s group—Kwill Service 
Club—at the firm’s annual Christmas party. 


Chicago Y.M.C.A., and at the time of the World’s Fair 
of 1993 was in St. Paul, Minn., as a salesman in a 
stationery house. 

W. H. Kistler started him in 1900 as an “outside 
salesman.” But soon he brought him inside. Sucessive 
years in the Kistler firm saw Mr. Milligan appointed 
a director in July, 1902, and a vice-president in De- 
cember, 1943. 

He has two principal hobbies—printing and the 
history of Colorado. His collection on the history of 
printing is one of the finest in the West and is often 
used for reference. He has made and hand-colored 
more than 2,000 lantern slides illustrating the early 
days of the Rocky Mountain region. He is a member 
of many historical societies and has delivered many 
illustrated lectures on topics concerning the “Old 
West” and has been of tremendous influence in popu- 
larizing and visualizing the romance and history of 
the Rocky Mountain area. 

1950 
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COULD MAKE 


THIS VALUE POSSIBLE 


LIBERATOR MODEL 100—ROTARY STENCIL DUPLICATOR 





an 


H. 
ol Only outstanding Speed-O-Print engineering and ca) 
" production could make this amazingly low price 
possible. The Liberator Model 100 is destined to RESET COUNTER 
sir become the world’s most popular duplicator. $00 EXTRA 


a Many new outstanding features including — Accu- 
rate Registration — Half Ream Feed Table — Auto- 


ve matic Roller Release — Accomodates Stock from . nent 
ed 3x5 to 9x14 inches, In Futuramic Grey or ebony Wold d 

. black wrinkle finishes. Will reproduce anything é 

1e that can be typed, drawn, traced or photographed Duplicate 
ol on a stencil. 





(Plus Federal Excise Tax) 





ly 
- SPEED-O-PRINT CORPORATION 
Id 161 EAST GRAND AVENUE x CHICAGO 11, ILLINOIS 
1- 
of 

SPEED-O-PRINT (CANADA) LTD. 77 ST. CATHERINE ST., WEST e MONTREAL 
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PLAN 1950 ROCKY MOUNTAIN BUSINESS SHOW 

At a special meeting January 23, officers of the 
Denver Chapter, Nationa] Association of Cost Account- 
ants, and a large group of business equipment execu 
tives laid plans for the third show to take place in 
Denver, September 20, 21 and 22 at the Hotel Shirley 
Savoy. 

The Westerners do things in a big way, and many 
of the eastern representatives who have attended ad- 























HARRY J. KUEMPEL MAX M. SHAVER 


vise that prior shows have rated well along with those 
held in New York, Philadelphia and other cites 

It is expected that some 60 exhibitors will participate 
and use approximately 20,000 feet of space in the Hotel 
Shirley Savoy. The 1948 show which opened October 6 
drew 12,000 attendance and a larger attendance is ex- 
pected this year. 

Sponsorship of the Rocky Mountain Business Show is 
under the Denver Chapter, National Association of Cost 
Accountants, Harry J. Kuempel, president 

The show is under the directorship of Max M 
Shaver, regional manager of the Underwood Corpora- 
tion at Denver. Mr. Shaver organized and directed 
both previous successful shows 

An operating committee made up of Randolph King, 
manager of Diebold, Inc., chairman; Pau] Clemons, 
district manager of Dictaphone ‘Corporation; Norman 
Gross, C. P. A. and treasurer of N. A. C. A., and Fred 
Lightner, division manager of accounting, National 
Cash Register Company, all of Denve: 

Details of the show planning will appear in a later 
issue. 

°*—- ° 


BATES 25-YEAR CLUB IN SESSION 

The annual dinner for the 25-Year Club of the Bates 
Manufacturing Company was held at the Savoy-Plaza, 
Orange, N. J., February 20. This club consists of Bates 
employees who have been with the company 25 years. 

All members of the club were present to greet the 
two new members who have just completed their 25 
years of service. These are Johannes Hensen of Nut- 
ley and Clarence Fischer of East Orange. These new 
members were each presented with the emblem of the 
club, a gold replica of the Bates numbering machine 

The emblems were presented to the new members 
by the president of the company, C. S. A. Williams, 
and a most interesting talk was given by the vice- 
president and sales manager, S. M. Babson. Talks were 
also given by a few other members 

The old members present were 
S. M. 


jabson, West Orar \ é Ke We ) 
(jeorge t 


Brandt, West Orar ‘ | K W 


William Canham, Orang: Oral 

John Casey, East Orange harle Lis Brookl N.3 

Charles Craig, Orange Agnes McCor ick, West 

Wallace DeHart, W. Ora Orange. 

Charles Fleig, Newark Margare MecCor k, We 

Louise Foster, Verona Orang 

Irving B. Gowen, Danbu an McKelvey, Verona 
Conn H. Meyer Glen Ridgé« 

Frank Harper, West Orar \ rt M West Orane: 

Gus Hella, Glen Rides rnest R ‘ Orang 

R. B. Henriques, Havert t Vi West Or 


Pa ‘ \ = ( 
Irving Jenkins, East Orar Or 
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ELEVENTH ANNUAL OFFICE EQUIPMENT DISPLAY 
DRAWS HEAVY ATTENDANCE AT CHICAGO SHOW 

Held in conjunction with the eighth annual seminar 

Operation Economy—of the Office Management As- 
sociation of Chicago, the eleventh annual office equip- 
ment display at the Hotel Stevens, February 27-March 
1. drew an estimated 30,000 interested men and 
women to the annual array of new, labor-saving 
products for the office 

Seventy-nine exhibits, of which seven were by Chi- 
cago commercial stationers and office furniture deal- 


ers, held the rapt attention of office workers and 
executives seeking information on newer and better 
methods of expediting office routine. Included in the 


a number of new and fascinating prod- 
this annual event 


displays were 
ucts never before shown at 


DESCRIPTION OF EXHIBITS 


Following are the names of exhibitors and listing 
of the products they displayed: 

ACME VISIBLE RECORDS, INC., Chicago—vVisible record 

tems for personnel, payroll, pr: iction, purchase, in- 

tory, sales hine posted forn and many other record 

iirement 

LDDRESSOGRAPH BRANCH ADDRESSOGRAPH-MUL- 
TIGRAPH CORI! Chicago—Simplifies susiness methods 

ALLEN WALES ADDING MACHINE GENCY Chicago 
Representing the Adding Machine ID sion of the National 

sh Register Co Hand- and elect illy-operated adding, 

btracting tement duplex, fra ons feet nd inches 

chines wel! hown 


STEEL EQUIPMENT, INC., Aurora, I 
furniture and equipment 
TOMATIC TYPEWRITER CO., Chi 


ALL Complete 
f offic 


“AMERICAN Al 


ako 


\uto-Typist, a pneumatic mechanis vVhich automatically 
erates any nake ol model typewrite!r including the 
etrics 
AMERICAN LITHOFOLD CORI Chicag Continuous 

orm system tabulating, teletype d typewriter forms 
AMERICAN PERFORATOR CvoO., ¢ izo—LVerforators for 

re numbering canceling, Vv t v receipting and 
ellat arking applicatio Also ches ndorsing 
i check ening machines 
ANDREWS \ K CU., Chicag tributor of Peirce 
rtridwe-loading wire recording tutior equipment 
LR METAI CONSTRUCTION Ct Jamestow! N.¥ 

Metal office equipment, visible f " stem ertical 

BIRCHER CO INC., Chicago peners ealers 
ervice | Lit 
BOEHM, |! W CO., Chicago \ rized ¢ tributor for 

\. B. Dick graphs, supplis sori ind replace- 
ent part 
BURROUGHS ADDING MACHINE CO Chis Bur- 
izghs booth Ping and account ‘ machine for high 

d perforn ce on such applicat is accounts receiv 
accounts payable, billing distribution and 
record Burroughs adding n B, 4 h registering 
! tors, chairs and 1 fit equly ‘ t were 
now! 

HICAGO BUREAU OF FILING & NDENXNING, IN¢ Chi- 
Recor re reanization 

CINCINNATI TIME RECORDER CO Cinci Ohio— 
ne records gnaling devices ar ‘ tric « ystems 
LARY MULTIPLIER CORP., Chicage Addi achines 
| cash reg ters ales and servics 
COMMERCIAL STATY,. CO., Chi ‘ Coin-counting and 

nackagins ichines, coin orters and changer bank 

ys, posting equipment and wo ome furnit 

CONWAY I INC., Chicago—Factory authorized electri 

I cr tenance sales | i! ct lit I re en 

COXHEAD, RALPH ‘¢ CAsne., ¢ f \ ind 
I compo achines 

AVIDSON SALES & SERVICE AGENCY, | £ Offset 
catol ‘ folding machine 

NICTAPHONE CORP., Chicago I tr ec dictating ma- 

nes and othe! nd recording a ! rodu pment 

DIE BOLD IN¢ Chicago Rotar verth visible 
I equl] nt ifes, chest ( rofiln 
K Vault equ ment 
DITTO, IN¢ Chicago—D es nd 

es ‘ neluding deve | ent ! r-billing, 

purcha ! uy 

MUPLICOPY CO Chicago-——L plicator d sup- 

EDIPHONI DWIN ¢ BARNES & CO Chicago \ 
plete ne Kdison electroni: coustih« recording 
i transc! equipment 
MLL] \ IRESSING MACHIN CO Chicago The 

tt vy eable” systen t ddr sing 

ENCYCLOPEDIA BRITANNICA Ni Chicag 
FIELD MARSHALL & CO ‘ Of! iture 
iperl pe china, gl s SSOr 
FILE HOUSI INC., Skokie I Si Ze built-to 

rder filing ets, Spindex 1 r fi Magne- 

ex magnetic visible card files 

FRIDEN CALCULATING MACHIN AGENCY Chicago— 

line OL the new “ultra it \ mode fully auto- 

GENERAL FIREPROOFING CoO., ¢ Law Metal business 
I ture 1luminum chairs steel s and table filing 

quipment and supplies, and stee é ng 

GLOBE FURNITURE & STATY. CoO., Chicago—Offi furn- 
1! office ipplles, carpeting ay I eries 
rRAY AUDOGRAPH CORP ( ae 2 

(Turn to page 155, please) 
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4 By actual test MARATHON Super-Coated 
s wg — oo —— > Ready-Masters are 80% cleaner to handle. 
Every account your territory that uses hectograph coated. Carbon surfaces and all cut edges are protected by 
luplicating equipment is just made to order for MARATHON a varnish-like film which makes Ready-Masters easy to 
Ready-Master sales. MARATHON Ready-Masters have im- handle and puts an end to unpopular stained hands. 
rtant selling features. They provide the customer with MARATHON Ready-Masters are furnished blank or with 
i choice of colors—blue and black, as well as the usual form pre-printed, in single sets and assembled systems for 
irple. And the cial Columbia ink formula produces use with all types of business machines. 
nany more brilliant impressions. Another big point is the Use the coupon below to get more information about 
nproved shelf-life of MARATHON Ready-Masters. This en- the splendid service you can give your accounts—and the 
bles your customers to save by buying larger quantities profit you can make—by selling MARATHON Ready-Masters 
{ ther pl inted forms. MARATHON Ready-Masters are super the world’s finest spirit master unit. 
: COLUMBIA RIBBON & CARBON MANUFACTURING CO., INC. OA4 FZ COLUMBIA SiMain Of yo MFG. CO., INC. 
F , . ; rs j Office & Factory: 
102 Herb Hill Road, Glen Cove, L. 1, New York J ee Se . . 
aes Che Ces, a Zi 42S 102 Herb Hill Road, Glen Cove, L. 1, New York 
Please send me samples of desired ()Biacx ()Bive mpie. | 7 New York Sales & Export 58-64 West 40th Street 
ManraTuon Ready-Masters, dealer in- am interested in sample forms and ~~ Branch Offices & Distributors in princi val cities 
formation and prices. Check color run-off copies. \ [ween] Consult your local Telephone Classified Directory 
Name ——— 
Position e 
ess Company 
a < a 
<a SMe oem MARATHON READY-MASTERS 
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that sets the TEMPO 


for Secretarial Desk Value! 


“FUNCTIONALLY BEAUTIFUL” describes this turned leg secretarial desk furnished 


by Jasper Desk Co. It faithfully reflects the high standard of wood craftsmanship with 














which Jasper Desk Co. has been identified for so many years. Here is the modernized 
version of the turned leg style ideally designed for those dealers who specialize in pro- 
viding ultimate design simplicity, maximum worker comfort and greatest efficiency fot 


the executive secretarial staff 


No. 2 S L 60—60" x 34” Secretarial Left—30” high 
No. 2 S R 60—60” x 34” Secretarial Right—30” high 
Combination walnut finish with genuine walnut tops, drawer fronts and panels 


Dealer inquiric s invited 


A COMPLETE LINE OF DESKS FOR EVERY OFFICE NEED 


The JASPER DESK Company 


SPER, INDIANA 
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MONTHLY REPORT TO DEALERS OF 


Johnson Chair Company |HIR 


PUBLISHED EVERY MONTH BY JOHNSON CHAIR COMPANY, 4401 W. NORTH AVENUE, CHICAGO 39, ILLINOIS 
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JOHNSON 
No. 926W 








WRITE FOR 
CATALOG No. 101. 


nterested parties we shall be glad to 
send a copy of our new catalog. This shows 


the complete line of modern, quality John- 


YOU SHOULD BE MAKING 
JOHNSON CHAIR SALES 


The Johnson franchise may be avail- 
able in your city. We shall be glad i 
| to give full particulars to dealers on i 
; request. If you are not making John- 
; son Chair sales—you are neglecting an 
mportant source of revenue. 


“BANK OF ENGLAND” SERIES 


Johnson "Bank of England" Series is always a sales leader. It has 


exceptional eye appeal, definite sales appeal. Ruggedly constructed 
—made of the best materials, fashioned by Johnson craftsmen. 




















No. 926WJ Scooped seat and shaped back spindles give maximum comfort. 
f) JURY CHAIR 
with metal bas« ss 
) 1950 y  Eighty-Third Year of Johnson Quality Office Chairs y 1950 
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GLOBE-WERNICKE ELEVATES TWO 

At the annual meeting of stockholders of The Globe- 
Wernicke Co., held at the company’s executive offices in 
Cincinnati, Ohio, on February 23, the board of directors 
appointed Elmer G. Rahe and R. Herman Hammer to 
the position of vice-presidents of the company. For- 
merly director of sales, Mr. Rahe is now vice-president 
in charge of sales. Mr. Hammer, in addition to being 
vice-president, will also retain his position of secre- 
tary-treasurer. Mr. Rahe was also elected to the board 
of directors of which John J. Rowe, Cincinnati, is 
chairman. Alfred C. Howard was re-elected president 


and general manager, and Harry M. Pendery vice- 
president in charge of production. 
Both E. G. Rahe and R. Herman Hammer have 


served the company for many years. Starting with 
The Globe-Wernicke Co. in 1929 as a University of 
Cincinnati co-op student, Mr. Rahe joined the com- 
pany’s sales department in 1934 on his graduation 
from the university. In 1941, he entered the Army 
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R. H. HAMMER 





ELMER G. RAHE 


and held the rank of captain. After his discharge, 
he returned to The Globe-Wernicke Co. as assistant 
sales manager. In February, 1949, he was appointed 
director of sales. 

Since 1923, when Mr. Hammer came with Globe- 
Wernicke, he has held various positons in both the 
factory and main offices. In 1939, the board of direc- 
tors named him secretary, and in 1942, secretary-treas- 
urer. Mr. Hammer is past-president of the Cincinnati 
chapter of the National Office Management Associa- 
tion. 

In his annual report to shareholders, President How- 
ard pointed out that even with a decrease in sales for 
1949, the company was able, through the streamlining 
of factory operations and the elimination of unneces- 
sary and overlapping services, to increase the per- 
centage of profits. Book value of the common stock 
rose in 1949 to $9.77 a share from $8.19 in 1948. Mr 
Howard also called attention to the company’s con- 
tinuing program of modernization of tools and equip- 
ment, development of new products styled and de- 
signed to meet the requirements of today’s business 
and a stepped-up advertising and sales promotion 
program in both the trade and consumer fields 
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RAY R. EPPERT HEADS 0O.E.M.I. 
Ray R. Eppert, vice-president in charge of market- 
ing of Burroughs Adding Machine Company, has been 
elected president of the Office Equipment Manufac- 








RAY R. EPPERT 


turers Institute, succeeding Harry C. Anderson, accord- 
ing to an announcement made by E. D. Taylor, ad- 
ministrative vice-president of the Institute. 

“In electing Mr. Eppert,” Mr. Taylor said, “the board 
of directors had in mind his knowledge of and recog- 
nition by both our industry and industry in general.” 

Mr. Eppert has been a member of the Burroughs or- 
ganization since 1921. He has served as assistant man- 
ager of Burroughs’ New York sales branch and later 
as division manager in charge of the eastern division, 


including New York City. In 1939 he was named as- 
sistant general sales manager of the company and 
became sales manager in October, 1941. Five years 


later he became vice-president in charge of market- 
ing, and in October, 1948, he was appointed a director 
of the company 

—-> « 


FRIDEN OFFICERS AND DIRECTORS RENAMED 

Directors to serve the Friden Calculating Machine 
Company, Inc., for the following year were re-elected 
at the annual stockholders’ meeting held at the home 
offices in San Leandro, Calif. These directors are Wal- 
ter S. Johnson, John M. Lund, Charles T. Gruenhagen, 
Wesley Plunkett, Philip R. Samwell, J. B. Lewis, M. D 
Martenet and Stanley M. Friden 

The officers of the firm were also re-elected at the 
directors’ meeting which followed the stockholders’ 
session. Renamed were Mr. Johnson, president; Mr 
Lund, vice-president and general manager; Mr. Gruen- 
hagen, secretary; Mr. Plunkett, treasurer and assistant 
general manager, and Mr. Samwell, assistant secretary 

—- « 

NEW ENGLAND PAPER PUNCH APPOINTS HENKEL 

Harry Henkel Associates, 1355 Market St., San Fran- 
cisco, Calif., with showrooms in the Western Merchan- 
dise Mart, has been appointed as exclusive manufac- 
turers’ representatives for New England Paper Punch 
Company, Natick, Mass. The Henkel firm will sell 
Clix ring binder punches in territory covering the 
states of Montana, Wyoming, Colorado, Utah, Idaho, 
Nevada, Arizona, New Mexico, Oregon, Washington, 
California and the Hawaiian Islands 
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PARTIAL LISTING 


Address Books 
Bookkeeping Blank Books 
Bound Memo Books 
Composition Books 
Diaries 
Engineers’ Field 

& Level Books 
Eyelet Pliers 
Hand Punches 
Index Books 
Law Abstract Books 
Loose Leaf Indexes 
Memo Books 
Ring Books = 
Memo Book Fillers 
Note Books 
Ring Book Fillers 
Roll Books 
Schoo! Wallets 
Science Fillers. 





COLLEGE and 
SCHOOL SUPPLI! 
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Just as @ Record Keeping Essentials are recognized for leader- 
ship in the business field, so they are recognized for leadership by 
the younger generation in schools and colleges. 





This leadership finds expression in dependability of quality and 
in the broadness of lines which afford a wide selection for every 
purse and preference. Typical of this is the @ Line of Ring Bind- 
ers, available in bindings of various grades of imitation leather, 
canvas, and the finest of top grain genuine leather. 


Outstanding among these is the ring binder shown at the 
right, above, colorfully bound in choice of Red, Blue, Green, and 
Tan Cross Grain Imitation Leather. It is fully described in Cir- 
cular No. D1237. Another, is the binder illustrated below, bound 
in Brown Saddle Finish Imitation Leather of a quality that 
gives a richness of appearance and a feel that suggests the finest 
of genuine leather. It is fully described in Circular D1253L. 

For other items illustrated and listed, see Catalog No. 149 


Identifying insignia of school name and 
seal in appropriate colors furnish that desired 
school spirit appeal to student binders. Our 
complete equipment and large stock of de- 
signs and dies enable us to offer this service 
in several processes, according to require- 
ments: Embossing, Foil Stamping, Surface 
Printing, Spraying, or Silk Screening. 














WILSON JONES Co. 


A 


NEW YORK CAMBRIDGE, MASS. CHICAGO 
t rd Street 26 Blackstone Street 3300 Franklin Bivd. 


GENERAL SALES OFFICES 


KANSAS CITY, MO. 
816 Locust Street 


SAN FRANCISCO 
234 First Street 


Main Plants at CHICAGO and ELIZABETH, N. Jd. 
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WATERLOO FIRM HOLDS FORMAL OPENING 

A formal opening and business show was held at 
the new location of the Waterloo Office Supply Com- 
pany in Waterloo, Iowa, on February 15 and 16 under 
the direction of Manager Jay Parrott. The occasion 
was designed to acquaint prospective customers with 
the items carried and to have factory representatives 
demonstrate to regular customers some of the larger 
items which they had previously seen only in pictures. 
Ten factory representatives were present. 

Invitations were previously sent out, addressed “Mr. 
and Mrs.”, to customers and friends, inviting them to 
a buffet supper and open house from four o’clock on 
Wednesday, February 15. On the same evening a 
half-page advertisement was used to invite the gen- 
eral public to a showing on Thursday, February 16, 
which, incidentally, was “Dollar Day” in Waterloo. 


During the evening and several times during Thursday 
two G-F films and the Wood Office Furniture Institute 
“Magic Touch” film were shown 
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Top: a sweeping view of the store's furniture department 
through one of the broad show windows. Second from top: 
another show window, devoted exclusively to office supply 
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PERSONALITIES AT WATERLOO OFFICE SUPPLY CO. | 
OPENING.—Top: the store staff. Front row: Verna Barlow, | 


' Juanita Jakway, Jay Parrott, June Smith and Mary Van Fleet. 


Back row: Jim Jessup, Vernon Troge, Joe French, Bob Powers. 
Below: some of the travelers who attended the opening. Front 
row: Al Nordstrom, Smead Mfg. Co.; Bud Caruso, Wallace 
Pencil Co.; Jay Parrott. manager Waterloo Office Supply Co.; 
Vic Lydon, The Leopold Co.; Carl Mueller, Esterbrook Pen Co. 
Back row: Earl Collins, Rockwell-Barnes Co.; Jim Hyink, F. S. 
Webster Co.; Claude Allen, The General Fireproofing Co.; 
Bob Evans, Acme Visible Records, Inc.; Ray Hammond, Na- 
tional Blank Book Co. Also present, but not in photo, was 
Maurie Mann, Sanford Ink Co. 


The attendance was very fine, reports Mr. Parrott, 
“almost beyond our expectations’, and the sales force 
had a workout. Many beautiful flowers were sent by 
suppliers and local friends. 

The late Jim Parrott, and his son and present man- 
ager, Jim Parrott, took over the business on January 1, 
1946, in a 20x80-foot building, two doors south of the 
present location. Most of the furniture was stored in | 
a warehouse until November, 1947, when the Parrotts | 
were able to secure an adjoining 20x80-foot store. Al- 
though they were able to display quite an amount of 
furniture here, they still had to carry a large quantity 
in a warehouse. On November 7, 1949, the present 
location was ready—a 40x80-foot store with a full 
basement and a 20x80-foot second floor. This second 
floor is arranged with movable partitions and a series 
of model offices in wood and steel, as well as a sales 
meeting room. 

The first floor, as the accompanying pictures reveal, 
contains many open, self-service displays and sample 
pieces of furniture and files. Probably the finest fea- 
ture of the stationery department is the triple row 
of steel shelving stock storage. With this quantity 
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OPENING DAY VIEWS AT WATERLOO OFFICE SUPPLY CO., WATERLOO, IOWA, FEB. 15 


items. Bottom left: one section of the office stationery depart- 
ment. Bottom right: another view of commercial stationery 
department, with furniture displayed in right background. 
1950 
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A top executive's main job is to direct the efforts 


of his Lieutenants. That means plentyof meetings. 


The “Y and E” Conference Top Desk is IDEAL for 
a TOP EXECUTIVE for three reasons: 1. It gives him 
an efficient, handsome desk when he works 


alone; 2. When his men eres a can pull up 





Style-Master Steel 
Conference Desk illus- 
trated. Top: 78” x39” 
(9” overhang at front 
& both ends). Height: 
29”, adjustable to 
30%”. Other Style. 
Master Steel Equip- 
ment Shown in Sketch. 





to his desk and get down to brass tacks in com- 


fort; 3. The extra large top gives him room to 
spread the work out for all to see. « And the top 
executive gets all these advantages without mov- 
ing from his chair! Send for a supply of steel office 


Pa 20 folder No. 4002. It will help you sell. 


“The Franchise That Means Quality 
Merchandise” may be open in your 
community. Your inquiry is invited. 


YAWMAN«» FRBE MEG. ©. 
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of shelf space, it is possible to carry a large reserve 
stock immediately accessible to the salespeople. The 
basement contains the storage of surplus stock, furni- 
ture and stationery, as well as a receiving and shipping 
department and an advertising and display room. 

A permanent staff of nine, including Mr. Parrott, is 
carried, plus two high school boys as part-time workers 

Thus a new chapter in the Waterloo Office Supply 
Company business is written since its founding in 1905 

0 
A. B. DICK PROMOTES K. A. ROUSE 

A. B. Dick III, president of A. B. Dick Company, 
recently announced the appointment of K. A. Rouse, 
former director of the personnel relations division, to 
the newly-created position of vice-president, personne] 
and public relations. As a member of general man- 
agement, Mr. Rouse will report directly to the presi- 
dent. 

At the same time, Mr. Rouse announced the appoint- 
ment of Ralph J. Sturkey, Jr., to director of the per- 
sonnel relations division and he will report to Mr 
Rouse. 

In announcing the new organizational change, Mr 
Dick said: “The over-all planning of our present and 
future personnel and organizational programs which 
affect our people is a basic responsibility over and 
above the day-by-day administration of established 
personnel policies. In addition, our move to Niles has 
broadened our responsibility in the area of public 
relations. Good public relations begin at home with 
good personnel and community relations, and these 
responsibilities have been combined and placed under 
the direction of the president.” 

Mr. Rouse, former All-American center with the Uni- 
versity of Chicago football team, became associated 
with the A. B. Dick Company in 1936. Mr. Sturkey has 
been with the organization since 1946 

- —-- ¢ “ 

T. F. PEIRCE CONVALESCING AFTER ILLNESS 

T. F. Peirce, president of Pacific Desk Company, 
Los Angeles, Calif., was recently released from the 
hospital after spending 17 days there. Mr. Peirce 
hoped to continue his convalescence with a vacation 
in the desert. 

*—- © 
KING NOW SOLE OWNER POSTURE CHAIR FIRM 

H. L. King has announced the purchase of M. L 
Jones’ interest in the King Posture Chair Company, 
953 S. Raymond Ave., Pasadena 2, Calif. Mr. King is 
now sole owner of the firm 


STANDARD DUPLICATING ELEVATES TWO 
At a recent meeting, the directors of Standard Du- 
plicating Machines Corporation, Everett, Mass., elected 
Alan E. Bruce vice-president in charge of sales and 
D. Paul Hoover vice-president in charge of production. 
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ALAN E. BRUCE 














D. PAUL HOOVER 


Both men were also made members of the board of 
directors. 
Mr. Bruce, who graduated from Tufts College in 


1925 with honors in mechanical engineering, started 
at once with Standard as a salesman. 

Mr. Hoover, who joined the Standard organization 
in 1936, came as a seasoned production executive, for- 
merly with Westinghouse. 

For both of these men this appointment is the 
culmination of years of active, earnest and capable 
contribution to the progress of their company 

Bit ia aaa 

OAKVILLE DIVISION CHANGES CHICAGO OFFICE 

The Oakville Company Division, Scoville Manufac- 
turing Company, Waterbury 20, Conn., has announced 


that the Chicago office is now relocated at this new 
address, 415 W. Chicago Ave., Chicago 51, Ill. Former 
address was 222 W. Adams St., Chicago 6, Ill. The 


zone number at Waterbury is now 20 instead of 86. 
8 we 

FRANK GRAHAM NAMED BATES REPRESENTATIVE 
Frank Graham has been appointed as a representa- 

tive of Bates Manufacturing Company in the states 

of Michigan and Ohio. He’s been in the office supply 

field since 1944 except for war service, flying transports 

in the Southwest Pacific from Australia to Tokyo 





THIS WINDOW STOPPED’EM IN DE- 
TROIT.—The above display was fea 
tured for a week in January at Leonard's 
Office Supply & Equipment Co., 3100 
W. Grand Blvd., Detroit 2, Mich. The 
caricatures were sketched by Lenn 
Redman in the Weis Mig. Co. booth 
during the last NSA convention. 


az * 
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A BIG PACKAGE 


OF COMFORT 
FOR THE BOSS 


ras 














vod form ALUMINUM 


COMFORT MASTER 


kK W hard-working business and pro- 


fessional men realize how much 
physical and mental energy is wasted 
fashioned and 


when they us¢ an old 


poorly designed office chair. 


4 Goodform Comfort Master, tailor- 
fitted by five adjustments to your 
individual body, will automatically 
produce good seated posture. This will 
help you to breathe better, sit straighter 
without conscious effort, and get proper 
back support Good seated posture will 


reduce fatigue and promote health. 


Nothing in the office is so personal as 
the chair in which you spend 15,000 to 
20,000 hours during a ten-year period. 


Contrast the cost of a good chair to your 


There is 2, complete line 

of GF metal furniture - 

desks, tables, chairs, files 
and shelving 
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salary in that ten-year period. The 
question is, can you afford not to use a 
Comfort Master? 


Why not try one in your own office for 
ten days without obligation? For more 
information just write The General 
Fireproofing Company, Department 
\-16, Youngstown 1, Ohio. 


GENERAL 
FIREPROOFING 


Foremost in Metal Business Furniture 


DEALERS THROUGHOUT THE WORLD 


© GF Co. 1960 





1950 





In style, comfort and quality, 
Comfort Master is in a class 
by itself. Here are a few of its 
outstanding features: 


r 


1. Five simple controls adjust 
to user: (1) raise or lower back; 
(2) move back forward or back- 
ward; (3) adjust angle of back; 
(4) raise or lower seat; (5) regu- 
late tilting of seat. 


2. Welded, heat-treated 
aluminum frame will not dent, 
bend or break. Cannot split, 
splinter or warp. 


3. Satin-smooth, anodized | 
finish never tarnishes. Washing 
with soap and water keeps clean 
and sparkling. 


4. Foam rubber cushioning 


on seat and back is resilient, 
cool, comfortable. Retains shape 
and springiness permanently. 


5. Upholstery of buyer's 
choice — all-wool Bedford cloth 
or modern plastic-coated fabric. 
Wide selection of colors, 


6. Rugged chair irons de- 
signed specially for Comfort 
Master. Four of five adjustments 
controlled by iron. 


7. Ball-bearing casters are 
hard or soft rubber. Sockets rigid- 


ly molded into base, guaranteed 
to hold casters. 


8. Pays for itself. Prorated 
ten-year cost is under 6¢ a day— 
less than the value of one minute 
of executive's time. Buying a 
Comfort Master is a good dollars 
and “‘sense”’ investment that will 
pay big dividends. 


This advertisement, appearing in Time, Business 
Week and other nationally circulated publice- 
tions, tells your prospects about Comfort Master. 
Be prepared to sell it and profit on the interest 
stimulated by this national advertising of GF 
Metal Business Furniture. 
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BEIER & GUNDERSON OPEN OAKLAND STORE 

From a modest beginning in 1937, Beier & Gunder- 
son Company has become one of the San Francisco 
Bay area’s largest office equipment firms. The con- 
tinual upsurge in business in the metropolitan Oak- 
land area has provided Partners Hugo Beier and 
George Gunderson with the impetus to open a large, 
beautifully modern and well-lighted store at 13th & 
Jefferson Sts. in downtown Oakland, Calif. 

At the recent opening, floral decorations from many 
nationally-known office equipment manufacturers were 
in evidence. 

Both members of the firm eagerly attest that one of 
the prime reasons for their success is the fact that 
from the firm’s inception they have featured the same 
lines, such as Aurora ASE all-steel furniture and 
Leopold desks and tables. Among other well-known 
lines, many of which are exclusive with Beier & Gun- 
derson in the Bay area, they carry B. L. Marble chairs, 
Lyon metal shelving and lockers, Royal Metalchrome 
furniture, Shepherd posture chairs and products of 
the several Jasper factories. Modestly, but with pride, 
they also attest that their very personal service has 
helped to stimulate business growth. 

The store manager is genial R. W. (Bill) Haley, who, 
although born and raised in Oakland where he lives, 
has always been a transbay commuter. Mr. Haley is 
well known in the office equipment field in which he 
has spent more than a quarter-century. He has been 
with the present organization for some time. 

The firm dates back to 1937 when George Gunderson 
and Hugo Beier decided to leave the auctioneering 
business where they had been closing out furniture 
department and sporting goods stores and join hands 
in the office furniture business. It was only a few 
months before they found it desirable to move around 
the corner from their original store to 77 Battery St. 
in San Francisco, one of the two buildings which they 
own that make up part of 14 floors of office equipment 
from which they supply firms all up and down the 
Pacific Coast, as far east as Denver, and also the 
Hawaiian and Philippine Islands. 

Maintaining an exclusive representation 
known lines they have gained a reputation 


of well- 
for han- 





FURNITURE FOR THE NEW STORE.—Genuine pride is evi- 
dent in this picture as George Gunderson and Hugo Beier 
watch their boys unload furniture to be displayed in the 
showroom. Their own trucks deliver all over the Bay area. 


dling quality furniture and rendering a dependable 
service. This, plus their faith in metropolitan Oak- 
land’s growth in recent years, makes both Mr. Beier 
and Mr. Gunderson feel they can continue to improve 
their business position in the field. They believe they 
have made a wise choice in location, equipment and 
personnel as they add the Oakland operation to their 
expanding organization. 
i ne 
McAULEY JOINS FLORIDA FIRM 
R. L. McAuley, better known to many friends as Ray, 
has accepted a position with the Provost Office equip- 
ment Company, at Cocoa, Fla., as sales manager. 
Mr. McAuley formerly was connected with the In- 
dian River Chevrolet Company and H. E. Bennet 
haberdashery.—JL 
—_-—_—— 





NEW BEIER & GUNDERSON CO. STORE AT 13TH & JEFFERSON STS. IN DOWNTOWN OAKLAND 
furniture. Right: Leopold desks and tables are given a prom- 


Though a comparative newcomer in the area, the Beier & 
Gunderson organization, which moved into the above quar- 
ters on February 1, has become one of the San Francisco 
Bay region's largest office equipment stores. Left: a full wall 
section in the new Oakland store is devoted to ASE all-steel 
files, adjacent to ASE desks and chairs and accessory metal 
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inent place in the wood office furniture department. B. L 
Marble chairs, Lyon metal shelving and lockers, Royal Metal 
chrome furniture, Shepherd posture chairs and a number of 
lines from the Jasper, Ind., factories are also featured. Inset: 
night view of the new business home prior to grand opening. 
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THE PAINTING “The Standard Bearer" 
by REMBRANDT HARMENSZ VAN RIJN 


Courtesy of The 
Metropolitan Museum of Art 
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@ EVERYWHERE “ | 
@EVERY USE 
@ EVERYBODY 


Grey or green—Immediate delivery—Literature available 


ART STEEL SALES CORPORATION 





chard & Gunther 170 WEST 233rd STREET, NEW YORK 63, N. Y. 
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ECKDALL-McCARTY WILL HAVE NEW LOCATION 

Emporia, Kans., will soon have one of the most 
attractive book and office equipment firms between 
Kansas City and Denver. Jonas A. Eckdall and Mason 
McCarty recently announced that the Eckdall & Mc- 
Carty firm, which has occupied its location at 611 
Commercial since 1903, will remodel the concern’s 
own building at 16 W. Sixth and plans to occupy it in 
May. 

Mr. Eckdall’s partnership with Mason McCarty was 
formed 45 years ago. Mr. McCarty is one of the found- 
ers and for many years a director of the Kansas Book 
Dealers Association. The long, continuous operation of 
the Emporia book concern has frequently been fea- 
tured in the publishers’ and bookmen’s trade journals 

Among the features of the new store will be a large 
mezzanine along the west wall of the building starting 
21 feet from the front and extending back 65 feet 
The mezzanine also will be built across the back of the 
sales and display room. The remodeling will involve 
considerable shelf construction both under and above 
the mezzanine floor. Display racks or islands will be 
built at various locations on the floor, and mezzanine 
and offices will be located at the rear below the mez- 
zanine. The front of the store will also be remodeled 

When the new store is ready for occupancy, new and 
expanded lines of various goods will be added because 
of the additional sales and display space, which also 
will be supplemented by a large storeroom at the rear 

Zerne P. Haning will be in charge of the book and 
library department, which is currently supplying books 
and equipment in several states 

Bob Sutton will be in charge of the office machine 
and office equipment and supply department. One of 
the most modern office machine service departments 
in the state will be installed. A complete pen repair 
department will also be featured. 

°° ¢ 
BERNIE GOLDSMITH PILES UP AIR TRAVEL 

Bernie Goldsmith of the Markwell Manufacturing 
Company, Inc., is starting on his second half-million 
miles of air travel, having completed since 1946 what 
he calls the first half-million ‘airsmiles”’. 

He says, “Staple Sam and I have had a chance to 
visit more than 3,000 dealers in their own stores in 
hundreds of cities, and to hold over 300 dealer sales 
meetings. 

“Besides, we welcome requests from our dealers for 
sales meetings and other sales helps by the respective 
Markwell territorial salesmen. 


INDUSTRIAL TAPE APPOINTS CRAMP 

Walter M. Cramp has been appointed advertising 
and sales promotion manager of the Industrial Tape 
Corporation, according to a recent announcement by 
J. S. Nicholls, Jr., president. 

Simultaneously it was announced that Lincoln 
Brudno has been appointed assistant advertising man- 
ager. 

In their new positions, the two men will be in charge 
of an expanded advertising program for such ITC 
products as Bondex mending and rug binding tapes, 
Texcel cellophane tapes and Permacel industrial tapes 

Mr. Cramp was formerly vice-president of Brooke, 
Smith, French & Dorrance, and served in executive 
capacities with Ruthrauff & Ryan and Batten, Barton, 
Durstine & Osborn advertisng agencies. He was an 
advertising and sales promotion manager in the ap- 
pliance division of General Electric and his most re- 
cent connection has been with “This Week” magazine. 

Mr. Brudno’s previous associations were with Vita- 
Var Corporation, where he was sales promotion man- 
ager, art director and production manager for the 
Mack Truck Company. 

<-> 

MARCHANT ANNOUNCES TWO APPOINTMENTS 

Edgar B. Jessup, president of Marchant Calculating 
Machine Company, has announced two appointments. 

Earl T. Zeh was named manager of the Marchant 
Tulsa district agency, replacing former agency man- 
ager W. J. Goen, who is now on leave of absence from 
the company. Marchant service in the Tulsa district 
will continue under the supervision of Leon E. Heinen. 

Wade C. Fisher was promoted to agency manager of 
Marchant Calculating Machine Company’s Milwaukee, 
Wis., district office. He succeeds former manager Hugo 
B. Schonlau, who retired on January 1 after 25 years 
of service with the company. Marchant service in 
the Milwaukee district will continue under the man- 
agement of Weston R. Smith. 


——— ©. 


ED STEDMAN, JR., JOINS STEDMAN CoO. 

Ed Stedman, Jr., has joined The Stedman Company, 
Beaumont, Tex., as the third generation of his family 
to enter the business, which was established by his 
grandfather, the late Ed Stedman, and is now headed 
by his father, Ed Stedman, Sr. Ed Stedman, Jr., re- 
cently graduated from the University of Texas, and 
will spend one week with each of the firm’s 45 sales- 
men in order to learn its territory —JHR 





SHAW & BORDEN BLOTTER BUILDS BUSINESS 





























A = SLGGESTIONS FOR °o 
od ‘“F GG 4" pr rt | ke 
‘ 1. Adding Machines 19. Loose Leaf Forms 26. Printing 34. Sales Books 
2. Account Records 20. Memo Books 27. Paste 35. Scissors 
3. Blue Print Paper 21. Money Changers 28. Pens and Pencils 36. Scratch Pads 
4. Bond Boxes 22. Notebooks 29. Pencil Sharpeners 37. Staples 
5. Calendar Pads 23. Numbering 30. Postal Scales 38. Stapling Machines 
6. Carbon Paper Machines 31. Punches 39. Safes 
7. Columnar Pads 24. Paper 32. Quick List Finders 40. Seals 
8. Date Books 25. Paper Clips 33. Rubber Bands 41. Stamps 
9. Desks 42. Speed-o-Prints 
10. Envelopes ALL THESE AND MANY MORE AT: 43. Stationery 
ll. Files 44. Transfer Cases 
12. Folders 45. Typewriters 
13. Guides 46. Typewriter Service 
14. Glue 47. Twine 
15. Hall Trees STATIONERS PRINTERS “ENGRAVERS 48. Vest Pocket 
16. Ink —. OFFICE QuTFITTERS Kodaks 
17. Journals 49. Work Organizers 
18. Kraft File Pockets 50. Zipper Cases 
W, 325 Riverside Tel. MA. 3361 W. 326 Sprague 
“OUR BUSINESS is To HELP YOUR BUSINESS” 





The above blotter, carrying 50 suggestions for 1950, has been a satisfactory promotion idea for 
the Shaw & Borden Co., Spokane, Wash., bringing to the users’ attention a list of needed items. 
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At last! Efficiency and comfort 
and beauty in any office! No more 
confused, unattractive office look 
caused by an accumulation of un- 
related furniture and equipment — 
“orphan”’ pieces independently de- 
signed and manufactured. Rock- 
a-File Modular Office Furniture 
and Equipment is designed and 
constructed to provide top effi- 
maximum comfort plus 
richly attractive, completely harmo- 


ciency al d 


1700uU8s Appea ce. 


Rock-a-File Modular includes 
desks, files, dictating machine and 
typewriter cabinets, bookcases, 
nets and waste paper 
each a completely in- 
dependent unit, yet completely in- 
le so that any combi- 
ts can be arranged in 
harmonious layout. 


storage cal 


receptacle 


terchangeal 
nation of u1 


a complete, 
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Send for Free Booklet—For complete information, 
send for free illustrated booklet: ‘The 


fice of tomorrow...TODA) 


Rock-a-File Modular offers extreme flex- 
ibility of layout, whether for private or 
general office. Note how varied units 


Each Modular unit easily attaches 
to adjoining units—and results in 
perfect alignment. 


Wide Variety and Flexibility 
Rock-a-File Modular offers a wide 
variety of combinations and ex- 
treme flexibility of arrangements 
—ideal for either private or gen- 
eral offices. All of the units neces- 
sary to individual requirements 
can be combined in a variety of 
layouts to suit taste and conven- 
ience, each resulting in a charming 
and attractive office setting. 
All-Steei Construction 

»oular Finishes 


Rock-a-File Modular units are all- 
steel construction throughout. Fil- 
ing units incorporate famous space 
saving Rock-a-File side-filing prin- 
ciple. All units available in choice 
of most popular finishes—grained 
walnut, mahogany, gray or green. 


Office of Tomorrow.” 
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required by individual needs combine 
to create a balanced harmonious ap- 
pecrance regardless of sequence. 








Rock-a-File Modular Units 










Waste 
Receptacle 





Desk 
(Right and Left Models) 





Drawer 
Cabinet 


Filing 
Cabinet 


Dictating 
Cabinet 





Bookcase 





ROCKWELL-BARNES COMPANY 
35 East Wacker Drive 


Chicago 1], Ill. 
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Sales Appeal! 





This trio of GUSSCO Products has established a year in 
and year out record for making filing and finding easier, 
quicker and surer. One or all of these fast selling items can 
be used in every office where your men call. The sale of 
one leads to the sale of others. 


Dealers who have taken advantage of the special sales 
appeal of this group and have given them some sales im- 
petus have enjoyed a consistently good profit. The same 
sales opportunity is yours for a minimum of effort. Put a 


little sales push behind this trio of GUSSCO Products and 


you too will reap a handsome profit. 


e Write or wire today 


for your copy of the 
NEW GUSSCO CATALOG! 








Products have it! 


Gide.O folen 


Pat. Pending 


THE HANGING FOLDER WITH 
ADJUSTABLE METAL TAB 


Guide-O-folders increase the speed and ac- 
curacy of filing and finding. All weight of 
the folders and contents is suspended on 
the steel side frames, eliminating all the 
pulling and tugging usually encountered by 
file clerks in filing and finding. The adjust- 
able metal tabs make them readily adapt- 
able to every filing system. 









Trademark 


TRANSFILE 


STEEL FRONT FIBRE BOARD FILES 


Offer the low cost method of housing semi-permanent and permanent 


records in an accessible, tip of the finger way. Made of fibre board, 


FILING SUPPLIES they are so reinforced by steel that all the weight of drawer and con- 


The perfect combination of quality, tents is supported on steel. Drawers slide in and out with surprising 
economy and service has long been ease. They can be interlocked and stacked as high and wide as de- 
a profit producer for dealers who sired. No tools or nuis or bolts are required. A size for every card 
standardize on the GUSSCO com- and record requirement. Roller bearing drawer suspension available 
plete line of filing supplies. You, on the De Luxe style. 

too, can make money sellin 

GUSSCO supplies. / ’ 3 STYLES 13 SIZES 


GUIDE SYSTEM & SUPPLY CO. 


335 CANAL STREET ‘ 
WEST COAST REPS. — GUSSCO SALES INC., 337 WINSTON ST., LOS ANGELES 13, CAL. 





NEW YORK 13, N. Y. 
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WITH A 


WEBER 


ADDRESSING 
MACHINE 


USING THE NEW 
WEBER 


Recordo-Print 
Adapter 


Weber has done it again. This time it’s a simple attachment that more than 
doubles the usefulness of the Weber Addressing Machine. By simply attach- 


ng the new W 


ber Recordo-Print Adaptor, anyone can address direct from 


Want to mail r monthly statements? Just pull the customer cards from 
he file and address from the Recordo-Print sticker. You have complete 
selectivity pull only the cards you want. They're out of the file only for 

oment. Here’s a system that speeds up mailings ... insures prompt col- 
lections saves hours of time .. . and saves money. For any selective ad- 
lressing job, the Weber Addressing Machine and the Recordo-Print Adaptor 


ide the last word in efficiency and economy. 


The Recordo-Print does not conflict in any way with the use of the machine 
regular mailing list addressing. Detach it in a jiffy . .. put your ad- 
spools in positior . and you’re ready to address 1000 to 1500 post 

mailing f rs or envelopes per hour. And, remember . . . you don’t 
eed costly plates or stencils. You get clear, distinct typewritten addressing 
1 simple ad-roll which you prepare yourself . . . and you use it over 


sir ‘ r tim 
ul} ‘ i mes 


NATIONALLY ADVERTISED 


The Weber Addressing Machine is now being advertised in National Mag- 
azines reaching more than 5 million readers. Dealers everywhere are report- 
ng rapidly increasing sales. If you do not now handle the Weber line, 


write today for details and discounts 


WEBER ADDRESSING MACHINE CO. 
248 W. CENTRAL ROAD 
MT. PROSPECT ILLINOIS 
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The Weber Recordo- 
Print Adaptor is 
sturdily made of steel 
with attractive crinkle 
finish. You can attach 
it in 30 seconds. No 
screws or bolts. Just 
lift off the ad-roll 
spools, oe 4 the 
Adaptor over the pres- 
sure bar, and hook 
the spring clip. 


Type your names and 
addresses on these 
gummed stickers us- 
ing any standard 
typewriter. Then at- 
tach the typed stick- 
ers to the file cards. 
You address over and 
over again direct 
from these typed 
stickers. Just slide 
the file card into po- 
sition . . . feed the 
envelope in . ¢ 
press the lever. The 
envelope is addressed 
and automatically 
ejected. 





WEBER ADDRESSING MACHINE 


$39.50 201. 


(Supplies extra) 


RECORDO-PRINT ADAPTOR 


$1SO err 


Note: The Recordo-Print Adaptor fits any Model A-2 
Weber Addressing Machine. 
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LISTON 


JACKSON OPENS NEW STORE 


Formal opening of Liston Jackson’s Typewriter Sup- 


ply Company modern store at 
Fort Worth, Tex., was observed 





LISTON JACKSON 


Texas Office Machine 


Worth. 


during the 
meeting in Fort 


Moving to the new location was like 
who operated 
33 years at 808 Main St 
large 
Throckmorton 


homestead for Mr. Jackson, 
machine company for 
The remodeled location, 


dows on both Fifth and 


with 


NEW HOME OF TYPEWRITER SUPPLY 
CO. IN FORT WORTH, TEXAS.—The 
spacious, modern store at right was 
opened at Fifth and Throckmorton in 
Fort Worth on Feb. 20 by Liston Jack 
son, secretary of NOMDA. Above: in 
line with the new trend, the large plate 
glass windows provide an end-to-end 
view of entire store interior. Below: 
numerous display islands, lighted wall 
cases and wide, roomy aisles invite 
customer circulation in the new store. 
The store features Smith-Corona type- 
writers, Victor and Allen Wales adding 
machines, and a full line of supplies. 
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5th and 
February 





Dealers 


leaving the 


plate 


Throckmorton, 
20 and 


21 


Association 


his 


old 


office 


is 


glass win- 
Sts.. 


the 





ior 


Vic- 


distributor 
Wales and 


the company 
and Allen 


office and salesroom of 
Smith-Corona typewriters, 
tor adding machines. 

The interior is illuminated with modern store- 
length fluorescent lights. There are recessed lights in 
the display cases and the merchandise can be seen 
easily from the sidewalk through the large windows. 

Mr. Jackson announced that he has leased a one- 
story building, 50 x 75 feet, at 409 W. First St. It is 
being remodeled and equipped with air conditioning 
for the company’s shops, where ten mechanics are 
employed to repair office machines 

The proprietor, a native of Dillon, S. C 
in business at Fort Worth for 35 years 

© 
SOUTHERN CALIFORNIA BUSINESS SHOW 

The Los Angeles Chapter of the National Association 
of Cost Accountants, 210 W. 7th St., Los Angeles, Calif.., 
has issued an invitation to members of the industry to 
attend the Southern California Business Show. 

Dates of this third annual exposition of its kind are 
— 21, 22, 23 and 24. The hours are 10 a.m. to 10 p.m 

daily at tne Biltmore Hotel in Los Angeles. 


has been 


PLAN 


Tickets may be secured from business machine firm 
representatives. 

President of the Los Angeles Chapter is H. Leslie 
Rogers, H. Leslie Rogers Company, Los Angeles. The 


publicity director of the show is H. J. Mackin, American 
Calculating & Typing Service, 122 E. Seventh St., Los 
Angeles 14, Calif 


—-< 
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The Executive 


MODEL 66 





The Assistant 


MODEL 63 





Eve (ybodys A PROSPECT 


FOR A HARTER POSTURE CHAIR 





All office workers —from top executive on down — ' am, 
want comfort. And comfort is what they get in >F Z 
Harter posture chairs! Every model is designed to fit = 
the job and is easily adjusted to fit the worker. 
| | | The Secretary 

Here are three posture chairs from Harter's complete 
line. Mode 6 for top executives features a broad MODEL E-I5R 
seat and back which tilt in perfect synchronization for 
luxurious comfort. Model 63 is a smaller and 
armless version of the 66, ideal for semi-executives 
and assistant management workers. Its back tilts 
but the seat is rigid, and smaller than the 66. Model 
E-15R ers the business girl's need of a 

with a rigid back to keep her firmly supported 

eaithful and emcrent posture 

Like all Harter posture chairs, these models have 
foam 1 r cushions, attractive fabric or 
smooth-finish upholstery, long lived steel construction. 
The re fully adjustable to the occupant's 
requirements by means of simple hand-wheel 
controls. Most important, these chairs have the 


tneir name guarantees. 
Harter posture chairs are nation- 


ally advertised every month in 


Business Week, Fortune, Newsweek, 


: _—T and U.S. News & World Report. 
“ HARTER 


G | Mick iG AN 
POSTURE CHAIRS © STEEL CHAIRS 
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i] — hy _— 
This Man is a CARBON SPECIALIST 
What's the important difference between them? 





The man on the right has 
BASIC CARBON KNOWLEDGE 


Where does he get it? 














carbon From the amazing 


PEERLESS 


paper 
Selector, 





CARBON SELECTOR 


You, too, can train your salesmen with this 
compact, fact-packed, easy-to-use manual. All 
work is Yo eocertein the wolghllialinnnnnan nn you do is match the customer S paper with the 
. samples in the SELECTOR—and in a jiffy 

customer uses to make carbon copies. 2 : : 4 
_ you have all the information about weights, 
grades, finishes and multiple copies. It’s as 
easy as looking up a telephone number. Send 
for your PEERLESS SELECTOR. It’s free. 





All you now need do to service your customers 


with the proper sheet of carbon paper for their 





Then turn to the same weight copy paper in this 








book, on which you will see printed all the infor- 





mation you need to give your customers the 


carbon er that will do the best job for them. . | s 

Boe a. i ., QUALITY has built the PEERLESS 
reputation. 

as. Wide-awake, result-getting Sales helps 


(like the PEERLESS SELECTOR) 
— have built the fine relationship between 
ourselves and our Dealers. 


a ] oa 4 ” 
A Great Name in Carbous Don’t you belong in the PEERLESS | » 
family? 























Ribbons, carbons, spirit and gelatin duplicating 


a © : 
carbon rolls for every business need. General Office and Factory: 28 Peerless Place, Newark 5, New Jersey 
New York City and Export Dept., 321 Broadway, New York 7 
Chicago 2, 179 W. Washington Street 
Detroit 18, 37 Linden Street, River Rouge, Michigan & 


carbons, master units, carbon ribbons, 
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WELLS ‘“‘ALUMA-STEEL’’ 


The Most Beautiful Office Chair Line in the World 





| 


| 





| 


WELLS 


“ALUMA-STEEL” 
No. 821 


Illustrated 
in Duran. 


‘HIT of the N.Y. FURNITURE SHOW 


.. write for your copy of the NEW WELLS CATALOG No. Ill. 


cal 


“S GENERAL OFFICES 
725 S$. LA SALLE ST. 
1, CHICAGO 5, ILLINOIS 








rt TELEPHONE 
L}% HARRISON 7-1100 
4 
OFFICE FURNITURE COMPANY wenaere. anneans 
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—and the Most Valuable Exclusive Franchise 


THE EXCLUSIVE MASTER-CRAFT DEALER 
has today’s broadest and best loose-leaf line —a 
double line that includes a wide range of profitable 
specialties, in addition to staple loose-leaf items. 


The Master-Craft Dealer enjoys the support of a 
manufacturer who places the prosperity and suc- 
cess of the dealer above all other considerations. 


The Master-Craft Exclusive Franchise assures the 
dealer ali the business in his territory, thereby 














safeguarding today’s sales, and insuring tomor- 
row’s profits. 


Inquire today about the Master-Craft Exclusive 
Dealer Franchise. It’s worth getting! 


uilt Likea 


) MASTER-CRAFT 


KALAMAZOO, MICHIGAN 





MASTER-CRAFT Is THE 
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a : 51 YEARS SERVICE TO AMERICAN BUSINESS 
—_ 7 = a 
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—and the Most Desirable Dealer Franchise 


THE EXCLUSIVE SHAW-WALKER DEALER You can fill all demands for time-saving, space- 
offers his customers 4,000 items matched in saving and fire-insulated products when you have 
appearance and matched for results. All bear the the enormous Shaw-Walker franchise. It’s the 
symbol of quality — “Built Like a Skyscraper” — trade’s most valuable! Ask about it. 


the best-known trade-mark in the office equip- 
ment industry. 


The exclusive Shaw-Walker Dealer leads the 
field with products not available elsewhere, exclu- 
sive items that buyers want. 








Home Office ... MUSKEGON, MICH. 


— 





ARGEST E x Sive MAKERS OF OFFICE FURNITURE AND FILING EQUIPMENT IN THE WORLD 





———_ 
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OPEN NEW OLIVER OFFICE EQUIPMENT HOME 

Remodeled inside and out, the building on the south- 
east corner of Third and Pear! Sts. in LaCrosse, Wis., 
is the new home of Oliver Office Equipment Company. 
Twelve years after it was started by W. H. Oliver, 
































GENE OLIVER 


W. H. OLIVER 


the company moved to the new location and recently 
held a two-day grand opening. Mr. Oliver started his 
own business in 1938 and worked from his residence 
office, doing mainly office service work. In 1944 
he opened the Oliver Office Equipment Company at 





a A - ; ° ; 
NEW HOME OF OLIVER OFFICE EQUIPMENT CO. IN LA 
CROSSE, WIS.—The 12-year-old business, operated by W. 
H. Oliver and his son, Gene, recently moved to the southeast 
corner of Third and Pearl Sts. Above: the attractive peach 
and black glass store front. Below: a view of the interior, 

finished in yellow and gray with red stair landings. 


309 Pearl St., specializing in office equipment and serv- 
icing. From his beginning he expanded the business 
until it now employs ten full-time workers. Four of 
these are mechanics who service office equipment. He 
will add another mechanic soon. 

The company covers 16 counties in Wisconsin, 
Winona, Houston and Fillmore Counties in Minnesota, 
and Allamakee, Winneshiek and Howard Counties in 
Iowa. A son, Gene, is now associated with his father 
as vice-president and service manager. Since joining 
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the firm, Gene has attended factory training schools 
at the Allen-Wales plant for servicing adding ma- 
chines, the A. B. Dick Company in Chicago and the 
Friden Calculating Machines Company plant. 

The store front is finished in peach and black glass 
and the interior decoration is yellow and gray with red 
stair landings. A beautiful showroom is located in the 
basement. On the balcony are two model offices in 
addition to the desk and chair display. 

aes _ 

REM-RAND ACQUIRES FILM READER RIGHTS 

Remington Rand, Inc., has acquired exclusive sales 
rights to the American Optical Company’s electronic 
drive 16 mm. microfilm reader, the two companies 
have jointly announced. The reader will be sold here- 
after only through the nationwide Remington Rand 
Sales organization under the new agreement. 
Equipped with interchangeable lenses, the unit per- 
mits the viewing of microfilmed material in varying 
degrees of reduction from 17 to 37 diameters. Film 
can be run through the reader at variable speeds and 
in either advance or reverse order. Focus and light 
intensity are adjusted by fingertip controls. Light and 
easily movable, the device can be transferred quickly 
from one office to another. 

© - 

L. E. WATERMAN CO. PROMOTES McCLOSKEY 

The L. E. Waterman Company has announced the 
appointment of Bart J. McCloskey as assistant general 
sales manager. Mr. McCloskey, who joined the Water- 











BART J. McCLOSKEY 


man organization on January 1, 1949, was formerly 
regional manager of Eversharp, Inc. Mr. McCloskey, 
who resides in Haverstown, Pa., will make his head- 
quarters at the main sales offices at Broadway and 
Fulton Sts., New York City. 


— 


OKLAHOMA CITY STORES SET CLOSING HOURS 
Members of the Oklahoma City Stationers Associa- 
tion recently adopted a city-wide policy of closing at 
1:00 p.m. on Saturdays. Formerly some few had closed 
Saturday afternoons, others remaining open. 

The new store hours, taking effect Saturday, Feb- 
ruary 4, are Monday through Friday—8 a.m. to 5:30 
pP.M., Saturdays—8 a.m. to 1:00 P.M 

Association members participating in the new sched- 
ule of store hours include the following: 

Al Cook Desk and Office Supply Co., 204 Northwest 
Second St. 

Beamus Office Supply, 615 North Broadway 

Branham’s, Inc., 325 North Broadway 

Mike Bryan Office Supply, 210 Northwest Second St. 

H. Dorsey Douglas, Inc., 123 Northwest First St. 

Bill Doyle Office Supply, 706 Northwest Second St. 

Manly Office Supply Co., 134 Northwest Second St. 

Southwest Office Supply, 311 Couch Drive 

Western Bank and Office Supply Co., 205 Northwest 
First St. 

Wiggers, Inc., 211 Northwest Second St. 
The House of Wren, 207 Northwest Second St.—EVH 
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WATSON MANUFACTURING CO., INC. Jamestown, N.Y. | 


e HIGH LINE UNITS 
_ FOR PUBLIC RECORDS 


2 fF FF Fe oe 
tal Y ~ + ns rn ~ by 


Pa 


Siw i Mel « 1 IF Stock Units 
| rej for 
root’ Roller Shelf 
and 
Document Files 
In 3 Standard 
Heights 














VUUUERR 
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CARBON 
PAPER 


win asi 








(TURING CORPORATION 


N MANUFA 
D CARBON AND RIBBO ' 


Ww york. 


ALLIE 


Pardon the pun, but there’s nothing stationary about Flagship! It 
moves off your shelves—fast—because it has something no other 
carbon paper has. This point of distinction is Flagship’s uniquely 
different metallic finish supported by a plastic base. Flagship gleams. 
It has a clean-cut, silvery look that sells it on sight. But this different 
kind of carbon paper, besides having a superior look, does a superior 
job—a time-saving, trouble-saving, money-saving job for your cus- 
tomers. That’s what makes Flagship a powerful builder of ever- 
increasing repeat sales! Sound like something for you? Let us tell you 
the whole story. And let us tell you what the chances are for a dealer- 
ship for Flagship and the entire Allied line of carbon papers and 
inked ribbons. Write today to Dept. A 


“NEW LOOK” OF METALLIC- 


BACK FLAGSHIP LEADS 
TO EVER-GROWING 
CARBON PAPER VOLUME! 








Flagship is curl-proof, 
not just curl-resistant 


Flagship’s metallic back means 


extra wear,easier handling 


Flagship makes sharp, 
permanent copies 


Flagship allows smudgeless 
erasures 


FLAGSHIP RIBBONS 


An entirely different ribbon with 
extra sharpness, blackness, long wear 


and erasability. Fine long-staple cot- 
ton fabric gives increased wear and a 
beautiful write. A matched package 
for the Flagship carbon box in black, 
red, and gray metal. 








CARBON AND RIBBON MANUFACTURING CORPORATION 
General Offices and Factory: 165 Duane Street, New York (3 
Western Office & Warehouse: 1629 So. B’way, Los Angeles (5 
98 
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STEEL AGE 


Plan Drawer Files 


provide the Safe protection 
for BIG papers 








rere See 


= Blueprints 


SS. 











a 














= Tracings 


a \ 
s 















| There’s nothing like the sure, sturdy 
Qn Nataanak, Au / ~< protection of Steel Age Plan Drawer Units for 
| ae dideng the safe and efficient filing of valuable blueprints, 
| y WY J tracings and other large papers. Designed and built with 
field Yow ‘ traditional Corry-Jamestown attention to quality and detail, 
these interchangeable units can be readily adapted to any 
plan filing job. There are three overall sizes: 
36" x 24", 42" x 30" and 48" x 36". Units are 
available with 1, 3, 5 and 10 drawers and drawers are 
made with 1, 2, 4, 6 and 8 compartments. Rear hoods and 
front compressors keep papers flat and orderly. Each drawer 
glides smoothly on rollers. Electro-welded construction 
assures a rigid case and smooth drawer operation, even 
when stacked high and loaded heavily. @ Send today 
for complete information. No obligation. 














| PLAN DRAWER FILES are featured in 
Corry-Jamestown's national ads in 
N | | BUSINESS WEEK and OFFICE MAN- CORRY—JAMESTOWN 

| AGEMENT and EQUIPMENT in April. MANUFACTURING CORPORATION « CORRY, PA 
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We Specialize Tn Your 


UNUSUAL 


Envelope Weeds 
Sank Envelopes 


FOR EVERY BANKING : 
NEED 


a 


qo 
N 


*Mailing and Window Styles 
*Registered Mail Envelopes 
*Coupon and Coin Envelopes 
*Bank Filing Envelopes 


: 


%, 


Write for Prices and Samples 





Seed Envelopes 


For Seeds, Samples of 

Grain, Ore and Sand, 

Machine Parts, Jewelry, 
Etc. 

*Metal Fold Envelopes 

*Inter-Fold Seal Styles 

*Gummed Seal Flaps 


str > 
Aus its 


Currency Gigi 


ENGRAVED MONEY 
HOLDER ENVELOPES 


*Holiday G Everyday Designs 
*Genuine Steel Die Engraved 


*Used by Banks—Sold by Sta- 
tionery Stores 





Write for Prices and Samples 





Open End Filing 
Envelopes 


DURABILITY FOR 
PERMANENT FILING 


*Flat and Expanding Styles 
*Sizes for Every Filing Need 


*Used by Attorneys, Courts, 
Real Estate G Financial Firms 


ustrite 
ALSLELES 


Passe Book Covers 


MADE TO STAND LONG, 
HARD USE 
*Used by Financial Institutions, 
for Protection of Pass Books, 
Time Payment Books- 


Report Card Yackets 
FOR PROTECTION OF SCHOOL 
REPORT CARDS 


*An Excelient Advertising Me- 
dia for donation to Schools 


Write for Prices and Samples 





/ 
cc i Bles— 
ENVELOPE Ca COMPANY 


4 ad 
THE fay epPpr Be LINE 
Faw et ELS : 


CHICAGO SAINT PAUL 
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Calendar of 
Industry Activities 











April 13-15. District No. 4, NSA, Boca Raton Hotel, 
Boca Raton, Fla. Ben H. Vanderford, Regional Gov- 
ernor, E. H. Clarke & Bros., Memphis, Tenn. 

April 19-20. District No. 9, NSA, Rice Hotel, Houston, 
Tex. Howard Dear, Regional Governor, Standard Sta- 
tioners, Jackson, Miss. 

April 20-22. National Association of College Stores 
1950 convention, The Palmer House, Chicago, IIl. 
George Racine, chairman convention committee, Stu- 
dent Book Exchange, 1737 Sherman Ave., Evanston, Ill. 

April 24-25. District No. 14, NSA, Hotel Westward 
Ho, Phoenix, Ariz. Edward R. Harrington, Regional 
Governor, Heinze, Bowen & Harrington, Phoenix, Ariz. 

May 1-2. District No. 12, NSA, St. Francis Hotel; San 
Francisco, Calif. Ray Morgan, Regional Governor, 
Morgan & Barclay Co., San Francisco, Calif. 

May 5-6. District No. 11, NSA, The Leopold Hotel, 
Bellingham, Wash. H. Humphrey Griggs, Regional 
Governor, Griggs, Bellingham, Wash. 

May 9-10. District No. 10, NSA, The Broadmoor Ho- 
tel, Colorado Springs, Colo. Adrian Pembroke, Re- 
gional Governor, Pembroke Co., Salt Lake City, Utah. 

May 11-13. District No. 8, NSA, Continental Hotel, 
Kansas City, Mo. J. L. Wren, Regional Governor, House 
of Wren, Oklahoma City, Okla. 

May 15-16. District No. 6, NSA, Moraine Hotel, High- 
land Park, Ill. Ed Shapiro, Regional Governor, Esco 
Stationery Store, Chicago, Il. 

May 17-20. Hotel Sinton, Cincinnati, Ohio—Twenty- 
first annual conference for credit executives associated 
with this industry. Charles Ehlen, secretary of Gibson 
Art Company, Cincinnati, Ohio, national chairman. 

May 19-20. District No. 7, NSA, Nicollet Hotel, Min- 
neapolis, Minn. Bob Jerue, Regional Governor, Mc- 
Clain & Hedman Co., St. Paul, Minn 

May 21-24. National Office Management Association 
convention and exhibit, Cleveland, Ohio. Association 
headquarters, 13 W. Chelten Ave., Philadelphia 44, Pa. 

June 5-6. District No. 1, NSA, Wentworth-by-the 
Sea, Portsmouth, N. H. Horton Frisbie, Regional Gov. 
ernor, Roberts Office Supply Co., Portland, Me. 

June 18-21. National Association of Cost Accountants’ 
annual National Business Show and convention, Wal- 
dorf-Astoria Hotel, New York, N. Y. Arthur B. Gun- 
narson, Sec., 505 Park Ave., New York 22, N. Y 

June 19-20. District No. 3, NSA, Chalfonte-Haddon 
Hall, Atlantic City, N. J. Charles W. Lukens, Regional 
Governor, Yeo & Lukens Co., Philadelphia, Pa. 

June 28-July 1. National Office Machine Dealers As- 
sociation 1950 convention, Palmer House, Chicago, II 
Jack Weiner, Convention General Chairman, 1520 Bel- 
mont Ave., Chicago 13, Il. 

September 24-28. NSA Forty-fourth Annual Conven- 
tion and Fourteenth exhibit, The Stevens Hotel, Chi- 
cago, Ill. Paul Burbank, General Manager, 740 Invest- 
ment Building, Washington 5, D. C 

October 23-28. National Business Show, “Mid-Cen- 
tury Mark of Progress,’ Grand Central Palace, New 
York, N. Y. Rudolph Lang, managing director, 30 
Vesey St., New York, N. Y. 


Ne 


GASTONIA DEALER HEADS MERCHANT GROUP 

O. G. Penegar, owner and manager of O. G. Penegar 
Company, office equipment firm at Gastonia, N. C., 
was recently elected president of the Gaston County 
Merchants Association for the present year. He suc- 
ceeds the retiring president, C. B. Zeigler. 


OFFICE APPLIANCES, April, 1950 























weathint 





Your ideas only count when you get them into 
action lake that selling idea that hit you at 
{:45 yesterday afternoon. Wouldn’t it have been 


really dynamic if 600 of your dealers were work- 


ing 1t today? 


The new OLD TOWN liquid duplicator makes 


that possible . and economically too. 


Simply dictate for typing on an ordinary type- 
writer. In a matter of seconds the original is in 
the OLD TOWN duplicator. Presto! beautiful, 
sharp copies start flowing almost faster than you 
can count them. An idea at 4:45 — in the mails 


as a working money-maker before closing time. 


NO MODERN OFFICE SHOULD BE WITH- 
OUT THIS MACHINE. Transforms your ideas 
and instructions into profitable action... in 


minutes for pennies. 


Without the use of stencils, mats. type, ink or 
gelatin it will reproduce anything written, typed 
or drawn, in one or several colors all at once. 


HUNDREDS OF USES 


Sales Letters Stock Lists Purchase Orders 
House Organs Specifications Payroll Systems 
Bulletins Quotations Inventory Reports 
Notices Postcards Instruction Forms 
Price Sheets Contracts Graphs & Drawings 
Estimates Order-Billing News Releases 
Statements Reports School Papers 

Get in ¢ h with OLD TOWN for a demonstration 








l0 own RIBBON & CARBON CO., INC., Brooklyn 17, N. Y. 


SAN FRAN World’s foremost maker of duplicating supplies... 
pioneer in the chemistry of liquid process duplicating. 





Makers of the finest inked ribbons and carbon papers for every conceivable use 











MODEL B-192 


Barrett 


GRAYTONE 


A NEW Hand-Operated Machine for 
Adding-Listing and Calculating with 


DIRECT SUBTRACTION 


ITEM AND TOTAL 
Capacity $9,999,999.99 


ALSO AVAILABLE IN ELECTRIC 
MODEL B-192E 


Rapid Multiplication or Division with 
Printed Proof * Visible Printing * Visible 
Adding Wheels * Automatic Totals * 
Non-Add and Non-Print Keys * Item Cor- 
rection Key * One Position Back Spacer 
* Sub-Total Key * Automatic Ribbon 
Reverse * Weight, 12 lbs. * Size, 6x9 ins. 


DEALERS: I? pays to sell the Barrett Line... your 
territory may be open... u rite for details 


about our Exclusive Sales plan. 


Barrett Addin g- Machine Division 


LANSTON MONOTYPE MACHINE COMPANY 


Monotype Building, Twenty-fourth and Locust Streets, Philadelphia 3 Pa 
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IN APRIL OF 1880, WHEN: 

The manufacturers of envelopes in the eastern states met at 
the Fifth Avenue Hotel in New York City. No action was taken 
regarding an increase in the price of their product Boorum 
& Pease Company added a new line of pocketbooks to the 

. Eberhard Faber offered a new com 
. William A. Davis, Boston, marketed a 
Travelers’ Expense Account Book” The MacKinnon and 


leather goods offerings . 
position desk blotter 


Stylographic pen manufacturers were engaged in a battle of 
words over alleged patent infringements From files of the 


American Stationer 


IN APRIL OF 1890, WHEN: 


Henry Bainbridge & Company offered some new lines of pen 
holders . . The Beardsley Blotter Bath Company made some 
improvements in its device by which the pads were moistened 
automatically by capillary attraction from above and below . 
The desk memorandum roll was a new introduction by A. A 
Weeks, New York, N.Y... . “Carter's Mucilage 
granted to Carter, Dinsmore & Company, Boston, Mass., and New 
York, N.Y The blank book firms hoped to capitalize upon a 
. Samuel C 
Cincinnati, Ohio, offered a new paper and b 
files of the American Stationer). 


IN APRIL OF 1900, WHEN: 

The Malpass lip ejector, applied to the steel pens made by 
Turner Harrison, Philadelphia, was meeting with favor among 
pen users. This device made it possible to pull the pen point 
Fletcher 
B. Gibbs, secretary and manager of the stationery department 


title rights were 


new fad for guest books . Tatum & Company, 


0k rack . From 


from the holder without danger of inking the fingers 


f Shea, Smith & Company, Chicago, who was seriously injured 
in a railroad collision the previous December, was reported 
making favorable progress toward recovery. He had suffered 
fractures of both legs and a crushed right foot . S. S. Staftord 
introduced Nubian black fluid as an ink that would write in 
tensely jet black The increased cost of raw materials brought 
about another advance in the price of blank books . The 
L. E. Waterman Company filed suits against three firms, alleging 
infringement of patent rights . . . (From files of the American 
Stationer 


IN APRIL OF 1910, WHEN: 


W. W. Wallace, for many years advertising manager of the 
Berger Manufacturing Company, Canton, Ohio, died at his 


home ... J. E. Grady disposed of his holdings in the Rebuilt 
Typewriter Company of Chicago and George A. Baldwin was 
elected to succeed him. Mr. Grady became president and general 


.. Mrs. E. E. Mason 
served as advertising manager of the Smith Premier Typewriter 


manager of the Typewriter Sales Company 


‘ompany, Syracuse, N.Y A new commercial language, 
Id claimed to be more easily learned than Esperanto, was 
1dvocated by Anton Waltisbuhl of Zurich, Switzerland . The 
Chicago Binder & File Company reported rapid growth in busi 
ness . (From files of Office Appliances 


IN APRIL OF 1920, WHEN: 
The fifteenth meeting of the National Association of Office 
Appliance Manufacturers was held at the Hotel Statler, Detroit, 
Mich. W. C. Dunlap, American Multigraph Company, presided 
The National Ditto Sales Convention was held 
1t Chicago Vox Pop” in the Chicago Examiner proposed 
Thomas A. Edison as president of the United States. “We second 
said Office Appliances . The Gourland portable 
machine, weighing but nine and one-half pounds, was a new 


1s president 


the motion 


entry in the typewriter field ...M. S. Thomas of the W. K. 
Stewart Company was elected head of the Indianapolis Stationers 
Cluk From files of Office Appliances 
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ports, notes, proposals, pricelists, etc. 


Illustrated above is our red genuine Pressboard ' 

Binder Cover made also in grey and black Press- I 

board. We can furnish this cover in genuine tan I 

Smeadfibre - embossed Leatherette grain finish, I 

hich gives it a two-tone effect. Our binder cov- , ‘ 

we ) “ys a hia tas ! We have artists and engineers to take care of 

2rs lend themselves well to embossing on the fron , . 

plage Pe: é I your unusual requirements for specially design- 

of the cover and are carried in stock in all ' ed covers. Consult us en your aut teh fer 

2opular sizes. ‘ 

po I special sketches and samples. 
cr co 

These binders are equipped wtth 82” C to C ' THE 

fasteners with 3” prongs and are made with extra 

strong long-wearing full cloth hinge for hard f 

active service. These binders can also be furnish- ! 

ed with scored hinge where the activity of the | MANUFACTURING CO., INC. 

binder is not as great. This is an ideal binder " 

cover for orderly arrangement of inventories, re- , 


HASTINGS - MINNESOTA 


No. 12-492 
























































The KWIK-TWST Sales Dispenser is 
an effective sales stimulant. It is com- BK 
pact, colorful, and contains 24 drills, 


templates and instruction sheets. 





Order yours today! 


7é 





THE 
Sead MANUFACTURING CO., INC.- HASTINGS, MINNESOT 
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0 












» Manufacturers } 
a) of: eo , ; 
Inked Ribbons 0 
« Carbon Papers 


CG 
5 
* Master Units eo “ s = 
Hectograph Carbons 
» 


‘ 
‘ > P . 
a) 
; ests show that more secretaries prefer 


QUEEN typewriter ribbons, carbon papers, ) 


RIBBON & CARBON ce: Tis . and hectograph carbons. Send for FREE 


sample today .. . let your secretary test 














Mg nnge & . 
yy (0 
VEEN RIBBON — CARBO 
gate oe cee 









Executive Offices ‘. and agree! See the difference yourself. . 

742-750 Wythe Avenue Brooklyn 11, New York Sinan a, you make and 9% 
: » 8" e 

Factories: ye. New York ano Chicago, Illinois a lot 20 ~ _—.. ,! ea: 
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of occasional 
chairs by... 


NIEMANN 





+. aE 







; om 

No. 271. | 

a Ks a 
ae 


2 
: 2eCl fica tions 


All frames are furnished in 
genuine Walnut. 

Webbed bottoms with 
individual 8-way tied springs. 
Hair and cotton filled. 
Furnished in Top Grain Leather 
and DuPont Fabrilite. 

Shipped in cartons— 

one to a carton 





After extending a ‘“‘WELCOME HAND” .,. 
“WELCOME CHAIR.” This thought prompted NIEMANN to create the Guest 


They're designed to make business 


it’s smart business to provide a 


Line of upholstered occasional chairs. 
the perfect host. 


supplement the Niemann lounge chairs and davenports. 


Grouped in pairs or used singly, the Guest Line will ideally 
We predict an 


enthusiastic welcome from business and professional offices, hotels, clubs, 





stores and other institutions. Dealer inquiries are invited. 





A CENTURY OF 


Niemann 


FINE FURNITURE 


Wena 
; 1846 


"IVIL 


106 


_ 
: 





t fu c o R rn! ee 2 | | 
Fate <areed teleii<ow rw 


% ~. EAST O8FFO ST... CMEC AGO, 1EE. 
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_| Another Business Office Equipped For 
| “Better Business Living” 








Gold and Co., Lincoln, Neb. 





with INVINCIBLE METAL FURNITURE 





ons 
red in a 
alnut 











s with 

rings. 

filled 

ather 

yrilite. ‘ 

ons & + , 

arton buclusre . 
Concealed Safe Unit is a pat- 
ented feature available only 
to INVINCIBLE ers because 
only INVINCIBLE has it! It 
offers security for valuables 

\ and papers in |} r office. 
E 


9505 OFFICE APPLIANCES, April, 1950 










Cee office furniture means easier working 
and more efficiency. That's because “business liv- 
ing’’ conditions are better! 

And that’s what users get with famous Invincible 
“MODERNAIRE” steel desks, tables and files. Eye 
appeal? One look will tell you! Durability? They're 
Invincible! Economy? They were designed with that 
thought in mind! Comfort? Look at their size, height, 
drawers and tops! Application? There's an exact model 
desk, table ed file for every office need, plus a choice 
of top, drawer and pedestal arrangements. 

For detailed dealer information about Invincible 
“MODERNAIRE” — the up-to-the-minute line of steel 
office furniture designed to make business living better 
— write the factory direct. 





REG. U. S. PAT. OFF 
INVINCIBLE METAL FURNITURE CO., MANITOWOC, WIS, 
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TRAOT MARK 


Wastebaskets 








—— good locke... 


Made 
dana Vul-Cots give a lifetime of service. 
attractive, light weight, 
splinter, dent, rust or corrode . .. do not mar floors or 
fixtures. Vul-Cots greatly reduce waste handling and 
maintenance costs. Write today for « atalog sheet giv- 


of hard vuleanized 
They are 
noiseless, do not crack, 


ing sizes, prices and discounts 


Practical Styles: 
ular for office and schoo! room use 
(No. 5) a distinctive style ideal mae executive ol- 
fices; Round Straight (Nos. 9 & 10) perfect for 
mail rooms, fac - 


Round Taper Nos.2&3 pop- 


Qquare T ape r 


washrooms, basements. stores. 
tories. All styles are available in two standard 


colors: maroon-brown and olive-green 


Tew! Vinproved / 


Greatly improved manufacturing process 
makes fee new bonded seam construc- 
tion. This adds strength, improves appear- 
ance, assures cleaner waste handling— 
your assurance of an even finer Vul-Cot! 


For Sale by Stationers Everywhere 





uarantee This Vul-Cot waste basket 


with ordinary use ab ld last a life It is 


absolutely guaranteed as to material and work. 
manship for a period of fir « ars from date of purchase 
when used only as a waste basket. If during 
that time in such service it proves defective 
return and a new basket will be supplied 


NATIONAL VULCANIZED FIBRE Co. 


Wilmington, Delaware, U.S. A 
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THE BATES MANUFACTURING COMPANY, 30 
VESEY ST., NEW YORK 7, N. Y.—A supplement to the 
Bates catalog has been issued, covering the Mercury stapling 
devices and staples. Each item in the line is illustrated and 
a complete description of construction features is given. 



























































HOOSIER DESK COMPANY, JASPER, IND.—An elab- 
orate new catalog No. 55 and a price list has been issued by 
the company. This is an entirely new catalog of the firm’s 


CATALO® wumete 





products and is printed and illustrated in modern style. De- 
tailed are features of Hoosier desks, such as Densiwood posts, 
chemical treatment and sealing of drawers, ball-bearing sus- 
pension slides, adjustable height of desk, arrangement to 
accomodate hanging files, organized center knee space drawer 


for efficiency, semi-flush hardware, and special purpose desks. 


JOHNSON CHAIR COMPANY, 4401-4531 W. NORTH 
AVE., CHICAGO 39, ILL.—New catalog No. 101 has just 
been issued, the letter press printing process being used for 
the first time in years instead of the offset method. Addition 
of color and illustrations add much to the value of this 
brochure, which covers the general office seating requirements 
from the top executive down to the clerical and stenographic 
needs. For the convenience of Johnson dealers, extra electros 
of all illustrations and loose sheets of each page of the catalog 


are available. A new price list is a supplement to the catalog. 


NATIONAL VULCANIZED FIBRE COMPANY, 1000 
BEECH ST., WILMINGTON 99, DEL.—A new catalog price 
sheet details descriptive information for each size of Vul-Cot 
waste baskets now being made in a complete line of five 
standard sizes. The baskets are designed for offices, schools 
and institutions. 


RELIABLE TYPEWRITER & ADDING MACHINE 
COMPANY, 303 W. MONROE ST., CHICAGO 6, ILL.— 
In order to aid small dealers, Reliable has issued a small 
compact Business Machines Directory, copies of which may 
be secured upon request. Popular models of portables, office 
typewriters, adding and calculating machines are pictured 


and described. 


ROBERTS NUMBERING MACHINE COMPANY, 700 
JAMAICA AVE., BROOKLYN 8, N. Y.—The company has 
furnished a unique display in the numbering field, providing 
the dealer a selling aid which sells the use of Roberts number- 


ing machine instead of the machine itself, by pointing out 
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KEYED FOR 
PROFIT 


Your customers will really go for this new 
economy set of Dixie Chrome furniture .. . 
THE DIXIE ENSIGN. It's made with the same 
fine quality materials and the same superior 
workmanship of the more expensive Dixie 
Chrome sets but, at a much lower price! It's 
an ECONOMICAL set...shipped com- 
pactly packed in cartons, for lower freight 
rate, ready for simple and speedy assem- 
bly. Made especially for customers who 
want maximum comfort with a minimum 
budget, this set is KEYED FOR PROFIT. 
Write for the descriptive catalog on the 
complete Dixie Chrome line and order your 
floor samples of this new number now! 


CHROME vnc. 


1950 
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TWO DESKS FOR THE PRICE OF ONE! 


You may reverse either pedestal beneath our standard No. 3 top, and PRESTO!!! 
















——FOu have a Double Desk. for two people. FOR THE PRICE OF ONE—AND 
YOU SAVE 1/3 IN OFFICE SPACE! 











oo 











ILLUSTRATED 
MODEL 3333-Z 
“JUNIOR” DOUBLE a 





All of the beauty of fine im 
ported woods, with the effi 
ciency and durability of steel 
drawers, have created an out- 
standing advancement in the 





Complete interchangeability of 


construction of functional busi pedestals, drawers and tops af.- 
ness furniture of high quality THE NEW 3000 SERIES fords greater economy and flexi- 
in the low-price field. bility of dealer’s inventories. 


ss FEDERAL ” 
forme 


DESIGNED AND 
PRODUCED BY 


WRITE FOR OUR 
1950 DEALER’S DEAL 


2412 PENNSYLVANIA AVE. N. W. Tel. 





DI. 6868-69 * WASH. 7, D.C 











OFFICE APPLIANCES, April, 1950 








=" > te: es oy Sepa Mt Of Se 


TWO STANDOUT SELLERS 
fo increase your profits on Vietor Visible 





BOOK VISIBLE 
| fe sell the Visible idea 


pyroxylin-coated luggage cloth A handy Victor Book Visible unit will, with 

in sizes for cards 5x3 up to . . : 

nom a little assistance from you, do its own 
job of selling the “visible idea’ to a cus- 
tomer. Let your demonstrator show them 
how handy and convenient Book Visible 
is. Let it demonstrate to your customers 
how Victor Visible can keep their records 
neater, more efficient and more effective 
through the use of interchangeable pock- 
ets, having full %” transoloid protected 
visible margins, and the Victor ‘‘Facts-at- 
a-glance"’ signaling system. Let Book Vis- 
ible be an introduction to Visible record 
keeping; it can lead to larger installa- 
tions, increased sales and future profit. 





SECTIONAL VISIBLE 
Wood Sections are available the start of Larger Visible sales 
in grey or’ green 3 slide units 


for 8x5 cards only. ‘ Here's the ideal way for your customers 
to start a Visible System with no worries 
as to housing their records as they in- 
crease. Victor Sectional Visible will grow 
with their business; as their need arises 
they can add section by section...and you 
expand your profits as they expand their 
records. You are able to offer your cus- 
tomers single-slide steel sections and also 
wood sections in handy 3-slide units. 
Either style will stack rigidly, and both 
iis. in erey have all the famous Victor Visible fea- 
green or standard ures: Easy-shift butt-type pockets with 
grain finishes in siz full %” protected margin and practical 
Ss fer 525, 6x4 ane signal control. Promote this fast-selling 
— expanding record that assures you repeat 
business at protected profits. 


Steel Sections are 








C THE VICTOR SAFE & EQUIPMENT CO., INC. 
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air of the Month 








Male CLERICAL CHAIR 


@] CORRECT POSTURE 


@} LASTING COMFORT 


eo} FINE 








The MC-600 is 4 highly functiona 
combines modern styling with exceptional comfort. 
over 


rubber 


provides 


ALUMINUM 


CONSTRUCTION 





No. | MC-600 


which 
Foam 
springs 
fatigue 


posture chair 


nsulated NO-SAG 


eliminates all 


squeak proof 


suspending seating and 


and discomfort. 


The MC-600 features the "Balanced-Ease’ posture mech 
anism which permits the seat + tilt, as well as to swivel 
The MC-600 is fully adjustable and features 

. Raising and lowering of seat 

. Raising and lowering of back 


Freedom 


the MC-600 a self-liquidating 


ALUM 


17 S. CHERRY STREET * 


Distibulor 





| 
2 
3. Increasing or decreasing spring tension 
4. 
5 


. Self compensating back rest 


Altering inclination of back assembly 


from maintenance and increased efficiency make 


investment 


INUM SEATING 


AKRON 8,OHIO 


AETNA SAFE CO., 
METROPOLITAN WN. Y 


46-50 W. 29th ST., N. Y 
& EXPORT DISTRIBUTOR 
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how numbers are the key to business systems. Dealers are find- 
ing that this display provides them with an excellent back- 
ground for their counter and window dressing. 


STANDARD LOOSE LEAF & BINDERY COMPANY, 
1717-19 S. HALSTED ST., CHICAGO 8, ILL.—Catalog No. 
50, just issued, details the company’s line of post binders and 
ring binders. Complete descriptions, and illustrations 
are included. 


prices 
Ce 


CARBON PAPER TRAPS TYPEWRITER THIEF 

A piece of carbon paper left in his portable type- 
writer was the sole clue that resulted in the return 
to the owner of a typewriter recently stolen in Shaw- 
nee, Okla., and recovered by officers in Oklahoma City, 
Okla. 

Thieves, who entered Vandeveer’s Phillips 66 station 
at 401 South Beard St., Shawnee, recently, pried open 
the cigaret machine there, and as they were leaving 
stepped into Sid Vandeveer’s office and picked up his 
portable typewriter. 

Five days later, detectives at the Union Bus Station 
in Oklahoma City saw a man buy a typewriter from 
a stranger for $6.00. The detectives became inquisitive 
and checked with police headquarters to see if there 
was a report of a stolen typewriter. None was on 
record. 

Then on inspiration, the detectives took out a piece 
of carbon paper from the typewriter and read the 
reversed printing in a mirror. Vandeveer’s name ap- 
peared on the carbon; he was notified and drove to 
Oklahoma City to claim his portable 

The purchaser who thought he was getting a bar- 
gain for $6.00 was released, but the man who tried to 
sell the machine was held for investigation —EVH 





BUSINESS OPPORTUNITIES 





Sales Literature Wanted For New Firm W Rogers Advertiser, 316 } 

| : &.. a f Okla 1 newspape I hing busine is adding 
fice si ‘departr nent and desires sa terature in the industry 
Expanding "Firm Wants Trade Literature Sales literature on office ma 
nes, office equipment and supplies is requested by the Typewriter Clinic 

| ckinghan se rhe firm is.expanding and increasing its sales force 





CORPORATION RE 
FINANCIAL 





Burroughs Adding Machine Company, Detroit, Mich.—Total revenue 
ring 1949 was $54,562,4 2 per cent below the peak r of ‘8 wh 

total was $95,430,662, John S. Coleman, president of th mpany, an 

ed March § Profits for the yea were $7,470,608 pared with 

$ 2,194 in 1948. TI profits a nted to $ per share of stock a 

pared t » i 

Alt ig } United St 1949 

erthel rh € nd half ad n the 
t 4 roe i4- ind | m 

gor 4 ru ny post-wa W t Tt to pre 

wha i I i many fa rately 

} pr t there is erv of 

t hav pla B the 


International Business Machines Corporation New York, N. Y¥.—For the 


4 poration reported net it e of $ 2 
ti te { S. federal income t rease of $5,176,797 ove 
f $ 4 earned after taxe previ ' The 1949 
f bd 4 a WIT ( ipital 
k t ; end of t | Si0.A if 
I i number Oo J 4 a 
ipita é ler " 
I | cer ck d 
, never _uyponmites Compete, Inc., New York, N. ¥.—Th: tion and 
a If the six I ntr T ] ! iry ] i | rted 4 net 
{ $ il to $1.45 a i with $2.0 
r 3 the ame | i J y quart 
wed a f $842 equa $.7 t $093,75 r 
¢ : ame urter Ne \ l 
Underwood Serporetion, Now York N Y \ é vn in its 
earnings bs % : f I 48, the 
th ar i tatement Sp shoei é i Fe The eart 
gs equalied $4.60 each n 734.000 ol res t wit) &s 
in 1948 Total income was £46,887 gainst $ Current 
Dece be jast amounted t s bilitie 
$3,434,398 ed with $31 ‘ $ 46,12 espectively, at the 
f ‘ I ” : oi New 
I 
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STEEL EQUIPMENT 
... the High Profit Line to STOCK and SELL 








MAIL COUPON BELOW 
FOR FULL INFORMATION 


METAL PRODUCTS, INCORPORATED 
General Offices: 428 Monroe Avenve, Avrora, Illinois 
Factories: AURORA, ILL., YORK, PA., CHICAGO HEIGHTS, ILL. 
Sold Nationally through Factory Branches and Dealers 








LYON Metal Products, Incorporated 
428 Monroe Ave., Aurora, Illinois 


Give me the 6 Bic “Reasons Way” Lyon Steel Equipment 
is the high profit line to stock and sell. 











NAME 










ADDRESS 











City 








A PARTIAL LIST OF LYON PRODUCTS 


e Shelving ® Kitchen Cabinets ® Filing | * Storage veyor 


* Lockers ® Display Equipment ® Cabinet Benches © Bench Drowe * Shop Box 
* Wood Working Benches * lalelale liars! Cabinets ® Folding hoirs ® Work Be« 
ad Economy Locker Rocks bd Welding Benches ® Drawing Tables ® Drawer 
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STRONG! 
TOUGH! 


WE say so and YOU will agree when you 
have tried the NEW STORMS CAMEO X-TRA 
Ribbon. 

Here is a ribbon that can really take it and 
at the same time give beautiful sharp, clean 
impressions, 

STORMS CAMEO X-TRA is just the ribbon 
you need for heavy duty requirements without 
sacrificing quality of results. 


STORMS CAMEO X-TRA is a MUST for Elec- 
tromatic and other electric typewriters. Excel- 
lent too for Elliott-Fisher and Fanfold billers. 


REMEMBER: You change ribbons less often 

when you change to STORMS CAMEO X-TRA. 

Write NOW for more details about this out- 
standing product. Address Dept. C. 


Manufacturers of ‘‘The Complete Line’”’ 


|. HM. STORMS 
Company 


eS Ws) } 
Gs | 
SATE ) 
’ STORMS BUILDING 
L BROOKLYN 10, Wote 


y eke > 


















®tconns eren’* 
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| numbers not belonging in the figuring work. Claim 


| roller feet to allow it to be easily moved. The machin 


| 


| 


| Goods Company, 711 W. Lake St., Chicago 6, Il. 


| at a minimum cost. More information is availabl 


| suntan. Re-enforced double handles assist in car- 


NEW EQUIPMENT, DEVICES & SUPPLIES 
(Continued from page 44) 

















ODHNER ELECTRIC ADDING MACHINE 


The new Odhner nine-column electric adding m 
chine is now being shipped from Sweden. The key 
board is low and compact, with keys of varying heigh 
and of specially engineered shape to facilitate touc 
operation. Keys are recessed and solid. 

There are only three operating keys—one for addi 
tion and subtotals, one for subtraction and totals, an 
one for multiplication. Totals are said to be obtain 
immediately. An electric correction key has been d 
signed so that a light touch clears any incorre¢ 
number. 

Other features include the non-add key to recor 


to be remarkably quiet because of a new, smoothl 
rotating unidirectional main shaft and noise absorb 
ing rubber cushioning, the new Odhner has rubbe 
is built in sections so that repairs can be made quick] 


from Ivan Sorvall, 210 Fifth Ave., New York 10, N. ¥ 


NORTHWEST LEATHER GOODS BRIEF BAG 








A new brief bag with solid bottom and studs h 
been introduced to the industry. Six ounce and to 
grain cowhides are used in rich tones of ginger an 


rying the load. The interior has two leather dividers. 
The same bag also is produced of deep buff cowhides 
in ginger, suntan, Cordovan and black. Informa- 
tion can be secured from the Northwest Leather 


—-¢ — 


MAXWELL KATKIN SELLS MONTREAL FIRM 


Maxwell Katkin announces that he has disposed 
of his business, Katkin Business Equipment Company, 
Montreal. It is being operated now under the same 
name but incorporated by the new owners. 

Mr. Katkin had been originally employed from 
1921 on with the Safe-Cabinet Company of Marietta,) 
Ohio, in Montreal. At the time of the Rem-Rand7 
merger he remained with the new organization inj 
charge of the safe-cabinet division sales in Montreal} 
Leaving that firm, he entered the safe and furniture 
business in September of 1929. He had represented 
Herring-Hall-Marvin for nearly 20 years until 1948 
and was also exclusive Canadian distributor for the 
Cramer Posture Chair Company, Inc., until disposal o 
the business. He had been secretary-treasurer of th 
Canadian Office Furniture & Equipment Dealers Asso- 
ciation since its inception and was one of the original 


| organizers of this association. 
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..- ‘Reason -Why’”’ 4 
advertising in é 
American Business 

sells JACKSON DESKS! 














Saves an Hour a Day 


| for busy executives who have many visitors 
| 


It be just CK and forth to each other polish off a big 
pr : f tors alter another (¢ stor batch of problems j much less time than at 
‘ lient ommitt ferences of { “ ld formal confer: = : 


— CONSULT A JACKSON DEALER 
ry [ 


WASPER OFFICE FURNITURE Co. 


© JASPER, INDIANA wy 








“JACKSON DESK bps cal 
“- thly 
dvertising appears mon 
in he American Business Magazine 
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AN EXCLUSIVE FEATURE 
Makes This “Bank of England” 


EASIER TO SELL! 


One-piece continuous back posts bolted to the seat and to the 
steam-bent seat rail—an exclusive strength feature that makes 
our “Bank of England” chairs easier to sell. 


This is a typical example of the extra quality which dealers confi- 
dently expect in all chairs by High Point Bending. 


Learn why Boling is America’s Fastest Selling chair . . . order 
the “Bank of England” today. 


HIGH POINT BENDING & CHAIR CO. 


SILVER CITY, NORTH CAROLINA 





6710 No. 6711 No. 6712 No. 6713 
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"3400" CABINETS 


Completely 
New 


The best 
best appearing line of 


constructed, 


cases ever offered. 
Smooth running heavy 
ball-bearing slides con- 
structed on precision 
machines mean longer 


life. 
A Complete 
Line of the 


Sturdiest Files 
Ever Built 








COMPLETE DRAWER 
FOR “SUSPENDED” GUIDES 


Frames for using all types of suspended guides 
can be furnished to replace the follower block 


at any time. 


DIVIDER BLOCKS 


Metal divider blocks are optional for all types 


and sizes of drawers. 





Peerless Steel Equipment Co. 


Unruh and Hasbrook Aves. 
Philadelphia (11) Pa. 


CHICAGO NEW YORK 
H. E. Parliament J. J. Galen 
First Nat'l Bank Bidg. Suite 854 Bush Tower 
130 W. 42nd St. 


LOS ANGELES 
Philip J. Blair Co. 
1429 Los Angeles 51 
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GEORGE DEAN OPENS STORE IN PARK RIDGE 


Under the name Dean’s Park Ridge Stationers, 
George A. Dean, former vice-president and general 
sales manager of Horder’s, Inc., Chicago, opened a 
store in Park Ridge, Illi., on February 18. The new 
store is at 626 Touhy Ave., in the center of the town 
at a point where pedestrian traffic is heavy. 

A well-lighted window flanked by an entrance door 
at the left attracts customers and leads them into 
a colorful, uncluttered interior. A white ceiling, light 
green walls and a dark green floor make a pleasing 











GEORGE A. DEAN 


Fixtures of prima vera wood and 
complete the impression of cool 


color combination. 
fluorescent light 
spaciousness. 

Despite inclement weather on the opening day, visi- 
tors were considerable in number and sales were brisk, 
especially in the front half of the store, which is de- 
voted to gifts. and social stationery. A full line of 
greeting cards along one wall and an extensive array 
of gift items on island display counters and glass wall 
shelves engaged the interested attention of callers. 

Four large shadow boxes appropriately placed afford 
excellent means of making festive displays of certain 
items. Currently painted with dark green backgrounds, 
the display boxes can be changed to colors appropriate 
to the season. A well-stocked fountain pen case serves 
the dual function of displaying merchandise and sep- 
arating the social stationery department from the 
commercial section. A representative stock of com- 
mercial stationery items fills the back half of the 
store, the over-all size of which is 13 by 72 feet. A 
stock and shipping room at the back measures 20 
by 25 feet. 

In addition to commercial stationery and gift items, 
a complete line of art supplies is handled. 

Mr. Dean and a salesman named Gilbert Schiltz 
will call on industrial accounts on Chicago’s north- 
west side and the business areas north and north- 
west of the city. Mrs. Dean, whose responsibility is 
the gift department, and Miss Mary Martha Vance 
will handle inside the store sales. Victor Misch, stock 


boy, completes the staff. 
oa © — 


MARSH APPOINTS MANUFACTURERS’ AGENT 

Robert E. Wright, sales manager of the Felt-Point 
pen division of the Marsh Stencil Machine Company, 
Belleville, Ill., recently announced the appointment of 
O. L. Seaver, P. O. Box 716, Amherst, Mass. He will 
represent the stationery department in the states of 
Maine, Vermont, New Hampshire, Massachusetts, Con- 
necticut and Rhode Island. 

-_—_—e-— — 

GERALD T. OWENS PROMOTED BY EVERSHARP 

Gerald T. Owens, for the past four years southwest- 
ern, southern and southeastern sales manager for 
Eversharp, Inc., Dallas, Tex., has been promoted to 
the position of assistant to the vice-president in 
charge of sales for the Eversharp, Inc., division of the 
company. He has been transferred to New York City, 
where he will make his headquarters—JHR 
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Sell more customers with the 


BLAIR ALUMINUM LINE 


In the BLArR line of aluminum furniture you have a 






complete range of outstanding chairs, settees and tables. 






Offices, banks, stores, hospitals, institutions — 






you can equip them all with this one comprehensive line. 






And every piece is characterized by the 





BLAIR flair for distinctive style and rugged construction, 
which gives you the edge on your competitors— 


for when customers compare, the choice is BLAIR. 





BLAIR furniture is available in 
top-grain leather upholstery, 
Duran-and-Goodall Fabrics, or in 
all-Duran. Infinite variety of 
colors and combinations to harmonize 
' with any decorating scheme. 










No, 44 No. 54 








Write today for complete information on 





this distinguished aluminum furniture. 





No. 90 No. 40 
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Complete 


Line of Tables 
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with these new A-S-E stars! 


The New A-S-E 6000 Desk Line is 
star-studded with sales points 


—_ . » ‘ ° . > 
You'll be as proud to display these You'll want to begin with “looks” —and 

new A-S-E desks as we are, because many we think you'll agree this is as handsome a 

of the new features incorporated in them desk as clean, modern design can produce. 


Now check the new features below and 
add them to the many other A-S-E features 
you already know. Then consider the 
per completeness of the line—a size and style 
thing important to talk about, it’s these new for any practical requirement in the 
stars of the desk world! modern office. That’s the story: every- 

We urge you to compare the 6000 Line thing you need to increase your desk sales 
with any and all desks on the market. is here in the new A-S-E 6000 Desk Line. 


have come from you dealers. 
lf ever desks were loaded with customer- 
wanted features that give salesmen some- 


Check—Compare these new features of the A-S-E 6000 Desk Line 


% Handsome, modern design with base set standard 60” x 30’. 
A size and style for every office requirement. 

* New Styledge molding circles desk in one continuous piece. 
Warm to the touch, and as durable as sieel itself. Set in beautiful 
anodized aluminum trim. 

* All box drawers operate on 6-point nylon glides, self-lubri- 
cating, which eliminates all metal-to-metal contact. Smoothest, 
quietest you've ever seen. Will last life of desk. 

* Pop-out dictation shelves cushioned in rubber in both "in" 
and “out” position. 


*% 10-bearing suspension on correspondence drawer, incorporat- 
ing rebound feature. Depth to accommodate 2 letter-width 
cross files. 


* Complete convertibility, with the fastest interchange of drawers 
and tops on the market. 





* Deepest box drawers on the market. 
* All desks Bonderized. 


Act— Sett— EARN WITH THE COMPLETE A-S-E LINE! 





OC \ ALL-STEEL EQUIPMENT INC. 


600 CLEVELAND AVENUE . AURORA, ILLINOIS 

















Secretaria Flat Top Desk 76’’ x 36” Single Pedestal 45"’ x 30” Fixed Center Bed 
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VALCO 


SPUN-ALUMINUM 
... Makes easy 


accessory sales 


>« COSTUMERS 
>< TORCHIERS 
>< SMOKING STANDS | 
> SAND URNS 








No. 408 
COSTUMER 


12'/"" diameter  pol- 
ished cast aluminum 
ring. Eight hooks 67" 
high. verall height 
73". WA" diameter 
aluminum upright, 16" 
diameter base. Ship- 
ping weight approxi- 
mately 40 Ibs. each. 

















t 


\ 


No. 60S 
SMOKING STAND 


Height 2i'' — Diame- 
ters: Base 10"'. Stem 
1/,"". Tray 10 Inter 
liner 8%"'.  Interliner 
is of anodized alumi 
num. Will not stain— 
no glass to break. 
Heavily weighted—ap 
proximately 10 Ibs 
each 


+ BEAUTIFUL 
* FUNCTIONAL 
* GLEAMING FINISH 


Send Jor complete information 


VALCO COMPANY 


2937 Sheridan Ave., St. Lovis 6, Mo. 











No. 25 
TORCHIER 


3 way Mogul sock- 


et. 14" diameter 
shade. 65" high— 
i'4"" diameter 
upright. 14*' 
diameter base— 
heavily weighted. 
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COLOR ENSEMBLE SERVICE FOR OFFICES 
(Continued from page 29) 


is placed and against this drapery material chosen by 
the customer is hung. A rectangle of carpet is placed 
in front of the prover, and the ensemble viewed as a 
whole. Any unpleasing combination is brought out 
this way, and the general effect the chosen colors will 
present when used in a full-scale office is shown at 
a glance. 

This Guild Gallery Plan co-ordinates colors, using 
20 completely compatible shades, which can be ar- 
ranged in any combination of furnishings without 
clashing. Also, a chair or desk can be substituted 
and “proved” before purchasing. Rather significant is 
the fact that highly-polished, dark woods are giving 
way to the bleached shades. 


Although each manufacturer of paints or fabrics 
tends to name his own shades, the Guild colors used 
are as follows—billiard, Erin, olive and bottle greens; 
warm, stone and gunmetal grays; primrose yellow, 
Guild gold, and hickory brown; white, chartreuse, rose 


| beige, carnation pink, and azure, Wedgewood and teal 


blues; geranium and cardinal reds; and blue plum. 
All these colors, no matter what combination they are 
used in, blend and complement each other. 


Color Psychology Is New 


“Color psychology is a live topic of conversation 
these days,” Mr. Jones explained. “We don’t know 
too much about it yet, but we do know that people 
react to different colors as to other stimuli.” 


To illustrate, he led the way to the salesman’s of- 
fice. The chairs were in cardinal red leather, and this 
color was also carried out in the corded drapes and 
rug. A huge bamboo shade in bleached tan hung at 
the simulated window. The walls were Wedgewood 
blue—a deep gray-blue—with a warm-gray horizontal 
panel along the south one, on which were thumb- 
tacked charts and illustrations. This same gray was 
carried over into the rough-weave material of the 
davenport, above which are formalized pictures framed 
in white, with a deeper red matting. Desk and tables 


| again were in bleached mahogany, with large, solid- 


looking lamps in the cardinal] red shade. 


This is an interesting study, inasmuch as red is a 
startling, wide-awake color. Salesmen must be just 
that, and the use of this color acts as an effective 
whip to the senses. 


Use of Green Is Pronounced 


Quite the opposite effect is achieved in the execu- 
tive’s office. Here the use of greens was pronounced. 
In the color scheme generally accepted, this color is 


| a mental one, relaxing to eyes and taut nerves! A 


sectional davenport was on the east and south of this 
office, with a wedge-shaped chair in the corner, work- 
ing it into a unit. It was covered in a true chartreuse 
in a rough-weave, crash-like material. Leather chairs 
were upholstered in this color, also, and set against 
bottle-green walls! A stone-gray rug carpeted this 
room from wall to wall, adding dignity and luxury to 
the setting, and six pictures hung about a foot above 
the davenport, framed in the gray shade against white 
matting. 


A large, round, low table, painted white, fronted the 
davenport, with several issues of Fortune on it. The 
appearance of this office, its dignity of color and its 
1950 
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Art (Y\atal 


goes all the 
WAY oe 


To mec the reeeds of 
modu busimons ! 








From the smallest requirement of 
the smallest office to company-wide 
needs of the nation’s largest busi- 
nesses—Art Metal can supply busi- 
ness equipment and systems to 


meet every problem, every need 


For more than 60 years, Art Metal 
engineers and planners have care- 
fully studied the requirements of 
business and planned ahead for 
every need of ordinary or special 
nature. From chairs to files 

from desks to visible index systems 
_.. Art Metal has it .. . in equip- 
ment, in design, in engineering, in 
utility, in dependability. Yes, the 
broad range of products back of 
the Art Metal name go all the 
way to meet all the needs of 


modern business. 


ART METAL CONSTRUCTION CO. 


Jamestown, N. Y. 


Art (etal 


Jamestown, New York 
. 3.5. 













bio the finest in quality business equipment 














DESKS in the famous Executive, Conference, Airline 
and Mainliner styles . . . and in a wide range of 
sizes and styles and heights to fit every need of the 
executive, secretary, typist, clerk and other specialized 
personnel. All combine functional efficiency with 
modern styling and durability. 





LETTER AND CAP FILES—superheight 5~drawer, 
standard 4-drawer, counter-height 3-drawer and desk- 
high 2-drawer models in the Director and Com- 
mercial grades . . . designed to meet all filing needs. 
CARD RECORD AND GENERAL FILES in all heights 
and sizes, including widesections and halfsections, to 
fit every need. Counter-height combinations of files 
and storage units. 









PLANFILES—an Art Metal exclusive for vertical filing 
of architectural and engineering plans. Preserves valu- 
able drawings and keeps them accessible. Simplifies a 
perplexing filing problem for the architect and engineer. 





ME 


pve vn 


TLL 


BOOKCASE AND BOOK UNITS with the sectional 
Space-A-Shelf construction that combines many years 
of experience in building bookstacks for some of the 
nation’s largest public and institutional libraries. In 
a wide range of sizes in horizontal and vertical sections. 





SAFES for dependable protection of all types of 
valuable records. Labels of the Fire Underwriters’ 
Laboratories certify their protective qualities and as- 
sure the safety of your records. 





ALUMINUM OFFICE CHAIRS in a variety of 
executive, clerical and stenographic models including 
special posture models for clerks and typists. Durable 
construction and smart appearance join with Correct 
Seating in this newest Art Metal line. 











POSTINDEX VISIBLE RECORDS fir the needs of 
every office and every business today. Exclusive Post- 
index features provide the quickest most comprehensive 
and economical method of keeping “up-to-the-minute” 
controls over every department of every business, 





WABASH FILING SUPPLIES AND SYSTEMS offer 
complete filing and indexing systems for any busi- 
ness or any department of that business. Complete 
indexing systems are planned and installed by Wabash 
to meet every special need. 








large, impressive desk gave it a look of success 

Pembroke Company is an “all things to all people” j 
store. To the clubwoman, it is headquarters for that 
exquisite, but different, bridge prize; to the stenog- 
rapher, it is the supply house for typing materials; 
to the businessman, it is a good place to fill his office 
needs. Established in 1883, it is now headed by Adrian 
Pembroke, grandson of its original founder 


Depend on Outside Salesmen 
Pembroke’s do not use radio, and do very little news- 
paper advertising, relying on a steady trade estab- 
lished through the years. They depend on their out- 
side salesmen to create a desire for their products 
| | These “systems people” are highly trained for their 
INSTALL- work. Part of their equipment is a visualizer, which 


shows an 11 x 8'-inch picture back of celluloid 


* 
1 By pictures, the salesman can build a whole room for 
the customer as he sits at his desk in his own office. 
en | In this visualizer authentic pictures of the walls of 


ES an office, the desk and chairs, and the whole color 
FILE GUW/D. scheme can be presented to the client as it will look 
when completed. 

Pembroke’s held a formal opening for its new office 
display, and the people came in crowds to view it. 
Approval and appreciation was expressed on every 
hand; word-of-mouth advertising has done a great 
deal to make a demand for this new office furnishing 
plan 

Pembroke’s realize that their “package delivery” 
office, which saves time and nerves, and creates beauty 
and harmony, is the most talked-of development in 
Salt Lake City at the present time. They are very 
happy with the success it has had so far, and plan 
to “keep out in front” along this line. 











—-- 


REMINGTON RAND LAUNCHES CAMPAIGN 
Climaxing an intensive study of the ratio between 
sales supervision and sales performance, the manage- 
| ment controls division of Remington Rand, Inc., has 
just launched an advertising and promotion cam- 
paign on a newly-developed set of tools for manage- 
OC) ment—instruments of sales control. 
The campaign, prompted by investigations of the 
division’s products and methods research department, 





Patent No. 2248355—D128118 





Barkley Plastic Tab FILE GUIDES bring is designed to help business management meet the 
greater ease ... speed... efficiency to the essen- need for improvements in selling techniques as well 


as closed administrative supervision of sales. The 
‘ : drive will lead off with publication and direct-mail 
for the rapid tempo and the accelerated pace ol advertising during the next two months and will con- 
today’s business needs. The crystal clear plastic tinue throughout the remainder of 1950. 

’ First phase of the initial 60-day campaign will be 
promotion of the new “Sight-Seller’, a demonstrator 


tial task of filing. They're especially designed 


tab angled for greater visibility helps to make 


filing and finding” effortless. Needless to say, housed in a ring slide binder. Various visible record 
the popularity of these Barkley Plastic Tab systems for prospect control—records which keep tabs 
FILE GUIDES means plus sales and _ plus on who is ripe to buy what—will be featured next in 

. , the drive, and the third phase will cover the promo- 
profits for dealers from coast to coast. Investi- tion of visible sales control systems, pointing out to 
gate ... find out how it pays to be a BARKLEY management that profits can be multiplied by the 


intelligent use of comprehensive customer and sales 
ae , analysis records 
Write for Illustrated Literature es 


CORRY-JAMESTOWN OPENS WEST COAST 
WAREHOUSE IN BERKELEY, CALIF. 

The Corry-Jamestown Manufacturing Corporation 
Corry, Pa., has opened a new warehouse in Berkeley, 
Calif., to better serve West Coast stationers and office 

| equipment dealers who carry the company’s Steel Age 


. line of steel office furniture. - 
Je Je + | Located at 1306 Third Ave., the new warehouse is - 


under the management of P. K. Hillstrom, well-known 


dealer. 





Manufacturers of Filing Supplies | West Coast manager of Corry-Jamestown. Mr. Hill- - 
J . . > 
1220 W. Van Buren St. Chicago 7, Ill. | strom will continue to call upon office equipment ce 
| dealers in that area. 
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Rear View 


tends 





Note how the back ex 
below the guide top 


and how it anchored by metal eye- 


lets for added strength and wear 





Cross Section 
constr ? 


Note the one piece 
the front reinforcement, 
toured bock and how 


the smoot! 

the slit pr des spring action to hold 
the inserts tightly but mokes changing 
a cinct 

FREE! 


ILLUSTRATED CATALOG OF 

THE FAST SELLING SELCO 

LINE OF FILING SUPPLIES 
s . . 

WRITE TODAY FOR YOUR 

COPY 


SELL CORPORATION 





MANUFACTURERS OF 





531 S. 

































































NEW-IMPROVED 


SEL Plate TAB 
A INDEX GUIDES 
\ss 


— eS 
a %& Tabs of Clear *Tenite Plastic 


N\ 
gid p % 45° Angle For More Visibility 
\ 












est 


\* = 
we une : , 
% Design Permits Letters 
% Blank Labels Allow 3 Lines Pica Type 


sett gs! % Larger 
% Smooth, One Piece Construction 


reat? 





% Spring Action For Tighter Inserts 
% Yet Easy To Remove, Replace 
% Metal Anchored — Non-Flash Burn 
% Seltabs Available In Any Width 
% Body of 25 Point Grey Pressboard 


SHOW THEM AND YOU’LL SELL THEM! 


Your customers will like the greater visibility of the 45° angle Seltab; 
the use of larger letters to help them file and find quicker, faster. 
They'll like the smooth Tenite plastic that ends finger cuts or scratches; 
that won't shrink, split, crack or discolor, that outlasts all other tabs; 
is lighter, takes less space than metal tabs. Let them feel the con- 
toured back that never catches file materials. Show them the strong 
construction, the metal eyelets, how tight the inserts are- 
yet so easy to remove, replace. All that means value and 
utility that gets orders and reorders. 





FILING SYSTEMS AND SUPPLIES 
CHICAGO 7, ILLINOIS 


*Tennessee Eastman 
Corp. Trade nome 


JEFFERSON ST., 
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“It’s a snap to take a nap” 


NO EXECUTIVE COULD 


RESIST A REST 


with this ‘40 WINKS” couch around! 





With the tremendous demands on the 
energy of America's top flight business 
executives, it is no wonder they need 
occasional rest periods during the day. 
This "40 WINKS" couch is the answer. 
It is formal enough to beautify any pri- 
vate office—yet in a few seconds, it is 
quickly converted into the ideal place 
for a few minutes of complete relaxa- 


STATIONERS 


MANUFACTURING CO. 
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tion. Sell relaxation and boost your 
furniture sales and profits with the "40 
WINKS" couch. Nothing else like it on 
the market. Luxuriously upholstered— 
finest in construction. Write for com- 
plete information on the "40 WINKS" 
couch and our complete line of up- 
holstered furniture. 









“Upholsterers Co 





1414-20 W. TUCKER STREET 
FORT WORTH, TEXAS 


. . . ,? 
Smertcan Bustness 
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NATIONAL BLANK BOOK ELECTS NEW OFFICERS 


At a joint meeting of National employees and com- 
pany officials held at the H. B. Lawrence school, Holy- 
oke, Mass., on January 20, the following new officers 
of the company were named: 

Richard P. Towne was elected president to succeed 
his uncle, Joseph M. Towne, who was advanced to 
chairman of the board of directors. 

Richard M. Weiser was named to a newly-created 
post of vice-president in charge of manufacturing. 





RICHARD P. TOWNE OeEPE 0 TORE 


Alton B. Hughes was advanced to treasurer, continuing 
with the duties of his present post of controller. Ed- 
ward S. Towne and Paul B. Buckwalter remain vice- 
presidents, the latter to be in charge of sales. Harold 
Hansen was elected to the newly-created post of 
assistant vice-president in charge of manufacturing. 
His function will be to integrate the two National 
manufacturing divisions. 

President Richard P. Towne said the promotions 
were authorized by the board of directors to conform 
to a more modern organization pattern and should 
put the company in a stronger position to conform 
with the competitive conditions developing in 1950. 


—- 


SCHOOLEY PRINTING PLANT CHANGES HANDS 

The Schooley Printing & Stationery Company, estab- 
lished more than a half-century ago in Kansas City, 
Mo., has been sold by the founder, Arthur Schooley, 
to Jay V. Wilcox, president of the Wilcox Electric 
Company 

Schooley, who will be 82 years old next September 
17, started in 1893 with a modest office supply business 
in the old Boston Building at Eighth and Wyandotte 
Sts., calling on local businessmen with a limited stock 
of pencils, carbon paper and similar supplies. 

Though retiring to inactive status, Mr. Schooley will 
continue as chairman of the board of directors. Wil- 
cox, his son-in-law, has been elected president, general 
manager and treasurer. As president he succeeds Kel- 


logge Smith, who retired recently after 47 years with 
the firm. Other officers of the firm are Roy S. More- 
land, vice-president, and Joseph D. Landes, secretary. 
W. Earl Tucker, who joined the Schooley firm 18 
months ago after 2214 years with Hall Brothers, will 
continue as sales manager. 


Mr. Wilcox said no changes are contemplated in the 
operation of either the printing or stationery divisions 
of the business, though future expansion plans are 
being made for both 


—- — 


NAME NEW BAINBRIDGE REPRESENTATIVE 
C. L. Scheffler of Dallas, Tex., manufacturers’ rep- 


resentative, will now represent Bainbridge, Kimpton 
& Haupt, Inc. Mr. Scheffler was formerly with the 
Carter’s Ink Company. 

The territory to be covered by the new Bainbridge 


representative includes Texas, Oklahoma, Arkansas, 
Louisiana, Mississippi and the city of Memphis. 
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1163-F 60x34 
T1S1-F 50x30 


..for the NEW 


Exon AY, 
Alma has another swift seller ready for your 


showroom... the new Economizer. 


We've taken that solid favorite, the Alma 
1100 Series, and redesigned it for added 


eye appeal... and sales appeal! 


A beautiful new shaped top and rounded 
corners will make the sturdy Economizer a 


top choice with your Wise Economy buyers. 


We've made the desk . . . you'll make the 
sales! Order several numbers from the new 


1100 Economizer today. 








PRethery vesks ant MADE oF WOOD 
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THE Neu 


FLUORESCENT DESK LAMP 


UNDERWRITER APPROVED 


MeTALLIc Bronze o lustrous Grey 








LIST PRICE 
No. 4900 


oa $695 


less bulb 







ORDER YOUR SAMPLE LAMPS TODAY. 





Wired for 110 


Baked Enamel on Bonder- LIST 
ized Steel for Lasting volt, 60 cycle 


Finish $ 6 95 Height: 112” 


One Piece Shade, Rolled Length: 20 
Edge 
Weight: 812 
Instant Starting Switch less ibs packed 
Each Lamp carries Under- bulb Individuel 
writers’ Label cartons 

















UNEQUALLED EYE APPEAL . . . UNEQUALLED 
LIGHT APPEAL . . . UNEQUALLED PRICE APPEAL 


Here is the answer to the demond for o superior quality Fluorescent 
Desk Lamp priced within the reach of millions. Nothing has been 
socrificed to produce the highest quality fluorescent desk lamp on 


the morket today. No dealer can offord to miss this opportunity 





— 
WATCH your sales volume 
go up when you display 
this Lamp. It will increase 
store traffic and stimulate 














Niels 





INDUSTRIAL LAMP CORPORATION 


ELKHART, INDIANA 
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BALANCED PROGRAM FOR DISPLAY WINDOWS 
(Continued from page 24) 

merely by flipping the pages to the proper place, the 
store can determine how the window was arranged, 
how much was spent for advertising, and what volume 
of sales actually resulted. While a year’s experience is 
not enough time to base calculations upon, it is felt 
that ultimately the book will make it possible to “weed 
out” unsuccessful types of window displays in favor 
of those which invariably show response. 


Glamour is a “Must” 


There is one basic requirement expected of all Out 
West Printing & Stationery Company window displays 

that each contain “glamour” to a degree. “We guard 
carefully against the tendency to over-commercialize 
our windows,” Mr. Mason said. “By that I mean that 
too frequently the office supply store will fill up its 
windows with dull, uninteresting merchandise which 
appeals only to office managers or industrial buyers. 
Although we are primarily a commercial office supply 
and stationery store, we prefer to use the windows, 
as far as possible, for merchandise which will attract 
sales from the street. Thus, there will always be one 
or two strictly commercial windows, while the rest 
show such items as fountain pens, party favors and 
novelties, useful index equipment and gift suggestions. 
Four times a year we devote all of the window space 
to strictly seasonal promotion, such as in January, 
windows devoted to folders, blank books, inventory 
record, double entry ledgers and this type of merchan- 
dise. Over the course of a year, however, our windows 
can be depended upon to appeal to nine out of ten 
passers-by.” 

The merchandise alone is not sufficient to insure 
window appeal, according to the Colorado stationer. 
Much of the “glamour” referred to above is effected 
by means of clever slogans and selling signs, which are 
always centered in each display. A typical example, 
during the Christmas season, was a poster lettered 
“Make Christmas Last Longer,” coupled with a display 
of fountain pens, stand-type ash trays, and other use- 
ful gifts, which will be used time and time again by 
the recipients. As far as possible, a little humor is 
always worked into each of the selling slogans, always 
“catchy” enough that people will stop to read them 
when they would pay no attention to a mass of small 
items on the window floor. 

Contrary to the policies of many leading stationers 
around the country, Mr. Mason feels that the back-in 
type of window has many advantages over the “all- 
glass front” installed by many stores. Currently con- 
templating complete remodeling of his building, he 
intends to install a combination of the two—so that 
the visitor at the sidewalk will look down into mer- 
chandise displays, and yet see over them into the store 
interior. “The best way to sell merchandise and to 
create buying impulses, is to get the merchandise close 
to the passer-by,” he summed up, “and well-planned 
window displays are the only means of doing this.” 
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SCHONEBERGER BUYS ARIZONA STORE 

Purchase of the Hart Business Supplies firm at 
Prescott, Ariz., by Bert Schoneberger was recently 
announced. It will be known as the Bert Schoneberger 
Business Supplies, continuing in the location at 227 
W. Gurley. The new firm will handle a complete line 
of office and business supplies, including the line of 
Underwood and Sundstrand office machines. Started 
by Fred Parrott in 1946, the store was purchased by 
Mr. Hart about two years ago. 
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There’s EXTRA 
SELLING POWER 


in. this new 


THOMAS FURNITURE 





New Thomas No. 6000 series, showing Island Base. Upholstered in Kalistron. 


Here’s how ut will make 


EXTRA SALES FOR YOU... 


You can tell your customers that this beautiful new Thomas furniture will 
stay ne king for years—because it has the extra advantage of Kalistron covering. 
That means it won't show surface wear—because prize-winning* Kalistron has 


color fused to the underside of clear, special vinyl sheeting. You simply can’t chip, 


scratch, scuff or peel that rich, glowing color! 


Thomas’ fine workmanship and styling combines with Kalistron’s 
enduring beauty to make quality office furniture that sells faster— 
and brings customers back for more. Send for detailed information 


today—and learn why more and more dealers are turning to Thomas! 


* Winner of Modern Plastics 
Award for furniture 
and interior decorating 
material. 
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FURNITURE COMPANY HIGH POINT, NORTH CAROLINA 





Regular Repeat 
Orders 


FOR ADDED PROFITS 
Fae 


Lithographed forms mean easier selling . . . they’re 
priced right and made to exacting specifications for 
trouble-free operation. Hano registers range from 
the simplest Portable to Refolder-Cashdrawer 
combinations. 

You should sell the complete Hano line of Litho- 
graphed Forms. . . satisfied customers mean repeat 
orders and your own imprint assures you of re- 
peated profits. 

We sell through dealers . . . we invoice you at the 
wholesale price, ship in your name and under 
your labels. 

If you are an established stationer or printer, 
write for details of the most complete line of 
Lithographed Autographic Register Forms, Snap- 
a-parts, Eiationede Forms and Devices ever avail- 
able to stationers and dealers. 


Mid-Western and Southern 
Dealers Wanted 


PHILIP HANO COMPANY, INC. 
HOLYOKE, MASS. 
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BURROUGHS APPOINTS W. A. DURBIN 

Appointment of William A. Durbin to a new post of | 
director of public relations of Burroughs Adding Ma- | 
chine Company was announced recently by John S. 
Coleman, president of the company. 

Mr. Durbin was previously on the staff of the Ivy 
Lee and T. J. Ross public relations firm and since 1947 
devoted his entire efforts to that firm’s work with 
Burroughs. Mr. Durbin will head up a newly-created 
public relations department within the Burroughs or- 
ganization and the Ivy Lee and T. J. Ross firm will 
continue as the company’s independent public relations 
counsel. 

Mr. Durbin was graduated from the College of Arts 
and Sciences of St. Louis University in 1948 and the 
St. Louis University Law School in 1941. During this 
period he also worked on the staffs of several St. Louis 
radio stations and in 1941 became the chief announcer 
of KXOK. From 1942 to 1946, he served with the Fed- 
eral Bureau of Investigation as a special agent with 
field office assignments at Miami and New York and 
for two years in FBI headquarters in Washington on 
special public relations assignments. 

In 1946 he returned to St. Louis to become director 
of public relations of St. Louis University. The next 
year he was elected vice-president of the American 
College Public Relations Association. In July, 1947, 
he joined the staff of the Ivy Lee and T. J. Ross public 
relations firm 

ee 

EDWARD B. STEIN ELECTED VICE-PRESIDENT, 

SALES MANAGER OF STEIN BROS. MFG. CO. 

Announcement has been made by Stein Bros. Mfg. 
Co,. Chicago, of the election of Edward B. Stein to the 














EDWARD B. STEIN 


positions of e-president and sales manager of the 
company 

Born in Chic 
the son of Leo 
versity of Illi 


ago on April 23, 1917, the new official is 
and Reva Stein. He attended the Uni- 
1ois and has learned the leather goods 


business since childhood, working in the factory after 
school and during vacations. Except for his service in 
the United States Navy during the last war, he has 
spent the last ten years in production, purchasing, 
selling and executive work of the Stein organization. 
He is a member of the Chicago Senior Scout Executive 
Council committee 
ee ee eee 
HARRY YAGER ON EUROPEAN TRIP 
Harry Yager of David Kahn, Inc., accompanied by 
Mrs. Yager, sailed on the “Queen Elizabeth” March 11 
for an extended visit to Europe. En route Mr. Yager 
will visit Wearever pen representatives in England, 
Holland, Belgium, France, Switzerland, Italy and 
Palestine 
—<—>-o____ 


WAR VETERANS OPEN TYPEWRITER FIRM 
John Braden and E. G. Carlson, World War II vet- 
erans of Creston, Iowa, have opened the Reliable 
Typewriter Exchange at 701 Hulin St., Charles City, 
Iowa. They are handling a complete line of office 
machines and typewriters.—AL 
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John R. Hermann says, 


“The H-H-M Line Excels On Each Of 
Our Principles For Client Service.” 


The Hermann Safe Co. of San Francisco has 
grown into its position of leadership upon these 
principles, conceived by founder John Hermann 
in 1889... 


© “The most advanced principles of design 
and engineering.” 

© “The highest standards of craftsmanship.” 

© “Widespread service wherever and when- 
ever needed,” 


His son John R. Hermann, President, and his 
grandson, John R. Hermann, Jr., Secretary, 
with Vice President Carl F. Haas, pledge that, 
“these principles *** shall not be deviated from 
in any degree, even the slightest.” The pro- 
tection requirements of Hermann’s clients are 
served well by the broad lines of H-H-M Safes, 
Chests, Vault Doors, Insulated Record Files and 
Bank Equipment, that are handled in regular 
carload lots. The Hermann’s are alert to the 
new services they can offer clients with H-H-M 
Natural ROTARY RECORD FILES and 
RIGID-STAK Steel Transfer Files. 


Dealers interested in the H-H-M exclusive 
franchise that is the companion of successful 
client service are invited to write about the 
possibilities for their territories. Ask for a 
copy of the new book on Natural Rotary 
Record Filing, “IMPROVE RECORD CON- 
TROLS AND REDUCE COSTS.” Write today. 
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HERRING-HALL-MARVIN SAFE CO. 


Builders of the world’s finest ... Rotory Record Files ® 


Stee! Hospital and Building Equipment. 
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Insulated Record 
Files @ Steel Transfer Files @ Safes © Money Chests ® Vault Doors © 
Bank Vault Equipment @ Drive-in Windows © Night Depositories © Sieiniess 








the Worden 


SECRA-TYPE, 
Desk 


in beautiful Walnut or Oak wood, 
enables you to offer an article that 
appeals to Management because it 
contributes to more efficient and 
speedy output by employees. 





No, 242 ST—42” x 32” Patent No. 2133807 


Of great importance, this desk contains a station 
ery compartment (as well as 


letter-heads, envelopes and other supplies where 


they are instantly accessible, without turning con- 


stantly from one side of the desk to the other. 


Available in several sizes with the stationery com- 
partment and in the 36” length without the com 
partment. 


Flat top desks available in all sizes 
to match. 





No. 252 ST—52” x 32”. Patent No. 2133807 


Literature showing complete line is 
available upon request. 


The 


Worden Company 


200 East 17th Street 


Holland, Michigan 


1 typewriter) placing 
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IS YOUR PROFIT ON SALES A GOOD PROFIT? 
(Continued from page 20) 

years, the return on capital investment is one yard- 
stick of business analysis that should be watched 
carefully. If this return has decreased since pre-war 
days, you are not making your invested dollars work 
hard enough today. If our experience is any criterion, 
we believe that many dealers are earning less profit 
on their capital than they earned before the war 
This means that their business has slipped somewhere. 
That “somewhere” depends upon circumstances. It 
may be over-expansion, high credit losses or “invisible 
losses” of one kind or another. 

Bad managerial methods depress the turn on net 
worth, that is, the return on invested capital. By im- 
proving managerial practices, keeping adequate and 
accurate books, and analyzing business figures regu- 
larly, many dealers can boost the return on net worth 
quite substantially. 


How to Figure Turn on Net Worth 
Stock has turnover, so has labor, so has net worth 
The average businessman is familiar with the first two 
turns, but the last is quite Greek to him, yet, it is one 
of the most important turns in his business. This is 
how to figure the turn on net worth. 


Profit and Loss Statement 


Sales $50,000 
Cost of goods sold 30,000 
Margin on sales $20,000 
Overhead expense 17,500 
Net profit on sales $ 2,500 


Balance Sheet 


Current assets $10,000 Current liabilities...$ 5,000 
Fixed assets 20,000 Net worth 25,000 


Total $30,000 Total $30,000 


These statements show two turns a year on net 
worth, the net worth divided into the sales ($25,000 
into $50,000) and ten per cent return on capital in- 
vested ($2,500 sales to $25,000 net worth). 

Before the war, surveys in this field showed that 
the average turn on net worth was 3.5 and the return 
on capital investment about 15 per cent. However, 
the turn on net worth depends upon sales, profits and 
the dollars invested in the business and there are as 
many different combinations of these three factors as 
there are hands in poker. 

Overcapitalization is at the root of much of the 
trouble when the turn on net worth is low. That is 
one reason why the dealer should watch this turn. It 
flashes the red light when he is sinking too much 
money in his business for the return it yields. It tells 
him when to put promotional pressure behind his sales 
to get enough business to justify the investment 


Small Dealers Often Fare Best 

Before the war, spot-checks of dealers in this field 
with high capital investments showed that many had a 
low turn on net worth, sometimes less than three, 
whereas those with small business investments earned 
as high as 24 per cent on their invested dollars. This 
would indicate that some of the larger dealers earn 
less than they should on their invested dollars, which 
may be due to the fact that they pay too little atten- 
tion to the yield on their invested capital or they 
have invested too much in expansion without due con- 
sideration for all influencing factors, or they are not 
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Kenmar Manufacturing Company, 
East Palestine, Ohio 





Sectional sofa in one of the sensational 
new washable Boltaflex Multi-Color 
Prints and Patterns by Stanley Manufac- 
turing Company, Fort Worth, Texas. 





Thomas Furniture Company, 
High Point, North Carolina 


Wm. Brenner Furniture Corp., 
Cincinnati, Ohio 
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Within a week YOU'LL be our best SALESMAN! 

















And you'll be paid accordingly in the most valued 
coin of the realm —high praise for your good taste. 

That’s right. Within a week after you put Boltaflex- 
covered furniture in your offices, you'll be selling 
Boltaflex to your visitors, and they'll praise you for 
your taste. For here at last is a truly beautiful cover- 
ing material specifically designed to take bruising office 
wear . . . strong enough to hold its shape indefinitely 

. colorful enough to brighten the dullest place of 
business. 

You'll show your guests how the dirtiest smears flick 
off with soap and water. And when you're talking price, 
you'll gloat to find them guessing twice the actual cost. 

You'll have the proof that Boltaflex won't chip or 
peel; resists staining, scuffing and fading; and comes 
in a spectrum range of colors from rich reds and 
browns to light pastels . . . unheard of for offices before! 

Leading manufacturers, like these shown, are cover- 
ing their finest pieces with Boltaflex, because more and 
more men like you have become our best salesmen! 
Select your Boltaflex-covered furniture in your favor- 
ite furniture or department store, or write Dept. 0-54 
for further information. an 


THE BOLTA COMPANY 
Lawrence, Massachusetts 


Branch Offices: New York, 45 W.. 34th St.; j 
Chicago, Space 211 American Furniture 
Mart; High Point, N. C., 513 English 
St.; Philadelphia, 230 Arch St.; Los 
Angeles, 8820 West 18th St. 


Boltafiex is also available 
in SEALTUFT for chrome 
and other furniture. 


*ALL PLASTIC MATERIAL 
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AT Low Cost 


DOUBLE PEDESTAL SQUARE LEG FLAT TOP 
DESK NO. 60-C . .. an exceptional sturdy and 
attractive office desk at a saleable price. Choice of 
walnut, mahogany or oak. 


SINGLE PEDESTAL FLAT TOP DESK NO. 42 
. . + practical and good looking. Tops of selected 
walnut and quarter sawed oak veneers—1!/; inch 

5 ply, banded edges, hand rubbed. Panel and drawer 
fronts of walnut and quarter sawed oak—S pl) 
veneers. Complete locking devices. Brass ferrules 
—Finished—walnut and oak. Size 42 x 30 inches 
Shipping weight 110 Ibs. 


Prompt Delivery Guaranteed 





QUALITY 


OFFICE 
FURNITURE 








McLE0UH FURNITURE COMPANY 


1359 N. NORTH BRANCH ST. 


134 


Write for Illustrated Catalog of complete 
McLeod Line of Desks and Costumers 
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promoting their sales with top-flight effectiveness. 
Because there are so many variables in the picture, 
we cannot give specific recommendations. It can be 
said, however, that the dealer who gets a big return 
on his invested dollars is a top-flight operator, that 
all dealers should keep their eyes on this return and 
compare the yield with that of safe outside invest- 
ments. If you are approximating outside yields on 
safe investments, then you are not getting enough 
return from your own business for the risk and over- 
head-aches—and when sales recede, the return may 
drop to less than the yield on safe outside investments. 
Business may take the low road some day and then it 


won't be so healthy for the dealer who has been mak- 
ing a low return on capital investment while business 
has been on the high road. Even if we go along full 


speed ahead, it is wise business to be prepared for 
the worst 

Check this return against pre-war figures. If you 
are doing a sound managerial job, this return should 
have increased, not decreased. Watch it periodically. 
Try to keep as far above the return on safe outside in- 
vestments as possible to pay you well for your business 
efforts and risk, and to “cushion” a decrease to out- 


side yields or less if business tapers downward. When | 
you contemplate expansion, try to appraise the effect 


on this return 

Finally, the higher your return on capital invest- 
ment, the more your business is worth on the market. 
This return is the most important factor when ap- 
praising the value of a business. A buyer considers the 
excess of the earnings on net worth over the earnings 
on safe outside investments when he dickers for pos- 
session of an established business 
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EMPHASIZE EFFICIENCY TO MEET COMPETITION 
Continued from page 23) 


erant competition, according to Mr. Boyd. Step No. 2 
has been putting full emphasis on the guarantee which 
Boyd Printing & Stationery Company offers. All re- 
pair work is unconditionally guaranteed for 30 days, 
and actually the guarantee is carried much further 
than that. “We pull two inspections on each machine 
as it leaves the shop,” Mr. Boyd said, “and in the 
event a key becomes loose, or any unsatisfactory de- 
velopment occurs within the next 60 days, we will 
cheerfully repair it.” 

Point No. 3 in the agenda is the “loaner” depart- 
ment. The typewriter shop carries a complete stock 
of used, rebuilt typewriters, including extra-length 
platen models, and pica and elite type, which are 
maintained exclusively to be loaned to typewriter re- 
pair customers so that they need not lose out on any 
correspondence or bookkeeping work during the repair 
period 

Several Repair Economies Effected 
Fourth, Boyd Printing & Stationery Company has 


carefully analyzed typewriter repair costs in order to 
\ffer a lower overhaul cost than was felt possible be- 
fore the war. Under the plan, through a variety of 
simple economies, complete overhauls average $14.50, 
which is $5 to $6 less than the prevalent repair cost 
1 near-by mmunities such as Jacksonville and Pen- 
sacola. Making possible this lower overhaul rate— 
which was felt highly necessary due to lower rates 
harged by door-to-door mechanics—are a series of 
innovatior First, all tyypewriter cases, after the 
machines have been dismounted, are sent to a local 
auto body and paint shop, which has both solvent and 
steam spray cleaners. Cases are cleaned thoroughly | 
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80% of all safes — 
sold by major 
manufacturers 
carry Under- 
writers’ “C” labels 
— assurance of 
fire-protection up 
to 1700° for one 
hour. 
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PROTECTALL makes 
only “C” Label safes in 
the seven fastest selling 
sizes. 


PROTECTALL... 
"@" Label Sajes offer you these aduantages 


* No costly, duplicate inventory of slow-moving 
sizes and labels. 

* Minimizes required floor space and excessive 
stock. 

* Eliminates need for technical, complicated train- 
ing and knowledge. 

* Assures reaching more than 80% of the pros- 
pects for safes with the best, most outstanding 
line of ““C” Label equipment. 

* PROTECTALL Line also includes the 3 most 
popular sizes of Money Chests ... a new, 
low-priced Wall Safe. 

* And finally, the Little Gient . . . the most 
convenient and economical fire-chest for the 
home and office. 

* Immediate delivery or direct shipment to your 
customers if desired. 


Write today for the PROTECTALL Story. 
More profits to you with PROTECTALL! 


PROTECTALL SAFE CORP. 
926 S. Salina St. Syracuse, N. Y. 




















DON'T OVERLOOK THIS 


Je 
lion lo Profil 


dially invites 


GIneila 


DUO-TANG °°! 
his popular 


to stock t 
Y BINDER 


you 
pouBLe-DU" 





DUO: TANG” 
Loose-Leaf BINDER plus PORTFOLIO 


This combination of binder and double-pocket portfolio 
for sheet size 11 x 8% is the ideal answer for presentations 
requiring space for samples, supporting advertising ma- 
terial or testimonial letters. The stitched-in gusset of 
same material has three Duo-Tang fasteners and three 
metal eyelets. Portfolio may be decorated front and back 
and across inside pocket making a complete advertising 
sales packet. 

Available in three grades of material and 27 colors. 
Here is a sure way to service your customers requirements 
and step up profits at the same time. 

Find out today about this and other types of DUO- 
TANG covers in 42 different colors and 5 grades of 
material from stock. Specials, too! 


Write for samples and prices. 


MFG. CO. 


200 So. Peoria Street, Chicago 7, Illinois 


Printing * Stamping * Embossing * Silk Screening 
Spraying and Rubbing * Varnishing * Plastic Coating 











here for a few cents, which considerably cuts down 
on the amount of time necessary to repair each ma- 
chine. In the event the typewriter case needs painting, 
the same body shop takes care of this at low cost. 
‘Incidentally, co-operating with the body shop in this 
way has solved one of our most serious business ma- 
chine repair problems—cleaning of drums on dupli- 
cating machines,” Mr. Boyd said. “These are usually 
piled up with several years’ accumulation of ink and 
lint, and are a most difficult item to handle. In order 
to get the drum thoroughly clean, gallons of solvents 
and scores of rags are required. By transferring all 
of this responsibility to the auto body shop, which 
uses a steam cleaner to strip down the suit to its bare 
metal, and paying a small charge for the service, we 
have saved literally hours on all duplicating machine 
repairs, please the customer more and cut the cost 
tremendously.”’ 


Customers Taken on Shop Tours 

Lastly, Boyd Printing & Stationery Company points 
to its excellent record of 12 years in office machine 
repair service. Whenever new or rebuilt typewriters 
are sold, even portables, the customer is taken “on 
tour” of the repair shop, where such modern devel- 
opments as the neatly classified bins, parts cabinets 
and galvanized metal-covered work benches are point- 
ed out in turn and thoroughly explained. ‘Most visit- 
ors are surprised at the good housekeeping which we 
maintain in the repair shop,” Mr. Boyd smiled, “and 
we like to think that they talk about it, and carry the 
information to other business friends.” The store, 
incidentally, is completely air-conditioned, which is 
an asset, inasmuch as cool, comfortable mechanics 
turn out far more efficient work. 

Frequently, Boyd Printing & Stationery Company 
uses “before and after” window displays, to demon- 
strate the efficiency of the repair department. For 
this, duplicate model typewriters, one thoroughly re- 
conditioned, repainted and polished is contrasted with 
a dirty, out-of-line machine, with badly pocked platen, 
in the center of window displays. This simple display, 
with “Repaired by our Typewriter Shop” signs, is very 
impressive, Mr. Boyd has found. “The business machine 
dealer who operates his own service department must 
constantly remind the public that the store stands 
back of all of its repair work, will maintain guaran- 
tees without recourse, and that it will offer continu- 
ous service year after year,” he summed up, “whereas 
the traveling typewriter repair man is here today and 
gone tomorrow. Better business is the natural result.” 

—->< 

OPEN NEW KANSAS CITY OFFICE SUPPLY FIRM 

Rutherford Office Supplies, Inc., has leased the 
building at 1017 McGee St., in downtown Kansas City, 
Mo., and planned to start serving the public in March. 
It is one of the most complete and modern stores of 
its type in this area, providing facilities for handling 
all types of printing, wood and steel office furniture 
and several complete lines of nationally-advertised 
office supplies. In addition to making local delivery, 
the firm has mail order service and sales representa- 
tion in Missouri and Kansas. 

Frank L. Rutherford, a longtime resident of Kansas 
City, and well known among the stationers of this 
area for 32 years, heads the organization. 

Russell A. Nelson, who has had five years of expe- 
rience with one of the larger companies as field repre- 
sentative in Missouri, is vice-president of the new firm. 

Mary Margaret O’Connor, well known in the sta- 
tionery business, having been a co-owner of a sta- 
tionery store several years ago, is the purchasing 
agent and secretary of the new business. 
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The “SECRETARY” File No. 470 


ns: Two b na letter files; four Contains: Two ball-bearing letter files; two 
4” x é wd drawe capacity); three 4” x 6” card drawers (3200 capacity); 
: drawer for cancelled checks; three adjust- 
adjustable storage compartments with sofety é 
3 able storage compartments with safety lock. 
Oc Siz VA 171 ” . ” . ed 
eck, Size, 37'Ys wide, 17% Size, 37” high, 30%” wide, 17%" deep. 
deep. Olive green or Cole gray. 


$3995 


ers 








COL 


37%.” high, 341%2” wide, 17%” deep 





The “TREASURER’S” File No. 472 


Olive green or Cole gray. 


$3995 


$43.95 With locks on both letter size « 






COLE’S 


Complete filing 
AND 





storage systems 


The “PROFESSIONAL” File No. 870 


ideal for lawyers, accountants, doctors, and 
business offices. Everything at your finger 
tips. Constructed of heavy gauge steel 
Green or gray. Unit contains: 

® Two legal size, ball-bearing files. 

® Two 5”x8” drawers (3200 card capacity). 
® Two drawers, 16°x17%2"x1%". 

® Three adjustable storage compartments 


with lock. 
$4995 


With locks on both legal size drawers._.$53.95 





The “BANKER’S” File No. 473 


Contains: Three letter files on ball-bearing 
rollers, plus three adjustable storage com- 
partments under lock and key. Size, 374%” 
high, 3042” wide, 17%” deep. Olive green 
or Cole gray. 


$3995 


With 3-drawer plunger-type lock $46.75 
Also available with legal size drawers 
No. 873 err eery.. $42.50 
With plunger-type lock which automatically 
locks all 3 drawers $49.30 


Prices 20% higher in Denver and West of Rockies 


FREE CUTS OR PHOTOGRAPHS OF ALL COLE PRODUCTS ARE AVAILABLE ON REQUEST 


oe ee ee eee ee ee, ee eee Oo ee, i 
285 Madison Avenue, 


New York 17, New York 











FEATURE 








STORAGE AND WARDROBE CABINETS Solidly built of heavy gauge furniture steel. 
Reinforced doors have 2-way locking device ontrolled by parancentric lock. Olive green 
or Cole gray enamel finish. 

No. 7600 Storage Cabinet, 4 adjustable shelves 76” high, 36” wide, 181%” deep $45.85 
No. 7600R Wardrobe Cabinet, chrome coat rod 76° high, 36” wide, 184," deep 44.15 
No. 7600C Combination wardrobe & storage cabinet 76° high, 36” wide, 18," deep 49.15 


” BEST SELLERS 












BLUEPRINT CABINET—Drowers on ball- 


bearing rollers. Green or Gray 


No. 4030: 5 drawers $86.95; Base, $14 


Inside drawers: 37 w, 25 d, 24%,” 
Cabinet size: 40” w, 28” d, 15¥%,” h 
No. 4332: 5 drawers $124.95 


Inside drawers: 43” w, 32” d 24%,” bh 
Cabinet size: 46% w,35%" d, 15%," h 
LARGER SIZE AVAILABLE 











PORTABLE “JUNIOR” FILE — Desk 
height for both hanging or regular fold- 
Lock and 2 keys. 30%” high, 24” 
deep. Olive green or Cole gray finish. 
No. 2654—1 Size $20.00 


ers. 


etter 
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STEEL CARD BOX —A beautifully No Card Height Width 
streamlined steel tickler box for 3x 5 C335 3x5 5% 64,” 
Index Cards. 300 card capacity. Olive C346 4x6 6V_" : 
green or Cole gray finish. C358 5x8 7," 9y,” 
No. C35 $1.25 C369 6x9 BY” =—«10% 
PRICES SLIGHTLY HIGHER IN 
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STEEL CARD CABINET (1500 Capacity) 

Green or 
Gray 
$2.90 
3.90 
4.90 
6.90 


ZONES 


285 Madison Avenue, 


a cy A el” Gg — oo <a 


STEEL CARD CABINET (3000 Capacity) 
Green or 

No. Card Height Width Gray 

C3352 3x5 5%" 12-5/16 $5.15 
C3462 4x6 6%" 14-7/16 5.90 
C3582 5x8 7%," 18%” 8.15 
C3692 6x9 8%” 201,” 10.15 

2 AND 3 




















EQUIPMENT COMPANY 
New York 17, N. Y 
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STEEL SAFE—With a Yale 3-wheel screw 
wedge combination k and locking 
bolt oL } ! " wide, 285" 
deep. Olive gre or Cole gray. 
No. 2906 $49.50 
Same } ibov wit idjustable shelf 
f 2 Vault Box No. 2900 $49.50 
v or M 0 additional 


IN YOUR ADVERTISING! 





COMBINATION CABINET — Top is a 
safety, lock compartment. Bottom is a 
letter size ‘‘Air-Flo'’ suspension file. 
Size 30%” high, 14%," wide, 28% 
deep. Olive green or Cole gray 

No. 5002 $42.50 


Walnut or Mahogany $9.00 additional. 





4-DRAWER “AIR-FLO” FILE—With 
ball-bearing cradle suspension for 
smooth operation. Green or gray. 


letter Size No. 1004 $59.60 
14%," w, 51%” h, 28%" d 
Legal Size No. 8004 $68.40 


17%," w, 51%” h, 28%" d 
$11.00 additional 
Walnut or Mahogany finish-add $12.00 


Automatic lock 





PORTABLE DESK FILE Desk height; 
top de c k and key 
or stor r gray finish 
$36.95 

No Ne} eq y $44 95 











BANKER’'S NOTE FILE mproved 
Com; Or 1%” wide, 
I5Y, jeep. ( jray finish 

No { with flat k , $15.00 
No 40Y—with Y , $18.50 
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HOTOGRAPHS OF ALL COLE 





CHROME ARMCHAIR—Upholstered in 
vinyl-coated simulated leather. Triple 
plated chrome finish. 31” high, 21” 
wide, 22” deep. Choice of colors. 

No. 4000 $39.00 


et 


TYPEWRITER TABLE — All steel table. 
Linoleum top with fine aluminum edging. 
Green or gray finish. 25%,” high, 29%” 
wide, 15Y,” deep. 


No. 755 $15.00 











STEEL SECURITY BOX 
lock. 16° x 12 x 7% Cole gray 
crinkle finish. No. C1505 $13.00 


Combination 


Same as above with Yale lock— 


No. 1505Y $14.50 





PRODUCTS ARE AVAILABLE ON REQUEST 


STEEL 


285 Madison Avenue, 


rei we 





STEEL SECURITY BOX — Sturdy lock 
with two keys. 114%," x 7%" x 4%”. 
Green crinkle finish. No. C180 $5.50 


Same as above with Yale lock— 
No. 180Y .... $8.50 


EQUIPMENT COMPANY 


New York 17, N. Y. 













LETTER SIZE 


VOUCHERS 


INVOICES 





— 
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LEGAL SIZE 


V 


LEDGER 
CARDS 


FREIGHT BILLS 






SANITARY BASES 


for all size files 


$3 10 


SIZES AND PRICES 










FIBRE BOARD 
DRAWER FRONT 


Suggested Uses 





DRAWER FRONT 


wn 
wn“ 
“” 
+“ 


Mryrw yaw iL 22 ‘ ¢ 
SOVMMOMUnoaAW ro OCOoOWMOMW 


4 





tletter Size 12% 10'/, 4 t 
Letter Size 12% 10\/, 5 E210 
tlegal or Cap 15% 10'/, : E510 
Invoices 10% 834 ‘ E109 
*2 Rows 8x5 Forms 10% 83, i E108 
*Invoices or 2 Rows 8x5}, 10% 8%, 8 E 
Freight Bills I/g 7 : E97 
Checks 10'/2 4, E104 
Drofts or Checks 9/5 4\/, ES4 
Drafts or Checks 9/5 4\/, E94M 
5x8 Forms 8, 544, E85 
*DepositSlips(2Rows|, 8% 53, 5 EBs 
Deposit Slips 83, 4'/s E8 
Tabulating Cards | 7% 3%, E73 
*3x5 Cards (3 Rows) 16'/2 41/, Eé 
*4x6 Cards (2 Rows) || 127% 5 E7 
*3x5 Cards (2 Rows) | 10% 3%, 4 E 
Vouchers (Upright) 5\/ 10'/, ' ES 
Ledger Sheets 9'/> 12 24 E9 
Ledger Sheets 12% 2's 8 E 
*These numbers have removable divider partitior +P 


Prices 20% higher in Denver and west of the Rockies 


FOLLOW BLOCKS 


made for any size file 


75¢ 


STURDY CONSTRUCTION — Prontos are built of 275- 
b. test corrugated fibre board and reinforced with 


teel on the shell and the four corners of the drawers. 


SAVE FLOOR SPACE Constructed so that they inter- 
ck into solid units and stack as high as the ceiling, 


aving valuable floor space. 


LOCATE YOUR RECORDS EASILY — No more need of 
fussing and fuming. With Pronto files you can get at 


| records just as easily as in your regular active files 


BEAUTIFUL APPEARANCE — Pronto files are beautiful 
appearance, finished an attractive olive green 


steel drawer front matches your regular active 


office files. 





PRONTO FILE CORPORATION 


285 Madison Avenue 


New York 17, N. Y. 
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= SELL these tested Copy rile IDEAS 


Demonstrate and talk up the advan- 


tages of the Wolber Copy-rite Liquid 


¢ TIME-SAVING . 


Duplicator! Show each advantage as 
Copy-rite turns out copies fast! No delays 


a time-saving, cost-cutting, or work- / o ites . 
ons waiting for “extra carbon copies.” It zips 
reducing IDEA which will insure new 


; , in cea out 60 or more copies per minute. Starts 
economies. That's the way you'll SELL 


instantly without priming. 


e COST CUTTING... 


Copy-rite eliminates need for one or 


Copy-rite! Demonstrate and sell these 
IDEAS to every prospect... start him 
thinking ... and you'll squeeze every 
ale out of your market! 

Si o o o i “Tt. : ; ; 

- more typists now making duplicates the 
slow way ... on the typewriter. Copy- 


rite liquid duplicators are so simple any- 





body can use them. 


e WORK REDUCING ... 


Copy-rite produces one clean, clear copy, 


- 







face-up, with just one turn of the handle. 


No gadgets to fuss with. 


e MORE ACCURATE WORK .. 

Every copy is a faithful, exact duplicate 
of the original. Constantly visible fluid 
supply and gravity fluid-feed assure uni- 


form moistening, perfect copies. 


e VERSATILITY... 


Copy-rite handles any size from postcards 


Model L-50—$124.50 
Other models including electric 
models with Underwriters’ Lab- 
oratory Seal ranging up to 
$369.50—all plus tax F.O.B. 
Chicago. 


WOLBER 


DUPLICATOR AND SUPPLY CO. 
1201 Cortland St., Dept. OA Chicago 14, Ill. 
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up to 9x14” sheets. One Copy-Rite does 
all duplicating jobs. 

















WHEREVER 


med) TURE 
IS USED 


The Scerbo line of exclusive wood furniture 
is used in leading offices, banks and insti- 
tutions and everywhere where better fur- 
niture is required. Proved versatility by 
the jobs it handles—from a single piece to 
a complete installation ... Outstanding for 
its ability to understand the dealer’s prob- 
lem, be it that “discriminating executive”, 
or that “hard-time” customer. SCERBO 
gives that extra something to help close a 
sale and that extra margin of profit. Ask 
about our special order work to meet your 
budget. 





SCERBO MANUFACTURING CO. 
























Yyjtinchpe UPHOLSTERED 
"TO SUIT EVERY PURPOSE 


WRITE FOR OUR COLORFUL ILLUSTRATED SF... 
















875-BC 


536 Pearl Street, New York 7, N. Y. 


FURNITURE 


925 CLUB CHAIR 


WHATEVER THE OCCASION — WHATEVER THE 
JOB .. . whether it’s Offices, Banks, Boardrooms or 
institutions ... you’ll find a SCERBO distinctive leather 
upholstered furniture creation ready to fill the bill 
(dependably and economically). Distinctive styling and 
individuality backed by almost 50 years of “know how” 
with a complete understanding of dealers problems is 
the keynote of our success. Let our expert craftsmen 
work from your specifications. 
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WEISINGER HEADS BURROUGHS BRANCH 


Willis E. Morgan, sales manager for Burroughs Add- 
ing Machine Company, has announced that Royce K. 
Weisinger, formerly of Dallas, has been named man- 
ager of Burroughs Amarillo branch at 110 West Fourth. 
Mr. Weisinger succeeds M. M. Hall, who will supervise 
Burroughs sales activities in the Philippines, with 
headquarters in Manila. 

The new Amarillo manager joined the Shreveport, 
La., branch of Burroughs in 1939. In 1941 he was 
transferred to the Washington, D. C., branch, where 
he specialized in the application of business machines 
to the accounting problems of various war agencies. 
Granted military leave in 1942, he served with the 
United Statets Army Air Force four years, rejoining 
the company in 1946 as a senior salesman in its Shreve- 
port branch. In 1948 he was appointed sales promo- 
tion representative, with headquarters at Dallas—WLF 

—- 
A. B. DICK CO. HOLDS OPERATION SCHOOL 

A four-day urse in operating duplicating machines 
was given by the A. B. Dick Company from Tuesday, 
February 7, through Friday, February 10, at the Prin- 
cess Louise Hotel, Corpus Christi, Tex. The course was 
sponsored by the H. H. Dickey Company, Corpus 
Christi distributor for the firm, and sessions were held 
from 8:30 to 11:30 am. and from 1:30 to 4:30 P.M. 
daily—JHR 

*—- 
MARKWELL OFFERS COMIC MAT SERVICE 

Newspapers, trade papers, industrial publications and 
house organs can now obtain a free comic mat serial 
service from Markwell Manufacturing Company, Inc., 
200 Hudson St., New York 13, N. Y. Sample comics and 
full particulars can be obtained by writing the comic 
mat service department. 

> - 


UNITED STATES EXPORTS OF OFFICE 

MACHINES, EQUIPMENT AND SUPPLIES 

Figures for December, 1949, Released in March, 
1950, by the U. S. Department of Commerce 


A breakdown by countries is available from the Foreign 
Trade Division of the Bureau of the Census, United States 
Department of Commerce, Washington 25, D.C.) 


Net Value 

Quantity (Dollars) 
Machines Bookkeeping Nondescriptive 367 459046 
Machines Bookkeeping Descriptive 541 759523 
Machines Listing Adding 3798 722113 
Machines Calculating Non-Listing 1603 479457 
Machines Card Punching, Etc. 746 874161 
Machines Accounting, Etc. Nes. 1731 172070 
Machine Parts Accounting 1299888 
Machines Addressing 140 87833 
Equipment & Parts Address Mach. 53727 
Machines Duplicating Ex. Lith 172 27027 
Machines Duplicating Lith 62 90015 
Parts for Duplicating Machines 42021 
Cash Registers New 517 200155 
Cash Registers Used Rebuilt 217 18815 
Parts for Cash Registers 260611 
Typewriters Standard New 6967 725787 
Typewriters Portable New 5773 291639 
Typewriters Rebuilt 292 15240 
Typewriters Nes. Inc. Used 1474 55128 
Parts for Typewriters 260293 
Staplers and Staples Office 97867 
Machines A Pts. Dictating 126411 
Machines A Pts. Mail Handling 37694 
Machines A Pts. Check Handling 38491 
Appliances A Pts. Office Nes....... 213019 
Mech. Pencils All Materials (Doz.) 48512 142222 
Mech. Pencil Parts 12628 
Mech. Pencil Refill Leads (Gr.) 11480 6924 
Pencils Ex. Mech. Black Lead (Gr. 71346 159143 
Pencils Ex. Mech, Ex. Bi. Lead (Gr. 26475 69782 
Pencil Leads Nes. (Gr 42772 17591 
Pencil Parts Nes 
Crayons (Gr 72300 
Fountain Pens Ball Type (Doz.) 21711 
Fountain Pens Ex. Ball Type (Doz.) 91869 
Ball Pen Refill Ink Cartridges (Doz.) 10357 
Fountain Pen A Ball Pen Pts. Nes. 
Fountain Pen Points (Gr 13786 
Dip Pen Points (Gr 9010 
Desk Pen Sets 5164 
Ink Writing 
ink Nes 
Carbon Paper (Lb 115111 
Typewriter Ribbons (Doz 8689 


Office Supplies Nes 
Nes—Not elsewhere specified 
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VITAL 
INTANGIBLES 
You Sell with Every 
Fine Office Chair 
Equipped with the NEW 







True 

Bodily : Clearer 

Relaxation Thinking 
Resulting from 

Freedom Conant, Ep 

from 


Fatigue 


@ The new SENG “SYNCRO-TILT" Posture Action 
Control on EXECUTIVE and Junior Executive Posture 
Office Chairs provides perfect adjustment by com- 
pensating for the occupant's weight, size, shape, 
height, and length of legs. With all these comfort 
features quickly and easily adjusted by the conven- 
iently operated finger wheels, the user enjoys genu- 
ine office chair comfort and relaxation. 


REPEAT SALES and profits from serving satisfied 
customers are your tangible dividends from recom- 
mending quality office chairs comfort-equipped with 
the new SENG “SYNCRO-TILT" Posture Action Con- 
trol. Build good will while protecting your reputa- 
tion for true quality and service. 


1450 N. DAYTON AVE 
CHICAGO 22, ILLINOIS 


SENG QUALITY PROTECTS YOUR REPUTATION 
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QUALITY 





/ is always i in STYLE 
Ps 


Thru years of filing equipment engineering, one fact 
remains the some. 
Quality and-etonomy set the pace in 
ANDERSON-HICKEY’S “1200 Line” 
non-suspenision filing cabinets. 


Quality is always in style. 


SCHOOLS 
CLUBS 
FACTORIES 


BANKS 
AGENCIES 
STUDIOS 





a ee 

ae 
Yes, ay 
ANDERSON-HICKEY “as 


can fill the filing needs 

of any business. Filing equipment sturdily 

built and beautifully designed. Steel channels, 
horizontal and vertical, spot welded into a rigid 

frame which carries the drawers. Heavy torque 

It’s the extra value that - 


- 


plates hold frames true. 
makes satisfied customers and brings them back 
to make more sales and profits for you. 






SOLE DISTRIBUTOR - 
5631 W. Madison St., Chicage 44, Ill. 
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SAFEGUARD THE FUTURE OF YOUR BUSINESS 
(Continued from page 16) 


Account” without careful analysis. “Big Busi- 
ness” scrutinizes even its smallest expenses, because its 
management insists upon knowing not only what it 
costs to manufacture a product, but also what it costs 
to sell and to distribute it. They always challenge 
every item as to whether it is inescapably necessary 
or could, at least, be reduced. 

Expense is sometimes virtually duplicated by wrong 
methods of doing this or that. Any intelligent sta- 
tioner who is constantly studying the work routine 
of his store is likely to uncover something of this kind 
in the course of a year, even if his store is not one of 
the larger establishments. Such a stationer will not 
have to learn about it from some outsider or from 
some so-called “business efficiency counselor,” a lux- 
ury that the typical retail store cannot afford 

It is important to check the actual results of every 
newspaper advertisement, every store circular, special 
window promotions, inside-the-store display schemes 
and special demonstrations so that each successive 
effort along these lines will reflect the benefit of ac- 
cumulated advertising and display experience. Other- 
wise there will be too much blind speculation behind 
the sales promotion endeavors of a stationery business. 
Therefore, always check the traceable results of each 
routine promotion—-watch how special plans are work- 
ing out, how customers react to them, what they say 
about this or that stunt or scheme, and so forth. 


pense 


Watch Advertising Results 
After many years experience as an advertising man, 
I am certainly not knowingly “talking down” adver- 


tising, but I do counsel the typical “small” retail busi- 
nessman who hasn’t a plethora of capital to stop 
promptly any advertising that does not produce trace- 


reasonable time. He is not 
general “name publicity” but, 
quite to the contrary, is advertising in expectation of 
the specific sale of specific merchandise tomorrow 
or within a few days at latest. I should say that one 
week is the most time that should be allowed any 
window display to justify itself with regard to provable 
selling power; likewise, two—at most, three—insertions 
within one week of a newspaper advertisement of the 
size characteristic of most specialty store advertisers 
that is, 12 to 24 column inches 

True economy is not money-clinching but, quite to 
the contrary, it is productive expenditure. Speaking 
somewhat along these same lines—that is, with regard 
to rational economy as an indispensable element in 
the financial formula for merchandising success—a 
stationer of 30 years experience answered, in response 
to my question: “What do you consider the most im- 
portant single factor in running a store, regardless of 
the locality?” 

“Well, I guess it 
agement. In my time 
volume and turnover, regardless of what it cost, but 
I’ve learned that it pays me best to fight all avoidable 
expenses to the last ditch. I don’t believe in cheap 
help, though, and I don’t believe in trying to excite 
demand by cutting prices. 

“Then again, for illustration, I don’t add a new spe- 
cialty line on mere guesswork. A manufacturer’s agent 
may offer me an attractive price for an unusual quan- 
tity, but I don’t jump at that alone. If I see national 
advertising backing up this new appliance or new 
line of wares, I know that the manufacturer is making 
an honest effort to build up a demand 

“As I see it, the first request from a customer for 


able returns within a 
advertising merely for 


or man- 
increased 


would come under economy 
I have gone after 
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These are the most exciting new chairs we have offered for many a moon. 
One of the finest works of the late nationally-known designer, Gilbert 
Rohde, they are designed to match Contemporary furniture. Smoothly mod- 
ern, these chairs are traditional only in their Gunlocke-built comfort and 
rugged construction. Write today for the new Gunlocke catalog that will 


give you details of these and other fine new Gunlocke chairs. 





.H. GUNLOCKE CHAIR COMPANY 


WAYLAND, NEW YORK 














NOW IN OUR 
29th YEAR 









MELSIAMP 


Reg. U. S. Pat Off. 


MANUFACTURED ONLY BY THE MULTISTAMP CO., INC. NORFOLK, VIRGINIA 
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NO. 1 RUBBER STAMP SIZE 


$ 5 COMPLETE 
. (NON-MECHANICAL) 
OUTFIT 


F.0.B. FACTORY 


THE ORIGINAL HAND STAMP 
STENCIL DUPLICATOR for 


Shipping Tag Addressing 
POSTCARD PRINTING 
CODE MARKING 
NO. 1 PRINTING GUIDE—For use with No. 1 and No. 1 
Special “oo Du ow pn nama + oe Se ye 
n i 
BOX MARKING caste, Sean, eamatigan, Taree, pawar Or ether mnctenthe. 
Assures accurate registration. £750 extra. 
Fast, economical, accurate way to make copies, rubber stamp. NO moving parts, of non-corrosive 


PRINTS 1000 OR MORE CLEAR COPIES FROM METAL, lasts indefinitely. Replaceable ink pads. 
ONE STENCIL, ONE INKING. Simply type, write, Prints 5 lines 314” long. With supplies in handy, dura- 











trace or draw on stencil, snap it on, and print on post- ble case. 5 complete outfit sizes, $9.50 to $99.50. New 
cards, boxes, cartons, tags, labels ... much like using a colorful 1950 packaging. Write for FREE FOLDER. 


NEW! NO. 1 SPECIAL OVERSIZE OUTFIT (same as Standard No. 1) prints 8 lines 3 1/4” long, $12.50 
DEALERS—WRITE FOR DETAILS AND DISCOUNTS TO THE MULTISTAMP COMPANY, INC., NORFOLK, VIRGINIA 
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a new machine or a new article is hardly sufficient 
proof of a new 
for an average 


demand to warrant an expenditure | 
supply of that merchandise. Three or | 


| 


four requests, however, especially if they follow one | 
another closely, tell me that a demand has been de- 
veloped and tl it is time I should meet it. 

My whole stock as you see it here is really my best 
answer to the stationery demands of this community. 
I believe that any store’s success—no matter what the 
kind of business—is based upon the established clien- 
tele to which its service and its merchandise seem to 


appeal more than do the service or the goods of some 


competitive store. In other words, every store has 
what might be called a personality and, indeed, so 


has ever) mmunity. The two must match if the 
store is to succeed. I believe that I have found out 
through the years of my experience as a Stationer in 


just about what the dominant group 
identified industrial and commercial buy- 
‘ry and office equipment in this localtiy 
likes and needs. I have strived to make of myself 
something of a purchasing agent in catering to their 
requirement in maintaining my store, even 
though it t an extraordinarily large one, as some- 


this comn 
among the 


ers oI statione 


and 


thing of a department store of office sundries and 
supplies 
“The tw utstanding qualifications for mercantile 


success, il opinion, are the instinct for recognition 
the best merchandise, and the imstinct 
knowing how to gain the respect and 


buyers,” he concluded. 


and selection of 
for selling 
friendship of 


In addition to the utmost care in matters of credit 
finance and accounting, I should say that the fol- 
lowing are principal specifications for maintaining 
a strong, successful stationery business that serves its 
customers wi and keep its competitors stretching 


avoid being outdistanced: Handle only 
reliable, nationally-known and pedigreed 
the appliances and equipment that are 
and consumer-accepted. Use striking 


their neck 
the 
merchandiss 

trade-certified 
and original 
and window 


most 


able, and timely advertising. Circularize the store’s 
mailing list every three months at least with a real 
sales message and definite sales suggestions. Keep 


slow-sellers weeded out of stock so that the merchan- 
dising presentation will be clean, alive and attractive. 
Always return the best possible current values for a fair 
price and stand back of everything sold. Provide cour- 


window displays, reinforcing all salesfloor | 
promotions with equally original, season- | 


teous and prompt service, and make cordial adjustment 
of any honest complaint that may arise. Use manufac- | 
turers’ wind mounts, point-of-sale, visual selling 
helps for counter or floor displays, and dealer-imprint 
advertising matter intelligently and conscientiously 
not only because all this promotion publicity costs 
the manufacturers a large amount of money every | 
year, but because it can, when properly employed, 
direct dol your cash registers. 
Train Sales Force to Study Goods 

Train all your men to study the goods they are 
elling they will have a practical understand- 
ing of the erits and can sel] those goods on what 
they wil the buyer—the convenience, the 
comfort and the economy that their use will effect | 
n the « er’s office. 

Maint customer relations policy of such high | 

ide th | cause each customer to feel that his 
equirem«s nd his continual patronage are always 
egarded as paramount, and so clinch his patronage. 
Finally, it is well to arrange original promotion plans, 
ncludi ccasional special sales drive, so as to 
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FOR PROFIT 


EVERY DAY 







BECAUSE 


FOUNT-O-INK 


are business builders. 


INSTANT STARTING. Capillary tip-filling 
pen is always clean, full and ready. 

PEN ACTUALLY FILLS ITSELF immediately 
when set into the fount. 

CONTROLLED INK FLOW. Storage feed 
holds enough ink for the pen to glide over 
pages of writing or piles of signatures. 
NO MESSY WELL FILLING EVER! A Whole 














bottle of ink goes into the set to last for 
months, Hydrostatically sealed to keep 
fresh. 


Delivered to the pen just as used. 


SAVES COST. Inexpensive stainless steel 
points. Long years of life with 14K gold 
points. 75% of ink is saved from evapo- 
ration. 

SAVES TIME spent in endless dipping, fill- 
ing, and struggling with dry pens. 

BUSY EXECUTIVES want FOUNT-O-INK, 
the pen that will write when they want to 
write. They like the prestige of the massive 
Executive Style with solid gold points to 
wear for long years of smoothest writing. 
They like the streamlined inexpensive sets 
that put efficiency into their organization, 
and earn their cost in upkeep saving. 


SPECIAL TYPE SETS for special purposes 
lead to large profitable installations for 
dealer. Repeat sales are constant. 

FOUNT-O-INK DEALER HELPS AVAILABLE: Sales 
manuals and circulars, unique new display pieces, 


sales training and promotion films, Television and 
other advertising. Send for Catalog and Price List. 























ce] 44c1e) 8 Mm ce)! peer, | Gaeve 


Los Angeles 65, Calif. 
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extend the reputation of the business by reaching out 
for new customers to help increase the yearly volume. 

After all, what is “progressiveness’”? What is “en- 
terprise”? The former is simply keeping one’s eyes 
NUMB@KI NG:MAC KINGS open. The latter is simply doing the required thing 
in time to derive maximum benefit from doing it. 

j Many dealers are inclined to be too closely governed { 
For All Special Requirements by habit and tradition. That condition prevents proper 
thinking when change becomes suddenly necessary. 
Any stationer who will not change his system or meth- 
od because “It has never been done that way before” 
is obstructing the advance of his own business. If 
he would safeguard the future of his investment, every 
stationer must be on the lookout for new methods and 
new ways by which his operations can be attuned to 


AM@RICAN 









3 MOVEMENT—5 MOVEMENT 
—9 MOVEMENT—LEVER 
MOVEMENT—LEVER NUMBER- 
ING MACHINES—CARBON 
COPY NUMBERING MACHINES 
—HECTOGRAPH RIBBON MA- 
CHINES—DATING MACHINES the demands of tomorrow. 





VISIBLE 
NUMBERS 





—COMBINED NUMBERING & Sees 
DATING MACHINES — PRICE 

MARKERS—SPEED SET LOT & PUT A CAMERA TO WORK IN YOUR BUSINESS 
PIECE NUMBERERS—SPEED SET (Continued from page 17) 


YARDAGE MACHINES — SPE. 
after they have been used in the newspaper—and give 





eT CIAL MACHINES ON PLAT- : 
- FORMS. him credit, of course, beneath the pictures used. 

654321 . . Not unusual, of course, is finding that you already 

: Please give full detailsand ave a good amateur photographer on the office staff, 

Certain Umpsssttes mention reference numbers = who will not only take and process your pictures, but 

‘shown below on special requirements. Write for who will plan what to take for the good of the business. 

latest folders describing all models. The photographer who is already on the staff is of 


greatest value because he is always “on hand” when 
needed. His assignments may include getting pictures 


Ref. 
7 423456 - ~ 3 2 3 4 5 of the best-equipped offices in town, pictures of the 





or. speediest typists at the local business school or high 

2 123456 1 6 5 4 3 ?1 school, pictures at company picnics, or a series of edu- 

° 123456 cational shots on “How a Typewriter is Cleaned at 
Acme Office Outfitters.” Not to mention, of course, pic- 

: 123456 a1¢ 6 5 4 3 2 1 tures of window displays you’re planning to show the 

5 123456 boys at the next convention. 

‘ | 23 4 56 18 1, 2 3 4. 5 6 ‘a For technical excellence in your pictures, use of your 


local professional photographer is recommended. His 


9 1234 56 200 543 a1 shots can combine good “portrait” posing with crisp, 
fw & e sharp prints that bring out the detail of your machin- 


ery. He has the better cameras, the more efficient 
processing facilities. If the company budget permits 
it, the professional should be used, and if you plan an 























se 123456] |* 
‘ . extensive series which can be shot in sequence, his 
9 123456 50 prices will rapidly moderate. 
The Amateur Costs Less 
Ref. If cost is a factor, the local amateurs (the better 
LO wy F ; 
201 =VM1 ‘ 162A ones are often called serious amateurs) are a good 


bet. With less overhead (their darkroom is usually in 


_ 1 0 ons 1 2 3 _ 4 5 6 the basement of their home) and their activities 
203 = 54371 > nea on by the desire for experience, their charges 








204 CREDIT 54321 S But in passing, it should be mentioned that the 
BRANCH abe little flash camera which seems pretty good for making 
205 3456 201 1235 pega rag nara penny and a oon may fall 
short of the excellence you desire when the negative 
ans 6 54 1234 must be enlarged to display size. 

207 LAIGAS Regardless of who takes your pictures, here are a 
(9 few tips gleaned from commercial photographers 

208 which may save you time and money: 
FIVE S!X SEVENEIGHT 1. Cameras using large negative sizes (up to 4 x 5 
4 falsi4a[s' inches) are more suitable for this purpose than “mini- 
209 1 ature” cameras. The largest negatives are capable of 
210 F huge enlargements if necessary. A “press type” camera 
JAN 29 1945 123495 is conceded by many to be the ideal equipment for 





such work. 

0 2. Make sure your cameraman is equipped to use 
AMERICAN NUMBERING MACHINE CO. flash, because most of your shots will be indoors, in 
ATLANTIC AND SHEPHERD AVES. - ion. on | light conditions not best for time exposures. 
BRANCH 105 WEST “ARI ' | 3. Include people in your pictures, but don’t let the M 
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Figure on Monroes 


to solve all 







figure problems 


~ 
~¢ € ee 






A fully actomatic 
Monroe Adding-Calculator 


Whatever the figuring or accounting 
need may be, Monroe makes exactly 
the model to handle it: calculating, 
adding-listing, or bookkeeping 





machine. Monroes are simple, fast, 
flexible, and sturdily constructed for 
long, trouble-free service. They are 
noted for their “Velvet Touch”* 
ease which is one reason why opera- 


A multi-purpos 


Monroe A wae ng Machine 
tors who know prefer Monroe. 


Information about Monroe mod- 


Nesnes teten tala els for any particular requirement 


are made in many models 


will be furnished upon request. 


*“Velvet Touch” originated in 1935 to de- 
scribe Monroe’s matchless ease of operation. 


MACHINES FOR BUSINESS 











MONROE CALCULATING MACHINE COMPANY, ORANGE, NEW JERSEY, U. S. A, 
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> "WORLD BEATER” i 






NEW 
REX-0-grapeA 


tLO-BOY 


MODEL RES 
Fluid Type 


Duplicator 


¢ MULTI-PURPOSE 

¢ MOTOR DRIVEN 

« AUTOMATIC & 
HAND FEED 





CHECK THESE FEATURES 


@ Motor Driven 

@ Full Automatic, or Hand Feed 

@ Multi-Purpose, highly versatile 

@ “Lo-Boy” base for easy work height 

@ Quick-Change Master Clamp and Guide 
saves time and effort 

@ Hand Feed Tray easily inserted, adjust- 
abie 

@ Automatic Counter with audible signal, 
readily visible, easily set. 

e@ Wide Range Pressure Adjustment for 
varying runs and paper stock 

@ Instant Starting—no waiting for wick 
saturation—no pump—visible fluid sup- 
ply 

@ Takes all sizes, postcard tc 9x17 

@ PLUS MANY OTHER EXCLUSIVE REX- 

O-graph features 


Any operator makes faster 
work of systems forms or other 
duplicating—with the new Model 
RES. Motor driven, with many new 
operating features, it is precision-engineered for time- 
saving simplicity in all work, as well as for the accuracy 
and economy that only REX-O-graph can offer. 
The new LO-BOY can be quickly changed from full 
automatic operation to hand feed—a feature espe- 
cially valuable for systems work. For hand feeding the 
foot pedal controlled single revolution operation per- 
mits any speed within the ability of the operator. 




















See your REX-O-graph dealer for a convincing—and profitable— 
demonstration, or write for folders. Other REX-O-graph Models 
for all needs, at high-value low prices from $89.00 to $840.00. 


REX-O- graph Inc. 


3752 N. Palmer Street; Milwaukee 12, Wisconsin 
FLUID DUPLICATORS AND SUPPLIES FOR SUPERIOR RESULTS 
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people “mug” the camera. Picture them doing some- 
thing, if nothing more than just “examining” some- 
thing in your store. Include your prettiest stenog- 
raphers and your most photogenic salesmen if you 
want to make pleasing pictures. 

4. Take plenty of poses. The big expense of taking 
any picture is getting there in the first place—with 





the equipment. Have your “models” previously warned, 

so that Mildred, the apple of everybody’s eye, doesn’t 

flatly refuse to pose at the last minute because she 

hasn’t had her hair fixed. 

5. Move in close to the subjects. Take a tip from No. 6068-86F—86” x 45” 

the movies—we like close-ups—not long-range pictures Ne. 6064-82F-—82” x 43” 

that try to include everything in the office, plus all 

the employees No. 6058-75F—75” x 40” 


6. After you’ve seen the proofs, don’t skimp on the (3-Senwer Coteetaes 


size of the enlargements. Big pictures are impressive. 
For display purposes, order nothing smaller than an 


8 x 10 print, lean toward 11 x 14s, and have those best 
shots blown up to 16 x 20. SPEED UP YOUR SALES 


Pg Knowledge Not Essential with the NEW Pacemaker 


a knowledge of photography is desirable, 
a store manager should not overlook the value of pic- 
tures in his business even if he lacks the technical C Oo N a 2 RE N C F TO P 
appreciation of shutter speeds, film ratings, and de- 


veloping agents. Actually, his lack of technical knowl- 
edge will enable him to direct his thinking to what 


REAR VIEW 


To an already popular number, 


: \onld y . ‘ No Other 
ig ho should be photographed rather than how to Hos Se Many 
ao 1 Wanted Features 5 
The reader who has seen a photograph of an estab- we've added NEW eye appeal 


lishment incorporated into newspaper advertising = 
knows how effective this device can be. Pictures of = and increased comfort. The 
local buildings and local persons pep up and person- | 

alize advertising to a degree seldom equalled by 

ordinary illustrations. There normally is a small addi- 





symmetry of sweeping curves 


tional charge for making the plate ($2 to $3 depending Adjustable f 
: Hei rners © 

on the size), but these plates may be obtained from | — have replaced back os 
the newspaper after the ad has run and used again in | ; h 
printed promotional pieces, catalogs, direct mail ( the top. 
stuffers and other advertisements. a 

As a promoter of good internal public relations, in- . . 
formal pictures at employee gatherings are exceedingly Cigarette This NEW Pacemaker is now 
valuable. The writer was once asked to take a group eeqra SP : ; , 
of informal flash shots at a firm’s Christmas party— in quantity production — in all 
the first time pictures had ever been taken, but not 
their first party, of course. In the year that followed, finishes — Walnut, Frosted 
one of the employees who appeared in the pictures 
died. It was then discovered that the group shot I | Wal d Sof 

- nut and Softone Oak. 
had taken provided the only photograph of this per- fas teat alnut 
son, and it is surprising how warm the employees felt 
toward me, the photographer, for taking these pictures. / J Order your stock of this fast 
The result: the employer now insists that we photo- | SD 
graph every Christmas party in the future. For he, | ~~ - ‘ 
too, had found the value of pictures in employee rela- | 4 moving desk NOW for ship- 
tions om 
svoiniiiieinaiinisiais | eats ment from first cutting. 
Drowers 

DALLAS PEN SHOP TO OCCUPY NEW QUARTERS Finger Tip 

The Dallas Pen Shop, 1017 Fidelity Bldg., will soon Drawer Control 
move to new quarters in the new Rio Grande Bldg. at Rails for MYRTLE DESK COMPANY 





ORE r 37 “4 . P Files 
255 N. Field St., company officials have announced. Suspension 
The business was established in 1948 by Lyman E. Card Index Drawer HIGH POINT, NORTH CAROLINA 
Short, Texas te rritorial sales manager for many years Tamper Proof Locks 
with both Parker and Sheaffer pen companies. | rb — 
First pen outlet in Dallas to specialize in “custom seals xine eh tae 
fitting” fountain pens to the individual user, the shop | 


has an up-to-date repair department under super- hud Watching 

vision of Arthur M. Loy, graduate of the Parker and | Vtems for cuenry 

Sheaffer schools of pen repair. | DESKS 
office ude. 











The shop also stocks pencils, leads, erasers, and | 
other writing equipment, as well as complete stocks | 
of Hallmark and Norcross greeting cards—WLF | BETTER DESKS ARE MADE OF WOOD 
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Now .. . Genvine Leather 
with the famous 


JASPER SEATING label! 

















Jon Grain LEATHER | 


Deen Buff LEATHER 





W. proudly announce the addition of leather to 
the Jasper Seating chair line. No. 1600, No. 1601, No. 
1603, No. 1500, No. 150! and No. 46LR are now 
available in Deep Buff or Top Grain Leather. These 
chairs uphold the tradition that Jasper Seating Co. 
is famous for: Fair Price @ Unequalled Comfort @ 


Eye Appeal @ Quality Construction and Finish. 


Offered in genuine American black walnut, northern 





birch, and Indiana white quartered oak. Inquiries 
Invited. 


JASPER SEATING COMPANY | 


JASPER INDIANA 
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IBM TRAVELING SHOW IS SUCCESSFUL 

A new conception in sales promotion, a traveling 
business show which is taking the newest Interna- 
tional Business Machines Corporation products to sales 
prospects in leading industrial cities by means of an 
11,000-mile nationwide tour utilizing truck transpor- 
tation, has already proved a success, according to offi- 
cials in charge of the project. The show was to com- 
plete its present schedule in Denver on March 14 
and 15. 

Experience with truck transportation of these heavy 
and sensitive precision-built business machines, one 
of which contains more than 1200 electronic tubes, 
has been entirely favorable. Despite tornados and bliz- 
zards which occurred in this territory at the time when 
the caravan was passing through, all movements ad- 
hered to schedule to the hour. 

The trucking, which was done by Sofia Brothers of 
New York, utilized a White winch truck and a White 
semi-tractor trailer carrying a total aggregate load of 
25,000 pounds 


Special Crates Are Used 
Special crates, combining a maximum of protection 
for the electronic machines with speed and ease of 
loading and unloading, crating and uncrating, were 
constructed at the IBM plant at Endicott, N. Y., and 
the loading technique was developed and rehearsed 

for several days before the trip started. 
The tightness of the schedule on the first midwestern 


| trip is indicated by the dates: Detroit, December 5 


and 6; Chicago, December 8 and 9; Kansas City, De- 
cember 12 and 13; St. Louis, December 15 and 16; 
and Atlanta, December 20 and 21. Shows were given 
in New York January 3 to 6; Boston, January 9 and 
10; Houston, February 6 and 7; Los Angeles, February 
14 to 16; and San Francisco, February 20, 21 and 23. 


Showings Arouse Interest 

Showings of the new IBM products have aroused 
interest among businessmen in excess of expecta- 
tions, it was stated. Many thousands of selected pros- 
pects, officials of important industrial companies, state 
and municipal governments and other institutions 
have attended the various showings to witness the 
demonstration of these new products. 

Products in the exhibit included a card-programmed 
electronic calculator which embodies developments 
from the construction of the large IBM calculators 
used in pure and applied science; the electronic sta- 
tistical machine which will be used in the 1950 U. S. 
Census; the Cardatype which utilizes IBM cards in 
the automatic operation of an IBM electric typewriter; 
a new card punch with distinctive features; an elec- 
tric accounting machine which can take information 
from punched cards and store it until required; a new 
IBM collator which handles alphabetical and numer- 
ical designations; a proof machine which sorts into as 
many as 32 classifications and lists, proves and en- 


| dorses checks and sales slips, in a single operation, 


and latest models of IBM standard and executive 
electric typewriters and electronically-regulated time 
recording equipment, as well as six electronic demon- 


| stration panels. 


—- 


MARCHANT EL PASO MANAGER HONORED 
Nate Knittler, manager of the El Paso district of the 
Marchant Calculating Machine Company, has been 
named “Marchant Man of 1949” for the best district 
sales record for the year. His territory covers western 
Texas, Arizona, New Mexico and parts of Oklahoma 


| and Nevada._JHR 





MISSING MACHINES 





Clinton Sales & Service, 802 W. Front St., Traverse City, Mich. reports 


th at an ll-inch Underwood, Serial No. 4337105 is missin ifter being 
placed out on a rental contract. The person listed at the ‘address given 
has not been located by the state police of Michigan 
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CRISIS in the AWFUSS” 


(No. 3) 


“ON MONDAY I TOLD YOU TO TELL ME 
WEDNESDAY THAT | SHOULD BE IN 
wf PUNXSUTAWNEY THURSDAY” 


STRING WAS FOR 
— AND HERE 







* An awfuss is a place where business is misconducted 


To make sure that dates, appointments, and follow-ups are 
kept, get every secretary in your office a Globe-Wernicke 
“Everyday File” —the great anti-forgetter. 


This automatic remembering 


device saves endless wear and 
the 

eliminates a | 
that 


executive m1 


tear on nervous system. 
t of “I must re- 
membe1 mental load on 


nds, sees that 





scheduled events take place. 
This Globe-Wernicke invention 
is widely because it’s 
the simplest and most practical 
systematize1 developed. 
Trifling cost 
In the modern office it is a 
MUST for executive assistants. 
Sold by lep ndable Globe- 
Wernick ers everywhere 
see thi w pages in your 


The “Everyday File” is an- 
other Globe-Wernicke prod- 
duct designed for speeding 
up business —cutting costs. 


inder “Office Fur- 
juipment™ in prin- 


phone book 
niture and |] 


( ipal cities, 


N 
~ 


= 


se 











Engineering Specialists in 
Office Equipment, Systems 
and Visible Records 


Cincinnati 12, Ohio 
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CHAMPION 
REMEMBERER! 


Regardless of who says, “Buy it!”’— 
the G-W EVERY DAY File is um- 
steen strings on umsteen fingers, to 
remind busy minds to do this, or 
that, or something, at some given 
time, or place. It may be anything 
from a million-dollar contract 
to a date to buy Junior’s birth- 
day present. One may be more im- 
portant than the other—but both 
are a tax on a busy mind. 


Also serves as a convenient pre- 
sorter of papers to be filed. 


4 styles of Index—A-Z, 1-31, 
1-31 and Jan.—Dec., A-Z and 
1-20, and Blank Metal Tabs. 


G-W is telling this story to all the 
readers of BUSINESS WEEK, 
NEWSWEEK, FORTUNE, AND 
OFFICE MANAGEMENT in April 
and May. 


But YOU are the G-W dealer for 
all these hundreds of thousands 
of business people! There’s no 
good in this advertising unless 
YOU tie into it, and make it 
YOURS. Certainly G-W cannot sell 
more EVERY DAY Files than the 
G-W dealers sell, because G-W is 


the 100°, dealer line. 


PLEASE put these files in your 
windows, on your counter dis- 
plays, and tell your sales people 
about them. STOP allowing the 
to be loaded 


executive mind 


9 


with burdensome “little things.’ 


Thank You. 


Bos 


Elmer G. Rahe 
Director of Sales 
Globe-Wernicke 
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Stebeo ...and Only Ste’eo ...Gives You the Edge! 





Stelleo GIVES YOU THE EDGE! 


The amazing LIFETIME EDGE that’s 
practically indestructible! Will not 
break or chip with normal, hard 
usage...prevents edges from scuff- 
ing, fraying or breaking open... 
holds case in perfect shape. Offered 
only by STEBCO and guaranteed for 
life of product! 


Stelleo GIVES YOU THE EDGE! 


The exclusive LIFETIME HANDLE on 
STEBCO bags and luggage! Solid 
leather core gives cushion-comfort; 
leather-covered steel band rein- 
forces handle; patented construc- 
tion won't break or tear loose. 
Guaranteed for life of product! 


Stelleco GIVES YOU THE EDGE! 


Feature amazing TUFIDE by STEBCO. 
TUFIDE looks like leather .. . feels 
like leather .. . AND actually out- 
wears leather. TUFIDE business 


cases and luggage are guaranteed © 


for five years! 


StelCo.Gives YOU THE EDGE! 


STEBCO— and only STEBCO — offers 
smart superbly constructed luggage 
and business cases in matching 
leather or in TUFIDE! 


Stelleo Gives YOU THE EDGE! 


Ss. 


x 


STEBCO pre-sells your customers 
with powerful national advertising 


in leading magazines! 





wlidle. Guaanted ty) las! 


(7. mM. REG.) 


4-120— 

TUFIDE 
MULTIPOCKET. 
Disappearing 
handles, 3 
vertical pockets. 
2." expanding 
gusset. 


3-120— 
TUFIDE PORTFOLIO. 
Three-way zipper 
envelope. Lined in 
Stebco Strongide. 

2 vertical pockets. 


7-9-120— 
TUFIDE OVERSIZE 
RING BINDER. 


9-6F-120— 
TUFIDE BRIEF BAG. 
Covered steel inter- 
locking frame. One vertical and one 
3 pockets (center one horizontal pocket 
double size). LIFETIME 3” expanding gusset 
EDGE AND HANDLE. Disappearing handles. 
16” ond 18” SIZES. Heavy duty ring metal. 


Featured By Leading Stores... 
Preferred By Leading Industries! 


CLEAN MMM LE ENB se 


TUFIDE | 


Now! Feature the luggage and business case line promoted by America’s lead 


ing stores the line that’s used by America’s leading firms and industries 


. the line that your customers will want because it.offers the nation’s out 


standing value in leather goods today. Feature amazing TUFIDE luggage and 
business cases made by STEBCO! 
Long-wearing, distinctive TUFIDE /ooks like leathet feels like leather 
AND actually OUTWEARS leather as proved in test after test. What's 
more, TUFIDE luggage and business cases are GUARANTEED FOR 5 FULI 
YEARS! You can slam it ven wash it. TUFIDE 


ns of wear. And it's low priced, too! If you want a big edge on 


. scratch it . abuse it... 


will show no 
your competition, feature rUFIDE by STEBCO! 


WRITE FOR NEW 1950 STEBCO CATALOG! 
NATIONAL LUGGAGE & LEATHER GOODS WEEK—JUNE 12 THRU 17, 1950 


\" Stelleo iareetita + % a 


(Established in 1918) 
Stebco Products and Frank Mashek Products Now Consolidated Into One Great Line 
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MEETINGS—DINNERS—CONVENTIONS 
Continued from page 74) 


5 I né le vices, 
HARMON Chicago—Exhibited the Hush-A-Phone, 
I roviding privacy phone conversation, 
ffice quiet r hearing in noisy places. 
I RDER Chicago—A complete array of visible 


I ELEPHONE CoO., Chicago. 
NTERNA BUSINESS MACHINES CORP., Chicago 

tr ard accounting machines, time record- 
ignaling devices, and electric type- 





NES ¢ [AL HIGH SCHOOL, Chicago—A board 
t ol specializing in the training of 
sh ff ! secretaries, stenographers, file clerks, 
I nd bookkeeping and calculating ma- 
KOLLII INC., Chicago—Business systems and 
E FEB NESS SYSTEMS, Chicago—Metal office 
ipment ystems, pegboard accounting and pre 
MARCHA) ULATING MACHINE CO., Chicago 
i] in ister calculators, both fully-and semi- 
tomati« 10-column sizes 
MARR I I OR CO., INC., Chicago—Marr and Style 
iplicators ator supplies 
MARSHAI KSON CO., Chicago—Globe-Wernicke 
ur furniture, Harter steel chairs, Sikes 


nd cha in and Hoosier wood desks 

McBEE Ct gzo-—Keysort punched cards. 

STER CO., Chicago—Visible filing equip- 

control, machine scheduling, stock 

I cost I records, factory and office forms 

MONRO! ATING MACHINE CoO., INC., Chicago 
ilating sting, and accounting machines 
Chicago—-Manufacturers of fire- and 

I insulated record containers, money 

ts, V d bank equipment 

I BRANCH, ADDRESSOGRAPH-MULTI- 
Simplified business methods. 

ICAGO CO., Chicago—Multistamp stencil 
ght copyholders, Polychrome stencils 


MUZAK ¥(¢ ; agzo—Music-by-Muzak to counteract 
€ factory and office 

REGISTER CO Chicago—Simplified 

i for large and small businesses, pay 

I achines, typewriter-bookkeping ma- 


FFICI : NT CO. OF CHICAGO—Executive and 
era fl tur steel and wood Planned office 


Monthly magazine of 
~~ juipment and methods 

petal pu LANA MENT ASSOCIATION OF CHICAGO 

\ rvice £ t n of executives nterested in the office 

nt of business 


rH oO] New York, N.Y 


|! \ MENT AND EQUIPMENT, New York, 
N.Y} \ izine for management executives re- 
onsil f purchasing, equipment, methods and 
[VI OF AMERICA, Chicago—Olivetti (14) 
TNEY-I! N Chicago—Complete line of mailing 
etter openers, mailroom equipment, 
int f rking machine 

AND McN & CO., Chicag Maps and atlases for 
ORDAI Chicago—Microfilm sales, rental and 
MING’ ND, INC., Chicago—Noiseless, standard 
yorta ’ rs, typewriter supplies, copyholders 
counting and adding machines, steel 

ure f tive equipment photographic equip 
d card machines and a new inter- 


ES AND SERVICE, Chicago—Modern 
duplicators 
IBOTY CAGO CO., Chicagzo—The new ER Model 
t I r t and perforator for rapid pro- 
pewritten matter at low cost 


K\ NES CO., Chicaeg: Rock-A-Flie metal 
é sk trays, in addition to the new 
A-] r teel office furniture 
I VATSON MFG. CO., Jamestown, N.Y 
x gz equipment n which records roll to 
y seated 
\ TER co INC Chicago—Completeé 


electric and portable typewriters, in 


ducts and rental typewriters 


N I ANDERSON-CHURCH INC.), Chicago 
f SoundScriber dictating and record- 
AK H INC., Chicago Distinctive office 
tur ents 
STA) AT ATING MACHINES CORP., Chicago 
" luplicating machines (Van W. Evans 
rs) 
ANDA OLD CO., Chicago—Repeat-O-Pak and 
Pa r continuous forms, and general line 
, rbon paper 
\ I I ATING CO., Chicago—Large, inde 
tabulatineg ervice with divisions ir 
narketing researcl 
izo Manufacturers of the Steno- 
ng in Stenotypy the original ma 
Ss & CO Cc} re Loose leaf and 
‘ ju record-keeping purposes. 
FFANY . CO Poplar Bluff Mo.—Steel office 
t typewriters idding calculating and 


r accounts payable 
ng and check-signing equipment. 
process employing 
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eadquantons tor 


DISTINCTIVE HIGH 
UPHOLSTERED CHAIRS 





No. 936'2C Comfort 
able head rest and thick 


spring-filled cushion 


No. 956'/2 Adjustabl 


tilting back. Spring up 
td a me 


tilting 


No 932'Ar Aristocratof 


Chippendale chairs. Soft 


spring-filled cushior 





These high back upholstered revolving 


chairs are outstanding in design, with 





many “built-in’’ features that provide the max- 
imum in comfort. Especially recommended for 
use as Judge’s chairs in court rooms, but 
equally appropriate for private offices, espe- 
cially those of the legal profession. 


For such an intimate piece of furniture as 4 chair 


there (3 no salis,actory substilute gor WOOD 


























LO « 


The Toledo Metal Furniture Co. 
PRESENTS 


Little Dandy 


Typewriter Stands 








No. 671-LSX 


TWO SIZES 
With or without side leaves 
With or without locking device 
FIVE-PLY WOOD TOPS 


and side leaves 


COLD ROLLED STEEL 
bases 


Our name is your guide to 
quality 


IMMEDIATE SHIPMENT 


Send for catalog and price list 


The Toledo Metal 
Furniture Co. 


1001 Hastings St. ° Toledo 7, Ohio 
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Wax-treated iInKS, non-sSmearing and non-deteriorating, 
Available to trade only. 

TRINER SALES CO. INC., Chicago—Triner scales for 
post offices, mailing and shipping rooms. Also ratio counting 
and genera! industrial scales 

VICTOR ADDING MACHINE CO., Chicugo—Full line of 
Victor manual and electric adding machines 

WEBER ADDRESSING MACHINE Cwu., Mount Prospect, 
Il! Spirit envelope addressers, tag and label addressing 
nachines and imprinting devices 

WHEELDEX CHICAGO CO., Chicago—Wheeldex rotary 

isible card files in more than 35 models, available for direct 


posting and reterence, 

WOKKMAN SERVICE, INC. Chicago 
cluding ca llating, typing, tabulating, 
Auto-typing 


Business service, 
transcribing and 


en ‘ 
GLTC HOLDS 15TH BIRTHDAY PARTY 

The annual birthday party of the Great Lakes Trav- 
elers Club, always held on the Saturday nearest to 
Washington’s birthday because the club was founded 
on February 22, 1935, was staged this year on Feb- 
ruary 25 in the Congress Hotel, Chicago. Eighty-five 
people, 42 couples and Special Guest Earl Kochheiser, 
president of the National Stationers Association, were 
on hand to enjoy the occasion. 

Gordon Kickels, C. L. Barkley & Company, party 
committee chairman, and his assistants, Tom Glillice, 
Rockwell-Barnes Company, and Ben Powell, A. W. 
Faber-Castell Pencil Company, provided every facility 
for a good time. After the dinner, GLTC President 
Ralph Maish, Dennison Manufacturing Company, 
spoke briefly, introduced NSA President Kochheiser, 
who responded fittingly. Then the orchestra took 
over and dancing continued until after midnight, to 
the evident pleasure of all present. 

<< 

SECRET SERVICE AGENT ADDRESSES OFAC 

Laryngitis kept Scheduled Speaker Harry D. An- 
heier, supervising agent, Treasury department, United 
States Secret Service, from attending the March 6 
meeting of the Office Furniture Association of Chi- 
cago, but Mr. Anheier’s assistant, Sydney K. Franken, 
was on hand to speak informatively on the subject, 
“Counterfeiting and Activities of the Secret Service.” 
Charles B. Goodman, activities secretary of the local 
group, introduced Mr. Franken, who distributed sam- 
ples of counterfeit currency among those present in 
order to demonstrate the close resemblance of spuri- 
ous and the genuine. The speaker named some of the 
defects in the counterfeit bills, pointing out such de- 
tails as the border design, the numerals, the portraits 
or other pictures, all of which do not have the depth 
or penetration found in genuine money. The absence 
of depth is due to failure of counterfeiters to obtain 
proper materials such as paper, ink, engravings, and 
so forth, and their inability to do an effective job 
of blowing silk threads into the fake currency. Mr. 
Franken also cited instances in which the Secret 
Service, through its undercover agents, had appre- 
hended gangs of counterfeiters making spurious cur- 
rency, coins or stamps. 

I 


NEW YORK OMDA HEARS DR. MINOT 

Holding its 206th meeting, the Office Machine Deal- 
ers Association of New York, Inc., convened on Feb- 
ruary 14 at the Brass Rail, 5th Ave., called to order 
by President I. Rubin, Eagle Office Equipment Com- 
pany, New York, N. Y. 

William B. Kerzner, Pearl Typewriter Corporation, 
reported on the entertainment committee and in- 
troduced Bill Purvin, Superior Typewriter Company, 
Inc., who told about the plans for selling advertising 
in the souvenir journal of the forthcoming annual 
banquet. 

The secretary then read a letter from the Chicago 
Office Machine Dealers Association regarding the sys- 
tem used in keeping track of stolen machines. Nick 
Fucci, Business Machines Inc., suggested that the New 
York OMDA write a letter to the License Bureau and 
discover why every dealer doesn’t have a second-hand 
license. 

President Rubin introduced as guest speaker Dr. 
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DEALER FRANCHISE AVAILABLE IN CITIES 
WHERE WE ARE NOT AT PRESENT REPRESENTED 


ALLEN W WALES 


ALLEN-WALES ADDING MACHINE DIVISION 
ae eS 
hi NATIONAL CASH REGISTER COMPANY 
444 MADISON AVENUE 
NEW YORK 22, N. Y. 
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you... OU..." 


Another pair gone! Her morale and efficiency 






have hit a new low! In the office, as in the plant, 





good tools are basic to top production. Multiple- 





15 desks are ultra-efficient. In less floor space, 





they give more effective work space. Drawers 


are adjustable to any requirement, because of 






standardized parts. The Mudltiple-15 principle is 









the greatest desk development since the inven- 






tion of drawers! Colorful, and smartly designed, 





Multiple-15 desks can make yours an efficient, 





attractive office, at low cost. 


Murriptelo 


Write today for ‘'Tooling 
Up Your Office.’’ 24 


pages. A new concept in 








office equipment. 


y 
—e eae 


Business quip (Jana 


Desks, chairs, files—featured by the leading dealer in your city. 


METAL OFFICE FURNITURE COMPANY © Grand Rapids, Michigan 


OFFICE APPLIANCES, April, 1950 

















Herbert S. Minot, who was in charge of liaison with 
the U.S. Department of Labor, Wage and Hour Divi- 
sion. He also worked for the War Manpower 
Commission, U.S. Employment Service, and the Bureau 
of Labor Statistics 


*— 


NEW LINES SHOWN TO KANSAS BOOK DEALERS 
Ann Galt, Correspondent 
March 2 brought together the 33rd annual conven- 


tion of the Kansas Book Dealer Association in Topeka, 
with exhibiting manufacturers and wholesalers show- 


ing their new spring lines and their book offerings, 
laying the groundwork for autumn selling. Under the 
leadership of thirty-times-president Phil Anderson, 


Newton ret the Kansans covered legislative mat- 


ters, merchandising ideas, new school adoptions, and 
took time look at manufacturers’ lines. The full 
day ended with a banquet, enlivened with the new 


Supply Company film on selling new 
replace obsolescent, and story-telling by 


Oxford Fili 
equipment 


Bill Martin, children’s writer for Tell Well Press. 

M. W. Buffon of the Employment Security Division 
if the State Kansas was invited over to clarify 
questions on unemployment compensation. In this 
state, the initial rate is 2.7%, with 3% going to the 
Federal government. Retailers who have tried to hold 
down to seven persons for 19 days, so as to avoid the 
eight-employee classification, are guessing that if 


Saturday” towns and heavy traffic on 
1ey perhaps should employ ample adult 


they have 


specilai da 


help to take od care of customers, even if it puts 
them in this special bracket. The prevalence of the 40- 
hour wet banks, railroads, telephones, and other 
industri etting a pattern for retailing which 
ealers may t be able to duck, President Anderson 
It’sab iler’s job to spread culture and develop 
upprer for our freedom, suggested State 
Superintendent of Public Instruction Adel Throck- 
norton. Russia has not burned old books; she converts 


o pulp to spread the party line 
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YOU DISPLAY THEM! 


Tribute paid to the special work of W. O. Stacey, 

) supervised examinations for GI’s who had not 
completed 1 chool and issued, on merit, some 5000 | 
ploma juivalency whereby they could enter 

Lie LCS 
Bill M 1uthor and storyteller for children, 
ma le a ple evangelism in channeling books from 
iblishe schools and homes. Penny postcards 
pare adapted books arrive, build family 
ries nmon unity is built in a family which 


ads ret] A parent-teacher group will promote 
selling fron Book Fair of 30 titles sent to the school, 


hey ve a 10% take. He urged the wisdom of 

resh ja which are available and valuable in 
keeping displays sharp looking. 

In Kai schools seeking top rating, no mat- 

er wh equipment or teacher preparation, must 


end a minimum of $15 a year for general library 
approved list. Too, a healthy cull- 
titles, with the addition of current 
es, is ju circulation as much as 500% in some 
schools. F income, as it takes care of old mort- 
and improvements in the home, is becoming 
reading “for the kids”. 

talk to KBDA, Safety Director Han- 
sen of the Santa Fe Railroad declared that we must 
ularize will to drive carefully, make good driv- 
accident prevention. 

Securi eans more than a rocking chair,” Presi- 
t Atchison business man and president 
Commerce, told the book 
s the loss of the right to use his 
is. Idle nds destroy; busy hands create. Col- 
put to work; we must see that more 


books f! ide 


OI out | ate 
iabie I etter 


ing smart al stress 
‘hamber of 
ni 


ailing looks at Fair Trade was brought 
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Notice how many more customers have been 
asking for Ful-Vu “window sleeve” binders and al- 
bums lately ? 

There's a reason! Ful-Vu products are adver- 
tised regularly in The Saturday Evening Post and in 
half a dozen leading business magazines besides. In 
other words, over 20 million magazine advertising 
messages a year are building Ful-Vu business for you. 
Now it's your move! 


FEATURE Ful-Vu *—WATCH SALES SOAR! 


The more you display Ful-Vu, the more you 
will surely sell. The market is there—our advertising 
has created the demand for you to fill. The experience 
of leading dealers has proved that regular counter 
and window displays can easily make these famous 
“window sleeve” products one of the most profitable, 
fastest moving lines in the store. 

Display Ful-Vu today—and every day. Cash 
in on the ready-made demand Ful-Vu advertising is 
creating! 


Write for the Ful-Vu catalog! 


PROTECTS | Ra tiaias 


SYSTEMS OF 


DISPLAY 
COOKS’ INC., Camden, N. J. 
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EEEANY. . . the 


office machine stands 
that sell themselves! 


_ Model "S” 








© 






Model "’S-Biller™ 


TIFFANY stands have sold themselves to executives and office workers 
not by boastful advertising claims, but by claims 
For example: Exclusive TIFFANY 


all over America... 
backed by proof in performance! 
features assure sturdy, non-creep, sway-proof service .. . help eliminate 
machine noises and vibrations as well as operator fatigue .. . provide 
easy and safe portability . . . high or low drop-leaf arrangement on 
either side of the stand... 


sations for uneven floor surfaces .. . 


"on the level performance” with compen- 
protection against tripping and 


snagging hosiery . . . a firm foundation for almost all makes and types 


of business machines. All of which speeds up office routine, saves 


time, cuts costs . . . makes TIFFANY the stands that sell themselves! 


COMPELLING NATIONAL ADVERTIS- 
ING, In such magazines as NATION'S 
BUSINESS, DUN'S REVIEW, FORTUNE 
and other important publications, is 
telling TIFFANY'S story of superiority 
to millions of potential customers ; 
pre-selling them for the TIFFANY dealers 





Dirrany STAND CO. - POPLAR BLUFF, MO. 
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to the book dealers from the drug and food stores of 
Kansas by qualified secretaries in these fields. 

Secretary Clara B. Miller of the Kansas Pharma- 
ceutical Association brought the good news of the 
current national druggists’ bureau set up to educate 
the public on the fairness of Fair Trade, which gives 
the manufacturer his right to set a minimum resale 
price, the consumer a stabilized equality in her chance 
to buy known goods in various outlets, and the retailer 
a steadiness in his markket without undue undercut- 
ting. In a survey made by Mrs. Miller, it has been 
shown that Kansas consumers buy around three per 
cent cheaper overall than consumers in non-Fair- 
Trade Missouri where loss leaders give an impression 
of cheapness, yet Kansas retailers show two per cent 
greater over-all store profit. 

Secretary C. M. Sandstrom of the Kansas Food Deal- 
ers spoke of the companion legislation, the Unfair 
Practices Act of 1941, which put rules in the retailing 
game. With enforcement in the hands of the “home 
boys’”—county attorneys—they wait for complaints. 
He urges the setting up of a Trade Commission in 
Kansas, whose duty shall be to investigate all com- 
plaints and help set up evidence so that “cease and 
desist” orders can be issued. 

Wholesaler Al F. Williams of Topeka explained that 
any merchant can GIVE tickets FREE, but cannot 
require a purchase with any FREE offer. 

Both the Washington delegation and the Fair Trade 
Bureau will receive this resolution strengthening their 
hand in the Fair Trade matter: 

Be it resolved that the Kansas Book Dealers Asso- 
ciation, representing 150 bonded Kansas book dealers, 
go on record endorsing the Fair Trade Acts for their 
stabilizing influence on prices the consumer must pay. 
KBDA further agrees to support those agencies which 
are working for education of the public to the benefits 
of Fair Trade legislation, both federal and state. 

Officers elected in the final hours include Phil M. 
Anderson, re-elected president for the thirty-first 
time; first and second vice-presidents, Robert Mark- 
well of Hays and N. M. Ruddick of Council Grove; 
secretary-treasurer, Mary Anderson, Newton. The 
board of directors is set up as previously: John A. 
Crow, Mason McCarty, Charles States, Harry Tibbs, 
Willard Topping, and N. M. Ruddick 

State Printer Ferd Voiland, W. E. North of the State 
Board of Education, L. W. Brooks, textbook analyst, 
and Honorable Glen Strickler of the state legislature 
were other program headliners. 

Thirty exhibits were included in the show. Dealers 
took full advantage of the chance to study and order. 


—< 


GREAT LAKES TRAVELERS CLUB NOTES 
At the regular monthly business meeting of the 
Great Lakes Travelers Club, held Friday noon, Feb- 
ruary 24, in the Real Estate Board of Trade Buildng, 
Chicago, Jess Sutton, Woodbury Book Company, Dan- 


ville, Ill., was a guest and the following were ac- 
cepted into membership: Harold Meiniger, Paul L. 


Sarno, Oscar Olson and Charles Janovsky, all of Wil- 


son Jones Company; Joe Connolly, Bert M. Morris 
Company, and Bob Warner, Rockwell-Barnes Com- 
pany. 


_—- —- - 


| LAMBERTON LINES NOW HANDLING WEST COAST 


FOR GRAND RAPIDS LEATHER FURNITURE CO. 
Lamberton Lines has been appointed representative 


| for the Grand Rapids Leather Furniture Company in the 


eleven states generally described as Denver west. Wil- 
liam Lamberton, who manages the business, appointed 
J. K. Gill Company, Portland, as jobber for the North- 
west. Other companies represented by this same con- 
cern include Ohio Can Company, Beck Duplicator Com- 
pany, Werner Manufacturing Company and Write, Inc. 
1950 
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"Sing this Song of 
Sales with Me!" 


says Mr.T 








This sales-stirring song helps introduce Dixon’s pop- 
ular daily radio broadcast ‘*Ticonderoga Minutes”’ to 
millions of pencil prospects. Every day, it builds the 
Ticonderoga name — sells Ticonderoga advantages. 
Every day it adds more and more sales to the 
tremendous demand that has made Ticonderoga 
America’s preferred pencil over the years. 

Actually ‘‘Ticonderoga Minutes’’ is only one of 
many hard-hitting Dixon advertising programs which 
include national magazine ads, merchandising aids, 
sales promotions — all working to build profits for you. 

Why not tie in and cash in with Ticonderoga? Send 
for our illustrated catalog with price list today! 


DIXON 





PENCIL SALES DEPARTMENT 98-34, JOSEPH DIXON CRUCIBLE COMPANY, JERSEY CITY 3, N. J. 





== mae" DIXON TICONDEROGA 1386 Ne 
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ford PENDAFLEX Items 





DESK TOP FILE with locking cover 













19 


A hinged, locking cover that slides back out of the way, and 12 inches 
of letter-size filing c capacity distinguish this sturdy steel file designed 
for use with Pendaflex hanging folders. Shipped empty only, in gray or 
green, it builds profits in not one, but two markets 

It’s a popular office item when shown with the new A-Z folder set 
No. 4225. 

It’s a natural for the home market when shown with the new “House 
holders” folder set No. 42 











ty only, to pr 


vide greater flexibility 
supplying just the numbe 
and arrangement of folders 
the customer wants 





Pendaflex “Householders” 
Pendaflex A-Z Folder Set File System 


This set of 25 Pendaflex folders This set of 25 Pendaflex folders 
















has tabs attached, and yellow has tabs attached and a variety 
A-Z headings inserted. Packed of appropriate personal heading 
1 set to the box, ready for use inserted — Automobile, Budget 
Sell them with the new Desk Rent, etc. Sell them with t 
Top File for office use new Desk Top File for home 





Pendaflex A-Z Filing System 


Here is a MADE-UP PACKAGE of letter-size Pendaflex 
one frame, 25 A-Z folders with tabs attached, and 25 
name folders with tabs attached. All ready to be inserted 
n the customer's drawer. Packed complete in one carton 
with directions for use. Ideal for the trial drawer installa 






New Style Frame 

Improved Pendaflex Style 
G"’ frames are now be- 
g shipped on al! letter 


tion that is so effective in selling Pendaflex for the wh legal size orders 

filing depart Front and back are inter- 

changeable, side rails are 

all Seen ton On 

eparate parts to attach 
FILING SUPPLY . COMPANY, INC. 
Garden City, N. Y. St. Louis 2, Mo. 





Filing Folders + Filing Guides + Fiberboard Files + Index Cards + Red Fiber Envelopes} 
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MARKWELL’S “CHRISTENING” CONTEST 


In the March issue on page 134, a news announce- 
ment was published about the Markwell Manufactur- 
ing Company’s latest contest, which involves the 
naming of another “staple” character created by 
Markwell ertently the new character was re- 
ferred to a Staple ??? the Markwell Dog.” 

Lou Obstfeld of Markwell writes: “This is mislead- 
ing. The way yu have it set up it would appear the 
only requirement of a contestant is to fill in the cor- 
rect word after the word ‘Staple.’ Nothing could be 
further from the truth. We do not wish to say one 





)p 
fr 





STAPLE SAM” 
THE MARKWELL MAN 


“STAPLE SAL” 
THE MARKWELL GAL 








CAN 


YOU GUESS THE NAME OF 
THIS ANIMAL COUNTERPART? 


, , » +h thar if 
way Ol r) ler il 


the animal counterpart (of Staple 


Sam and S Sal) has been designated as a ‘dog.’ 
It might be a dog and then again it might be some 

her appropriate word other than dog which is sym- 
bolic and emblematic of a dog.” 

Because of the error in the story last month, we 
are repeating the illustrations and the following in- 

rmation 

One $25.00 U. S. Government ‘E’ bond will be 
awarded by Markwell to each of the first three con- 
testants to guess the correct name. 

Rules of the contest are as follows: Only one 
euess to each person. Contest is limited to office sup- 
ply deale: their employees. Each answer must 
be typed itly printed on the firm’s stationery, 
be the name of the individual contestant, be post- 
marked no later than April 30, 1950, and be mailed 
in a separate envelope to the ‘Contest Department,’ 


Markwell Manufac 
St.. New York 13, 
10. 1950.” 


‘turing Company, Inc., 200 Hudson 
N. Y. Prizes will be awarded May 


———- 


NOBEMA TAKES STAEDTLER’S TRADITION LINE 


J. S. Staedtler, Inc., announces that appointment of 
Nobema Products Corporation, 141 Greene Street, New 
York City, as exclusive agents on the imported “Tra- 
dition” painting pencils and pastels for the art mate- 
rial trade 














JOINS STEMPEL ORGANIZATION.—W. C. (Wolt) Stempel. 

son of W. C. Stempel, who became head of production and 

of Stempel Mfg. Co., Dallas, Tex., on January 1. 
ppeared in March issue, page 194 


develcpment 
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Hh 
7 Lots of people RETR 
like to trade in busy 
@ stores where 
they see other people 
shopping. Sort of puts them 


in the buying mood p makes them 


° 
feel you have the right merchandise 


ae" ‘4, 


Ses the right price OO 


People who come in 4 to buy 
Dennison tags and Dennison 


gummed labels sometimes buy 


fountain pens \\\\erd writing « 


before they leave ihe 
store. Dennison Goods mages aT] 
are traffic builders Kh kf because 


they satisfy GAISE Cio} so many 


different needs. 


Denmoon 
———EEEaw 
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DEALERS! SALESMEN! 
Heres Your 


Profit Line! 


Hitch up your sales wagon to the well accepted 
HART Line, and pull away from competition. HART 
makes everything you need for a substantial Mimeo- 
graph and Supply business. 





3 HART MIMEOGRAPH MODELS 
IN “VOLUME SALE” PRICE RANGES 


For Superior Mimeo work requiring Hairline Registration 

. Model 249 (pictured above) $139.50 plus tax. 
Model 149, $89.50 plus tax. 
Model 49, $59.50 plus tax. 


For Simplified Mimeographing . 
For Economical Mimeographing 


AND HERE’S THE BALANCE OF THE LINE: 


DRAWING SCOPES 
MIMEO STANDS AND MIMEO CABINETS 


STENCILS GRADED INKS 
CLEANERS HART BRUSHES 
SUPPLIES COUNTERS 


STYLI, LETTERING & DESIGN GUIDES 


ALL BEAUTIFULLY PACKAGED! 


New Electrical Models Coming! Catalogs, Stuffers, Mats 
and Promotional Ideas Furnished! Liberal Discounts! 


REPRESENTATION 
WANTED! 

WRITE FOR HART 
SALES PLAN! 


HART 





és mimeographs 
SOME TERRITORIES OPEN and supplies 
nd HART MANUFACTURING CO 


ST. PAUL 4, MINN 


NATIONALLY ADVERTISED 
TO THE TRADE 
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GENERAL PENCIL APPOINTS JOHN R. LAMOND 
The General Pencil Company has announced the 
appointment of John R. Lamond to the sales force, 

















JOHN R. LAMOND 


representing the firm in the states of Texas, Oklahoma 
and Arkansas. He will make his headquarters at 1306 
Oak View, Fort Worth 11, Tex., calling on the trade at 
regular intervals. 
—- 

BOY, 9, PROVES SPEEDY WITH TYPEWRITER 

Jay Smith, 9-year-old boy from Jeffersonville, Pa., 
has been termed a phenomenal pupil by Ira D. Shoop 
of Norristown Business College, Norristown, Pa. Upon 
completing a two months’ course in typewriting, Jay 
is now capable of averaging about 20 words a minute 
in speed tests. Mr. Shoop said that in his 45 years of 
experience as a teacher and administrator, Jay’s per- 
formance is unexcelled. The instruction was confined 





JAY SMITH, JEFFERSONVILLE, PA., ONLY 
NINE, TYPES 20 WORDS PER MINUTE 


to a standard typewriter equipped with conventional 
pica type. The boy mastered the fundamental! lessons 
so accurately and rapidly that it was soon necessary to 
provide more advanced material. 

Just before the end of the term, Jay received his 
first one-minute test for speed and accuracy and did 
very well. “I haven’t enrolled anyone with such skill 
at that tender age in the 39 years the Norristown 
Business College has served the community,” said 
Mr. Shoop, who declared the boy has a natural apti- 
tude. 

Jay, who was nine in December, accepts the presence 
of this aptitude without excitement and eagerly an- 
nounced that he can’t wait to get back to his machine 
in June, 1950. He explains, “I just like to typewrite.” 
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Now Manufactured in 


5 drawer height 
IBIA APEX / ] MBIA APEX 
IA APEX 4 drawer height. — BIA APEX 
; in 

A APEX { 3 drawer height ? inc ept IA APEX ¢€ 

APEX CO 2 drawer height A APEX CC 

APEX COL APEX COL 
APEX COLO PROGRESSIVE SUSPENSIONS ATTRACTIVE HARDWARE APEX COLC 
PEX COLON COMBINATION INSERTS FOR ANY DRAWER OPENING \PEX COLOR 













EX COLONIAI ATLAS COLUMBIA APEX COLONIAL ATLAS COLUMBIA APEX COLON] 


X Ce ~ 
P Manufactured by LONI s 


mm COLUMBIA STEEL EQUIPMENT COMPANY iy 


COI 


COLO PHILADELPHIA 7, PA. LAL 


OLON 
EXECUTIVE OFFICE FACTORY A} 


LON 
LONI Lincoin-Liberty Building Third, Annsbury, Orianna & Wingohocking Streets 
ONTAtL AL ATI 


INTAI ATLAS COLUMBIA APEX COLONIAL ATLAS COLUMBIA APEX COLONIAL ATL/# 
[Al ATLAS COLUMBIA APEX COLONIAL ATLAS COLUMBIA APEX COLONIAL ATLAS 
Al ATLAS COLUMBIA APEX COLONIAL ATLAS COLUMBIA APEX COLONIAL ATLAS 
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.the sure-fire 
Stapler that can’t miss... 


STAINLESS 
STEEL CAP 
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GaRmmary STAPLERS BRING YOU 
STAPLE REPEAT BUSINESS 





NEW P-22 HAND STAPLER 


Heavy Duty Industrial Plier Type 

Reaches into ‘Hard-To-Get-At’ Places 

Loads 150 Staples 

Same Machine Takes 2 Size Staples—14", 5/16” 
Reach 24,” 

All Steel Construction—All Chrome Finish 


NEW T-32 GUN TACKER 


Automatically Shoots A Staple Wherever A Tack Can 
Be Driven 

Replaces Hammer and Tacks at Trigger Rate Speed 

Same Machine Takes 3 Size Staples—3/16”, 4%”, 5/16” 

All Steel Construction—All Chrome Finish 

Loads 150 Staples 





NEW & IMPROVED #105 STANDARD STAPLER 


Streamlined Beauty with Bulldog Performance 
Stapler - Tacker - Plier 

Temporary and Permanent Stitch 

Fastens Up To 40 Sheets of Paper 

Reach 234” Weight 11 oz. 
Loads 105 Standard Staples 14” 


NEW #202 STANDARD STAPLER 

Rugged Beauty Stapler For Heavy Commercial Use 
Combination Stapler and Tacker 

Temporary and Permanent Stitch 

Fastens Up To 40 Sheets of Paper 

Reach 334” Weight 16 oz. 

Loads 210 Standard Staples Y2” x 4" 


se 
x 


Send for our New Catalog Sheets—Be sure you're on our Mailing Lists 


ATTRACTIVE WINDOW DISPLAY POSTERS ARE WAITING FOR YOU 
weet oe se 


PLING ‘MACHINE FOR 
7 1 EVERY Yenaick) 


fs ic mi 43 
4. aoe x 
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Canadian Distributor: ~ 
Lightstone Sales, Montreal 
California Distributos: © 
" B. Sternberg, Los Angelé 


1950 
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WHOLESALE STATIONERS CONVENTION 


tinued from page 37) 


high Ameri ar of business. Recalling speeches 
of doom he heard, he could not reconcile them 
th the facts. O conclusion, however, was apparent 


tends to his own business, does all 

h a srow—it will grow and prosper. In 

discussing deal increased cost of doing business, he 

go over their books, study their 

lumns, watch their inventories and 

ir overhead in every way possible to bring 

wn those In conclusion, he called for full 
co-operation between manufacturers and dealers 


Reports For Manufacturers 
yr general session called to order at 
north ballroom, L 
Company, gave a 
re eting, 
ion to be ] in New York, N. Y., and that manu- 
facturer advertising participation in the “Four Golden 


hard Faber Pe! report of the 


).00 for all four. L 
n n Omaha, Nebr., reporting on 
wholesale1 eting, announced their approval of the 
Four Golden Opportunities” program with recom- 
me ition items listed be removed from front 
placed on the back and a suitable 
front instead. They further recom- 
of $2.50 be made for the entire 


menaed tnat rege 


Control Elected 
nominating committee was then 
rd of control for the coming year 
Next! the program was the installation 


+ 7 »? ’ ’ , 
Was e1ecrveda Ve I) ne 


Board of 


Jensen, Brinn & Jensen Com- 

ent—Edward Blivens, Caldwell Sites 
Va 

ond Vl ient 

Toro! Canada 

lird vice esident, re-elected 

Eberhard F Pencil Company 
Fourth esident—re-elected—Harry Litzen- 
Company, Denver, Colo 

Sales Representatives National 

John G. Kolb, C. Howard Hunt 


J. H. Chipman, Brown Bros., 


Louis M. Brown 


be er, B. men 


0m 


4 


Secretar} rer, re-elected—H. C. Wittemore. 
I were introduced the convention 
rned. The trade show exhibits were 
ntil 5:00 pm 


150 Attend Annual Banquet 


reception was held in the 
guests assembled for an hour 
fellowship. At 8 p.m. the doors 
ra ym were thrown open and over 450 
iests four in orderly fashion and the tables 
re soon { At the conclusion of dinner, H. C 
hittem iced the newly-elected officers of 
the associati i their wives in addition to chair- 
men of the 1 is committees. The following past 
present were then introduced: 
A. L. Salom A L. Salomon & Company, New York, 
N. Y.; Dav Koeller, Blackwell-Wielandy Company 
St. Louis, M Max A. Goldstein, Rochester Stationery 
( pany, In Rochester, N. Y.; and Merwin G. Pier- 
nt, Lowry Drug Company, Inc., Baltimore, Md 
Mr. Whitt e then called upon J. Howard Shoe- 
Faber Pencil Company, chairman of 
ymmittee, who presented a hand- 
some pail ther traveling bags and a wrist watch 
Retiring | ent Herbert Held on behalf of the 
tior reciation of his two years of service 
1 the offi resident of the association. 
Good n provided by Bert Knapp’s enter- 


Drinr ; Ts | ‘ 
rrio gue a 


Dall ere 


presiaen ere 
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M. Brown, Eber- | 


recommending the 1951 con- | 


ram be at the rate of $125.00 each | 
Jensen, Brinn & | 
the | 





LARGE PROHTD! 


With the new Liberty Metal-Ainged 


Loose Leal Storage Sinder 








Nothing compares 
with this new, neat 
aluminum hinged 
Storage Binder 


Note the compact 
book-like form. Rounded 
corners. No protruding 

posts or parts 





Turn this new metal hinged Liberty Loose Leaf 
Storage Binder into your newest money maker. 
Lay it side by side with other binders and 
compare. There is nothing like it. In a few 
short months it has been hailed with enthu- 
siasm by dealers and consumers alike for its 
neatness, its rigidity, its low cost. 


Covers are smooth brown Masonite Presd- 
wood. Aluminum (piano type) hinges are riveted 
to covers. The new binders have the same fool- 
proof Liberty Telescoping Self-Locking posts. 
Multiple punching enables you to carry a 
shorter line, for one binder fits several sheets 
the same size but with different post hole 
centers. Stock 12 sizes and you carry the 
complete line. 





Write today for details—prices, discounts, 
catalog and advertising helps. 


BANKERS BOX COMPANY 


Since 1915 


120 SOUTH DEARBORN STREET 
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STORAGE BINDERS 





CHICAGO 5, ILLINOIS 











; 
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COMPLETE CATALOG 
Availablee 


Bigger ... Better... 
New lines added ... 
Showing the most com- 
plete line of MARK- 
ING DEVICES and 
SUPPLIES we have 
ever offered. 













Write for a 
copy on your 
letterhead 








MARKING DEVICES 


F EVERY DESCRIPTION 


‘7 


/ 


DomESTIC & EXPORT TRADE 
A COMPLETE LINE 
FOR EVERY PURPOSE 














Line Daters and Numberers, Die Plate 

Daters, Self-Inking Stamps, Time Stamps, 

Stamp Pads and Inks, Notary Seals, Stamp 

Racks, Rubber Type Sets, Sign Markers, 

Brass and Fibre Checks, Corrugated Box 
Dies, Badges, ete. 


ConsouipaTeo Stamp Mee. Co., Ine. 


MAIN OFFICE AND EXPORT DEPT. 


44 WARREN STREET, NEW YORK 7, N. Y. 
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taining orchestra for dancing between courses and for 
the balance of the evening. 

Committees responsible for the success of the con- 
vention were as follows: 

Program steering committee—Chairman M. H. 
Chute, Bainbridge, Kimpton & Haupt, Inc., New York, 
N. Y.; John G. Kolb, C. Howard Hunt Pen Company; 
M. E. Springer, The American News Company, Inc., 
New York, N. Y 

Banquet committee—Chairman Carl Carlson, S. E. 
& M. Vernon, Inc.; Louis Wachtel, American Lead 
Pencil Company; Jerry Savage, Carter’s Ink Company; 
Al Johnson, The E. H. Hotchkiss Company; J. How- 
ard Shoemaker, Eberhard Faber Pencil Company; 
Harry Erny, C. Howard Hunt Pen Company; Walker 
G. Hall, The Holt Pen Company, John G. Kolb, C. 
Howard Hunt Pen Company. 

Entertainment committee—Chairman J. Howard 
Shoemaker, Eberhard Faber Pencil Company; Charles 
Shelly, Eberhard Faber Pencil Company; M. E, 
Springer, The American News Company, Inc., New 
York, N. Y.; Fred Steinhilber, Geyer’s Topics; Gordon 
Steinmetz, Sanford Ink Company; Bob Gemmell, Bin- 
ney & Smith Company, New York, N. Y.; Ben Simon, 
S. N. A. Stationery Company, New York, N. Y.; G. 
Fred Griffiths, Noesting Pin Ticket Company, Inc. 

Awarding of prizes—E. W. Blevins, Caldwell-Sites 
Company, Roanoke, Va. 

Registration committee—Chairman John Henn, Jo- 
seph Dixon Crucible Company; Gene Rosenberry, 
American Lead Pencil Company; Henry Heffley, 
Schwarz Paper Company, Lincoln, Nebr., Charles 
Wurtzburger, The Acme Paper Company, Inc., Mem- 
phis, Tenn. 

Exhibit committee—Chairman Joseph Strauss, Au- 
tomatic Pencil Sharpener Company; Alan Friedman, 
Modern Publications; Fred Steinhilber, Geyer’s Topics. 

Ladies’ program committee—Honorary Chairman, 
Mrs. Herbert F. Held; Mrs. Louis M. Brown, Mrs. H 
Shoemaker, Mrs. M. E. Springer, Mrs. Irving M. Levy, 
Mrs. Tracy Higgins, Mrs. E. T. MacIntyre, Mrs. Frank 
May, Mrs. M. H. Chute, Mrs. G. F. Griffiths, Sr., Mrs. 
H. C. Whittemore. 


THE EXHIBITS 


Alwa Pen Company, New York, N. Y¥Y.—Displayed the 


intair pens, pencils, ball per ind flashlights In 
ttendance were Nat Berg, Bernard Fisher, Al Soffer and 
> Bogard 
Amberg File & Index Co., Kank: akee, m11.—T} mplete 
Amberg ne of filing supplies, | cover! box files 
rap books, photo albums, ste¢ personal files nd other 
ffice specialties was exhibited President Bertrand I Am- 
rg was ir harge, assisted by P. H. Cur N. ¥ man 
r; O. L. Seaver, New rom Og ind Boston representative 
d G. A. Grosch, Philadelphia manager 
yf Penk an C rayon ) Ors Sumiantky. Ohio—Dis vas the 
gular line cE cy nex crayons, Prange water rs, chalk 
1 textile é rs and a complet 3} ving f ndustrial 
ns In ided was the new N 2 24 r package 
Crayonex ret ling t 30c ind DEK-ALL rs for 
l ng on g ss or china Ir tter nce Gordon E 
Jar nd Bernard FE. Tripp 
Ame rie an Le ad Pencil Co., Hoboken, N. J Fe red were 
is drawing neils and full f ffice encils in 
k and ylors, as well as the 19 ne of fountain pens 
point pens and mechanica pe - ind sets In at- 
nce wer H. W. Bowmar Lé Wachte Leonard A 
H Cc rhon Ss i und Whr Obr ht 
Annin «A Company, New Feek, N. ¥Y.—Flags of United Na- 
s a S gs var s ties for occasions 
e d ‘S] ed Ir utte ndance were Arthur C Edwards 
iger; Edward C. Schmelz, assistant, and Henry J. Euler 
“Arrow Wastener Co., Ine., Brookly n, N. ¥.—Displayed were 
tapling ma es for every use Ir office, hon r school 
kers ind stat s also were T ude | Moe Abrams Max 
, ’ 7 g y And’ Du smesrel we é sftter dar ‘ 
Artistic Desk Pad & Novelty Co., New York, N. Y.—An ex- 
nsive lesk pads, w etter trays ird index 
xes Sanonite floor mats eli rds irch boards and 
te card index boxes were disp ed Answering inquiries 
ere Wm. Stein, Wm. Corbett and S ir Geller 
Are Steel Sales C orp. New York, N. Y.—On display were 
yxes rd abinets Tidy Deskmaster desk ssifiers 
I riar lesk trays, Junior filing nets, storage ibinets 
files ind lesk drawer trays Added r x te s were 
z in-one two I ! three I filing 
g omp te series of Moldmaster hir t et and 
r p files and TELE-MEMO®© desk endar pads 
\ g I e-president was hare ssisted by 
Ww im I m pe sales manager, S el Ka nd Gerard 
» Whit 
Automatic Pencil Sharpener Co., Rockford, Il I full 
né f Aps I | sharpeners ? ering 1 re than 14 
! ijels, was on ¢ hibit Special emphasis being placed of 
the Climax Dandy d Wizard, featured for early spring 
tior Greet ng friends and prospective istomers 
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Burroughs 


Microtilming 


more 


means 


+0 you | 


ee 





More Protection — Burroughs Micro- 
filming gives you more protection, 
The photographic accu- 
racy of Burroughs Microfilming pro- 


more ways 


tects you from recording or copying 
And, because microfilm rec- 
ords are tamper-proof, they elimi- 
bility of alteration, 
ishling of papers. 


errors 


nate the 
extraction or no 


poss! 


a al 


~ 


: 
| Burroughs 
|, —————$ 
| Bell cHowell 
el 


TWO IMPORTANT NAMES IN MICROFILM 





te ae a 

















More Space—You can have back 
99% of your present file space. Yes, 
Burroughs Microfilming can com- 
press 100 cubic feet of your files into 
1 cubic foot! Imagine, papers that 
now fill a three-drawer file will fit in 
the palm of your hand! You can pre- 
serve thousands of documents on 
just one roll of microfilm. 


More Profit— Time is money. So are 
space and accuracy. Save them and 
you save money. That's how simply 
Burroughs Microfilming makes more 
profit for you. Savings in rent, pay- 
roll and filing equipment alone 
more than pay for it. In fact, Bur- 
roughs Microfilming amortizes itself 
in a fraction of its useful life! 





— Em ee 





More Time —Burroughs Microfilm- 
ing saves you ever so much time. 
Complete microfilming of an origi- 
nal paper—both front and back— 
can be done in a flash. Check-size 
documents can be recorded as fast 
as six per second! One operator can 
easily record thousands of docu- 
ments per hour! 





Smartly styled recorder—one of the 
units in a modern line of microfilm- 
ing equipment built by Bell & 
Howell, sold and serviced by 
Burroughs. 


Burroughs Microfilm Equipment is built by Bell & Howell— 
acknowledged leader in the field of fine photographic equipment. 
It is sold and serviced by Burroughs—for 60 years the leader in 
better business machines. That means more, too—more special- 
ized knowledge of both photography and business methods to 
help make microfilming do the best possible job for you. See for 
yourself. Call your local Burroughs office, or write directly to— 


BURROUGHS ADDING MACHINE COMPANY, 
DETROIT 32, MICHIGAN 


a 4 
WHEREVER THERE’S BUSINESS THERES Burroughs 
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i [ Forty-F ive Hours per Week! | 


| CONCLUSIVE 
EVIDENCE/ 


ORTY-FIVE hours’ production. per week, 52 





weeks per year is conclusive evidence that Jasper 
Chair Co. Chairs are the accepted Chair Line of 


American business. 


Jasper Chair Co. Chairs embrace “all the qualities” 
known to the industry for producing BETTER 
CHAIRS ... no better chair line in its price field is 
y No. 840 


Solid American Walnut 
Upholstered in Genuine Leather 


available... a franchise with Jasper Chair Co. means 


a lasting Dealer and Customer satisfaction. 


“The RIGHT CHAIR at 
the RIGHT PRICE” 





Better Chairs are 
made of Wood. 


Write for our new 
1950 catalogue 
showing our complete line. 


No. 841 
WE SELL TO DEALERS ONLY Solid American Walnut 


Upholstered in Genuine Leather 











JASPER, INDIANA 


Jasper Chair7 
Company 






REPRESENTATIVES James 8S. Fowls, (Southern) R. A. Browne. (West) 
327 Sunset Drive, North 209 Marlowe 
Geo. A. Litchfield, Sales Mer St. Petersburg, Florida Oakland, Calif. 
Fred Deutsch, (Southwest) W. H. Brown, (Chicago-Midwest) R. J. Freeman, (Eastern) 
3525 Seuthwestern Blwd 6708 Glenwoed Ave., Chicago 26 385 Madison Ave. 
Dallas 5. Texas (Phone ROgers Park 4-3644) New York, N. Y. 


wooo 
OFFICE FURNITURE 
witetyT 
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if sa Joseph C. Strauss 


Philip Powe ind Ralph Rogow 


B-B Pen Co., Ine Hollywood, Calif._-The company’s com 





ind executive ba point pens n 
esk sets, were exhibited. Explaining 
! istern sales manager 

Baehr & Sons, Eugene B.. New York, N. Y. School bags 
rd nd plasti rulers, compasses 
kel-plated and colored thumb 
penholders ssors and artists 
‘ te played Arthur P 
J s Chambers were in attend 
Binney & Smith Co., New York, N. Y¥Y.—-Showing the com 
Staonal I ng rayons paint 
<s and show rd ylors were R. T 
I R. J. McChe ey R. S. Meyers 
( I Bradley Corp.. Brattleboro, Vet. I itured their line 
dij ns kboard pointers 

I WV im “haifant . n attendance 

Brueheide Publishing Company, ba map Minneapolis, Minn. 
i = ng ssories—contract 
oklet t es, place cards 
s i ived vas complete line 
iding score pads nstruction 
ys aiso inasta Kits containing 
rules It ittendance was Miss 
C-Thru Ruler Co., Hartford, Conn. Exhibited was the 
f ! and draw devices, including 
Frencl r s and triangles 


Jennie R. Zachs and Herbert M 





Carter's Ink Co Reston, Mass. r} mplete ine of 
ind sp i é were on display 
nagkeer Jer J Savage N y 
_ 2 listrict salesme! 
Cellulose & Paper Converting Company, Inc. + Philadelphia, 
Pa teletype ro elf lining nape 
I ile fold ind resale it 
hane were show! In ~ A, 
lager ind Mabelle Wadswortl 
The Cooke & Cobb Co., Brooklyn, N. Y.—-Showed a ine of 
ind wallets r ding their 
per yT f und book 
rs, desk f s, pre B aan, 
neg att nce were Arthi 
t Ir exelt ind Fred Ster 
Cushman & Denison Mfg. . Inc., New York, N. Y. 
trat na eT W pack: ~~ 'B 
D ‘ADO fasteners L.E 
nders and rd holders Also 
ten In attendance were - 
lL. Parke ivertising mar 
i ia J) Hage 
Dennison Mfe. Co Framingham, Mass. \ irge 
Vas showr zg with ast 
I “ re hod fs 
l¢ irtme t atic \ 
R 4 Mais} H. |} Gort 
I I Bar I H vard 
Dixon, Joseph, Crucible Co., Jersey City, N. J. Exhib 
‘ yood sed 1 S erasers 
lar i rking per 
I al pen 
) nt ind John 
sis ] Nor ir Par 
Eagle Pencil Co New York, N. Y. (oy lisplay wer 
Verithir r d Prizma 
x l inta 
i + nd schoc 
nce were \ H Berwald DD 
Kol S H. Er berg and H Maedel 
Eastern Bag Mfze. Corp., New York, N. Y. Featured wer 
rhe nd zipper rir 
s ed by I 
Eed-t -Cards, Ine New Vork, WN # es iren's ed itiona 
ed It atte ‘ were It ng 
1A S 
Ellingsworth Mfz Co., Chieage, Il SI VI was 1 wide 
" : r the ti 
\ 1 W i 
! I nd R 
} ‘4 ‘ 
Esterbrook Pen Co., Camden, N. J. \ mplete dist 
h In} 
} j Als ’ " 
i ent in ibinet 
I Wood, Ha W 
4 d B. Gingland 
Eureka Specialty Printing Co., New York, N. Y. Feat 
' ' mnlet E 
dis nd ? 
' = 
\1 
Eversharp Ine Chicago, Til. e of Evers!) 
1. W. Faber-Castell Pencil Company, Ine., Newark. N. J. 
f 4 ‘ . . ls. offi . 
ber bands I 
‘ } I del Char 
Faber, Eberhard, Pencil Co., Brooklyn, N. Y. Higet ght 
~ tf Per ( r Brite per 
Ss s for tt 
I £ he jobt 
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DARNELL 
CASTERS 


Maximum 


FLOOR 
PROTECTION 


DARNELL CORP LTD. 
LONG BEACH 4 CALIFORNIA 


60 WALKER ST NEW YORK ID NY 
36 N CLINTON CHICAGO 6 fit 


Write for 
Free 


Manual 
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Only 614 pounds in weight, a mere 12” long, 6” wide 


and 4” high Equipped with a handsome simulated 


leather zipper carrying case. [These features make the 
Swift Adding Machine the most valuable and sought 
after portable adding machine on the market and 


the easiest to sell! 


The Swift is ideal for all traveling business personnel, 
merchants, as well as serving as an auxil ary mac hine 


for large organizations. Perfect for departments and 


offices where large complex machines are not required 
The Swift has totals (with symbol) and sub-totals in 
red, short stroke handle, standard paper feed and many 
Swift is the 


other large machine features 1lso lowest 


; 


priced, 9-column adding machine on the market 


SUM] 


BUSINESS MACHINES CORP. 


Great Barrington, Massachusetts 
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Feldco 


Fulton Marking Equipment Co., Elizabet 


rhos. H. Gibbons Co., Chicago, Ill. hisplayed raftbo: 


ane 


Hige 





were } L. M. Brown, exe itive vice-president 
Horne Si smanager ~ £. wa Hiorne Chicago dis- 
i. Shoemaker a Ralph L. Sou y were 


i 





Ir 


ins Ink 


») ex S ¢ 


cy rvices 
Loose Leaf Corp., Chicago, Il On displa were 
nder I t imprinted zip} mprint school 
nd ring etals. Caryle Feld in, Mace C sales 

ke est Frank and Ben Sill tine were n at- 


h, N. J.—On dis- 


S iin of re 1 iding 





ri-Kwi la weather stamp pads nd inks, daters 
1 I be I pilus a new yf auca I print- 
£ 1 pictu! tamping kits R. R Fritz, R. W Fritz 
Mig re and A Migliore were there to answer! juiries 
General Pencil Co., Jersey City, N. J.-Featured plete 
I of vood ed pencils including 8 Hex Kk berly 
ng K im be ylored, Multich: e colored pencils 

I ids and a complet e of artists’ mate 

Ir e were Arthur 8S. Edelhoff and W A 





1 le é zipper ring s ind rm and 
et if deep buff whid Thomas 
~ ‘ in harge iss 1} Thomas H,. Gib 


Hassenfeld Bros., Inc., Pawtucket, KR. I rh mpany’'s 
! yt raj ilbums, pencil t elt pe ls and 
supplis re displayed along th zippe iches 

y Hassentf 1, Albert Unger and H Bohne inswered 


Co., Brooklyn, N. ¥. 1 line Higgins 


iwings al vriting inks were on disp tog ! with a 
Higgs adhesives ea re Vax and art books 
‘ ere Tracy Higgins, president 1 Harry 
~ e-p dent and sale ge! 
Hobby Stationers, Inec., Colorado Springs, Colo. lisplayed 
é f boxed and cellophane wrapped sta 


M. 


rte DD 
pra 


é ne I j . i ‘ 
K. Canfield, New Y represt tive 


president 








Horner, Inc., New York, N. ¥ . ted . e 
har! nd accordion S J Winfield, xz eral 
es anage! d Pau Donath were ttenda 
George C. Holt, Inc., Providen Kn. I Pro 
Holt N ne pens, pencils l Riters ] luced 
s the new (¢ pton metal ne ¢ tain pe 1 pen 
th 1 e points and fi ts : he s 
and g i-filled pens, pencils Ink-Riters i 
e ranges. | ittendance were Ge , C, Holt, president 
L, Musgr ‘ \ president \ er G H ( 
lé — © mpkins, souther ger KE. Db. Hadde 
Hotchkiss, I H Co., Norwalk, Conn.—T! : 
r iin 9 hown along witl ny new he 
r off icn} tapl © a é \ 
i d kK pler with new t ne p sO 
f red ir plier and tacke Also was 
nd jt. chrome fi! porizing quid fire 
rmbination letter pener Sta} 
n tacker, built t commodate ‘ Ay 
‘ in .025 and .0 Luge wire It I ree 
I t! \l E. Johnson, v esident d Metr 
N y I I sent il Ve on I t , greet I ends 


lHiunt, C. Howard, Pen Co., Camden, N. J. be 


d 


, 


R 


David MeGilor president nd Le 





re the proved Boston ps irpe , eed 
itters, inks, Hunt teel pens i Hunt 
S Austir John C. Kolb, H I 4. Erny nd J 


tendance 


I.D.L. Mfg. & Sales Corporation, New York, N. Y.—-Showed 





I ge scales, clip I ge tl 
reh file Also shown were iriou types f ponge 
I ne o typewriter! yrushes ved 
moistener oft hears ! elplated 
! t staple removers and irious other popu- 
oner rt es In attenda were D d Gabe 
i Cherr, J. V. Chenet, Larry Teller nd Sam J 
industrial Tape Corp., New Brunswick, N. J. The entire 
x tane né is featured wl ided the candy 
c \ ell ilose tape. {) I I l t , gre t tr ends 
\ NI ) I iste i! re Wr 
F. ] or} P. Sapier Fe H s 
ra I nd Cl I s Chenet 
David Kahn, Ine., North Bergen, N. J.—The f ine f 
eareve!l I nt and fountain } ‘ I | pencils 
pen and p | sets was show! I attend ¢ were 
Kahn, president, Bill Goldl Albert rat Mort 
en and Harry Yager 
Koh-I-Noor Pencil Co., Inc., Bloomsbury, N. J. isplay 
re Koh-] r drawing pens to col] Lv n- 
nd fr ] ther Koh-I-N ‘ s for the obbing 
S S. Clayton and |! rundacke vere r 


Le Page's, Ine., 


Gloucester, Mass. he ete office 


iged Le *agre's ves 





att lance y Alfred J. Marcl t f the 
d by B l > iner ind Mack G [ the N Y 
Lux Clock Mfg. Company, Inc., Waterbury, Conn. 
\ ng ol rhe \ ost imuSUuai ¢ ‘ } y i t 
ne ¢ try nda display of ew I 
I cs in new styles \ 
ilar Ss, pendulettes ar inute rs 
y B ndulette and cottag: ks W f e¢ 
a nning wheel « at la ver 
W Kale iles manager! I vard Bils ssistant 
I ge I Max Sternberg rt manage! 

May. J. L., Co... New York, N. Y. mpar ~ xtensive 
f tag s, tickets, gift ar ey folders ggage 
filing and Christma : nd tags was on 
y. Fr y was in chares ste by Martin Brown, 

Davis ‘a gee Krans a lee 


4. G. Mayer Co., 


ved 


er i¢ 


; 
a 


New York, N. Y. itured the Handy 


i ir pen l pencil sets. Ott Mayer was charge 
Mutual Stationers Supply Corporation, New York, N. Y.— 
Var ty tf products I lided were Centamatic 


, 
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Lh 
ACKNOWLEDGED 
LEADER 
IN ITS FIELD ! 





-MASO’S NEW 
"E-CON-O-ME” 


ALL STEEL 


UTILITY STAND 





IT’S 
PRACTICALLY 


A CUSTOM BUILT 
JOB! 





IT’S A PROVED VOLUME SELLER! 
AN OUTSTANDING PROFIT MAKER! 


1 efficient beauty, ask the 


he rders and 


JUST CHECK THESE FEATURES 
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Heavy Gauge All 
Steel Top 


Beautiful 
Hammertoid Finish 


Elbow Type of 
Drop Leaf Arm 


Exctusive One Piece 
Rigid Leg Bracket 





One piece, Rigid 
Center Brace—Offset 
for Greater Leg Room 


Curved Legs For 





Steel and Wood Office Equipment 


This is the 
FASTEST SELLING BEAUTY 


Maso Has Ever Introduced 


And once you've seen this gleaming little thoroughbred— 
quality built from casters to sleek, smooth, all steel top—you'll 
know why it packs such sales dynamite. The rolled edge steel 
legs are snag proof, shapely, free of burrs with no sharp edges. 
The legs, top, drop-leaf arms and shelves, center brace and 
one piece rigid leg bracket are practically tailor built, they fit 
so neatly, snugly together. 


IT HAS NO EQUAL IN LOOKS, VALUE & PRICE! 


At long last, you are able to offer your customers an all steel 
stand that meets their every demand. Compare the "E-Con- 
O-Me" with any table on the market feature by feature, for 
looks, value, utility and price and you won't find its equal any- 
place. Dealers everywhere are telling us it's the outstanding 
leader in its field! 


DON’T FAIL TO ORDER YOUR SAMPLE TODAY 


We know your reorder will follow promptly. 


MASO STEEL PRODUCTS ..%.. 


81 W. Van Buren St 


Chicago 5, Illinois 
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featuring the MARKWELL PACEMAKER STAPLER _: 


By OBSTFELD 
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Please write ‘‘today”’ 


MARKWELL MFG. CO., INC. 





MARKWELL S$ TAPLERS SOLVE Alt FASTENING PROBLEMS! f 


for complete c 
200 HUDSON ST. 


-atalog and dealer discounts. 


NEW YORK 13, N. Y. 













.5engbusch Handi-pens 


now equipped with 


(screw-in feed and point) 







~«- a new feature that satisfies a popular demand 
and makes extra sales for you 


Nibin screw-in feed and pen-point is an added feature in the 
Sengbusch Handi-pen line. 

ote! The popular wedge-feed is still available, because 
many large users like the economy of this feed when replac- 
—— points. 

othing else has been changed. Nibin is a plus feature. You 


still have: Sengbusch’s famous Capillary Action inking prin- 
ciple that eliminates ink deterioration 
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SELF-CLOSING INKSTAND CO., 


and waste. The same pen holder, well-balanced, for effortless 
writing. The same tasteful styling that appeals to everyone. 

New circulars P-49 and N-30S are now obtainable to 
further aid your selling effort. New catalog pages PHP 1949 
and HPN 49 a pa pages PHP 48 and HPN 48 now used 
in catalog 47 and in your salesman s price book. 

You're all set to cash in on popular demand — just place 
your Handi-pen order today. 


340) Sengbusch Bldg., Milwaukee 3, Wis. 


1950 
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Inc., New York, N. Y. 


played 


erian steel pens, Spencerian st 
irian fountain pen points 
were Willi: 


Spencerian craw 


m A. McLeod and 


the firm’s 


Mars Lumograph drawing pencils, artists 
pe ils and leads addition to a complete Inie of wood- 
‘ 1 pencils R J. Urmston, Sr., and R. J. Urmston, Jr., 
Ve! in attendance 
fhe Standard Diary Company, Cambridge, Mass.—This 
exhibit included a complete new gift line featuring photo 
sums, autograph books, address books and telephone book 
ove Al hown was the T. J. & J. Smith, Ltd line 
s f diaries and engagement books, and The Newton Mills 
. . é f English papetries. Standard Diary is the American 


tributors for these two companies 


Lee Paddo« 


te New Yor 


er, a fully a 
cil and cigare 


Stratford Pen 


president, K 


filler Punched 
wafer-thin pla 


patented process 


a tiine of boxed 


boxed items al 
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writing tablets. In 
No. 5412-5 Fe Jr, M.H 


k and Lester Madans 


Stewart Products, Inc., New York, N. Y. 
k, N. Y., exclusive na 
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itomatic instrument c¢ 


tte lighter. Dan Capozzi of Danvar 
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Corp., New York, N. 


irt Marcus and Harok 


Strongleaft Paper Corporation, Yonke 
and demonstrated their reinforced “Stron 
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reinforced 
bonded inte 


In charge was John P 
Stuart-Hall Mfg. Co., Kansas City, Mo.——On 


papetries, including 
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the new Regency and the new Warwi interchangeable 
point ountain pe! new Stratford co ercial mechanical 
pencil and complete line of ball pens. In attendance were 
Oscar M slum, sales manager; Irwin Salz, executive 
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] 
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invisible 
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exhibit was 
stationery 
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FE. Thompson 
display 


Cervantes, 
54” x 30” Swan Pencil Company, Inc., New York, N. Y.—O! 

a the complete Swan line of pencils, including cosmetic 
nd novelty pencils. Also shown was the Van Valkenburg 
cr pany, Holyoke, Mass., line of pen and pencil clips 
Present were F. Hosselet, Sr., president, William Blum and 
Il’. Hosselet, Jr 


Testrite Instrument Co., Ine., New York, N. Y.—Dis- 


ul played their lines of Seerite reading glasses and magnifying 
T e new 5 glasses for office use, pocket magnifiers used for telephone 
be i)? 


stamps and numerous purpose a well as Textrite 

rmometers for indoor and outdoor ise In atte 
S. B. Newstead 

Thompson Engineering & Manufacturing Co., Chicago, Hl. 


ndance 


EXECUTIVE DESK 





Displayed and demonstrated their “Scale Queer (com- 
1 tion postal scale.and paperweight), blade holder, utility 
I re that uses Schick injector razor blade, a1 pencil 
b NATIONAL I ler with metal base and upright spring and that 
y holds common lead pencil. In attendance were N Piper 
ul 4. M. Thompson 
Tri-ess Products, Inc., Jersey City, N. J.—Display: their 
ne if “Rite-O” mechanical pencils and w “Rite-O” ball 
° . int pens, also “Thik-Hed” plastic top thumb tacks. Stanley 
Ideal for professional offices, small ex- Weinstein, Seymour Weinstein and Walter Woods re in 
ndance 
. . United Leather Goods Co., Brooklyn, N. Y.—dZipper rine 
ecutive office and for the home, this ders, zipper portfolios, and brief cases were on display 
I. Rubenstein and A. Blanck attended the booth 
4 S. E. M. Vernon, 2. Ne ork, ° ‘ lisplayed lines 
new executive desk has kneehole space pa oS ee, Sake Ee Seen, B. 5-—Ceeees Kew 
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sortment of books, both bound 
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lines accentuated by the natural beauty Wallace Pencil Company, St. Louis, Mo.—Showed their line 
wood-cased pencils. In attendance was E. H. McCully. 


L. Kk. Waterman Company, New York 


» N. 





Y.—Elaboratels 





of American walnut exterior (hardwood played were their complete lin fountain pe 
inical pencils, the mail-pointer and fountain }| . 
o e - ° \ prominent feature of the display w the history heir 
interior also), this new desk will prove a Five Spotter.” In attendance were Charles Granath, Bart 
Vict osKey, and 1ason 11Lé 
Frank A. Weeks Mfg. Co., New York, N. Y¥.—Sh< é a full 
popular seller. e of Ever Ready calendars, ink stands and all types of 
oisteners, together with stick file John A. Burns was 
charge 
This model is also available with secre- x a es Eaee aaa dudes nous ditiseiweh. Gnome ae 
S$ plex and the E Saver models wit easy-reading st ‘ 
tarial mechanism in either right or left printed in red — pisek. P R Westcott, Sr., was h 


Weste N ‘ity C pany, Mil kee, Wis,.—S ed 
pedestal. Ask for No. 5412 PF. silty line Of address, note: ‘memo, engagement pooke ang 
ries. Featured was a popular-priced line of Wiro-O and 
Sé leaf appe tment, memo and gagzement books in 
iddi on to co! plete “ange of stitched books retaili fron 
Order floor samples today. l0c to 59c. In attendance was Martin Mayer, New York 
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Will & Baumer Candle Company, Inc., Syracuse, 
ws be } wo-D } 


2. Showed their new ine of rapirlite o-pack hand 
candies With four new polint-ot-sale lisplays iT charge 
2 vas Leo Nirmbray 
) Wilson Jones Co., Chicage, Il. Ir ided in t s exhibit 
wa a showing of tudents’ ring binders, featuri a line 
oper tractive colors, zipper cases, diaries and ring binders 
S plified bookkeeping systems and ldress b« were 
snowr Kdward FE Dooley Kdw I Healy Samuel 
_ Rees BK. Saltz ut George Delhag d J ,. Johanson 
lephe QSUy. Sae. on hand t wer inquiries 
Winfield Mfz. Company, New Bedford, Mass.—Show their 
ne of mrrief cass ring binders, school bags, musi cases 
ephone b k vers, artists’ cases ! ra é sé lien 
HERKIMER, N. Y pes in leather and simulated leather. Harold Schneider 
? bad ” 1 n attendance 
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TREMENDOUS CAPACITY! 


93.600 TABULATING CARDS 
IN ONE CABINET 


Automatic Tabulating Files are Made in Three Sizes, 
12 Drawer, 9 Drawer, and 6 Drawer. 


Lek 
'oEaF 


Fewer Files are Required with Automatic. 


This means:- Less Floor Space Required, Lower Cost, 
and Less Investment. 


Liftout Trays Have Strong Construction, but are Light 
Weight for Ease in handling. 


AUTOMATIC TABULATING CARD FILES ARE 
TRULY OUTSTANDING VALUES. 
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ORDERS FILLED FROM STOCK. 
12 DRAWER 9 DRAWER 


Automatic File and Index Co. (ir Sucka? 
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CLUB CHAIR 3500 
Our club chairs 
are masterpieces in 
finely designed 
and finished office 
furniture. . 
Write for 


* 





CLUB CHAIR 780 New 1950 Catalog 
TODAY 











CHAIR COMPA RT > i a. 
127-133 BLEECKER STREET, NEW YORK 12,.N. Y. GRAMERCY 7.5661 
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IMMEDIATE 
DELIVERY 


for 
DOMESTIC & EXPORT 


TRADE . 
REBUILT 


DICTAPHONES - EDIPHONES 
SOUNDSCRIEERS 
AUDOGRAPHS 
WIRE RECORDERS 


QUALITY REBUILTS 
SINCE 1923 





CHOOSE YOUR MODEL 


The one you want, from a stock of approximately 
1000 machines; all models available. Modern ef- 
ficiency and voice clarity are assured when you 
purchase our guaranteed rebuilts. 

MODELS 

Y USED 


L 
QUIPMENT 
Y MODELS. 


LARGEST STOCK OF LA 
CONVERTED AND SLIG 
MACHINES, WAR SURPLUS 
AND MODERNIZED EAR 


CLEARTONE CYLINDERS 


Our economical, lined, smooth textured product of 
long years of experiment and research, is the ideal 
cylinder for dictating perfection. Complete satis- 
faction guaranteed with every order. 


Write Us Today 
Regarding Your Needs 


AMERICAN 


235 FIFTH AVE., NEW YORK 16, N. Y. 
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Sturgis Bonderizes! You don’t 
sce it but it’s there —a hidden 
“plus”. When metal parts are 
Bonderized you get a chemically 
clean, eTCAaseC free, corrosion-in 
hibiting surface and a non-con 
ducting bond between metal and 
enamel. Result: a finish that 
really can take it... a great 


Sturgis selling point 


pe & Mer 


PRESIDENT 


{ complete line Of eéxecuuve, steno- 

réi eption anda nstitutional 

chairs posture designed Jor the person 
urpose 
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POSTURE CHAIR CO. 


Sturgis Saliealielels 
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IN OTHER LANDS 


‘ontinued from page 52) 


erchandise arbon paper, stencils, gummed stay- 

th, gummed paper, penhandles, metal attachments 
pen nibs, pencils, adhesive tape, typewriter ribbons 
typewrit 


G. J. Cols & Company, Ltd., a chain organization 
business in files and the smaller items 
reports that sales during the pas! 

20 per cent 


x - 
It is officially revealed that eight United States firms 
ngaged in the paper and printing industry now have 
ibsidiari Australia. In addition a number of 
Americal | ippliances are being manufactured 
ere unae é 
The Ci vealth statistician reveals that during 


he financial year July 1, 1947, to June 30, 1948, 902 tons 
f bl pa] and 2,349 tons of duplicating paper 


ere manu ired in Australia 

Many ma turers of office appliances in this 
yuntry al eriously concerned at the shortage of 
bor and 1 materials. Those who specialize in 
ooden fitti nd fixtures state that cabinetmakers 
ire exceed arce while many of the better-class 
timbers nec¢ ry are difficult to secure in any appre- 
ible quantiti On the other hand, manufacturers of 
1etal furnit report great difficulty in securing suffi- 

ient sheet eel and other such materials 
It is official reported that whereas in the last 
rmal pre r trading year (1938-39), imports of 
iting ypewriting papers for the whole of Aus- 
ralia totall 15,095 tons valued at £276,000; in the 
neial year 1945-46 the amount was down to 9,075 
but the value was up to £897,000. In the financial 
1946-47 there was an increase to 11,161 tons 
£1,066,000 1947-48 there was a jump to 21,974 

the t lue of which was £2,520,000. 


- Te 
BRITISH APPROVE ART METAL FURNITURE 
Art Me ffice furniture is approved by British 
ness e€3 Live 
This lic factor is borne out by the success of 
exhibition of office appliances spon- 


red | B Ltd., of London 
Central j for the Lancashire area, the town 
Blackbu Bay Horse Hotel, was the scene of the 





BAKERS, LTD., ART METAL EXHIBIT AT BLACKBURN 


exhibition. Area representative for Bakers, J. V. Quinn, 
ld rrespondent that an advance publicity 


mpaig1 ircularizing business houses heavily with 
lustrate iterature, had been very successful in 
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No. 972 















Point by point, Sturgis No. 972 
stands out as the stenographer 
chair that has everything: 


@ full spring-back action 


@ exclusive Sturgis Follow-Flex 
back support 


@ figure-fitting backrest and 
spring seat, both cushioned 
with new rubber latex foam 


@ rubber bumper on back 


@ molded one-piece, light-weight 
aluminum base with low center 
of gravity 

@ two-inch ball bearing soft rub- 
ber casters in steel inserts 


@® casy adjustments; no tools 


needed 





e upholstered i in rugged Versilan; 
Goodall’s Claremont or Bed- 
ford Cord; Deep Buff Leather. 





oe tt ae 





POSTURE CHAIR CO. 
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Everv desk and work table needs one, two or 


more of these handy trays to hold all current 


papers. 





Amfile trays are 


made of solid oak 


wood with walnut 


or mahogany finish. 
Nailed and glued bottoms are covered with felt. Individ- 


ually boxed. 


Letter size 10%4x124x2'%” packed 3 dozen to carton 


Legal size 10% x14%x2%" packed 2 dozen to carton 


TRAY SUPPORTS to tier trays, 4 to set——40¢c set 


CARD INDEX FILES 


MIDGET ... 


Made of solid selected oak. Each 


packed in neat individual sleeve. 








Size 3x5x3° packed 6 dozen to carton 


Size 4x6x4" packed 3 dozen to carton 


INDEX CARD SETS for above. A 
full line—A to Z, Monthly and 
Daily. For the 3 x 5 x 3” file only. 


Recipe card sets available. 


DEEP STYLE... 


Made of solid oak or 
selected hardwood in 
walnut or mahogany finish, 9 or 
13” deep and made for three 
different size cards 3 x 5", 4x 
All files feature 
screw hinges. solid 
wood bottoms with 
built-up filler. steel 
follower and rod. 
metal support on 
cover. beveled edges 
throughout. These 
Files have a fine. 
long wearing furni- 
ture finish. 


er. or 5 x g” 


Individually 
boxed, packed 
12 to shipping 
carton. 
Write for 1950 catalog with prices and dealer discounts on more 
than 1000 items for office, studio, school and home use 


AMBERG FILE & INDEX CO. 


Filing Specialties since 1868 


1608 Duane Blvd., Kankakee, Ill. 





or of selected hard- 
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producing a steady stream of inquiries. 

The exhibition was equally divided between Art 
Metal and wood furniture, with prices in favor of 
the metal appliances for comparable sizes. 

One of the new selling points for the new metal 
furniture is the gray and black color scheme which 
is becoming very popular, as exemplified by the “Air- 
line” desk seen in the photograph. 

This desk is manufactured in either green or gray 
and black at the retail price of around £40, including 
purchase tax. 

Other similar exhibitions are being planned for 
other areas in the north of England and each 
will be preceded by a circularizing publicity cam- 
paign.—SER 


——<« 


TRIBUTE TO THE AMERICAN 
TYPEWRITER INDUSTRY 

AM AN AMERICAN typewriter and proud of it. My 

age is 41 years, and I am about to go into an honour- 
able semi-retirement. Yes, I have done my whack of 
work and, before leaving the world of commerce, I 
feel I must pay this tribute to my manufacturers. 

Forty years is a long time, and yet it seems only 
yesterday since I was fitted with my English keyboard. 
How odd I felt at the side of my American comrades 
with their dollars and cents signs; so estranged that 
I was glad to get boxed and begin my long journey 
eastward. I had a few ups and downs before arriving 
in London, but I felt good and knew that the trip had 
not upset me unduly. My stay in London was short- 
lived, for in less than a week I was entrained for 
Sheffield, the steel city of the North. At that time 
typewriters were comparatively unknown, so I awaited 
with trepidation my reception at the Sheffield branch 
of my makers. I need not have worried. I was new, 
something to create interest and wonderment. The 
almost loving care and attention lavished on me by 
the chief service-mechanic as I once more took to the 
bench amply repaid any discomfort of my journey 
over Seas. 

“John, tell Mr. Merryweather that the new machine 
has arrived; now Mr. Flowerday, Mr. Gillott, Mr. King, 
and you, John (who had, like the juniors of yore, de- 
livered the message pronto), let us run over this ma- 
chine. We must get to know as much as we can about 
the mechanical construction because there is a great 
future in this typewriter business.” 

In bustled Mr. Merryweather. “My word, Wilkins,” 
he said, “it looks good—visual writing, four-bank kKey- 
board, automatic ribbon reverse. Our American friends 
certainly have the ideas.” “I anticipate,’ went on Mr. 
Merryweather, “that hard work lies ahead in convinc- 
ing the powers that be that a typewriter is a neces- 
sity in an office, so I expect full co-operation from all 
of you, and you may rest assured that your endeavours 
will be suitably rewarded.” Exit Mr. Merryweather. 


I Pass Initial Inspection 

Several constructive criticisms were made during 
my initial inspection in the service shop, but the gen- 
eral feeling was unanimous that I was an excellent job 
and destined to make my mark and Stay in the busi- 
ness world. The passing of the years, of course, brought 
home this truth, but I feel that credit must be given 
to the men who had vision and saw the possibilities 
of what is today an indispensable piece of office ma- 
chinery—the typewriter. 

I was demonstrated a dozen and one times, and it 
was obvious that Messrs. Pen and Ink were the un- 
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You Can’t Buy Handsomer Leather Upholstered 
OFFICE CHAIRS, DAVENPORTS and RELATED FURNITURE 
than those designed by EHRLICH 








Priced to Assure Dealers of Nice Profits! 


No. 890-A No. 890-R 
37" overall height 37" overall height 
26" overall width 26" overall width 
28" overall depth 28" overall depth 
20" between arms 20" between arms 
21" height from 21" height from 


seat. seat. 
Can be had with Can be had with 
Plain Back Plain Back 
if preferred. if preferred. 


For Immediate Delivery 


Representatives Wanted 
Some Territory Available 


A Line Popular for 26 Years Past 


Write for Photos of Entire Line 
and Dealers’ Price List 


GRAND RAPIDS LEATHER FURNITURE CO. 


201-207 FRONT AVENUE, NW. GRAND RAPIDS 4, MICHIGAN 














oo + Something New in eeeccceves 
EFFECTIVE DEALER AIDS 


Rapidprint Dealer Portfolioc Roberts Counter Display 
















Here, in one convenient folder, is com- Something unique in the numbering in- 
é “ae Fi dustry. Never before has the importance 
plete pricing details, plus a selection o of numbering been brought so forcefully 
attractive leaflets available for your dis- before your customers. Will enable you 
tribution. to introduce and SELL your cus- 
N TODAY To tomers with this profitable line. 
Write for your FREE copy today. eov?? Write for further information. 
; , , D 
If you haven't received complete details . 
on this expanding RAPIDPRINT LINE— ¢ SEND ME 
make certain your write for this Portfolio. ee QO RAPIDPRINT PORTFOLIO 


DO Information on DISPLAY 


ROBERTS NUMBERING MACHINE CO. 


701 Jamaica Avenue, Brooklyn 8, N. Y. 







Name 
Address 
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Gfd ‘ LOOSE | 
CESCO Dealers enjoy the advan- 
tage of being able to offer a com- 
plete and modernized line of 
Record Keeping Equipment. if 
our catalog is not on file, send 
engi Catalog Covers « Sample Books 
Ring, Post & Prong Binders 
Accounting Systems 
Visible Records 
Business Forms 
Special Printing 


by letterpress 
and Offset 















Ring Books in many 
grades and bindings 


eS 


WRITE 
FOR — 
CATALOG 









The newest 
catalog binder 
with Automatic Expansion 








Post Binders in o 
wide range of styles 









OUR 50th YEAR 


IU OMl) ald VoIP GORY OF sevice To 


MODERN BUSINESS 





44-07 Twenty-First Street « Long Island City 1, N. Y. 


















BOOKKEEPER’S 
RULE 


GENERAL 
OFFICE RULE 


Made of carefully selected Rock 


\ a 
color. 1¥\4 inches wide, '/4 inch 
thick. Packed 1 dozen in a box, 
single brass edge, and scaled in 
1éths on the bevel 


é nches 
thick. Two 


me, 
WesTCOTT (awe 


RULERS 


RULER 


WESTCOTT MAKERS 
' LEADS SINCE 
THE FIELD 1872 











WESTCOTT RULE CO., INC. SENECA FALLS, N.Y. 
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ited | f creation in the correspondence world 
rled contraption and old Mr. Perkins, 
he licit enly boasted that he could write, and 
meant “write,” twice as fast as I could be operated. 
Bah, take way.” Eventually, the go-ahead buyer 
ead eel firm decided to buy me, and then 
x time of my career 

The ne» en or eight years were very happy. I 
litted al from one department to another, and had 
iri ork. I experienced all sorts of typists 
rom the h fisted, the butterfly operators, the pon- 
lerous pl ind the two-fingered experts to the 
mi typists for whom I always worked so 
ll. Exes everal minor faults, I gave very little 
rouble. § isfactory had been my performance that 
vas nov f many machines at the firm. We type- 
rite! t vriters do talk, you know—often discussed 
he day’s ts and passed comments on this and 
in tl rkness and silence of an empty office 
One of our favourite topics naturally was that con- 
ning the service-mechanics. On the whole, they 
of chaps, but there was one fellow 
hom we |! rtily detested. We nicknamed him the 
his sense of touch was non-existent, 
lementary, his ideas crude, and his 
eanné the oil-can, together with his inability 
remove eraser dust, were a byword in the office 
that the gentleman in question had 

iken to f work. Such are the human vagaries 


Ww * 


A an 


My Part in First World War 


Then e the First World War. I soon went into 
tion. I efer to pass over the thousands of words 
irned out of me at that time. The orders delivering 
ds; the messages altering the destinies 
the heartaches and the gladness: 
Words, Words, how you make and maim—how you 
bring hope d despair—how just one of you can hurt 
o much to think that I was the receiver and 
ender of such material. May I be forgiven.” 
And then I broke down—whether remorse or middle 
e creepi ip me I cannot say. The new generation 
ypewriters had bi-colour attachments, shift-locks 
and variable line-spacers. “It’s time for you, old sol- 
lier (so I heard) to be moving.” Then came the part- 
r with the steel firm. I was traded for the very latest 
mbe1 y family, and found myself once again 
the Sheffield branch of my makers. 


A Journey to Scotland 
This hi: ight its changes. Now the war was over, 
apparently was unwanted. Much to my surprise, 
und shan I may say it, I was included in a batch 
machi ld to a large dealer in Scotland. Imme- 
itely I i my destination, I was stripped, thor- 
had a new platen fitted, and sold to 
ws just starting in business. I played 
them, saw their business progress so 
t again I was no longer required. “Don’t 
hin! 1ad better get something a little more 
lern, ( e?”’ And George did! I changed hands 
m’s customers, who wanted a machine 
to practice on. A wee slip of a girl, 
immer! I nearly had the life knocked 
serving her purpose, I was sold for 
likeable young chap by the name of 
He write, and I marvelled at his vivid 
the easy flow of words which were 
it of me. Bill wanted to create a best- 
ell beaten by an Austrian who created 
i Fit/Lt William A potential 
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Or 


YOU INCREASED 
SALES AND PROFITS 


TT lay We 
spun ) YOu Lor L) 


CARBON PAPERS 


TYPEWRITER CARBON BILLING CARBONS 
FAN-FOLD CARBON PENCIL CARBONS 
CARBON JACKETS REGISTER ROLLS 


INKED RIBBONS 


TYPEWRITER RIBBONS TABULATING RIBBONS 
Addressograph RIBBONS TIME STAMP RIBBONS 
Bookkeeping Mach. Ribbons ADDING Mach. RIBBONS 


HECTOGRAPH SUPPLIES 


HECTOGRAPH CARBONS MASTER UNITS 
HECTOGRAPH RIBBONS DUPLICATING FLUID 
Hand Cleansing CREAM CORRECTION PENCILS 


Codo-mrs. corr. 


529 So. Franklin St 


Chicaa i F urg ‘ York 12, N 
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AROUND 


—_ THE 


DATING STAMPS 


MAKE FOR MORE EFFICIENT BUS!- 
NESS OPERATION 


SUPPLY THE DEMAND 


HAVE A GOOD ASSORTMENT ON 
HAND FOR IMMEDIATE DELIVERY 
WHEN WANTED. 


SALES — PROFITS 
ORDER YOUR SUPPLY TODAY! 


Write today | 
for Our 
NEW 1950 


Handsomel) 
Illustrated 


CATALOG No. 96 


and 
‘Price List 







RASTEWART 


SEG OA EAN SS WA ee 


80 DUANE ST. NEW YORK 7,N_Y. 
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| for sale—not modern.” 














masterpiece, but how could a charred body in a burnt- 
out plane finish the story? 


My Last Two Assignments 
More changes. This time I was advertised in the 
local press and designated, “Good reliable typewriter 
I was quickly purchased and 
put on war work once again, for typewriters were be- 
coming increasingly scarce and difficult to obtain 
My new home was a typewriter school. I was one of 
a mixed bunch of machines and hammered daily by 
would-be champion typists—young girls anxious to 
become proficient enough to play their small part in 
the struggle for existence that was then raging. All 
that is history now, only the aftermath remains. But 
to get back to my story. The principal of the type- 
writer school passed out of this world and the school 
closed its doors forever. The stock, including myself, 
was sent to the auction rooms, and I was knocked 
down at a good price to a local typewriter dealer. The 
gruelling I had received over the past few years had 
certainly taken it out of me, so you can imagine my 
surprise and delight when I was completely stripped, 
re-enamelled, replated, fitted with new parts (includ- 
ing replacement of all my badly-worn type and bars) 
and made to look and work exceptionally well in spite 
of my old age. From hearsay, I am sold to a retired 
businessman who is a collector of stamps, matchbox 
lids, cigarette cards and a dozen and one other odd 
things. I shall have a place of honour in his den 
a cozy place by all reports—and be well cared for. I 
expect to be used for an hour or so a day, and I know 
my letters and labels will go to the four corners of the 
earth. I already have that inward satisfaction of 
being useful to somebody, even though the represen- 
tative is not delivering me until tomorrow. And so 
adieu, my American friends. My greetings and good 
wishes to all typewriter executives and employees who 
helped to make me and shape my destiny. To the 
typewriter trade in general, my compliments, and may 
the quick brown foxes never tire of jumping over the 
lazy dogs. 
Yours sincerely, 
AN AMERICAN TYPEWRITER 
P.S. Tell my modern offsprings at the factories that 
a hearty welcome awaits them in this country (when 
they may invade England once more) and ask them to 
be good. 
ye ee 


> 


HOLD INTERNATIONAL CONTESTS AT MILAN 

Announcement has been made by the National Asso- 
ciation of Italian Stenographers and the Italian Type- 
writing Federation that the Olympics of stenography 
and typewriting will be held at Milan, Italy, on April 
14, 15, 16 and 17. The presentation of prizes to the 
winners will take place in the auditorium of the Milan 
Fair at a date to be announced later 

International championship competition for profes- 
sional stenographers will be held at 4 p.m. on Mon- 
day, April 17, the languages to be used including 
Italian, French, English, German, Spanish, Portuguese 
and Russian. The text, based on the Italian, will be 
translated into these languages. Computed by syl- 
lables pronounced, the dictation will be given from 
330 to 420 syllables per minute for nine consecutive 
minutes in phrases of about ten syllables per minute 
For the professional contests, the classification will be 
made according to the speed actually attained, con- 
tained within the maximum allowance of three per 
cent 

International typewriting championships are set for 
5 P.M. on the same day, the copying continuing for 20 
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QP’S RED FIBRE 


EXPANDING 
WALLETS 


As good as a brief case, say users, for 
carrying drawings, samples, bulky papers 
. @ compact carrying case that wears 
well, looks well, costs little. Made of one 
piece heavy red fibre stock . . . eleven 
sizes available from 3'/2x6” to 16x20” e 


—two small sizes also available e 







in five piece construction. bad A MEMBER O 
Packed 50 to the box. e y : 
e THE FAMILY OF... 
* 


@ SOLD through Dealers ONLY SLeathenid 


QUALERY DARK EVV SLO pa CO 


General Office and Factory, Quality Park, St. Paul 4, Minnesota 
Chicago Office and Warehouse, 564 W. Monroe St., Chicago 6, Illinois 


















Order the popular Weldon Roberts 
Eraser No. 1010 Hexo Cleaner now 


to supply the demand. 


WELDON ROBERTS RUBBER COMPANY 


Newark 7, New Jersey 
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ACMELOID 


TRADE MARK 


PLASTIC SPRAY 





Protects the surface the 
modern way. Just a touch 
of the finger—spray and re- 
lease—and you have last- 
ing protection. Clear 
— Flexible — Water 
Repellent — Quick 
Drying — Durable 










ZONE 1. 12 OZ. NET 
(PACKED 24 CANS 
TO THE CARTON) 


ACME VISIBLE RECORDS, INC. 


122 S. MICHIGAN AVENUE CHICAGO 3, ILLINOIS 
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minutes in Italian, French, English, German, Spanish 
and Portuguese languages. 

The contest at 6 P.m. is to decide international 
hampionships of absolute precise typing. 

—><--- 
LAUNCH MEILINK TRAINING PROGRAM 

Chet Penske and Rex Dawson, both associated with 
Meilink Steel Safe Company, Toledo, Ohio, spent the 
week of February 13-17 in Chicago launching a new 
dealer sales-training program which the company ex- 
pects to make nationwide. Chicago dealers and their 


sales personnel were invited to Hal Johnson’s show- | 


room, Gunvir Industries, 542 S. Dearborn St., where 
Mr. Johnson is Chicago sales distributor for Meilink. 
Meetings were held during the morning hours each 





MEILINK DISPLAY—Virginia Wiesner, Harold Johnson and 
Chet Penske (left to right) look over a Meilink display. 


day as well as during the evening, starting at 5 P.M. 
Mr. Penske and Mr. Dawson termed this dealer instruc- 
tion a sequel to the meetings which Ed Daily, sales 
manager of Meilink, conducted some time ago in the 
Chicago area. For the first time color slides were re- 
vealed, illustrating the factory processes through which 
Meilink safes go. Mr. Dawson pointed out that it was 
a case of bringing the Meilink factory to the dealers 


so that they might have a better conception of the | 


factors involved in making the product. Mr. Penske 
led each group in a stimulating discussion of “Creative 
Safe Selling.” It was apparent that the trade felt 
great enthusiasm for this type of sales co-operation 
from the Meilink company. Attendance at every meet- 
ing was gratifying 
—-> 

TEXAS FIRM MAKES SEATING INSTALLATION 

The Griggs Equipment Company, of Belton, Tex., 
has been awarded a contract for the purchase and 
installation of 600 opera seats, by the city of McAles- 
ter, Okla 

Five hundred seventy-five of the chairs are to be 
installed in the new municipal auditorium, just being 
completed. The other twenty-five chairs are to be 
installed in the city council chambers. 


The Griggs firm was lowest bidder among six firms | 


offering prices. The contract was awarded on the basis 
of a price of $9.57 for each chair—EVH 
8 we 
RIDLEY COMPANY ADDS STATIONERY LINE 
The R. J. Ridley Company, 303 Broadway, Topeka, 


Kans., has added a complete line of office stationery 
and supplies and the entire store is being remodeled, 
redecorated and rearranged with new fixtures to han- 
dle displays. It now offers everything for the office, 
including equipment, furniture and office machines 
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LAWSON 








PRODUCTS FOR THE OFFICE 


@ Like substantial old friends, these 

Lawson products for office and insti- 
tution have character. Lawson is a name 
to remember. 





%* NEWIA wonderfully smart, 
new-style receptacle. Stainless 
steel door and trim. Hard 
white or green enamel. Vermin 
and odor proof. Stainless steel 
band at bottom, curled under. 
No. 1001. 














* An ornamental and 
highly serviceable sandurn, 
trimmed with stainless steel 
or polished copper for 
beavty and permanence. 
No. 6000, 


* Wisely designed and 
made of panelled steel, 
Lawson waste-baskets take 
hoard usage; reduce fire 
hazard. Olive green, wal- 
nut, metallic gray. No. 34. 


Nemo Waste-basket 
Waste-basket No. 2900 
Utility Receptacle No. 2 


No. 110 


THE F. H. LAWSON CO. 
850 Evans Street 
Cincinnati 4, Ohio 
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IMMEDIATE SERVICE 
AT ATTRACTIVE PRICES 


VATIL 
MANUFACTURING 


COMPANY 


900 East 95th Street 
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Chicago 19, Illinois 





PACIFIC NORTHWEST NOTES 





C. M. Litteljohn, Correspondent 

A new office building is to be immediately constructed 

at the prominent intersection of Division and Com- 

mercial Sts. in Salem, Ore., by Phil Brandt, manager 

of the Willamette Production Credit Association of 
that community .- 2. 


Proud of the new Puyallup General Hospital and of 
its role in equipping the offices of the institution, 
Miller’s Office Supply Company of Puyallup, Wash., 
took advertising space to extend congratulations 





. * * 


Albion E. Crane, International Business Machines 
Corporation manager of custom engineering in Seattle, 
Wash., was recently elected to the corporation’s Quar- 
ter Century Club, on completing 25 years of continu- 
ous service. During that time he has won ten awards 
in the suggestion contests conducted by his depart- 
ment = 

Richard G. Montgomery, long in the stationery busi- 
ness at Portland, Ore., and now head of R. G. Mont- 
gomery & Associates, Portland advertising agency, is 
taking new quarters for the agency at 1126 S. W. 13th 
Ave. in Portland 2» & 


The fountain pen department of the J. K. Gill Com- 
pany, Portland, Ore., was recently a busy spot as the 
new Scripto “reserve ink supply” fountain pen was 
first featured with an advertising campaign. 

> " 4 

A mid-century showing of the latest in business 
machines was held early in March by the International 
Business Machines Corporation at 1933 Fifth Ave., 
Seattle. Business machines were on display and dem- 
onstrations were given. 

——e 
CEL-U-DEX OFFERS NEW DISPLAY UNIT 

The Cel-U-Dex Corporation, 1 Main St., Brooklyn, 
N.Y., now has available a crimped signal display unit 
to stimulate sales of signals for visible systems. This 
unit was designed for eye-appeal and service with 


n — 


og : 
RIES — S 
VISIBLE est 3 


INDEX 
SIGNALS 























FRONT AND REAR VIEWS OF CE-LU-DEX DISPLAY 


natural-toned wood and colorful artwork. A plastic- 
coated surface guards against dirt and finger marks 
Counter area used is only 9x6 inches and a novel 
check list affixed to the top surface of the unit pro- 
vides the stationer with an accurate account of stock 
dispensed. 

Compartments in the rear of the unit accommodate 
48 boxes of one-fourth-inch crimped signals and 24 
boxes of one-half-inch signals. Each box contains 100 
signals, the one-fourth-inch size being in strips of 
ten and the one-half-inch size five to a strip. Twelve 
colors are introduced in the unit, comprising 7,200 sig- 
nals in a complete inventory to satisfy customer’s 
needs 
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This beautiful Stanley Sofa is upholstered in genuine top- STA WN | BY 








GUIDES - FOLDERS - INDEX CARDS - VERTICAL FILE GUIDES - ADDING MACHINE ROLLS - ROLLED LABELS - PIN TICKETS- 


LEADING STATIONERY STORES THROUGHOUT THE COUNTRY 





PROTEX LOOSE LEAF PATCHES - INDEX TABS - BLANK INDEX STRIPS - TRANSPARENT INDEX TABS - PAKNEAT SEALING TAPE - 


Tht WARSHAW MANUFACTURING OO. ING. 


N $ |.@€ ee f BROO KL 


@@e@e@ THE QUALITY LINE OF FILING SUPPLIES AND GUMMED SPECIALTIES 


eeeeeed Al 








. . 
Cm™\\_A STAR PERFORMER IN YOUR GAME OF PROFITS ———> 


FINE LEATHER FURNITURE © 








TARSY 








STANLEY EXECUTIVE SOFA NO. 1760 
(CLUB CHAIR NO. 1710 AND SETTEE NO. 1750 TO MATCH) 








grain leather—wide choice of colors. Modern styling. All 
welt trim. Reversible cushions. Solid hardwood throughout. MANUFACTURING COMPANY 
A ble ! i - 
vaila n mahogany, oak, or walnut. Write for com 2310 N. MAIN ST. FT. WORTH, TEXAS 
plete details. 
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CHECK THESE 
EIGHT HILCO 
FEATURES: 


Front Paper Stop. Assures Accurate Registration. 








Automatic Roller Release. Eliminates Smudged 
Sheets. 
Automatic Counter. Counts only printed sheets. ate 








Enclosed Drum. Automatic Inking. 





Hilco Slipsheeter can be attached. 
Automatic Feed. 


Paper Pusher is automatically lifted and carried 
back to feeding position, to eliminate lint on the 
stencil. 










NOP wW Wm 


589 50 Plus Tax 


IMMEDIATE DELIVERY. 


DEALERS are REQUESTED TO WRITE FOR g. 
COMPLETE CATALOG AND DISCOUNTS. 


TECHMVGRAPH Comp 


Drums are quickly interchangeable for color printing. 








Jie 
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TECHNY . nc 


..- THERE’S BIG PROFIT FOR DEALERS 
HANDLING SPEEDRITE CHECK WRITERS 


ALBUM OF EVIDENCE 


...amanual that clinches 










sales on first call. Every 


check user a prospect. 
COMPANY (NC + MOCHwESTER® 20m FY 


ADDRESS: 40 MT. HOPE AVENUE 
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NEWS NOTES FROM NSA DISTRICT NO. 4 


William J. Schroeder, Correspondent 





Ben H. Vanderford, governor of District No. 4 NSA, 
left Memphis, Tenn., on February 5 for Birmingham, 
Ala., where Zac Smith joined him on a pre-convention 
tour, visiting NSA dealers in Columbus, Albany and 
Waycross, Ga a 

A dinner meeting was arranged in Jacksonville, Fla., 
attended by NSA members from H. & W. B. Drew 
Company, Martin Office Supply Company, Sanford-Hall 
Company, R. E. Wilkerson & Company and Hall-Aubrey 
Company 

The Fourth Regional convention forthcoming at 
Boca Raton, Fla., was discussed and many suggestions 
were offered for the good of the industry. 

- J 7. 

Mr. Vanderford and Mr. Smith visited Jim Waugh, 
president of Halsey & Griffith, at West Palm Beach 
and remained two days at Boca Raton Club and Hotel. 
They found this to be truly America’s finest resort 
hotel and report all dealers have a treat in store for 
them on April 13, 14 and 15. Complete arrangements 
have been made for a most constructive and helpful, 
as well as entertaining, convention. 


[lwo NSA dealers were visited at Fort Lauderdale 
and on Friday night, February 10, a meeting was held 


at Downtown Club at Miami with the following deal- 
ers present: Barnett’s, Foster & Reynolds, Gresham’s, 
Long Office Supply Company, Seminole Paper & Print- 
ing Company, Skagseth Stationery Company and 
Bryant Office Supply Company. 

This was a most enthusiastic session and the Miami 
dealers will spring a surprise at the convention, where 
they, together with dealers from West Palm Beach 
and Ft. Lauderdale, will be hosts 


* * . 


At Tampa, a meeting was held with the following 
dealers represented: Fulghum Office Economy Index, 
Office Equipment Company, Marcus R. Stallings and 
Johnny Pittman, Tampa; P. K. Smith Company, St. 
Petersburg; Benfore Stationery Company and South- 
ern Office Equipment Company, Lakeland, and Pinellas 
Office Supply Company, Clearwater. 

Capitol Office Equipment at Tallahassee was visited 
ind at Panama City the NSA tourists called at Boyd’s 
and spent the night at the Zac Smith cottage at 


Laguna Beach oe 
At Pensacola a meeting was held with the following 
lealers attending: G. A. Peaden & Son, Pensacola 


Office Equipment Company, Powers Company, Mayes 
Printing Company and Pensacola Typewriter Company 
At Mobile, Ala., due to the Mardi Gras, it was not pos- 
sible to hold a meeting but calls were made on the 
dealers. Two dealers were visited at Selma, Ala., and 
at Montgomery visits were made to Dixie Office Supply 
Company, Mercantile Paper Company and Luther 
Skinner 

The tour was termed a grand success and the pres- 
ence of many NSA members is expected at Boca Raton 
Club and Hotel at Boca Raton, Fla., next April. 


> > > 

Zac Smith and Ben Vanderford are off to Florida 
preliminary to the regional at Boca Raton, Fla., on 
April 13-15—-with meetings scheduled at Jacksonville, 
Miami, Tampa and any place along the line where 
tl are necessary. They expect to spend a few days 

Zac’s house at Laguna Beach on the return trip 
ip the West Coast - «. & 

Arthur E. Young, for many years associated with 
the Whiting Paper Company, has resigned and is now 
traveling the Southeast for the Smith Metal Arts 
Company, Ih it Buffalo, N. Y. He will be calling 
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(Model 40) 
Addresses Them ALL! 


(Plus Fed. Tax and Supplies) 





NO STENCILS —NO PLATES 


© AUTOMATIC TAPE MOVEMENT—Saves time because you 
don’t have to stop to move the tape by hand. 


@ FLUID SUPPLY WITH METERED CONTROL—More impres- 
sions from Master because you regulate the flow accord- 
ing to the paper stock used. 


@ TOPS IN DESIGN—You'll be proud to display and sell 
this attractive. engineer-designed Master Addresser. 


@ NATIONALLY ADVERTISED EVERY MONTH—Look for the 
Master Addresser ads appearing this month in SATUR- 
DAY EVENING POST, April I5th—-NATION’S BUSI. 
NESS—ROTARIAN. 


We are doing our best to catch up with your orders for 
the Model 40 Master Addresser. Your orders have sur- 
passed our wildest expectations. We have recently moved 
into new factory space which will enable us to approxi- 
mately DOUBLE production output. In the meantime, 
we hope you will be patient, with our delays. 


he famous Model 25 $9 45° 


The original spirit-process addresser (Plus Fed. Tex 
at the same low price. and Supplies) 


Write for details and dealer discounts 


flees rid reieee C2 


6500-D West Loke Street, Minneapolis 16, Minnesota 
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N.B.--Time 
Saved-- 


24% 











TuBULAR Coin WRAPPERS 


Stationers! It's your Line—Exclusively! 


“Steel-Strong” Products are sold through 
Stationers and Office Supply Dealers only. 
We have no retail salesmen to pi-ate your 
customers and cash in on your missionary 
work. 


Write for liberal discounts and sales help on: 


Lead Seals 

Seal Presses 

Teller's Moisteners 
Manual Coin Counters 
Currency Racks 


Coin Wrappers 
Bill Straps 

oin Bags 
Currency Bags 
Draw String Bags 
Metal Clasp Bags Wrapper Cabinets 
Night Depository Bags Sorting Trays 
Linen Shipping Tags Coin Storage Trays 

Downey Change Trays 





THE C. L. DOWNEY CO. 





WHEN IT’S A 
MATTER OF POINT... 
WHEN IT’S A 
MATTER OF 
PERFORMANCE... — 
ALWAYS SUGGEST 


é. f , aia 
Dip-Less 


444 


DESK PEN SETS 


Let them choose 
the right point 
for the way they 
write... fer { 
the job they do. \\ 


<r 


2556 Fone ———S 
MADE BY THE MAKERS OF 


REE ountain PENS AND PUSH-PENCILS 
I Esterbrook f FOUNTAIN PEN DESK SETS 
alate STEEL PENS 


THE ESTERBROOK PEN COMPANY, CAMDEN, NEW JERSEY 
In Canada: The Brown Brothers, Lid., Toronto 
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HANNIBAL, MO. 



















TEMPERED 


HARDBOARD CHAIR MATS 


ALL STYLES 
FIVE COLORS 


@ BROWN 
@ GREEN 
| @ MAROON 
| @ BLACK 
@ GREY 


PROMPT 
SHIPMENTS 


- DUOLUX 


CLIP-BOARD < 
FIVE SIZES : ze Sua 











No. 120—6''x? 
No. 12!—#6!/>''x 
No. 122—9''x12 ? 
No. 123—9''xi5!/, 
No. 124—9''x!7 






CIRCULAR—PRICES 
UPON REQUEST 





[ALITY 
rth 


HARDBOARD FABRICATORS, 


59? BRANCH ST. * 





INC. 


ST. LOUIS 7, MO. 















Wloldnisfers 
FUTURA 


OFFICE 
FUNCTIONALS 








(Sftelmaster Sefts Paster 


ART STEEL SALES CORP. 
170 WEST 233 ST., NEW YORK 63, N.Y. 











THE KING 
OF ALL CHAIRS 


America’s most comfort- 
able true posture chair. 
| Cast aluminum base 2” 
| ball bearing casters, fin- 
| gertip fully adjustable, 
| no tools required; up- 
holstered in finest fabrics 
in all popular colors. For 
prices and literature write 


KING POSTURE CHAIR CO. 
953 So. Raymond Ave. 
Pasadena 2, Calif. 
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yn all of his good friends as he has done in the past. 


* * * 


upply Company of Clearwater, Fla., 


Pinellas Office Su; 
rger quarters. The new address will 


has moved into la 


be 29 N. Garden St. Jack H. Carlson was planning a 
I openings tentatively scheduled for March 10. 
7 > - 
Walter A. Boren for many years connected with 
Skagseth Stationery Company, Miami, is now with 
Long Office Supply Company of that city. 


7 > o 
Charles “Chuck” Lee, sales manager of the Heyer 
Corporation, was a recent vistor to Miami, Fla., com- 
bining pleasure with business. He managed to squeeze 
na visit with T. A. “Pop” Heyer, founder of the Heyer 
Corporation ») has his home on N. Bay Dr., Miami 


oF 
=) 


CHUCK” LEE AND T. A. “POP” HEYER DRESSED FOR 
GAY NINETIES PARTY AT MIAMI BEACH, FLA. 





Beach. While there Chuck” and “Pop” attended a 
Gay Nineties Party at La Garce Country Club. They 
vere both dressed for the occasion, as the accompany- 

picture attests. “Chuck” was also on the “The 
Man on the Beach” radio program, receiving tickets 
for a taxi ride, dinner, dog track race, and so forth. 
Mrs. Lee is accompanying her husband on this pleas- 


Southland 
o> <p 


FEATURE HERMES ON TELEVISION 


r soit 3 +} 
an Visi In 





Abercrombie & Fitch, Madison Ave., New York, N. Y., recently 
devoted window space to the Hermes Rocket portable type- 
writer which was featured on the Kathi Nerris television pro- 


gram over Dumont station WABD. Miss Norris described 
this machine on her program, “Your Television Shopper”, 
and selected it as ideal for personal correspondence. 
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TO BUILD A 
FLOOR MODEL 
CIRCULATOR 






FIRST! The First 
Floor Model Circulator in 
America Was a KISCO! 


FIRST! First Then and First 


Now in Performance! 









FIRST! First in Beauty! First in Value! 
FIRST! First in Quality. All Steel Construction! 


There Are Many 
—— IMITATIONS . . . but 
ONLY ONE... 


CULAIR 


. —// The ~ Successor to the “Fan” 
ae call ReG. NO. 395746 





REGAL-AIRE 


. One ot 
Vany Thrilling 
Vew KISCO 
CIRCULAIRS 


Exciting! Beautiful! 
4 Brand New, Rugged, 
All-Steel model to 
round out the Com- 
plete, Cool-Comfort 
KISCO Line! 





KISCO Window Fans 
Have Everything! 


Designed and Constructed to insure 


Adjust- 





Quiet. Efficient Performance! 


able! Guaranteed! Six Models! 3 
Sizes! 
And Now ...A Really Efficient Reversible! 





KloCU COMPANY inc. 


ST. LOUIS 4, MO. 





2400-40 DE KALB STREET ° 
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LITTLE Quality Carbons 
and Ribbons build dealer 
PRESTIGE — guarantees 
maximum service and satis- 
faction to the user. 


LITTLE Dealer protection 


eliminates competitive ef- 
fort. 


LITTLE Factory Coopera- 
tion really helps the dealer 
to obtain a_ satisfactory 
share of the best customer 
requirements. 


LITTLE means profitable, 
clean cut distribution, plac- 
ing the dealer at the top in 
quality, dependability and 
protection. 


SIXTY-TWO YEARS con- 
stant adherence to the 
above policy has created 
confidence and good will 
which means much more 
to our dealers than price 
and selling promises. 


Write for details and samples. 











MANUFACTURERS 


1888 Factory, Rochester 8, N. Y. 


1950 





“QUALITY EXCLUSIVELY SINCE 1888” 
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NEWS NOTES FROM NSA DISTRICT NO. 7 


Al J. Nordstrom, Correspondent 





President Ray Hammond of the Northwest Travelers 
Club presided at a pre-convention committee meet- 
ing at the Nicollet Hotel on February 25. Present 
were Members Jack Guntrum, first vice-president; 
Jack Berry, second vice-president; Harry Bergquist, 
secretary-treasurer; Stan Griebel, Merrill Hasty, Roy 
Clarke, Ed Friedman, Art Schade, Mel Sowell and the 
writer 

Matters concerning registration, entertainment and 
the House of Friendship were discussed. Stan Griebel 
is working out details of the pre-convention golf match 
and will report to the committee as soon as complete 
plans are made. 

Following this meeting the committee adjourned to 
the Commerce Club for the monthly Travelers’ lunch- 
eon meeting. The group was joined later by Ki Kel- 
sey, Hank Huette (recently returned from California), 
Harry Rogers, Elmer Rossin, Ivan Cornelius, Ray 
Rudie, Berk Ertl, Vic Lydon, and Dealers Earl Vanda 
and Wally Hubbs. After a short business meeting the 
favorite pastimes were in order. 

Elmer Rossin donated a duplicating machine, which 
should make the work of the secretary much easier 
than in the past. For this we thank thee, Elmer 

* . - 

Emory Wegner of Fond du Lac, Wis., and Reed 
Clark of Oshkosh, Wis., were both confined to hospital 
beds during February. 

* * - 


Mel Sowell, story teller deluxe, regaled fellow mem- 


bers with his dialect stories during the Travelers’ 

pre-convention meeting and the monthly session at 

the Commerce Club. What a story teller! Jack Berry 
lost five pounds from laughing. 
- 7 * 

Stanley L. (that’s for lefty, he says) has offered 

to give the Wayzata Club Smasher a _ ten-stroke 


handicap to prove that he (Stan) is fully as good at 
the left-handed golfing as the old southpaw himself. 
It’s up to Merrill now—we are just passing on the 
word 

> - . 

Harry Rogers, the Automatic Pencil Sharpener man, 
is a candid camera fan and practiced his art on the 
assembled guests at the luncheon meeting. 

. 7 - 

Mr. and Mrs. Stanley Bina of Grand Forks, N. Dak., 
were among the Dakota contingent who traveled Flor- 
idawise during February. Harry “Bo” Berguist, genial 
club secretary, was temporarily snowbound in the 
Dakotas during the early part of February and re- 
ported real cold weather and deep snow, but struck 
an optimistic note when he said that business was 
very good. 

He likewise reports that the Bismarck Woodmansees 

Harry, Joe and Bob—the giants of the North Da- 
kota plains—show no signs of shrinkage from the 50- 
degree-below-zero weather and we might also 
report that when the thermometer went to the other 
extreme 100 and over, these same giants retained their 
girth and heft. They grow ’em big in Bismarck 

- * > 

Carl Hegstrom, new owner of the Parker Book and 
Stationery Company of Bemidji, who seriously in- 
jured his back while tobogganing, is back on the 
job on a part-time basis. 

oo 

| ROYAL METAL NAMES HAWAIIAN REPRESENTATIVE 

| As part of preliminary plans for re-entering the ex- 
port field, Royal Metal Manufacturing Company, Chi- 
cago, has named Herbert Leeds as the firm’s Hawaiian 
representative. Mr. Leeds is connected with Leeds & 
Associates, Honolulu. C. J. Skibinski, formerly with 
Stewart-Warner, has been named to handle account 
relations and sales work in the new export division. 
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GRAPHIC 
GELATINE 
ROLLS 


for 
DOMESTIC 
and 
EXPORT 
Trade 





over thirty years GRAPHIC Duplicator 
ls have earned an enviable reputation 
their outstanding quality, recuperative 
dependability 
Made of fine materials they keep their fine 


powers, uniformity and 
pying qualities over a long period. For 
makes of duplicators 


HECTOGRAPHS AND REFILL 


mposition in attractively lithographed 


ntainers. Two and four surface Oak 


Frame duplicators in five sizes. 


GRAPHIC DUPLICATOR CO. 


473 BROADWAY NEW YORK 13, N. Y. 











‘DAV-SON 


The Standard of 
Bulletin Board 
Quality 


Dav-Son Cork Back Bulletin Boards 
For Pinning Up A ts, 
Photographs, Letters, etc. 








e Indoor and Outdoor Styles 

e Hardwood or Metal Frames 

e With or Without Locking Glass Doors 
e Many Sizes in Stock 












Dav-Son Changeable Letter Direc- 

tories For Lobby, Office or Outdoor 

Use. 

e Wide Variety of Styles and Sizes 

e Glass Enclosed Front 

e Hardwood or Metal Frames 

e@ Highest Quality Felt Background in 
Choice of Several Colors 

e Many Letter Styles and Sizes 





Dav-Son Name Plates For 
Desk, Door or Wall Mounting 


e Choice of Matching Wood Bases 


WRITE TODAY FOR FULL e Names May Be Changed at Low Cost 


PARTICULARS AND PRICES 


AG. DAYZNPOR? & SOW. UC. 


SSTABLICMEO 1032 











Toa. 





CEL 311 N. DESPLAINES ST., 


CHICAGO 6G, ILL. 












The Fastest hein, to Mark The 


= WHOLE 
| FAMILY’S 
LAUNDRY 


Sell this inexpensive, com- 
plete little outfit with which 
each name in the family 
can be set up in rubber 
type and printed with in- 
delible ink on the individ- 
ual's laundry and sports 
equipment 


Write for dealer prices. 
SUPERIOR MARKING EQUIPMENT COMPANY 
1800 W. Larchmont, Chicago 13, Il. © 533 Mission St., San Francisco, Cal. 


R. A. STEWART & CO., INC. 


80 Duane Street, New York 7, N. Y. 











Steclnabfees 
ALL-IN-ONE 


CARD LETTER 
STORAGE UNIT 

















170 WEST 233 ST. 
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Sled maser Sells Fasfer 


ART STEEL SALES CORP. 
NEW YORK 63, N.Y. 











PRONG- 
FASTENER 
BINDERS 


at « 
) . 








Complete range eet size 
and capacitie Red or Black 
Pressboard, cloth hinged, 2 
piece onstruction Punched 


for all standard spaced fas 





Write for our New Complete Catalog Today 


ELBE FILE & BINDER CO., INC., Fall River, Mass. 
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EQUIPPED FOR Sicscuess / 








chosen is Standard’s. . . . 


demanded of Today’s Office Furniture. . . . 


For economic planning of space and costs . . 
ance and sound character in Office Furniture . . 
Standard, the trademark of the Industry. . . . 





Proper Equipment helps to do a better job! The operating basis for 
today’s complex business tasks is firmly established when the furniture 


The 5800 Group, with metal-interior construction, affords the user 
all of the functional efficiency, durability and harmonizing style 


. for dignified appear- 
. the path leads to 





THE Standard FURNITURE COMPANY 


HERKIMER, NEW YORK 


WE ARE PROUD TO BE REPRESENTED BY LEADING OFFICE EQUIPMENT BUSINESSMEN THROUGHOUT THE UNITED STATES. CONSULT YOUR LOCAL 


REPRESENTATIVE OR WRITE DIRECT TO US FOR INFORMATION. 


GET THEM 
WHEN THEY NEED 
PROTECTION 





Farmers, storekeepers, ga- 

ragemen or anyone who 

has large sums of money 

on hand, especially over ad 
the weekend, needs the 
protection of a "Sentry 
safe. A small, attractive 
asset to any home or office, its 215 lbs. are 
easy on floors. Just one loss of valuable rec- 
ords or cash by fire or theft far exceeds the 
cost of a "Sentry". Every village and hamlet 
is loaded with prospects. Show them these 
protection features and make sales: 


Dimensions 


Inside, 15x12x1i2'/, 
Outside, 24!/2x17'/.x17'/, 


Vermiculite insulation 
Tamper-proof combination lock 


One piece construction 





BRUSH-PUNNETT CO. 
545 WEST AVENUE © ROCHESTER, NEW YORK 


Manufacturers of “Sentry” Safes for Over 20 Yeors 


196 








2-3-4 DRAWER 
FILING CABINET 


Sfeclmasfer Sells Fasfer 


























ART STEEL SALES CORP. 
170 WEST 233 ST., NEW YORK 63, N.Y. 





don’t read this 
UNLESS... 


youre an experienced Manufacturer's Representa- 
tive with ambition to substantially increase earn- 
ings. Real opportunity to sell newly created Volume 
Line of paper converted products to Stationers, 
Wholesale Paper Houses, etc. 

@ ALL INQUIRIES RECEIVED IN CONFIDENCE 


MOHAWK TABLET COMPANY 


4343 So. Ashland Ave. Chicago, Illinois 
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Seen and Heard 


in Southern California 


By J. Edward Tufft 


1719 Fremont Ave., South Pasadena 


There were approximately 4,000 visitors in attend- 
ance at the traveling business show of the Interna- 
tional Busins Machines Corporation at the com- 
pany’s sale ffices, 1670 Wilshire Blvd., Los Angeles, 
February 14-15-16. Charles E. Love, vice-president in 

harge of sal 570 Madison Ave., New York, N. Y., 

cted as host, as he did also at the San Francisco 
Snow 


The Los Angeles stop was one of many on the 11,000- 
mile nationwide tour. Show rooms here, offering more 
than 3,000 square feet of floor space, were adequate 
for the display and demonstration of 24 units of equip- 
ment. However, there were so many visitors at the 
howrooms at one time that it was necessary to use 


45 people to man the exposition effectively. 
According to local representatives of the company, 
the stress placed on electronic equipment marked 


the first time that such emphasis has been made by 
iy office equipment company. This phase of the 
cedure attracted much attention, particularly the 
operation of electronic tubes in performing calcula- 
tions by computing units at the rate of 2,174 additions 


and subtract is per second. Electric accounting ma- 
chines, however, were not overlooked by the visitors. 
Custome! ime from points as far distant as River- 
le, San Di and even Phoenix, Ariz. 
> . > 
Plans are nearing completion for the annual Dis- 
trict No. 14 regional convention of the National 


Stationers Association, Monday and Tuesday, April 24 


und 25, at Phoenix, Ariz. Registration will be in the 
Pompeiian Room of the Westward Ho Hotel. Registra- 


ion checks are being received at the offices of the 
Stationers Association of Southern California, 215 W. 
7th Street, I Angeles. Attendance from Los Angeles 
and surrounding territory will be large, as indicated 
by intere hown several weeks before the event. The 
haracter of the program planned is such as to make 
the trip Phoenix seem more than worth while to 
local deale1 The fact that the Golden State Travelers 
Club will be hosts at a luncheon on the first day ob- 
viously wi ve the effect of increasing attendance, 

was poi out here 

- * > 

Interest is growing in the coming twenty-fifth anni- 
versary convel n of the National Association of 
Office Machine Dealers, and a good attendance from 


the Los Angeles area is confidently expected, according 
to Harold Mann, secretary, and Gordon E. Miller, presi- 


dent. Bot! en look for the convention to be the 
biggest evé n the history of the association. The 
location, Chicago, is considered good, while the dates, 
June 28-July 1, are considered ideal. 

A large m f promotion material is being sent out. 
Publishing of Who’s Who in the Office Machine in- 


lustry, a biennial publication, is expected to add to 
the pre-convention interest, while the Blue Book, an 
ip-to-date« mpilation of prices and trade names also 


erves as i interest-arousing material. 
o > 7 

The 103rd Chapter of the National Association of 
Cost Accountants, the fifth on the West Coast, was re- 
‘ently organized at San Diego. The organization 
meeting w eld at the Cuyamaca Club in that city 
Other weste hapters are at Los Angeles, San Fran- 
cisco, Seattle, and Portland 

Officers of the new chapter are as follows: president, 
Charles F. Brauer of the Solar Aircraft Company, San 
Diego; first vice-president, James P. Welle of the Con- 
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Smart Dealers 

recoonize the wis 
5 

dom of consolidat 


ing thei purchases 


Ordering from one 
source of supply 
stimulates your 


rv: 8 Roker: Bale! profits. 


It is the sure 
road to success. 
Be 


Manila Folders 
Kraft Folders 
Vertical Guides 
Card Guides 
Pits (-> amt Ob ae i 
Letter Trays 
Card Trays 


N) tationery Racks 


a 
WRITE FOR COMPLETE PRICE LISI 
IMPERIAL METHODS CO. 
FOREST PARK, ILLINOIS 
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¢ Profits for You 
¢ Savings for Your Customers 


PVDTANA 
Ctudtographic 


CASH REGISTER 


Dealers find the Indiana a profitable item 
to sell because users appreciate (1) the 
small initial cost in comparison to other 
systems (2) the three important advantages 


which make the Indiana outstanding 


e Quick, Accurate Cash Control 


e Sales Classification at time of 
Transaction 


e Simplification of Accounting 
and Tax Records 


USE COUPON 
OR WRITE 





INDIANA CASH DRAWER CO. 
SHELBYVILLE, INDIANA 


Please send full information on Indiana Autographi 
Cash Register. 


Name . 

Company 

Address 

City . Zone State 


Kind of business 
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solidated Vultee Aircraft Corporation, San Diego; sec- 
ond vice-president, Charles W. Lamden of Everts and 
Esenoff; treasurer, William E. Mattinson of the Na- 
tional Steel and Shipbuilding Corporation, and secre- 
tary, Elmer E. Archer of Crandell and Reuter. Six 
directors from various activities also were elected 

The charter was presented by Dr. Raymond P. 
Marple from the national headquarters of the associa- 
tion in New York 

Dr. Robert E. Derby, past president of the Los An- 
geles chapter, now Pacific Area manager for the Mon- 
arch Marking System Company of Los Angeles, repre- 
sented the national board of directors, of which he is 
a member 

Among those from the Los Angeles chapter attend- 
ing the meeting were H. Lester Rogers, president of 
the Los Angeles chapter; Otis L. Johnson, Pasadena, 
first vice-president; H. G. Bowles, second vice-presi- 
dent; Robert W. Gordon, director of meetings, and 
Frank A. Lowe, director of education, who spoke briefly 

* * ” 

A speed record in equipping temporary offices with 
salvaged office machines has been made by J. A. Free- 
man and Company, 35 S. Los Robles Ave., Pasadena, 
following the million-dollar fire which destroyed the 
factory of Joyce Shoes, Inc., perhaps the largest shoe 
factory in the West. The fire occurred on the night of 
February 25. By Monday noon, March 5, 12 adding 
machines, 20 Comptometers, and 45 typewriters, gath- 
ered from the ruins and put in readiness by a staff of 
ten men, were installed at the shoe company’s tem- 
porary headquarters, 330 S. Fair Oaks Ave. Inciden- 
tally, the Freeman company services all the office 
equipment and all the pattern-making machines at 
the Joyce establishment. 

” ” a 

An outstanding event in the history of the Los An- 
geles Chapter of Cost Accountants was the dinner 
dance at the Huntington Hotel in Pasadena on Satur- 
day evening, February 25. Approximately 225 members 
and guests were present. 

+. o # 

Seymour and Lewis Polonsky, proprietors of the Atlas 
Stationers, 1510 S. Los Angeles Street, Los Angeles, 
who opened their first store almost 16 years ago 
at 107 E. 8th St., report a splendid and continuous 
growth from the beginning. Three years ago the move 
was made from the former to the present location. The 
firm occupies a two-story building with more than 
15,000 square feet of floor space. 

* * * 

The February meeting of the Southern California 
Office Machine Dealers Association was held at the 
Rogers Young Auditorium in Los Angeles. Otis A. Kis- 
sack, president of the Office Equipment Company, 629 
State St., Santa Barbara, the newly-elected president, 
presided. Following the dinner, entertainment was 
provided by the Pierre Magic Shop of Hollywood. The 
main feature of the business meeting was a discussion 
on institutional advertising and promotion of the 
membership campaign 

¥ * = 

The Underwood Corporation has recently added nine 
new salesmen to its staff at the Los Angeles branch 
The nine are: J. R. Barber, transferred from the type- 
writer division of the Detroit office: D. A. Sidenberg 
and R. R. Mormon, regular salesmen; J. R. Barker, 
adding machine salesmen; John Johnson and F. E 
Chamberlain, accounting machine division; M. B. Rich, 
supply salesman; A. A. Tombaugh and S. S. Kaufman, 
associate salesmen who will work with older and ex- 
perienced men. The plan of having the younger and 
less experienced men work with the older and more 
experienced men is a plan being tried out here for the 
first time 

R. G. Wilson, who for many years was in the ac- 
counting machine division of the Underwood Corpora- 
tion in New York City, has now retired and is making 
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A 


RACK 


More Sales Features— 





More Sales 


Led by architects and office planners 
the trend is to Office Valet wardrobe 
equipment. By keeping wraps dry, aired 
and open to germ killing light this 
modern steel equipment helps prevent 
spread of epidemics and resulting ab- 
senteeism. Keeps wraps “in press,” helps 
employee morale, saves floor space, fits 


in anywhere, ends locker room evils. 


Widely advertised in general busi- 
ness, institutional and trade magazines 
this line offers an almost unlimited op- 
portunity for profitable sales to offices 


factories, schools and institutions. 


bt 





Write for 
Bulletin OV13 





VOGEL - PETERSON CO. 


624 So. Michigan Ave., Chicago 5, Ill. 











TALE) MET 


AL BOXES 


for Security—Utility 


1. STRENGTH 


Interlocking corners, reinforced bot- 


tom, heavy gauge steel. 


2. EYE APPEAL—-Finished in attractive colors, Gra 
and Green Hammer-kraft, and Olive Green smoot 


finish. 


3. CHOICE OF LOCKS 


Padlock type latch lock, 


Cabinet or Sesamee Combination. 


4. ASSORTMENT OF SIZES—A size for every need. 


@ A Quality Product Priced Right. 
for catalogue and prices today. 


AIRLINE 


WAREHOUSE POINT 


Send 


COMPANY 
OF CONNECTICUT 








Steel nables 


BUILD-UP 


> CARD CABINET 
ALL SIZES 


Stelmasftr Sefts Faster 

















ART STEEL SALES CORP. 
170 WEST 233 ST., NEW YORK 63, N.Y. 


Theres rtlwags 4 Warket for the Gest 


Tale 


536 BROADWAY NEW YORK 12, N. Y. 


send for latest catalogue now! 


DEALERS! 
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You Cannot Sell Merchandise 


Cram Globes are 


NEW 
MODEL 
No. 700 


LIST 
$2.00 





If You Do Not Have It 


Establish your store as a good place to shop 


for Globes of the World. 


washable 


kept fresh-looking. 





TRAY 











Write for Catalog of 50 Models 


THE GEORGE F. CRAM CO., INC. 


730 E. WASHINGTON ST. 
INDIANAPOLIS 7, INDIANA 
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MANUFACTURING 


CONNECTICUT 


and can always be 


BASE IS 
WOODEN 
PENCIL 











PITTSBURGH CUT WIRE CO. 
1112-20 Galveston Ave., Pittsburgh 12, Pa. 


The ADDOMETER does a 
BIG Adding Machine Job 


for users and dealers alike! 















Fast Selling —Big Profit 


1238 


ONLY 








Because no other adding machine has ail of 
Addometer’s features—and because Addometer fills 
a definite need with users— it se//s fast! Because deal- 
ers can earn 49% to 51% profit per sale, Addometer 
is a high-income item! 

@ Addometer handles figure work as speedily and 
efficiently as many big, expensive machines. 
@ Addometer adds, subtracts, multiplies by direct 


action. 
@ Addometer has 8-column capacity; totals visible 
at all times; instant dial clearance —and many 


other outstanding advantages. 


Free display stand with every order of 6 or more 
Addometers—Add this profit-making adding ma- 
chine to your line today! Write Dept. AA. 


Reliable Typewriter & Adding Machine Co. 
303 W. Monroe Street « Chicago 6, Illinois 


[Gftetmasfoe Seofte Fasfbe 


ART STEEL SALES CORP. 
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BUSINESS-CARD FILE 





3x5 AND 4x6 
ALUMINUM 
CARD FILES 


ADD TO YOUR PROFIT WITH THIS LINE 
| OF HOME-O-NIZE SMALL FILING UNITS 


Good design and quality are two reasons why Home-O-Nize 
Aluminum Card Files are finding acceptance from more and 
more dealers. Now a new file has been added—THE BUSI- 
NESS CARD FILE. A practical convenience that fills many 
uses in addition to filing of caller's 


al \ 
business cards. Write for special in- | 


A 
Ahewe oY. ap 


MUSCATINE, IOWA ~ 


troductory offer. Ask for catalog sheets 
on H-O-N products. 





ATTENTION¢DEALER SALESMEN 


Calling on Banks @ Building & Loans Ass‘ns. @ Furniture 
® Radio @ Appliance Stores 


Make Those Extra Commissions 









COVERS 
ONALIZED CHECK 
PERS 1 SHEETS 


ooKs 
STATEMEN) cTING PASS® 
yincs PASSBOOKS MACHINE POS 
SA $B800Ks L STRAPS 
LOAN PASSBOORS . go0Ks Bibl A RAPPERS 
COMMERC! Ae CASES coin Dp FORMS 


DGE 
ime SAVERS 


LETTER WALLETS 


' 
| outiam JARLINE %xc 


1270 Ontario Street Cleveland 13, OR i0 ccm! 


» — pagel 
OFFICE 
BOXES 

















170 WEST 233 ST.. NEW YORK 63, N.Y. 
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his home with his sister in Los Angeles. He recently 
paid a visit the Underwood headquarters at 733 S. 
Spring Street. Another recent visitor was F. M. Anglim, 
regional manager for the company at Minneapolis. . 

Mr. Anglim was spending his vacation in the South- 2 


west a ersone 


The Brown Shop, founded by Herbert E. Brown at G 
190 E. Colorado St., Pasadena, is keeping pace with \ 
the growth of the city by opening a branch store at A 
2480 E. Colorado St. 

The new store carries the same lines as those car- 
ried at the parent store. Bill Brown, son of the 


founder, who has been connected with the fir.n since . FOR GREATER COMFORT, 


his return from service in 1946, has been named man- 


ager of the branch store. Mrs, Ella Lofgren is assistant. FREEDOM from FATIGUE 
} ' 


Mrs. Lofgren has been with the organization for 15 


The Brown Shop was started as a picture frame MORE MENTAL ALERTNESS, 


. 


and gift store and, incidentally, has maintained its | 
picture framing department through the entire life of | HIGHEST EFFICIENCY, 
the company. This service is also offered in the branch 
store . 
> x Sa 
George W. Bonelli, who has been branch service | and Happier 


manager for Remington Rand in Los Angeles for the 


last 24 years, has opened his own store at 2622 E. Gage | W ki D 
Ave., Huntington Park. Opening date was March 1. or ing ays 


All the leading lines of typewriters will be carried, 
including Remington Rand, Royal and Smith-Corona 
Allen Wal as well as Remington adding machines, | 


also are stock Schick Shavemasters and Remington 


shavers are irried ; GC i oO r 
The buil has been modernized, combining the 


essentials of efficiency and display. Modern cleaning 


equipment | been installed and a complete repair 
department set up. Used machines also are bought | Comfortable Posture CHAIRS 
and sold 


Mr. Bonelli’s brother-in-law, Walter E, Tuttle, heads | 
the repair department, while Paul Bootright heads the 


accounting and bookkeeping machine repair depart- | 
rent © wre ; { > renai jenar > shavers 97 . : ~ 
ment as Vv as the repair department for shavers 183714 Executive Com- 
Both of these last-named men also have long been | ES Chair i 
: | é -] 8 née 
ussociated with Remington Rand. Ora Swe aa & 
ogee modernly styled to match 


; eae . ; any type of desk installa- 
David Hendler of the Wilshire Office Equipment 45 ol. I 2 
tion—wood or steel. Foam 





Company id the Wilshire Typewriter Company, 147 
S. Western Ave., Los Angeles, has formed a partner- | rubber seat, back and 
ship with R. Lee Cogdell, who has been managing the arms. 
Woodstock agency at 150 W. 12th St., the latter join- 
ing Mr. Hendler at the Western Avenue address. 
New equipment has been installed, two trucks are 
now being used, and there are three outside salesmen. | | 
The staff of mechanics has been enlarged. Both the 
windows and the interior have been modernized. The aaa 7 


rental department has been greatly enlarged. The en- 


tire Wilshire area, perhaps the most populous and the 88481 Boum rublée sheik 
9 . . 


most wea in Los Angeles, is being covered and : # 

orvions “Queen sized” foam rubber 
R. C. Al formerly Woodstock) typewriters and seat. Five point adjustability 

business m nes, Remington Rand typewriters and a aS ; : 
eee mae anaige ae weer for full individual working 

adding machines, Smith-Corona typewriters and add- ; ; { 

ing machines, as well as Underwood portable type- relaxed comfort. 


writers, are handled. Mr. Cogdell is in personal charge 
of the service department. 
Slated to be set up as an interesting window display, 


For folder giving description of 
these and other Taylor Chairs— 
also open territory, write to 





beginning about March 25, is one of the most complete TAYLOR. 
lections of old typewriters to be found in the coun- 
try. The collection belongs to a man who has made a 
hobby of llecting old machines, the newest type- 
writer in the group being more than 40 years old. The 
yidest is approximately 75 years old. Preliminary pub- 
licity on t vindow has at this writing aroused con- " 
erable interest. me Ihe‘Taylor Chair Company 
Mr. Hendler believes that the new partnership will 
mean a larg pportunity for both men as it increases BEOFORD. ON $a ‘ 
the office machine department sizably and gives op- 
portunity 1 more rapid service as well as greater 
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ADDO-X, featuring a featherlight touch, 
noiseless operation and 10) key simplicity, 
puts more speed into listing calculations 


and offers extreme operating comfort. You 


can rely on ADDO-X for unfailing accuracy. 
ADDO.-X is the key to all your calculating 


problems. 





ADDO MACHINE CO., Ine. 
New York 19, N. Y. | 


145 W. 57th Street 


202 


h iy 


volume. He also points to the fact that he is a strong 
advocate of the policy of going out after business, not 
waiting for it to come into the store. 

<_< 


> 








TO REPRESENT FASTENER CORP.—Clint Cooper, who will 
distribute Duo-Fast pocket stapler in Illinois, Wisconsin, Min- 
nesota, lowa, Kansas, Nebraska and the Dakotas. 
Story appeared on page 98, March issue 
*—-¢ 
FORT WORTH FIRM DAMAGED BY FIRE 

Fire of undetermined origin damaged the Stationers 
Manufacturing Company, 1414 West Tucker Street, 
Fort Worth, Tex., to the extent of about $40,000 on 
Saturday, February 18. L. H. McDaniel, Sr., and L. H 
McDaniel, Jr., owners of the business, stated that 
a considerable portion of the 37,000-square-foot, one- 
story building would have to be entirely rebuilt—JHR 

—-> 
BACHMANN JOINS AJAX TIME STAMP 

The Ajax Time Stamp Company, 368 Broadway, New 
York, N. Y., recently, announced that Chris P. Bach- 
mann, formerly vice-president in charge of sales at 
the Roberts Numbering Machine Company, is now as- 
sociated with Ajax, in full charge of sales. Mr. Bach- 
mann advises that a general expansion program will 
be launched soon by the manufacturers of check cer- 
tifiers, time stamps and service daters 

—>< 
W. C. HORTON JOINS ASHEVILLE FIRM 

W. C. (Bill) Horton, who for nine years was con- 
nected with the Southern Paper Products Company, 
has joined the sales staff of Asheville Typewriter Com- 
pany, Asheville, N. C., it was announced by J. W 
Hoyle, company manager. 

—-><« 


A HEARTY WELCOME 





Art Walker (right), president of Farnham Staty. & School 
Supply Co., Minneapolis, extends a cordial hand to Don 
Grant, McMillan Book Co., on his recent visit to Twin Cities. 
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An all-purpose numbering 
machine. Has automatic 
three movement action: 
consecutive, duplicate, repeat. 5 
Write for catalog ‘‘E” 


on complete line 
—- 
— 
1875 1950 
Three qua ve of 
a century 


WM.A. FORCE & COMPANY 
INCORPORATED 
G4 WHITE STREET, NEW YORK 13, N. Y 
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STEEL CABINET 
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ART STEEL SALES CORP. 
170 WEST 233 ST., NEW YORK 63, N.Y. 





















CASH REGISTER 


WORLD WIDE SERVICE—HIGHEST QUALITY PRODUCTS 


WRITE FOR OUR LATEST CATALOG 
INTERNATIONAL CASH REGISTER PARTS COMPANY 


Successor 


CHICAGO 18, ILL 


2810 W. ADDISON ST. 
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The New CHECKMATE CHECKWRITER 
Featuring RIBBON INKING 


Twenty-five years of ex- 
perience in the Check- 
writer field are back of 
the designing and engi- 
neering of the Check- 
mate. 


“AT? 


F. 0. B. TOLEDO 
PLUS EXCISE TAX 
e 


Franchises for ex- 
clusive territory 
available. 


Write for 
DISTRIBUTOR 
OR 
DEALERSHIP 
INFORMATION 


@ The only checkwriter with automatic ribbon feed in the low 
price field 

@ Writes 18,000 checks on one ribbon. Ribbon change easier than 
on typewriter. 

@ Ball bearings on all type bars—perfect alignment of numerals 
assured 

@ Amount of check in bold figures at top of face plate 

@ Weight—7 Ibs. for ease of handling 

@ Gray satin finish 

@ 2 Year mechanical guarantee 

@ Dimensions: 10'/,"' x 3'/2"' x 6'/2"’. 


CHECKMATE SALES CORP, 
508 FRONT ST. TOLEDO 5, OHIO 

















STEEL SHELVING 


Shelving for every stock and 
storeroom use. Ruggedly con- 
structed and easy to assemble, 


Remle BIN UNITS 


For display or storage of all 
types of parts and small pack- 
aged items. Adjustable to meet 
your individual needs. 


Remle. RUNTS 


Our most popular line of all- 
steel comportment shelving 
and bin units—only 39” high. 


WRITE FOR DEALER FACTS 


RewRe_ CORPORATION 


54th & CENTER ST., WEST 
MILWAUKEE 10, WISCONSIN 
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Joslin Eclipse 


PRECISION TIME STAMP 


ated KCTS] ANY SIZE 
ALL EXTRAS 
SSE == «strong 


Immediate Delivery From Stock 
} Beyond 


















-_ @ 
FOUR STAR ie 
SUPERIORITY Bell 

Buca : or Extra 
" gy hohe cea Heavy Duty 


Service 
HOW IT GRIPS 


5 A slope in the 
s keyhole joins with 
| the taper on the 
stud to form the 
tightest and 
strongest of grips. 
An exclusive 
Equipto design. 


Jeweled Balance 
Clock Movement 


* 
% Patented Universal 
* 





Joint Absorbs Shock 


One year guarantee 






NO NUTS - 
NO BOLTS- Sy 
NO TOOLS - \ 
ONLY A STUD 4 
4 for Speedy ” 


PAT 
Shelf Assembly oo inc 









GIVES YOU SALES AD- 
VANTAGES THAT BOOST 
VOLUME AND PROFITS 



















FREE 
aoe 


38-1 
oe Mestrateg 


670 PRAIRIE 
A.D. JOSLN nec. company = 


MANISTEE MICHIGAN sumons covirmint company mad} 

















TRIANGLES diene 


Quality Engineered -- from 


DESK NAME 
PLATES 
the Big C-THRU Selection of i Wieperanen 


Standard and custom made. Insert type. 
Names interchangeable. A name plate 





































') 4 HY : for every type of desk, e.g., gold on blue plastic 
rawing and Ruling Devices Ser SreeT ore Sa Dee plotea._ Gihes sires 
signs. Gold stamping. Plastic fabrications. Write for descriptive 
list of our many model desk name plates today. 
casan Tuanett-wte tence A PLASTIC & WOOD PRODUCTS CO. 
lift of sturdy transparent plas- fe 18229 W. McNichols Rd. Detroit 19, Michigan 
tic, acrylic and vinyl. 4 to 18 t= (Anything in BRONZE, plaques especially 
inches. re from the WALTER E. KUTCH CO. at the same address) 
ss e= 
ats 
m4 
Ses= * 
Saez 
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TRAY SET 
telmasser Sefts Haste 


ART STEEL SALES CORP. 


ADJUSTABLE TRIANGLE — Per- CALIBRATED TRIANGLE — 
mits tracing any angle from Complete many tasks without 
0° to 90°. Has many uses. stopping to change instruments. 








SEND FOR COMPLETE C-THRU CATALOG 


RULERS - TRIAMGLES - BAVIGATIONAL (SSTEOMERTS ~ STENCILS « PROTRACTORS + OTHER DEVICES 








| Stl linylitiy 


HARTFORD, CONN., U. S. A. 


170 WEST 233 ST., NEW YORK 63, N.Y. 
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CANADIAN NEWS NOTES 


Luddington, Correspondent 

Enlargement of the stationery section of the business 
of Earl and Arthur Galloway, proprietors of the food 
store at 145 Ross St., St. Thomas, Ont., has made it 
necessary for them to open a new stationery shop at 
161 Ross St., that city. The enlarged department has 
been placed under the direction of Miss Emily Moyes, 
who has been with the business for six years. 

a 


Ss. J. 





W. E. Knight was recently appointed manager of the 
National Cash Register Company’s branch office in 
Saskatoon, Sask. C. A. Richardson, manager of the 


firm’s branch in Regina, Sask., has been moved to the | 
Ottawa branch 
« * . 
The North-West Wholesale Furniture, Ltd., now has 
a large four-story warehouse at 9627 105-A Ave., Ed- 


monton, Alta., from which it is 
through its ne 
ture. J. H. Julien is executive director and sales man- 
ager. R. T. Beckloff is secretary-treasurer and office 
manager. It is also serving the retail trade. 

* 7 « 

Peat Business Service, coast to coast service, recently 
moved from 618 Lincoln Rd., Windsor, Ont., to 1968 
Wyandotte St. E., same city. 

- x - 

Mrs. Sutherland, wife of James C. Sutherland, of J. 

and J. Sutherland, Ltd., office stationers, typewriter, 


equipment and supply firm, 425 Dundas St., Woodstock, 


selling wholesale | 
w service a complete line of office furni- | 


Ont., was recently elected regent of the Admiral Van- 
sittart Chapter, Imperial Order Daughters of the Em- 
pire 
* ~ = | 
The Porcupine Advance, Timmins, Ont., was recently 
appointed agents for Remington Rand adding ma- 
chines. 


o > * 


The Mid-North Office Equipment Company, 443 Main 


St. E., North Bay, Ont., was recently appointed repre- | 
sentative for North Bay and the surrounding area for 
Remington Rand typewriters, adding machines and | 
other office equipment. It will also service the same | 
firm’s products 
* * * 

J. Bevan Hay, founder and head of the Hay Station- 

ery Company, Ltd., London, Ont., recently presented | 


a cheque for $250 to the St. Thomas and Elgin General | 


Hospital campaign appeal being conducted to raise 
funds for the erection of a central hospital to serve 
the city of St. Thomas and the surrounding county of 
Elgin. He stated that another cheque for a similar 
amount ¥ likely follow later in the year. 


* o . 


Andrew Donaldson, vice-president and general man- | 


ager of Canadian Durex Abrasives, Ltd., Brantford, 
Ont., makers of “Durex” cellulose tape, recently suf- 
fered a sad bereavement in the passing of his mother, 
Mrs. David Donaldson, at Altringham, Eng. On re- 
ceiving the news, he left immediately for Altringham, | 
taking a plane from Malton near Toronto. 


* . . 


Charles Stewart Butler, owner and operator of a 
wholesale paper and grocery specialty company with 
headquarters at 237 Talbot St., St. Thomas, Ont., died 
recently in t city, where he was a leading business 
man for ! than 50 years 

oe 


PRESBYTERIAN BOOK IN TEMPORARY QUARTERS | 


The Presbyterian Book Store, Dallas, Tex., has moved 
into temporary quarters at 2010 Commerce St., pend- 
n of its new three-story building at 1810 


ing comple 


Main St. The new home of the book store, to be com- 

pleted some time in November, will be of pink Texas 

marble, with a full glass front and aluminum trim. 
JHR 
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Copyholden 


EFFICIENT 




















Reading plate at correct 
angle for easy vision. 
Eliminates eye strain. 


Quick, easy adjustment 
for spacing from 0 to 4 
lines. 

s 


Only copyholder offering 
complete intermediate 
spacing — accomplished 
by simple pressure on the 
actuating arm. 


« 
Holds stenographers’ 
notebooks and up to 
30 sheets of copy pa- 
per, 9 x 15 inches. 


Convenient back clip 
provides quick method 
of holding sheets as 
they are completed. 


Chip-proof green 
crackle ename! 
finish eliminates 
glare. 

© 


Actuating arm easily accessi- 
ble. 


ECONOMICAL 


- a 
Less than half the price of compar- 


able copyhoiders. Compact and portable. Can 


be moved into position to 


meet individual eye require- 
ments. 


m 
Fully guaranteed for two years. Any 
part found defective during that time 
replaced at no cost. 


Moving parts are case-hardened steel. 
No rubber parts to wear out. 


a 
Base and reading plate are rust-proof 
aluminum alloy. 
= 
support 


Line guide is spring steel. 


Canrot become distorted. Assures an 
even line at all times. 





SEND SAMPLE ORDER NOW 


Price 


$7 49> 


F.O.B. BALTIMORE, MD. 


THE W. F. TURNER CO., INC. 


112-18 S. EDEN ST. BALTIMORE 31, MD. 
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"He brings it to work every morning. 
He takes it home every night. 
I think Mr. Appleyard needs another 


Barcalo Reclining Chair!”’ 


Appleyard’s our hero—but we wish he'd put down his 
Barcalo Reclining Chair. It was meant to sit and relax 
in, NOT to develop Appleyard's back muscles. 


ghd Appleyard is no sillier than some customers are 

when they try out a Barcalo Reclining Chair. They 
sit down, lean back . . . and go to sleep. They ignore 
the sales talk . . . and then buy the chair ! 


‘em out for shat. 


Can't throw 


Better look into this rich market . better find out 
about Barcalo’s patented ‘Floating Comfort’ and 
Sciefitific Reclining Action ! 


new booklet that tells all. 


We've cooked up a brand 


Write for yours today! 


THE ONLY RECLINING A = cy 
CHAIR MADE WITH ay 
PATENTED { oy j we 7 
“FLOATING COMFORT’ } 
REST RELAX 





Executive Chair Division 


BARCALO MANUFACTURING CO. 





166 Chandler St., Buffalo 7, New York 

=- - SEND THIS COUPON TODAY! ---——— 

| BARCALO MANUFACTURING CO., 166 Chandler Street, ! 

Buffalo 7, New York 

i Yes, send me your latest folder on the Barcalo Com- : 

plete line of Reclining Chairs. | 
l 

Name 

| 

Address 

! 

| City Zone State 

a aries ep et Qi es cet dees es on es ene eee ee ee es we ees ee em ee em ee ee all 





TEXAS TRVELERS CLUB NOTES 


Virginia Leonard, Correspondent 





Hurry! Hurry! Hurry! Last call for that colossal Ninth 
District regional meeting at the Rice Hotel in Houston, 
April 19 and 20. Come in early on the 18th, for the 
annual golf tournament starts at one o’clock that date. 
The annual Texas Travelers Club meeting will be held 
at 6:30 on April 18 and the big convention kick-off 
party starts at 7:30 on the same day. The annual ban- 
quet and dance will be held the evening of the 19th 
at the Rice Hotel. Plans for the ladies include lunch- 
eon and style show at the fabulous Shamrock Hotel. 
Get those reservations in to the Rice Hotel! 

* ” * 

We are glad to report Mrs. J. D. Kerr (Kerr Paper 
Company, Amarillo) is recovering nicely following the 
undergoing of a major operation at Scott-White Clinic 
in Temple, Tex. 

> o - 

The Stationers Manufacturing Company, Ft. Worth, 
owned by L. H. McDaniels, Jr., suffered a $40,000 loss 
by fire on February 18. Most of the damage was con- 
fined to the upholstering department. 

> * * 

The quarterly luncheon meeting of the Texas Travel- 
ers Club was held February 13 at the White-Plaza Hotel 
in Dallas. Howard Dear of Standard Stationers, Jack- 
son, Miss., governor of NSA Ninth District, and R. C. 
Stampp, Fulton Company, Houston, lieutenant governor, 
were introduced to the club by Texas Travelers Presi- 
dent Philo Leonard of the Globe-Wernicke Co. Final 
plans for the regional to be held in Houston April 18, 
19 and 20 were completed by the stationers and travel- 
ers. 

* * + 
Office Supply 
Jim Constan- 


Our deepest sympathy to the Palace 
organization in Tulsa, whose president, 
tine, passed away February 26. 

ce + * 

C. B. (Bill) Putnam, formerly with Bainbridge, Kimp- 
ton & Haupt, Inc., is now with Campbell Duplicator 
Company in Dallas. 

* . 7 

With her beautiful new Jones & Jones store in Mc- 
Allen, Tex., launched, Mrs. Frank Jones was to leave 
McAllen early in March to fly to Rome, Italy, with Mrs. 
Jocko Clark, wife of Admiral Clark (now stationed in 
the Mediterranean). In Rome they will pick up the 
Clark car for a tour of the continent 

+. « 

It seems I received a confused report that the Capitol 
Printing Company had purchased Railey Paper Com- 
pany, both in Austin, Tex. Actually, both organizations 
were distinct corporations under the same ownership. 

. 7 * 

Dewey Wise, who was with the Houston branch of 
Carpenter Paper Company, has taken over as manager 
of the American Printing Company at Galveston 

° * . 

Herman Vivien, formerly with Austin Printing Com- 
pany at Austin, is the new store manager of Harris 
Book Store at Port Arthur, Tex., replacing Walter 
Trites, who resigned to take a similar position in In- 
diana. 

> . * 

Richard Reno, former partner in Dorsey-Reno Com- 
pany, Dallas, is now store manager at Roy L. Shelby 
Company in Dallas 

> . - 

The Dallas travelers’ wives met for luncheon Feb- 
ruary 15 in the home of Mrs. Ralph W. Smith. With 
25 members in attendance at this fourth luncheon 
meeting, it was voted to set aside the third Wednes- 
day of each month for regular meetings. The following 
officers were elected to serve for one year: president, 
Mrs. Ed V. Jungbluth; vice-president, Mrs. Ward H. 
Silliman; secretary, Mrs. Albert L. Goldblatt; treasurer, 
1950 
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\othing New... but Improved Lines 
NON 2-DRAWER 
¢ 
pee 3-DRAWER 
4-DRAWER 
iq LETTER 
AND 
| LEGAL 
4 ALL GAS & 
BALL-BEARING SPOT WELDED 
ROLLERS ON | INDICATOR CARBON 
EACH DRAWER GRADE '® equals eee 
OLIVE GREEN auntie | S | } 
~ arger Sales: 
MODERN GRAY HEAVY GAUGE A SPECIAL OFFER . . . TO DISTRIBUTORS OF 
BAKED ENAMEL FURNITURE TYPEWRITER CARBONS AND INKED RIBBONS. 
FINISH STEEL If you have the distribution . . . we manufacture a 
fine, large, and varied line of carbon papers and 
inked ribbons . . . and have a special sales plan 
. . to help you to . . . GREATLY INCREASE YOUR 
BUSINESS. Some exclusive territories still open. 
Please give us a line on your distribution. 
° KEYSTONE e ALLEN & COMPANY 
STEEL EQUIPMENT COMPANY Manulacturers of carbon papers and inked ribbons. 
15 LOMBARD ST., PHILA. 47, PA. 11-15 Vandewater Street 
Dept. M New York 7, N.Y. 
Also a Complete Line of Steel Storage Cabinets, Wardrobes, LLEN’'S ETTER ARBONS 
Combinations, Desk and Counter Highs and Utility Units. : 
Write for Literature, Prices @ Dealer Discounts Ze “J A l fer Ze > 
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CARD 








_.. the dealers’ % 
SAFE LINE 





ART STEEL SALES CORP. 
170 WEST 233 ST., NEW YORK 63, N.Y. 
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FOX PRESENTS 


now YOU can GO0O0OD/YEAR 
sell GUARDSMAN vhiofoca, 
Safety Deposit Boxes 

eae NE 
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x. &. * 
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7 4 k Melded 
o RUBBER 
SAFETY DEPOSIT BOXES 2” FOAM FILLED CUSHIONS 


* Built to any size Regular Dealer Discount 


orden me — —_ 302% VELOUR & PANAMA REVERSE 
* Built to fit any space available A $7.50 B $7.00 C $6.50 


‘sti era d finish 
¢ Built to match existing boxes in size and finis 402% FRIZETTE & PANAMA REVERSE 
































WRITE FOR DEALER INFORMATION A $7.00 B $6.50 C $5.80 
A 17x19” B 15x17” C 14%x15" 
UARDSMAN SAFE COMPANY | cco croxeco. \FOx 





John Roberison 317 N. Wells St. 


Chicago 10. Ill, U.S.A. 





La Porte, Indiana 











Steel nableey 


3 


THERE’S A BIG, STEADY DEMAND 
FOR THE HANDY NEW 


WMemo-Roll 


ALL-IN- 





COMBO-CARD 
STOR-FILE UNIT 


All-steel construction, ru “7 
, Gray or Green Ham- S. 
“a merloid finish—No parts S ee{masfer Ef CS Fasfer 




















a”. yw to break or lose or get 

out of order—Rubber 
Cushion Supports—3 
13/16" wide by 91/4" 
long 














ART STEEL SALES CORP. 
170 WEST 233 ST.. NEW YORK 63, N.Y. 





“Have You Investigated ... 
the SALES PROFITS 
from the New and basically 


LIST PRICE 
$1.25 Complete 
Extra Rolls 25¢ each 























Uses regular size Adding Machine Rolls, each about 250 ft. of REVOLUTIONARY 
paper. Convenient Pencil Holder centered in Roll 
Write for Literature & Dealer's Prices 

Some choice territory still open for qualified Sales A 4q Es D 

Representatives. Write for details. 

GRAN-ADELL MFG. CO. CARD SYSTEM 
1846 W. BELMONT AVE. CHICAGO 13, ILL. BUSINESS EFFICIENCY AIDS 

BOX 258-A SKOKIE, ILL. 
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Mrs. H. E. Collins; telephone chairman, Mrs. Pat White- 
sides and her committee, Mrs. Alvin Blakey, Mrs. Earl 


Otto, Mrs. Ralph W. Smith, Mrs. Jack C. Kern and | 


Mrs. A. L. Dabney. 
a . 

Ben Garlinghouse has sold his interest in the Jones 
Office Supply Company in McAllen, Tex., effective 
March 15, and plans to make a connection either with 
a retail store or as a manufacturers’ representative. 


Ben was formerly one of the owners in G. & S. Office 


Supply Company in Laredo, Tex. 
> = 7 

J. W. Maxfield and Bailey Anderson, owners of the 
Kie Office Supply Company in Corpus Christi, have 
announced their store will be moved March 15 from 
106 N. Chaparral to larger quarters at 402 S. Chaparral. 
The new location will be completely air-conditioned. 

> 7” * 

We are sorry to hear that a recent operation will 
keep Emmie Beard from her desk in the order depart- 
ment of Maverick-Clarke in San Antonio during the 
month of March 

7 > > 

W. O. (Bill) White has resigned at Cargill Company, 
Houston, where he was manager and buyer for the 
furniture department. Understand he is now with 
Maverick-Clarke in Houston. 

* * * 

So sorry to hear Ed McBee of Sanford Ink Company 
will be confined to his home for a number of weeks. 
He will appreciate hearing from his many traveler 
friends when they are in Dallas. 

. + » 

R. L. (Bob) Stroud, manager of Bartlesville Stationery 
Company, 
tions with that organization. 

x - * 

With Charro Days over in Brownsville, Tex., Alex 
Hargrove of Hargrove’s Office Supply and Mrs. Har- 
grove can devote more time to the completion of that 
beautiful new home they are having constructed amid 
their citrus grove, out on the bay from Brownsville 
Moving day should arrive before April 1. 

* > * 

C. B. Rowe has returned to Jack Bonner Company, 
Corpus Christi, as sales manager and buyer. 

> = > 

William M. (Bill) Tripp is the new owner of the 
Fountain Pen Hospital in Houston, which was formerly 
owned by his father, A. M. Tripp, now retired. The 
company was founded in 1922 and Bill has been in 
the business for 17 years. 

* > * 

John Benson, formerly of Toledo, Ohio, is the new 
buyer for the Mission Times at Mission, Tex., replac- 
ing Wendell Gotschall, who has resigned to enter the 
insurance business. 

« * * 

It’s a baby boy for the H. T. (Buster) Pattersons of 

Corpus Christi. The proud father is owner and buyer 


Bartlesville, Okla., has severed his connec- | 


of Patterson’s Business Machines Company in Corpus | 


Christi 
> > n 
Western Printing & Stationery Company, 140 E. 2nd 
St., Colorado City, Tex., has been sold by H. H. Hugh- 
ston to Robert R. Eakin. 


* * . 


Cathey Office Furniture & Supplies, Inc., in Dallas 
has acquired the adjoining building to be used for the 
display of office furniture. 

- . - 

Mrs. Virginia Lindholm has left American Printing 
Company in Galveston and is now with Oscar Springer 
Company of Galveston as assistant to Pete Mantzel. 

> + * 

Sid Matlock, for the past four years buyer for Office 
Equipment Company, McAllen, Tex., has resigned to 
enter the music business. Owen Powell, manager of 
1950 
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POSTAL SCALES 








ANS 








: ice mailing 
complete line of office 
” - on the market today. 


Four models — Capacities 2 lbs. to 50 tbs. 


Model 1546—List..... $4.95 y 


A handy desk scale, case * 38 
made of durable, heavy 
Lustron plastic. Capacity 
2 Ibs. by 1 ounce. Com- 
putes postage for air and 
first class mail, and for 


merchandise up to 2 Ibs. 
Large dial. Platform 2” x 3”. 
Dimensions overall 52" x 
24" x 62". Packed one 

to a carton. Shipping 

weight, 1% Ibs. 


Model 1509 
List ........$8.50 


The postal scale for 
average office use. Ca- 
pacity 5 Ibs. by 4% 
ounce. Computes 
postage for airmail, 
first class and mer- 
chandise up to 4 Ibs. 
Dial 642", glass covered. 
Platform 51/2" square. 
Dimensions overall 62" x : 
62" x 91/2". Packed one 
to a carton. Shipping 
weight, 5 Ibs. 


Model 1530 
_ ere $8.50 


Parcel Post Scale. Capac- 
ity 25 lbs. by 1 ounce. 
Computes postage for 
merchandise up to 25 Ibs. 


for all postal zones. 
Dial 62", glass covered. 
Platform 51/2" square. 
Dimensions overall 6/2 
x 62" x 9V2". Packed 
one to a carton. Shipping 
weight, 5 Ibs. 


Model 1515 
«SR $10.50 


Parcel Post Scale. 
Capacity 50 Ibs. by 
2 ounces. Computes 
postage for merchan- 
dise up to 50 Ibs. 
for all postal zones. 
Dial 8°’, gloss covered. 
Platform 7” square. 
Dimensions overall 

8" x 7%" x 10”. 
Packed one to a carton. 
Shipping weight, 8/2 Ibs. 
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Model 
1515 


Dealer advertising electros, mats or display cords available on 
request. One and two column plotes 75 lines high. 

Consumer stuffer available for dealer use. Contains illustrations 
and descriptions of four scales, also revised domestic postal rates 
effective January 1, 19. 


Order from your supply house 


HANSON SCALE COMPANY 


525 North Ada Street, Chicago 22, Illinois 
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Easy to Sell— Profitable to Handle 


or 









A ready seller 
with 10” eye 
guide at 


$4575 


TAX EXTRA 














There is a real demand for the RITE-LINE Copyholder because 
typists like it. Saves eyestrain and promotes accuracy and speed 
especially in copying columns of figures. Self-contained, all 


metal, compact, attractive. Requires no installation or service. 


Attachments for copying from wider sheets 


15” extension eye guide $1.10 
20” extension eye guide $1.25 


write to 


N.W., Washington 5, D. C. 


For full particulars, discount, etc., 
RITE-LINE CORPORATION + 1025 ISth St., 


= 


-LINE copyvHoLpDerR 


a 














BIGGER PROFITS 


Quality Steel 
OFFICE SPECIALTIES 


WRITE FOR OUR 
NEW PRICE LIST 


Prompt Deliveries and 
Satisfaction Guaranteed 





No. 6 Correspondence Sorter 






Card File 


Transfer 
Cc 


Our Special Order Dept. is equipped to handle individual needs 
Get Illustrated Catalog of Complete Line 


DEHLER MFG. COMPANY 
216 N. CLINTON ST., CHICAGO 6, ILL. 
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Mr. 


store in McAllen, has replaced 

Office Equipment Company. 
* > a 

Ran into Bud Morton, Stationers Distributing Com- 
pany, in Laredo this week, also trying to find a cool 
spot from the 92-degree temperature 

* - oa 

Maverick-Clarke’s Frank Ducos of San Antonio and 
Dave Miles of Houston have returned from a conven- 
tion held in Monterrey, Mexico. 

* * * 

The month of February brought wedding bells to the 
Vance K. Miller Company, Dallas. Miss Beverly Keller 
(in the office) became Mrs. Henry Loughborough on 
February 11 in the Holy Trinity Church. In a candle- 
light setting in the Highland Park Methodist Church 
on February 18, Miss Mary Anne Morrison, daughter 
of Mr. and Mrs. E. A. Morrison, became Mrs. E. W. 
Williams, Jr. Following a honeymoon in Havana, Cuba, 
the newlyweds will be at home in Grapevine, Tex. Mrs 
Williams will be graduated from S.M.U. in June. 

* * 2 

Need a store manager or a traveling representative? 

Two good men have signified their availability. 
* * +. 

The Jack C. Kerns (Jack is a manufacturers’ rep- 
sentative) are rejoicing over the arrival of their first 
grandchild, Jack C. Kern III, who checked in on Jan- 
uary 29. The Kerns’ frequent trips to western Texas 
will be to keep in touch with his progress. 

- * . 

Sincere sympathy to Herschell Smith of Vince K. 
Miller Company, Dallas, whose father, Eugene Smith, 
passed away February 17 

. 


their downtown 
Matlock at the 


- * 
I. J. Tusken, a new associate with the Harold D. Hart 
Company, Ft. Worth, is making his first rounds calling 


on the dealers. 
> * * 
C. L. Scheffler, Dallas, is now covering Texas, Okla- 
homa, Arkansas, Louisiana and Mississippi for Bain- 
bridge, Kimpton & Haupt, Inc. 


. ~ * 
Ed Sondock of Delta Office Supply, 
and family have returned from a two-weeks’ 
in Mexico City. 


Harlingen, Tex 
vacation 


—-><-- 


TOLEDO FIRM IN 58TH YEAR 


F pouled Gtk yjo 


(ee WISH OUR MANY 
" canna AND PATRONS .. 


sh Now fo 








58 YEARS engraving, office j 
furniture and office supply service to the business 


of printing, 
ns of Toledo. 


THE FRANKLIN | 


PRINTING & ENGRAVING CO. 
228 Huren Street 


institutu 











As a feature of its 58th anniversary ad which appecred in 
the “Toledo (Ohio) Blade” on January 1, the Franklin Printing 
& Engraving Co. of that city reproduced a small advertise- 
ment run by the company in the same paper 50 years ago. 
1950 
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PARK PRODUCTS CO. 


SMOKERS 
with the famous 
CADET TRAP DOOR 










~hromium plated top CADET 
und base of best qual- No. 170 
ty steel, finished in 

Bronze, Grey or Black. Chromium 
Bail handle. Weighted Cocktail 
base resists tipping. 

He ght 25! “@ Dian Tray— 
top 5%,"", Diam base 13” diameter 
7 _ Weight 5'/, Ib. e 


Lever on either side 
opens trap door. Di- 
rect drive action. 
o 

Jdorless. Heavy metal 


Individually 
packaged 





CADET liner F.0.8 
No. 70 Chieago 
Packed 6 to a carton. $795 
F.0.B8. CHICAGO 
$495 each 
each Suggesteo 
SUGGESTE LIST PRICE List Price 


Write for illustrated Literature and Dealer's Discounts. 


PARK PRODUCTS CoO. 


111 NO. MARION ST., OAK PARK, ILL. 














IDEAL FOR: 
@ Stenographers 
@ Manicurists 
@ Teachers 
@ lowyers 
@ Doctors 
@ Salesmen 
@ Students 
@ Offices 
@ Reception Desks 
@ Filling Stations 
@ Department Stores 
@ Photographic Studios 






and many others 


No. D-3420 
Write for free illustrated brochure 
on complete SK YLINER line. 


orna-metal products co. 


2412 So. Seventh St. ° St. Louis 4, Mo 











FILE 











ART STEEL SALES CORP. 


170 WEST 233 ST., NEW YORK 63, N.Y. 
For MORE PROAIT witout stock 








OR INVESTMENT 52M  & nn i o 


PRINTED-TO-ORDER 
e RESTAURANT CHECKS 

—s e TAGS 

\ | e SALESBOOKS 


4 FAST DIRECT DELIVERY 
@\ (Ennis) 


TAG AND SALESBOOK COMPANY 


General Office & Factory: Ennis, Texas + Eastern Division: Chatham, Va 
Warehouses in Houston, Birmingham, New Orleans, Albuquerque 
Sales Office at Los Angeles 
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your CLEARTYPE MAP | 


DEPARTMENT IS READY TO MOVE 
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We have broken all precedent re = 
manufacture and production of a 9 the 
and display unit to handle a complete tin 
CLEARTYPE MAPS. 

Ask for detai 
ynit, help you to advertise an 


to YOU. 










ls about how we install this 
; d bring PROFITS 









Reply Dept. A-1 


~~ AMERICAN MAP COMPANY, INC. 
16 East 42 St. N.Y. 17, NLY. 
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More Than Ever 
AMERICA’S BEST BUY 


SIZE 
4! 4 “x44,” 
x2! 4 7 


Two 
COUNTER 
DISPLAYS 

in each 
carton of 
one dozen 

SCALES 





The MITE Twins §$ 
Still Only 


Mailing scales are only good if they are accurate. MITE 
SCALES HAVE BEEN ACCURATE FOR I5 YEARS! The de 
mand for MITE SCALES increases year after year, because 


of constant improvements. 
\ All Working Parts Plated 
Latest < Re-Designed Riser 


improvements: { 3 Color, Easy to Read Chart 
The ONE POUND MITE POSTAL SCALE is calibrated in 
ounces with all rates for land, air, and lower class mail 
including parcel post. 

The FOUR POUND MITE PARCEL POST SCALE is calibrated 
in 4 pound units with all regular land and air parcel post 
rates for each of the eight zones 


50 EACH 
WEST COAST 
$2.75 





BE RIGHT USE A MITE 
B-T COMPANY INC. e Milwaukee 2, Wis. 











the different 





OFFICE MACHINE 
COVER wp 
== 





~ } 


THE COVER THAT... 
FOLDS FLAT! 





.in a JIFFY, every time. Always handy 
for instant reuse. ONE SIZE, for type- 
writers to 14” and for most adding and 
calculating machines. 


INDIVIDUALLY PACKAGED in display carton. 
ATTRACTIVE, coated fabric. 


WRITE for complete dealer 
information and literature. 


FINK 





MANUFACTURING CO. 
AURORA, ILLINOIS 





CA(/eY congo veane! 





There’s no chair that can match the 30 year 
record of Viking Indestructible Folding Chair. 


Quality — built right in — has 
kept Viking out in front 
through 30 years of use 
and abuse. Viking was the 

first — the original all- 

steel folding chair and it's 
still first today ... in 
quality and in value! 
e “Indestructible” quality 
heavy channel steel 
frame heavy gauge 
slat and back stand up 

to rugged use. 
e Fast, easy folding—can’t 
stock, bind or pinch... 
opens or closes in a 










second. 

e Fold flat stacks high 
without risk of tipping. 

e Full-back rest safe for 
young or old... real 
comfort. 

e Viking’s superior con- 


struction is guaranteed 
for 5 years! 


MAPLE CITY STAMPING CO. 


700 Park Ave. @ Peoria, tllinois 
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> | SECURITY 





LEATHER 
MAIL 
BAGS 


FREE DESCRIPTIVE 
CIPCIILAR .. 
CANVAS PRODUCTS CO. 
Corner Marquette 
& McWilliams Sts. 


FOND DU LAC, wis. » 



























Steclhnaste: 
"VIZ-ABLES’ 
CARD 
SYSTEMS 

















ART STEEL SALES CORP. 
170 WEST 233 ST., NEW YORK 63, N.Y. 
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Wilson G. Turner, Correspondent 

Phil Redford, the wholesale buyer at J. K. Gill’s in 
Portland, Ore., is going to work for the Schwabacher- 
Frey Company in San Francisco, Calif. Phil has been 
building a new house in Portland—the house was 
ready to move into the day after he left for San 
Francisco. His wife and children will probably remain 
in Portland until school is out. 

. * * 

Patsy McBrayer, wife of Carl McBrayer of the Em- 
pire Stationers in Portland, Ore., was confined to the 
hospital for a short time recently, but is now doing 
fine 

7 * - 

Several of the stationery dealers in the Northwest 

have been having a great deal of success in promot- 


ing sales by mailing a periodical of their own com- 
position to their customers. Charlie Hellwig of Port- 
land, Ore., gets out a “newspaper” once a month on 
mimeograph. It is edited by Hal Flinn. The paper is 
made up of news, wit and advertising on items that 


the store is pushing at the time. In Salem, Ore., Rob- 
ert Needham of Needham’s Book Store gets out a 
periodical that’s made up of several pages—more like 
a catalog—which has brought them a great deal of 
extra business. His paper is run on an offset press. 
. * > 

Bob Dewar of Dewar Stationery and Printing Com- 

pany in Portland, Ore., puts out a periodical whenever 


one of his offset presses is not busy. His is a single 
sheet usually printed on one side, loaded with his own 
brand of humor, which seems to go over very well 
with his customers. 

Which all goes to show there’s more than one way 
to go after business and get it. 


—->- — 

Robert Igo of the Oregon City Printing & Stationery 
Company of Oregon City, Ore., was married on Valen- 
tine’s day. Bob says he plans to bring his bride to the 
regional NSA convention in Bellingham, Wash., in May 


and we'll a chance to meet her then. 
: * * 

By the f you haven’t made your hotel reserva- 
tions for the nvention at Bellingham, you had better 
contact Humphrey Griggs of Griggs Stationery in 
Bellingham NOW 


~ > 7 
Al S. Montgomery has opened a stationery store in 
Salem, Ort alled Montgomery’s Office Supply and 
located at 1132 Broadway. Al says he would like to 


have all stationery salesmen from factory and 
wholesale firms drop around and see him. 
* . 7 


Did y cnow that Larry Moore of the Commercial 
Book Store in Salem, Ore., was president of the Junior 
Chamber of Commerce of Salem? Rosy, his wife, tells 
me that of the two honor service awards that the 
Jaycees Salem gave out last year, Larry was 
awaraea one 


- ” > 
While we taking about Junior Chamber of Com- 
merce awards, had you heard that Dave Knox of the 
Valley ners in Eugene, Ore., was made “First 
Citizen”’ f the state of Oregon by the Jaycees of that 
State? 


— 
AMERICAN BUSINESS MACHINES IN NEW HOME 


Ameri Business Machines, Inc., has announced 
their removal to newer and larger quarters at 573 
Broadway, New York 12, N. Y 
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L0G DF 
CARRIES 5 MILES - =: 





SILENT, BUT JUST AS EFFECTIVE, 
NU-VIZ SIGNALS CALL 
FOR ACTION ON VISIBLE 

RECORD SYSTEMS. 


SIGNALS 
and MAPTACKS 


CAMBRIDGE 40, MASS. 














GEORGE B. GRAFF CO., 
FOAM RUBBER 
CHAIR CUSHIONS 


“Perfect” 
FEATURING 


GOODYEAR AIRFOAM 
ip 


EXECUTIVE 
STYLE 


IN THREE 
SIZES 





Covered with velour—fibre & velour—also corduroy & 
fibre in 2" thickness with boxed edges. 


0 | dd FOAM RUBBER 


CHAIR CUSHIONS 


One side covered with rich 
pile corduroy for cool seasons, 
the other side with woven fibre 
for hot weather. 

Filled with new live rubber 
having thousands of air ceils 
that breathe with every move. 

Colors: Brown, Green. Sizes: 
7” = 1e°—15" « 17"°—14/," 
x 15/4". 


Write for New Illustrated Folder 
Giving Complete Information 


THE PERFECT RUBBER SEAT 
CUSHION CO. 


Adams Ave. & Leiper St., Bldg. No. 5 Philadelphia 24, Pa. 
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MIMEOGKAPH STENCILS 


Custom Made For Quality 


EXCLUSIVE SALES DISTRIBUTION 


Exclusive territories are open for distributor or 
dealers for the HESCO line of mimeograph 
supplies. 

Experience in mimeograph sales and service is an 
important qualification. 

Success is assured if you combine our HESCO 
quality products with an active sales campaign in 
your locality. 

HESCO stencils are available in five attractive 
colors—blue, green, maroon, yellow and white. 
Pliofilm topping a specialty. Modern packaging 
distinguishes our stencils, inks and supplies. 

wish to 


Special consideration given those who 


market under their name or brand. 


Write us for particulars, stating past experience. 
Manufacturers for Thirty-Six Years 


THE H. £E. SMITH CO. 


139 South 15th St. Newark 7, N. J. 











CONVOY cLen-hoar/” 
STORAGE FILES 


MAKE THE COST AND WEIGHT 
OF STEEL UNNECESSARY 





Convoy Chem-board Storage 
Files weigh little over half as 
much as steel files... are priced 
in the corrugated paper board 
range — with serviceability in 
the steel range take less 
than 10% more space than steel 


files . . . can be stacked to the 
ceiling without supports 
mate together top-to-bottom 


and lock together side-to-side 
.. . have wax-like texture that 
makes drawers slide easily ... 
are shipped assembled for easy 


installation without tools S » 200 is and 
are water resistant — moisture 9°), {"° ‘Ns Same to the stand- 
will not weaken them. unusual strength test! 

(*) Chem-board is the product of Convoy’s exclusive chemi 
impregnation process that hardens the raw corrugated paper 
board and thoroughly binds the fibers. It is widely used to 
replace steel and wood industrial tote boxes. 


You'll like Convoy quality and 
economy. Write today for de- 
scriptive folder and prices on 


14 standard sizes; and details ee ; 
about our dealer franchise. STORAGE FILES 


CONVOY, INC. « P.O. Station B, Canton 6, Ohio 


CONVOY 
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NEWS NOTES FROM NSA DISTRICT NO. 5 


H. M. Donisthorpe, Correspondent 
The Cleveland chapter 5th District Travelers Club 
held a somewhat impromptu meeting January 23 at 
the Hickory Grill. Herb Johnson and Roy Faulkner 
of the Wilson Jones Co., Chicago office, were guests 
at the luncheon gathering. 
* * * 


The regular January meeting of the Cleveland chap- 


ter was held January 30 at the Hickory Grill. Plans 
for the forthcoming Fifth District regional were dis- 
cussed. Preliminary discussion on our annual golf 


outing to be held this summer indicates that it will 
be a real affair. Len Hehner, advertising and sales 
promotion manager for American Pencil Company, was 
a guest at the meeting. Will Kiser, new representa- 
tive for Sanford Ink Company, and recent new citi- 
zen of Cleveland, attended his first meeting. 
7 +. . 

(Herm) Davis, Central Ohio Paper Com- 
pany, moved to Rocky River from Avon Lake on 
January 6. Mrs. Herm presented him with a son, 
John Richard, on January 9. Busy man, this Davis. 


. - * 


Mr. and Mrs. R. F. (Dick) Cherry, McManus-Troup 
Company, Toledo, Ohio, are the proud parents of 
Kathleen Marie, who arrived January 21. Dick’s four 
sons agree that having a sister won’t be so bad after 
all. a a oe 

Many of H. C. (Hank) Waldens’ friends might like 
to know his new address. It is 1921 Greystone N.W.., 
Atlanta, Ga. Hank is with Wilson Jones Co. and was 
formerly located in Indianapolis, Ind 

, ° * . 

I met Roy Hansell, The Globe-Wernicke Co., a few 
weeks ago and he tells me that he has a new grand- 
son born December 5, 1949. Congratulations, Roy. 

i - * 

Mr. and Mrs. Joe Kral, Buckeye Office Supply Com- 
pany, Cleveland, Ohio, are vacationing in Florida. 
Mr. and Mrs. Bill Wirtschafter are enjoying the warm 
sunshine of Arizona. 4. « ~« 

The Columbus Chapter of the Fifth District Trav- 
elers Club held a noon luncheon meeting in the 
Neil House on February 25 to elect new officers for 


Herman 


this year and to discuss plans for several social 
functions for 1950. E. E. (Tommy) Thompson was 
elected chairman and Paul E. Stosberg was elected 


secretary-treasurer. Tommy is with Eagle Pencil Com- 
pany and Paul is with Dennison Manufacturing Com- 
pany. Tentative plans have been made to have a 
dinner party May 5. This party will be for travelers 
and their wives, as well as dealers and their wives. 
A golf outing is also being planned for August 3 if 
the date can be arranged at one of the country clubs. 
Jim Dickas, Central Ohio Paper Company, became a 
new member of the travelers club. 


. + > 
Max Gail, of the General Office Supply Company 
and Gails Office Supply and Camera Shop, Wyan- 


dotte, Mich., is all steamed up over his third set of 
twins. This makes seven children under seven for th 
Gails. They are Max Jr. and Mary Elizabeth, ag 
6145; John, 4142; Emily and Edith, 342; and Julia and 
Ann, six weeks 


e 
e 


—- — 

ROCKWELL-BARNES DISTRIBUTES FRESH’ND-AIRE 

Rockwell-Barnes Co., 35 E. Wacker Drive, Chicago, 
announced March 9 that their new catalog, showing 
the complete line of Fresh’nd-Aire circulators, is being 
mailed to the trade. The company recently added this 
line for distribution to the office supply and equipment 
field. Included are floor type circulators, Fanettes and 
the regular Fresh’nd-Aire chrome line 
1950 
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We proudly announce the NEW 





DUPLICATING INK 
Perfect Results From the originators of 


In any climate 

. Black, sharp copy 

. Stencils and hands easily 
cleansed with warm 
water n Rapi $ 

We Guarantee the special —— ay Dry es Py erage 
features of CANODE vo Their regular tine © 
Rapid Dry ink as listed Homogenized Inks. 
above— 


Available in 
POUND or HALF-POUND Cans 


1. No slip sheeting. Mini- ° ° ° 
mum penetration. homogenized duplicating 
2. No clogging of cylinder. e . 
3. Nohardeningofthepad. inks comes an entirely 
4. Does not destroy sten- ° ° ° 
cils new ink—nine years in 
5. For open or closed cyl- " 
inders. the making. 
6 
7 
8 


Manufactured by 


INK SPECIALTIES COMPANY 


INCORPORATED 
523 N. HALSTED STREET e CHICAGO 22, ILLINOIS 




















ROLLING STORE LADDERS 
“A” Type Ladders + Library Ladders 





For use with Filing Cab: 
nets and Shelving, in Of 
fices, Vaults and Store 


rooms 


Made of Oak and Birch 
na variety of heights 
ind styles, with wheels 
ind Automatic Safety 
Brakes 





Send for Folder 
and prices. 


Manufactured by 


Library Style 


I. D. COTTERMAN ‘5%, R2venswooe ave 




















170 WEST 233 ST., NEW YOR 





Steclmibsers 
1620 


20 DRAWER 
STORAGE CABINET 





Gftelmasfere Sefts Hasfex 
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200 HUDSON ST 


K 63, N.Y. 


New, Improved DRI-KWIK 


Stamp Pad 





Dri-Kwik's newly designed box with rolled edges 

and rounded corners is modern, smart-looking, with 

the kind of eye-appeal that stimulates sales. Now 

available for immediate delivery—Sizes No. 1-234," 

x 41/," and No, 2-334" x 6l/4". 

Also 
Deluxe and Special Business Outfits @ Sign Makers and 
Chart Markers @ Fulton Stamp Pads and Ink @ All 
Weather Wood Block Pads and Ink @ Achilles and Iron 
Castor Racks @ All Types of Marking Inks (submit sam- 
ple of material for faster service) @ New Style—Open 
Face—No. 40 Pica—42 Premier Dates. 


Prompt Shipments Write for Catalog today 


FULTON Marking Equipment Co. 


82 Fulton Street Elizabeth 1, N. J. 


lf its from 


nie 
Its Right ! 


TV-OUT SRY \ 8 3 ee) 1 REGAL TYPEWRITER COMPANY, INC. 
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STREAMLINED FOR 
GREATER EFFICIENCY 


NEW YORK 13, N. Y. 
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One of the 
most 
useful 
items in 
your stock 
—and 
therefore 
one of the 


MOST PROFITABLE 
ACCOPRESS 
BINDERS 


Some firms use thousands of Accopress 
Binders every year—because there is no de- 
partment where they are not useful. For 
temporary or permanent binding, for current 
files or long storage, for a few letters or 
2000 Gnvoices, Accopress Binders keep all 
kinds of papers safe at minimum cost. Fea- 
ture them all year round. 


For Binding 
all Records 
trem 
Vouchers to 


Newspapers 

















See Your Acco Catalog for Styles. 


ACCO PRODUCTS, Inc. 
OGDENSBURG, N. Y. 


In Canada: Acco Canadian Co., Ltd., Toronto 

















Me 
J 
NZ 












~ (Map Companies do- EXCLUSIVELY) 
—-MOORE METLHEDS ARE 


~ Nationally Advertised 
\ . 
Mokers of famous MOORE Picture Hangers & Push-Pins 





MOORE PUSH-PIN CO. Since /900 


PHILADELPHIA 44, PA 


BERKLEY ST 












THE TERM FOR A WELL- 
POISED BODY IS THE WORD 
FOR A FRITZ-CROSS CHAIR 







Fritz-Cross 
bine efficiency with com- 


chairs com- 


plete comfort. They 
feature steel construc- 
tion, simplified adjust- 
ability, tailored uphol- 
stering. Write for deal- 
er brochure and data. 








2-3-4-5 DRAWERS 
FILING CABINET 

















ART STEEL SALES CORP. 
170 WEST 233 ST., NEW YORK 63, N.Y. 





Have You 


a Friend—., business acquaint- 
ance who might like to keep in touch 
with office equipment by reading 
Office Appliances? If so, send us the 
name, address and business and we will 
send a sample copy with our com. 
pliments. 
THE OFFICE APPLIANCE COMPANY 


600 WEST JACKSON BOULEVARD, CHICAGO, U. S. A 
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PASSED AWAY 





WILLIAM E. SMITH 
William E. Smith, vice-president and sales manager 
of the Ace Fastener Corporation, and one of the most 
widely known men in the commercial stationery in- 
dustry, died on Wednesday, March 8, 1950, at the 
age of 81. Funeral services were held on Saturday, 


March 11, followed by interment at Mount Emblem 
Cemetery, Elmhurst, Il. 
Pallbearers all were friends of Mr. Smith, with 

















THE LATE WILLIAM E. SMITH 


whom he had close contact through the years in 
association activities. They included G. O. Stevens, 
Stevens, Maloney & Co.; William J. Dalton, Wil- 
liam J. Dalton Co.; G. J. Aigner, G. J. Aigner Co.; 
W. H. Cox, Quest Manufacturing Co.; Ralph Maish, 
Dennison Manufacturing Co.; John A. Gilbert, OFFICE 
APPLIANCES. It was a tribute to Mr. Smith that friends 
came from distant points to attend the funeral. James 
T. Pryor, Wilson Jones Co., came from Grapevine, 
Tex.; Al Turner, Wilson Jones Co., Oklahoma City; 
Karl Castle, Smead Manufacturing Co. and Invincible 
Metal Furniture Co., from Washington, D. C.; D. A. 
MacDougall, Stationers Loose Leaf Co., from Kansas 


City; George Schumacher, Siekert & Baum Stationery | 
Co., Milwaukee; William G. Jarchow, H. H. West Co., | 


Milwaukee; Robert Stampp, The Fulton Co., Houston 


The career of Bill Smith on the sales front in the 
office supply industry was both long and outstanding. 


During the more than 60 years that he functioned | 


in the field, he participated in the introduction of 
several products now recognized as essential items in 
stationers’ stocks. His activities date back to the turn 
of the century. Many of the older members of the 
industry will recall his early connection with the L. E. 
Waterman Company, a relationship he terminated in 
1912. Later he was identified with the original Wahl- 
Eversharp pencil organization, and in 1915 he pio- 
neered the sale of mechanical pencils to the trade. 
Still later he worked for A. W. Faber, Inc., for six 
years 


In 1932, together with the late William E. Weber, 


he helped to work out and put into operation a sales 
policy that brought the Ace stapling machine to its 
present position of prominence in the stationery in- 
dustry 


A Constant Traveler 


Bill Smith was a traveling sales manager, always 


out calling on the trade. He was a member of several 
travelers clubs and was a past-president of two Great 
Lakes Travelers and Northwest Travelers Clubs. An 
honorary colonel of the National Stationers Associa- 
tion as well as an honorary member of a number of 


other organizations in the industry, Bill Smith was 
well known and well liked in all parts of the country 
Surviving are three daughters, Helen Breneman, 
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INCREASED PROFITS For You 


with the 


NEW, Sasy-to- Sell 


INGENTO 


QUALITY TRIMMER 





e SINGLE-CON- 
TROL PAPER GUIDE 


e GOLDEN-LAC- 
QUERED HANDLE 
BRASS-PLATED FIT- 
TINGS 


e TEMPERED TOOL 
STEEL CUTTING 
EDGES 





Now you can sell more Ingento Trimmers than ever! 
Many new outstanding features make them the finest 
trimming boards on the market. Sizes: 6, 8, 10, 12, 
15, 18, 24 and 30 inches. For complete informa- 
tion see your jobber or write today. Dept. 40A. 


1°) 7:\ Gel et fele)] Ret) 1B aie er 
8318 Birkhoff Ave., Chicago 20, Ill. 








Good lamps 
are not cheap 


Cheap lamps 
are not good 


QUALITY is 
remembered 
long after 
the price is 
forgotten 





2000 Series Adjustable-Arm Floor Lamp 


MIDCO Lamps are unsurpassed in quality, lighting effi- 
ciency, and value; a product that creates good will and 
good profits—a good line for you. 


Send for descriptive literature on the most complete line of finest quality 
portable fluorescent lamps for offices. 





| MIDWEST NATURLITE COMPANY 


228 WEST KINZIE STREET CHICAGO 10, ILLINOIS 
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HIGHER QUALITY — LOWER PRICES 
Steel STORAGE, WARDROBE AND 
COMBINATION CABINETS, ALSO 
SECTIONAL BOOKCASES AND 


STEEL TRANSFER FILES 





LEGAL & LETTER SIZES. 


Made in Special Sizes as 
Requested. 


Made of heavy gauge steel... . 
electrically welded construction 
anda completely reinforced 
throughout . . . shelves adjust 
able every two inches... 
locking 


dependable three way 
device. Storage cabinets meas- 
ure 72” x 36” x 18”. Ward- 


robe and combination cabinets 
also availabie. 


The all new IMPROVED Parker 
Steel Cabinet featuring crackie 
finishes in Green and Gray. Also 





baked-on enamei finish in Green 
Gray or Grained Walnut and 
Mahogany. 


Write for latest catalog and NEW Dealer price list. 


PARKER STEEL PRODUCTS INC. 


Manufacturers of Stee! Office Equipment 
54-60 COLUMBIA STREET * BROOKLYN 2, NEW YORK 








La Salle SMOKERS 
ASH TRAYS, SAND URNS & COSTUMERS 


Designed Especially for Office Use 













All LA SALLE Smokers 
and Ash Trays now avyail- 
able in the NEW DUR- 
ANITE English Bronze 
Finish, first introduced 
at the Office Furniture 
Show. 


Our complete line also 
may be had in the 
popular Bright and 
Satin Chrome finishes. 





No. 200 Club Smoker. No. 150. Patented ‘“‘col 
All metal, snuffer type lar’ keeps top rigid at 
EASY TO CLEAN; does all times. Substantial, 11 
away with odors. Re- heavily weighted base, 8 
duces fire hazards. amber glass liner. 


Write for Prices and Iilustrated Folder 


La Salle Products Ca. 


2216 N. CLYBOURN AVE. CHICAGO 14, ILL. 
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Elizabeth Larsen and Kathryn Femal, and three 


granddaughters, Nancy, Judy and Sally 
+t - + 
JAMES CONSTANTINE 


James Constantine, 70, president of the Palace Office 
Supply Company, 611-613 South Boston, Tulsa, Okla.., 
died February 26 in a Tulsa hospital of cerebral 
hemorrhage. His home is at 1330 Terrace Drive, Tulsa. 

A native of France, James Constantine settled in 
Tulsa on April 1, 1904, when the section was still In- 
dian Territory. He worked as a hotel clerk, fur trader 
and curio shop owner. 

In 1913, he founded his stationery business on a 
small scale in the Blake Building on S. Main St., later 


= 














THE LATE JAMES CONSTANTINE 


moving to the Daniel Building at Third and Main. In 
1914 he located in the Jefferson Hotel building at 318 
S. Boulder Ave., remaining there for seven years. 
The most forward step in his business career was 
taken in 1921, when he constructed the four-story 
building at 611-613 S. Boston Avenue, the present home 
of the business he founded. George Constantine 
joined his father in business after graduating from 
the University of Chicago, becoming a junior. partner 
in 1935. The firm now employs between 45 and 55 
persons and handles office supplies and equipment, 
printing, lithographing and embossing. 
Survivors are his widow at the home 
his son, George, vice-president of the firm 


' + + 
OSCAR H. PLOTKIN 


Oscar H. Plotkin, 52, of 2751 S. Deer Park Dr., High- 
land Park, Ill., died on Thursday, March 2, in Phoenix, 
Ariz., where he had gone two weeks ago to recuperate 


address and 
EVH 














THE LATE OSCAR H. PLOTKIN 


from a long illness. Mr. Plotkin was president of 
S. Dresner & Son, Inc., Oshkosh Trunks & Luggage 
Company, Indestructo Trunks & Luggage Company, 


National Brief Case Manufacturing Company and 
Gladstone Case Manufacturing Company. A few days 
OFFICE APPLIANCES, April, 1950 






















SAETAL “UNITSQUARES” Se une ee 


TYPE CLEANER 


CARDINELL CORPORATION - MONTCLAIR, NEW JERSEY 





Sleclhnassers ) ee) 
eo | 


[c) 


























FILING STORAGE CABINET 


Sfecimasfer Ses Masts 


ART STEEL SALES CORP. 











170 WEST 233 ST., NEW YORK 63, N.Y. 








ACCURACY 
means ere 











° W iggins nk Scored 
Card St nd Le ver Bin- 
ler Cast made for En- 
gravel ¥ Printers who 
' all : 
pa oo ia ‘ORIGINATORS 
neitner Car SCORED CARDS 
y pric 
Somples on request 
@ Carried by the ae ing paper merchants 
New York ty Cineia a Grane Sastee 
Pittsbur ee , Some 
THE JOHN B. WIGGINS COMPANY 
634 S. FEDERAL ST. « CHICAGO 5, ILL. 





3500 OAKTON ST. 
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The 
Sky’s 
The 
Limit : 
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Aggressive selling and merchandising .. . 
and a line unsurpassed in quality and com- 
pleteness . . . offers a practically unlimited 
potential! 

In the Inked Ribbon and Carbon Paper field 
that line is the “U.S.” name .. . featured by 
dealers since 1895! 

Learn how greater sales . . . and profits... 
are possible by writing for our Dealer's Price 
List and free samples. 


General Offices & Plant 


U. S. TYPEWRITER RIBBON MFG. CO. 
621-623 CHERRY STREET 
PHILA. 6, PENNA 
Established 1595 


~errrrrrrrrrrtrrfgTgt't'*'*''t'’'''''*''’'''*'’'’'*'*'*'*'*''*'''*'*'*'*'*''*'*'''''""TTTTTTTT 
svvVvV—C—C"N"v wv orereeeeeererereererererereeeereeeeeerreerrrrrrrrrrrrrrrrrrrrrrrrrryryYyYYY 











A NEW SERVICE CHAIR MAT SIZE 
CREATED FOR THE MODERN DESK 


34” Lip 
Greater 
Foot Space 















5 Colors 


EXECUTIVE MAT 
No. 1502—48"x54” 


Protects carpets. Covers worn spots. Made of durable 
Tempered fibre. Also available—Standard size 36" x 48". 
Colors: Brown, Green, Black, Maroon and Silver Gray. 


3 SHIPPING POINTS 


Long Island, N. Y. * Chicago, ill. + Laurel, Miss. 





WooDAL.L 


[NDUSTRIES |[NC. 


hone CO 7-2600 


SKOKIE, ILL. 


Chicago Telep 
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The New 












ASK FOR 
BULLETIN 
RO-45 


DEALERSHIPS 
AVAILABLE 


ADDS e SUBTRACTS « MULTIPLIES 


Dual purpose operating keys—Non-add and electric correction keys 


—No idle strokes—Rubber cushioned mechanism and fast unidi- 
rectional main shaft for long life, speedy and quiet operation 
ick and easy repairs through simplified assembly in sections 


ubber roller feet permit moving without lifting 


Compare Prices and Performance! 


van Tewvell. inc. 


210 FIFTH AVENUE, NEW YORK 10, N. Y. 


SOLE DISTRIBUTORS FOR U.S.A 








ECONOMICAL 
COMFORTABLE 


DURABLE... 


@ Double-beaded 
channel steel 
frame, welded 
and riveted. 

@ Large correct 
posture seat 
and backrest. 

@ Positive acting 
seat guide. 

@ Extra strong 
seat brace. 

@ One-piece 
formed steel 
seat. Rolled 
edges. 

@ Steel gliders or 
white rubber fee! 

@ Boked-on 
enamel finish. 

@ Joining and 

ganging clamps 

aveilable. 


FOLDING CHAIRS 


Rigidly constructed steel folding chairs 
in channel and tubular, X and Y frame 
types with range of model styles priced 
to meet every budget. Write tor brochure. 


Aik Ue 


METAL PRODUCTS @e GREEN BAY @ WISCONSIN 





























6 
rit A 
nyc 








@ automatic instantaneous 
cannot skip or repeat 


g@ both hands free 
for the work 


no hand or foot levers 
no motor 


@ plug in anywhere 


@ automatic 
electric 
stapling 






- 





MNVEST /N US. SAVINGS BONDS 
































SIMPLY insert the work . . . stapling 
is automatic! Cuts lost motion in busy offices 
eee speeds up output in commercial departments. 
Standard staples. Saves untold time and labor. 


Staplex Company, 70 Jay Street, Brooklyn 1, N. Y. 


“fasten it the modern 
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=A Buitp UP 
“SJ = 3000 LINE 


“WATCH IT GROW” 








ART STEEL SALES CORP. 
170 WEST 233 ST., NEW YORK 63, N.Y. 
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Aa a Sa 


‘ih es he be 


leaving for Arizona he was presented | 
plaque from his employees and asso- 
‘iates on the occasion of the fiftieth anniversary of 
the Dresner company. 
Mr. Plotkin was chairman for several years of the 
Jewish Wel Fund, leather goods division. 
Survivng are his widow, Pearl; his two sons, Sam- 


; 
nr T nic 
prior to fil 


with a bronze 


el and Jay d his daughter, Mrs. Harriet Loewen- 
+ ok + 
DEAN S. BOWMAN 
Dean S. Bowman, 68, design engineer for the Lanston 
Monotype Machine Company on Barrett adding ma- 


died February 24 in 
after a short 


chines and monotype equipment, 
Graduate Hospital in Philadelphia, Pa., 
illness 

Mr. Bowmal 
ndustry, havi 


ness career li 


was well known in the adding machine 
spent the greater part of his busi- 
adding machine design and manufac- 


ture. He started with the Wales Adding Machine Com- 
pany in Wilkes-Barre, Pa., in 1906 and in 1918 he 
joined the Barrett Adding Machine Company in Phila- 


yr with the firm for several years. 
the Lanston Monotype Machine Com- 
Barrett adding machine, Mr. 


delphia, workil 
In 1921, when 
pany purchased the 


Bowman joined with the monotype company to con- 
tinue with Barrett design and engineering, and has 
been responsi for all Barrett engineering and im- 
provements since that time. In the last few years, 
Mr. Bowmal has also been active as design engineer 
n all monotype equipment. 

Survivns his widow, Mrs. Cora M. Bowman; one 

Clive; tv randchildren, and three brothers. 


Se 
i i i 


BENJAMIN S. GOLDSMITH 

Goldsmith, 77, a founder and vice- 
Goldsmith Brothers, operators of a sta- 
partment store at 77 Nassau St., New 
ion February 12 at his home of heart 


Benjamin 
president 
onery an at 
York, N. Y 
isease 

Mr. Goldsmit! 
on of the te 


was born in Baltimore, Md., the 
Solomon and Hannah Goldsmith. He 














THE LATE BENJAMIN S. GOLDSMITH 


nd his brothers, Reuben S. and Isaac Goldsmith, 
ypened a small book and stationery shop in Baltimore 
in 1886 and moved the business to New York in 1905. 

His widow, Mrs. Beatrice S. Goldsmith; two sons, 
Stuart and Richard Goldsmith; a brother, Reuben S. 
Goldsmith sisters, Mrs. Blanche G. Richold and 
Mrs. Helen G idolph, and two grandchildren survive. 

J 


ol« ol< —< 
4 4 4 


CHARLES P. GIBSON 

Charles P. Gibson, 76, for many years in the sta- 
tionery bu ( before his recent retirement, died in 
February at Seattle, Wash. Born in Greenville, Ohio, 
n Seattle since 1919, being most of that 
me in t tationery business. Besides his widow, 
Iva, he leaves four sons, David W. and Hiram A. Gib- 
of Seattle, Commander Scott Gibson of Maryland, 

1950 
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STEMPCO 


Wood Desk Trays 


WITH THAT 
SMOOTH VELVET FINISH 





NEAT IN DESIGN— 

HEAVY BROWN FULL FELT BOTTOM— 
EVERY TRAY CAREFULLY INSPECTED— 
INDIVIDUALLY BOXED. 
AVAILABLE IN 
Walnut and Mahogany finish, Oak 
and Blond Oak, Green and Gray. 


Write for further information. 


CHAIR MATS—DESK TRAYS—ARCH BOARDS— 
CLIP BOARDS—BLACK BOARDS—ARM RESTS 


STEMPEL manuracturine COMPANY 


2830 Roberta Street Dallas 16, Texas 








The 
STEEL 


STORAGE 
CABINET 


(OR WARDROBE) 


will Sell 
on Sight! 
2 





Here’s a show 
piece of practical 
value with quick 
turnover and 
priced right for 
good profit. 
Made of heavy gauge steel with four adjustable 
shelves and a three-way lock in handle. 





Finished in olive green or gray baked enamel. In 
two sizes — 
36” wide, 18” deep and either 72 or 78” high. 
Shipping weight 150 pounds. 
Equally serviceable as a Cabinet or wardrobe. 


MIDWEST “ETAL MANUFACTURING Co. 


1818 N. 18th ST.- ST. LOUIS 6, MISSOURI 
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TYPE — MADE EASIER 
yh 
il 












CLEANS 

* Typewriters 

* Adding Machines 

* Billing Machines 

* Addressing Plates 

* Marking Devices, etc 


and business mact 
yrta Plast 


Typists 
operators wont *N 


Cleaner—it's easy to use- 


—no liquids to spill 
*NORTA THE ORIGINAL PLA YPE EANER 
Free sample sent upon requ 


NORTA DISTRIBUTING | COMPANY 


1123 Broadway, Nev 





quality 
——- performance 
THE BENTSON 


‘Oop-Flite 


3200 Series FILE 


Guaranteed long-lasting perform- 
ance is the only proof of master 
Top-Flite 
filing cabinets have a reputation 
quality 
through the years 








craftsmanship. Bentson 


for highest performance 

effortless 
operation, enduring beauty, rigid 
stability. This high standard of 
dependability means satisfied cus- 
tomers and more business for you. 





received your con- 
file folder of BENTSON 
it today. 


lf you haven? 
venient 


catalogs, write for 





| “The Line of Most Assistance” 


(he BENTSON MFG. CO. 


MANUFACTURERS OF STEEL OFFICE EQUIPMENT 
AURORA . ILLINOIS 
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He also leaves a 
CML 


and Paul R. Scott of Portland, Ore. 
daughter, Mrs. Mary Barron of Seattle 


M. E. REINHARD 
Meyer Emanuel Reinhard, 56, president of the Na- 
tional Seal Works, Richmond, Va., died on February 


15 at his home. 

Mr. Reinhard was born in Richmond on May 8, 
1893, and early in manhood became connected with 
the seal works, which was founded by his father 


Surviving are the widow, Marian Herstein Reinhard; 
a daughter, Miss Mary Ellen Reinhard, and two sons, 
Robert and Harry M. Reinhard, II 
+ ok + 
C. F. SANDERS 
proprietor of the Western Typewriter 
Gage Ave., Huntington Park, one of 


C. F. Sanders, 
Company, 2516 


the most widely-known typewriter store owners in the 
Los Angeles area, 
ness. 

Besides his widow Mr. 
been 


died February 11 after a brief ill- 


Har- 
and 


Sanders leaves a son, 


old (who has with his father in the store 





THE LATE C. F. SANDERS 


who will carry on), and a daughter, Mrs. Margaret 
McGowen of Alhambra. A. E. Lacy, manager of the 
store, will continue in that capacity 
Mr. Sanders had been in business for 
began with the Western Typewriter Company in 
Spring-Arcade Building in Los Angeles. He also 


31 years. He 
the 
was 


located on South Broadway, as well as on South Spring 
St., before moving to Huntington Park.—JET 
—->< 





Boston 
the scene of a Victor Visible Training School February 


VICTOR VISIBLE TRAINING SCHOOL—The Puritan Hotel at 
Mass., was 
13-17. In attendance (left to right) are, first 
Mattatuck Staty. & Furn. Co., Waterbury, Conn; 
E. L. Freeman Co., Pawtucket, R. I.: Everett E. Jones. Jr., Central 
Falls. R. I.. and Harold E. Gevitt, Providence, R. I.. both of E. L. 
Freeman Co. Second row—Robert F. Galligan, Ward's Boston: Arthur 
Palley. Palley Office Supply Co., Worcester, Mass.; Frank A. Hig- 
gins and Raymond F. Warner. both of Ward's, Boston. Third row— 
H. W. Barnes. Victor Safe & Equipment Co., Inc., N. Tonawanda 
Supply Co., Inc.., 


row—Clifiord Slater 
Joseph A. Thorpe 


N. Y.; Walter H. Gordenstein, Broadway Office 
Springfield. Mass.: Ralph M. Hanrahan, Ward's Boston, Mass.: James 
E. McNiff, Providence. R. I.. and Edward L. Freeman, Jr., Central 
Falls, R. I.. both of E. L. Freeman Co. 
OFFICE APPLIANCES, April, 1950 











Different, Luxurious and Comfortable 
1950 CATALOG AVAILABLE One of the Newer Siyles by Bork 


595 Broad N York - Walker 5-6506-7 - je Address: Berkhides, N. Y. 
BERKEY LEATHER FURNITURE CORP. CALIFORNIA SHOWROOM AN AND WAREHOUSE 2436-42 east vot STREET, tos ANGELES 











Read This Letter | 2 "ew! 


from still another pleased user of | am 


KARLO “22: "*_ Sawo urn 


We war tell you how satisfied we are with the H 
KARLO stand we bought for our new electromatic type- oS with the 
writer. It is the only stand that easily holds an executive MAGIC 

nodel I.B.M. typewriter . and makes it easy for our a » 

rl to the machine at exactly the right height 4 cleaning lid 
thus giving us maximum perform- 












mce without fatiguing her Franklin's Self-cleaning sand urn ts the 
-22aTIKR Cate most efficient and sanitary method 
1s former KANLO is tops in cleaning sand urns. 


LLL 


itility and st ty for the heavy 
wh we put it 


@ SELF-CLEANING LID means: San- 
itary handling of a dirty chore... 
No hand sifting, no hand scraping 
of bow! ... All sand in bow! is 
safely aerified . . . Odors are elim- 
inated . . . More frequent servic- 


| 
| 


@ MODEL No. 1 





ina, d t f cleani Ss oe 

The sdeat METAL lide a yay A. = ~- ng ‘ 

= Stand —, trays. —— 
TOP 


@ 30° SLOPED SAFETY-EDGE 


ADJUSTABLE means: Burning cigarettes can’t 


ounterbalance type 








equest 


exclusively by 





a, Pe - FROM Patent Pending fall to fi U be 
writer. Prov irm foundat . ; ' : all onto floors . . . Urns can 
weit faster, better typing 5 = a ~~ ten hy Pn Bae = an cetety oct on cupets . . . Lange 
AB so: gece ; ble , : I ~ >e! i ei space for sand. 
rrect | ble. An investment in Gelere—fied. blsch, Grown end Pp 
‘ jreen List $10.50 @ HEAVY WEIGHT: 20 gauge steel 
ees lids .. . 24 gauge steel bodies... 
é Self Cleaning lids available Won't dent . . . Urns last longer. 
1k | for all standard 10°' diameter @ WRINKLE BAKED FINISH: Re- 
; urns List $4.50 sists scratches . . . Won't chip or 
| Manufactured peel. 
| 


WRITE FOR INFORMATION & PRICES | SaoGue. Gaim 
on 
G Manufacturers’ Agents Wanted. 
MANUFACTURING anutacturers nts inte 
COMPANY metal products company 
Ave. SW. GRAND RAPIDS, M 1500-02 WABASH AVE. CHICAGO 5, ILL. 
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FUTURA 


TELE-MEMO 













ART STEEL SALES CORP. 
170 WEST 233 ST., NEW YORK 63, N.Y. 


Carbon Papers 
and Typewriter Ribbons 





In demand by office workers 
who want the best. 


For Volume PROFITS 
Feature WRITE 
WRITE 


INCORPORATED 


420 Lexington Ave. 
New York 17, N. Y. 









300 NEW ITEMS 


IN A SINGLE YEAR 


In a single year Office Appliances announced some 300 
items in the section devoted to new machines and devices. 


Usually this information is given before the items appear 
on the market and always in advance of most sources of 
such news. It is not uncommon for a dealer to tell us that 
some of his best selling lines have been secured from 
seeing the things in Office Appliances. Many readers 
say this section in itself is worth the subscription cost, not 
to mention all the other features. 


if you want to keep in touch with the activities of the 
office equipment industry, there is no better way to do it 
than by entering a subscription to Office Appliances. 


Write for subscription rates 
and specimen copy. 


The Office Appliance Company 


600 W. Jacksen Bivd. Chicage 6, U.S.A. 








Watch for SURE-RITE Advertising in 


Time, Fortune, Business Week 


and Newsweek 


Tie in with this block-busting national advertising 
. write, wire or phone today about the Sure-Rite 
duplicating supplies dealer plan. 


AMERICAN STENCIL MFG. CO. 
2714 WALNUT ST., DENVER 5, COLO. 








Steclnastees 


‘2100s: 


SAFETY 
CABINET 














ART STEEL SALES CORP. 
VALS EES Pe 











MODERN 
BAIL 


FOR 


: UNDERWOOD 
™—— TYPEWRITERS 
(Replaces old paper-fingers and rods) 
Installed in 5 minutes. All carriage lengths up to 18". 
EVERY UNDERWOOD SHOULD HAVE ONE 


Install Modern Bails and you will sell more typewriters at better prices 


BAILS PRICED LOW—PROFITS GOOD 


WESTERN PATENT ACCESSORIES CO. 
6611 SUNSET BLVD. LOS ANGELES 28, CALIF. 





Bail in writing position 











Ss 
Rit 
vit e 


L 
=BY=> 


DAYTON STENCIL 
WORKS CO. *siic”™ 
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OF 


the NEW, IMPROVED “Locanreat” 

















© ideal for 


© PLANTS - - « Raise the headpiece to any desired 
© OFFICES 

© Sonmeronms position . . . lt will automatically stay at 
e HOTELS that position . . . To release the ““Magic- 
oy siete: Hold,”’ raise the headpiece all the way. 


e NIGHT CLUBS - : 
© TERMINALS it can then be lowered to the “flat” posi- 


® DOCTORS tion. Available in the finest plastic mate- 
P +. rials in a wide variety of colors. Show 


Leisurest for extra sales!!! 


WRITE FOR OUR NEW 1950 CATALOG OF LEATHER FURNITURE 


\ 5) MPERIM atte Foie 









The TABLE-DESK—a Sure Seller! V/ S | B | FE fF [ | N G 
In Oak, Walnut EQUIPMENT 


and Mahogany 












All the Appearance, Leg 
Privacy, Fine Finish & Con- 
a” a ae oe KARDEX-ACME-POST INDEX 
a ee 
sponding si Etc. All types of panel equipment 
we. ogee 00-239" 30- hen Thoroughly Rebuilt 
ee ee Popularly Priced and Guaranteed 
by , Ba Dmg - for Prompt Delivery. 


OFFICE TABLES «+ PHONE CABINETS «+ TYPEWRITER TABLES 
NSTITUTE PLACE 


DORO MFG. co. a HICAGO 10, ILLINOIS 


Sileclnablers 
1630 


STORAGECABINET | Miele? V0 4 cer -ue 
CARD SYSTEM CO. 


135 GRAND STREET 
NEW YORK 13, N.Y 
CA nal 6-5728 


Steclnatlers 


A PARTS - Aliens 
n hand at ali times 

msgs Rents STEEL CABINET 
WOOD AND STEEL 


“ “ 
DESKS - CHAIRS - FILING CABINETS Shecls Fase 
LEATHER FURNITURE and ACCESSORIES | J Mmasfer Sells Er 


W rif call for complete information, 
es d deal di t | 
OFFICE comin dealer de DISTRIBUTORS ART STEEL SALES COR P, 
74 Broad St., New York 4, N. Y. Bowling Green 9-8231 
Southern Warehouse—Miami, Florida | 





BIG SAVINGS 








Surplus Equipment 
BOUGHT 
One of the oldest established 


dealers of visible filing equip- 
ment in the country. 









VOQVAVIIAAD 
QUVAAIII00 





QADIIAIIIG 











ART STEEL SALES CORP. 
170 WEST 233 ST., NEW YORK 63, N.Y. 








DEALERS... 
WHY CARRY 

LARGE | 
INVENTORIES ¢ 


a 
—, 






IMMEDIATE SHIPMENTS 


Made from our large stock of office equipment 











170 WEST 233 ST., NEW YORK 63, N.Y. 
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NEV-R-KURL When You're Asked 
for ,@m FACTS 


CARBON PAPER 


ta plastic hachek 








INCREASES 
OFFICE PRODUCTION... 
CUTS COSTS 


Secretaries and bosses acclaim NEV-R 
KURL carbon paper as one office supply 
that keeps down expenses and overhead con w 
It increcses production and lasts longer PROTYPE 
It's thinner yet it has more body and won't tt 
slip or slide because of its plastic back 


You cut costs, because NEV # ccm Bese PROTYPE [ A N y {] [| [5 | \y E T H E M ? 








CARBON PAPER 








up to SO more copies per sheet, there- TYPEWRITER rs S 
fore one box does the work of two ordi sacs adit ns are changing daily. Are YOU keeping pace with 
- ; them Timely information will help you plan sales, act de 
nary boxes. It won't tree, curl, smudge sively, push profitable items, keep your stock up to date 
or wrinkle. Use NEV-R-KURL in bookkeep The information your Service Bureau gave us was just 
ing and billing machines too. what we needed and placed us in 4 position to secure addi 
nal business that otherwise we could not have gotten. A 

Jay r Co., Me mphis, Tenn 
FFICE APPLIANCES brings you the late les, news and 
= * trade gossip every month The Service Bu reau helps you 
hi ips CLEAR-PRINT jain information ts and data gratis. almost impossible t 

WOOD STAMP PADS 341n elsewhere at any price 





PROCESS CO., INC. Ask for FREE copy of OFFICE APPLIANCES and subscription rates 


ay : 192 MILL ST., ROCHESTER, 14, N.Y. OFFICE APPLIANCES, 600 W. Jackson Bivd., Chicago 








L. A. PHILLIPS, President 











Sell Top Management First — 


When the “Boss” finds out 
how comfortable he can be 
In HIS OWN 
CRAMER POSTURE CHAIR— 
It will be easy to sell 
@ STENOGRAPHIC CHAIRS 

@ FACTORY CHAIRS 
@ AND OTHER MODELS 


{ Cramer 


POSTURE CHAIR CO., INC. 
1205 CHARLOTTE 
\ KANSAS CITY 6, MissOUR! 








Steel nasers 
1610 


10 DRAWER 
STORAGE CABINET 























rea ART STEEL SALES CORP. 
170 WEST 233 ST., NEW YORK 63, 


Steel nasier$ 
1600 


LIFETIME ” MARKILO 
STORAGE CABINET cK A  CEMLULOIO PRODUCTS 


eclmasfer Sells Passer 


ART STEEL SALES CORP. 






























Loose-leaf envelopes, punched: card-cases, any 
size; menu covers; factory record protectors; tag 
holders; bill-fold envelopes; stamp containers, etc. 
Made of acetate (flame resistant) transparent 
cellulose. We build to fit your particular need 
Write us for details 


Markilo Company, Mfrs. 
3633 8S. Racine Ave. Chicago 9, U. S. A. 











170 WEST 233 ST., NEW YORK 63, N.Y, 
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FOR TYPEWRITERS, BOOKKEEPING AND BILLING MACHINES 


rit MASTER Xe 


Spring Cushion Speed Keys 


Provides a soft, resilient cush- 
ion for the fingers, thereby 
eliminating shocks and jars. In- 
creases typing speed by accel- 
erating typebar action, lighten- 
ing touch, and reducing fatigue. 


Tops formed to fit the fingers with 
characters that will not wear off. 





Write for information and sample key. 


SPEED KEY CORPORATION 


268 D CHAUNCEY STREET BROOKLYN 33, N. Y. 
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ALL-IN- 
ONE 











ART STEEL SALES CORP. 
170 WEST 233 ST.. NEW YORK 63, N.Y. 





Customer 


hres er sim 
nge—tu ale lo ‘ck. Lux 
re lined. 


WALZ MANUFACTURING CO. 3 SIZES: 


808 SO. HARVEY AVE., OAK PARK, LL, $10.95 
* $15.50 Paice 
$22.50 
Yj y 


om pan) 


The IDE AL ‘SYSTEM ( 


E 
IDEA 
— 346 SO. FLOWE 
otalog 


6 CHURCH ST... NEW YORK 6 NY 
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ALL-IN-ONE 








3 WAY DESK 





ART STEEL SALES CORP. 





170 WEST 233 ST., NEW YORK 63, N.Y. 








.a quality | 
product at an 


amazing 
LOW PRICE! 


Save substantially on all 
styles of Ring and Post 
Binders. Produced in any 
quantities. { 


‘We have | 


BINDER | 


“know-how” 
White jor Free Catalog 
> STANDARD LOOSE LEAF & BINDERY CO. 


1717-19 S. HALSTED ST. 7 CHICAGO 8, ILLINOIS 




















JOIN THE 
OPPORTUNITY 
ORIVE , 


Invest in 


U. S. 


SAVINGS 
BONDS 
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You get... you giveu=n 
a Royal reception with 





NOW AVAILABLE IN NEW CUSTOM-SATIN CHROME DESIGNS! 
ROYAL-BUILT FOR MODERN RECEPTION ROOMS AND OFFICES 


More beautiful, more durable than ever... 
ROYALCHROME’S exciting new Custom-Satin 
Chrome finish actually protects its own beauty! 
Makes it last longer as it stays smarter. 
It’s Royal's familiar assurance of comfort, prestige 
and efficiency ... still further enhanced. 


Upholstered in Super-Tuftex Leatherette, Top Grain 
Genuine Leather, Medium Buff Leatherette, 
or Magic Royalon (100% Nylon) Fabric. 


' 
No. 1340 Lounge Chair 









a 
*Customers are looking for Zi 
this emblem of their Au- a 
thorized Royal Dealer. It’s 
featured in all Royal ad- rr 









vertising 





No. 1342 Settee 












ROYAL METAL MFG. CO., 175 5 NORTH MICHIGAN AVE. + CHICAGO 1 











MICHIGAN CITY, INDIANA = NEW YORK CITY - LOS ANGELES - PRESTON, ONTARIO 
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85 THE PROFIT PACKAGE! 


fa win 


N - 
NG 7 
a —<—— _— A COMPLETE PACKAGE . . . nothing 
ba \ else needed for quick initial sole 
Man % The Heyer Portable Addresser 
: ; is one of the smallest, most versatile 


SUPPLIES FOR 250* ADDRESSES FREE! wee ee 


Its obvious simplicity instantly 
; 1 MASTER PAPER ROLL © 1 MASTER CARBON ROLL @1 CAN SPIRIT FLUID interests everyone who oddresses 
ADDRESSER STAND AND POURING SPOUT e6 MINIATURE MASTER UNITS to convert Addresser mail , .. Offices, Clubs, Salecmen, 
FREE ' into Stamp @ 10 CORRECTION SLIPS for Alterations e 1 HANDWRITING GUIDE Routemen, Retailers, All Organiza- 
. for correct spacing @ 1 thoroughly illustrated INSTRUCTION BOOKLET tions, and Boys’ and Girls’ Groups. 


Sales are much easier because 


REPEAT SUPPLY BUSINESS HIGHLY PROFITABLE Anyone can use it — 
Everyone con afford it. 


all necessery equipment is in- 


cluded in package price *250 3-line typed addresses or 190 handwritten addresses 





It costs no more to get 


° LVDERWOOD 
CORPORATION 


ese Durable ;~ Mimeograph Stencils 







... for longer runs 
... better visibility : 


You, too, will quickly appreciate the 
superior quality of these Mimeograph 
Stencils. They've got to be good 





and they are good .. . users report that 
with careful handling they have been able 
to reproduce from 5000 to 10,000 copie S. 





The velvet finish of these Stencils 
gives better visibility and sharp, clear 


reproductions. 
They're extra tough and tear-resistant, 
too... excellent for stylus work. 


SS eS ee 








Business Relies 
on Underwood Corporation Supplies 





'Mimeograph Ink . . . quick drying, non smudg- ‘=’ Carbon Rolls and Paper Rolls . . . carefully 
7 ing. Readily washed off hands and clothes with manufactured to exacting specifications for spe- 
only soap and water. cific use on Underwood Elliott Fisher and Under- 
<> ; wood Sundstrand accounting and billing machines 
wae Correction Fluid... quick acting . . . does not and all other types of office machines. Tally rolls 
T “pin hole’ any make of stencil. Packed with are also available in standard lengths to fit most 
camel-hair brush and burnisher. Sealed to prevent makes of accounting machines. 
evaporation and waste. —, 
Oma) ‘ws Ribbons... especially designed for long life 
'e r Hectograph Carbons ... provide beautiful, Q and strong impressions. Made in a variety of 
sharp, clear masters. Eliminate unsightly stains colors and color combinations . . . in various de- 
on hands and clothing. Not affected by summer grees of inking, and with special purpose inks for 
temperatures or high humidities. unusual requirements. 
(somos) 
— Correspondence Carbon Papers... five com- For ease of handling . . . for clear, uniform impres- 
plete lines . . . each in different paper weights sions... for maximum copies, always insist on the 
and coatings to fit individual requirements Underwood Corporation Supply Line. 


DEALERS: Write today for details of our profitable Dealership Plan. ©1949 


One Park Avenue 


Underwood Corporation === 








